
Introduction and Literature Review

Proposed Model

Ireland is producing the most plastic waste per person in Europe 
(Statista Research Department, 2021). Approximately 40 % of all 
plastic produced in Ireland goes to the food packaging sector 
(EESC, 2020). In order to achieve goal 12 of the SDG’s, we must 

transition from a linear to circular economy.
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Pilot 1: A random sample of 12 employees from the 
hospitality, retail and food production and packaging 
manufacture industries. Mixed Method approach was used.

Further Research

Pilot 2: A sample of 50 employees from one company in the 
packaging manufacturing/ food production sector. An initial 
quantitative study will be completed with potential for 
follow up interviews. Results will be analysed using  PLS-
SEM through SmartPLS.

RO1. To investigate whether social and environmental influence is a factor 
for businesses when adopting  sustainable plastics for food packaging 
RO2. To investigate the level to which businesses trust their performance 
and technical infrastructure for the development of sustainable food 
packaging
RO3: To ascertain whether BioICEP effort expectancy is a factor for 
businesses when adopting sustainable plastic for food packaging
RO4: To investigate the level to which businesses consider the price value 
of developing sustainable plastic
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67% stated their workplace could do more in engaging employees in their 
CSR/sustainable developments

This study uses a combination of 
elements from the UTAUT (Venkatesh et 
al., 2003), the TBL (Elkington, 1997) the 
9R Framework (Rli, 2015) and the SET 

(Homans, 1961). of

Top reasons against adopting and using bioplastic include:
1. Cost
50% of respondents said they wouldn’t pay more for sustainable packaging 
personally.
2. Lack of awareness/Lack of available information.
58% of respondents claim they don’t understand enough about bioplastics to 
engage with them
3. Distrust in environmental claims  
25% of respondents stated their workplace makes environmental claims that are 
not easily verified

• Gain a deeper understanding of managerial 
involvement in sustainable technology adoption 
among employees 

• Achieve an understanding about the Irish plastic 
industry’s position in a circular economy

• Bridge the gap between business circularity and 
business sustainability


