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Abstract 

In recent years, changing media consumption patterns, especially the increased use of 

interactive media, has fuelled optimism about the enhanced possibilities for 

democratic participation and active citizenship. For the news consumer, the advent of 

the digital media landscape has brought with it a whole new set of opportunities, yet 

for the news producers, finding an alternative to the traditional financial model for 

news production is an ongoing concern. The use of social networking sites to access 

the news has created a new paradigm as distribution platforms for news are 

increasingly being controlled by software companies whose primary interests are not 

rooted in strengthening public discourse and democracy. These and other concerns 

arising out of an ever-evolving digital media landscape and its role in re-shaping the 

nature of democratic engagement were explored in this mixed methods study of thirty 

Irish 25 to 35 year olds. Although most participants were active on social media, the 

majority was most likely to use social media sites (SNS) primarily for social purposes 

and did not display much interest in online participation. The most popular news 

category amongst participants was domestic politics and international news. Notably, 

many participants commented how their interest in the news is increasing as they 

grow older. Another notable trend was that many who expressed a minimal interest in 

news stated they now find the news "hard to avoid". The level of interest in news 

displayed a promising level of engagement with the deliberative democratic process. 
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Chapter 1: 

Introduction 
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1.1: Overview 

The emergence of a digital media landscape in the late nineties gave rise to widespread 

discussion about the challenges that this new form of online communication presented 

to professional journalism. Publishing content was no longer the exclusive domain of 

news organizations, and audiences were no longer merely passive receivers, but had the 

potential to be active participants in the news making process. Although these changes 

coincided with a marked decline in the circulation figures of newspapers, the 

established media continued to dominate the flow of communication amongst mass 

audiences for a number of years. The debate was reignited, however, in 2004 when 

Web 2.0, a term which was coined by Tim O'Reilly (2005), provided Internet users 

with a new generation of Internet-based services that shifted the emphasis towards 

social networking, collaboration and participation, all of which are key concepts which 

are central to today's "participatory media culture". 

Changing media consumption patterns, especially the increased use of interactive 

media among young people, fuelled optimism about the enhanced possibilities for 

democratic participation and active citizenship. Although much of the early excitement 

about the democratic potential of the Internet and the emancipatory power of "new 

media" has not necessarily been realised, "new media" has matured and become part 

of everyday life in developed Western societies. The use of social networking sites to 

access the news has created a new paradigm: according to the Pew Report (2015), 

around 20% of the world ' s population is on Facebook and 30% of American adults now 

get their news from Facebook. In terms of the motivation of users, there is some 

disparity among those who use social media as another tool for communication and 

passive media consumption compared to those who exploit it for its participative and 

activism potential. There has also been some discussion about just how much of a 

challenge the digital landscape poses to the dominance of traditional media. Although 

many theorists have refuted the overly optimistic accounts of the relationship between 

the Internet and democracy, others remain convinced that the digitization of the media 

has shifted the control from the institutions to the users. 

The emergence of "citizen journalism" and the use of social media as a tool for 

disseminating information and rallying support during times of conflict and instability 

such as the Arab Spring uprisings of 2011 and the Paris attacks of 2015 demonstrated 
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how social media has established itself as a crucial component in contemporary news 

reporting. The impact that the emergence of the anonymous, unpaid, amateur "citizen 

journalist" is having on both the profession of journalism and the nature of news has 

also given rise to much discussion and will be considered in this thesis. 

The phenomenon of the 24 hour news cycle, which means that content is always 

available on demand, combined with the ongoing investment by media organizations 

in developed countries, in user friendly apps and players, facilitates access to content 

wherever and whenever the audience wants it. For the news consumer, the convenience 

of this new environment has much to recommend it. The advent of the digital media 

landscape has also brought with it a whole new set of opportunities for news producers 

to connect with the audience, yet, with an increasing number of news organisations 

-c:tru2gl_ing to survive within the traditional financial model for news production, in this 

ever-changing and costly new environment, the future of news has never seemed to be 

more under threat. 

Contemporary audiences in Western society believe that they are entitled to a media 

which allows them to express opinions, an expectation which was validated by the 2011 

declaration from the Human Rights Council of the United Nations General Assembly 

that access to the Internet is now a basic human right. This model of media participation 

does, however, bring with it its own set of challenges. Although the advent of Web 2.0 

and widespread engagement with social media appears to have created a whole new 

range of possibilities for participation and empowerment, there is some disagreement 

amongst cultural and socio-political theorists as to whether online engagement is 

having a complementary or destructive effect on offline engagement. Furthermore, this 

raises the question as to whether online engagement is subsequently enhancing or 

detracting from the democratic model. 

One of the more recent concerns which has emerged from the new relationship between 

profit motivated, largely US-based, social media companies which have become 

distribution platforms for news, is that journalism is increasingly being controlled by 

individuals whose primary interests are not necessarily rooted in strengthening public 

discourse and democracy. Democracy has evolved over the millennia as a f01m of 

governance that is dependent on the participation of its citizens. It is for this reason that 
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there is some anxiety about the implications of allowing the paths to audiences to 

become increasingly controlled by largely unregulated platforms, with little 

transparency, which are increasingly removed from the broadcast environment that 

previously set news agendas and drove discussion. Many of those who believe in the 

importance of having a "free press" in a functioning democracy are fearful that, 

although media participation was ostensibly more closed prior to the emergence of the 

digital media environment, perhaps the participatory landscape that exists today is more 

of an illusion than a reality. 

These and other concerns arising out of an ever-evolving digital media landscape and 

its role in re-shaping the nature of democratic engagement have motivated this study: 

''The Impact of Digital and Social Media on the News Consumption and Democratic 

Engagement of 25 to 35 year olds" which is based on interviews with thirty participants 

in the age cohort. 

1.2: Structure of Thesis 

Following this introduction, Chapter Two: Literature Review will provide an overview 

of some of the theory and research that is most relevant to this study. The review will 

be divided into three sections: 2.1 : Introduction; 2.2 Democracy; 2.3: Participation 

Online; and 2.4: Consumption, Production and Distribution. 

2.2: Democracy will provide a very brief overview of the evolution of democracy. 

2.2.1: Theory will assess the theoretical frameworks that underpin the democratic 

model and the various models of democracy. Since deliberative democracy has at its 

core a highly participative model of citizenship, which captures the relationship 

between democracy and the media, the writings of Habermas (1989) and other 

deliberative democratic theorists such as Dahlberg (2011 ); Finlayson (2005), and 

Fishkin (Held, 2006) will be outlined in 2.2.2: Deliberative Democracy. In 2.2.3: Trust, 

the issue of trust in both government and the media from a number of perspectives will 

be reviewed. 
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2.3: Participation and Democracy will explore writings on the nature of participative 

behaviour and how it impacts on democracy. 2.3.1: Theory will review some of the 

patticipative framework ladders which categorise engagement levels of participants and 

Albert Bandura's (1973) theoretical framework on the motivation behind political 

activism. 2.3.2: Political Engagement, Civic Engagement and the Participative Citizen 

will provide an overview of the various theories related to how different levels of 

engagement relate to the civic and political process. Theories put forward by Putnam 

(2000), Held (2006), Boulianne (2009), Gil de Zuniga et al. (2014) and Howard et al 

(2011) are amongst those w hich will be included in this sub- section of the review. The 

final sub-section 2.3.3: Citizen Journalism will examine some of the definitions of 

"citizen journalism" (Carr et al, 2014; Patterson, 2013) and a historic analysis of its 

evolution (Allan, 2010); as well as an overview of blogging (Andrerson, 2013) and 

' warblogs' (Wall, 2010). 

2.4: Consumption, Production and Distribution is divided into five sub-sections: 2.4.1: 

Definitions of News will review some of the lite rature which has sought to define what 

constitutes news (Allan, 2010; Horgan, 2004; Gans, 2004); the increased audience 

appetite for "soft news" (Baum, 2003); and the difficulty with achieving impartiality 

(Glasgow Media Group, 1995). A review of some of the contemporary literature related 

to the changing nature of the newspaper industry (Kennedy, 2013; Anderson, 2013) and 

the debate surrounding the introduction of pay-walls (Usher, 2014; Rieder, 2013; Cook 

and Attari, 2012; Vara-Miguel et al., 2014) will be provided in 2.4.2: Newspapers in 

Print and Online. In 2.4.3: Radio, writings on the evolution of radio (Allan, 201 0; 

Horgan, 2007); the challenge of embracing dig itization (Luscombe, 2008; Priestman, 

2009; Mutter, 201 3); and the growing popularity of podcasting (McDermot, 2015; 

Lopez Mera yo and Perez Alaejo, 2012) wi II be reviewed. 2.4. 4: Television will provide 

an historic overview of the emergence of television (Curran and Seaton, 1997; Conway, 

2009) and the impact of the Internet and Web 2.0 (Horgan, 2004; Corcoran, 2007; 

Castells, 2010). The emergence of the "chat show" (Patterson, 2013) and political satire 

programming (Baum, 2003; Gans, 2004; Young, 2013) will also be discussed. In the 

context of the central role that Public Service Broadcasters (PSB) play in a deliberative 

democracy, the literature pertaining to this subject is of particular re levance to this 

study. 2.4.5: Public Service Broadcasting will examine how John Reith's model 

(Curran and Seaton, 1997) has evolved and adapted to the changed media landscape 

5 



(Moe, 201 O; Raboy, 2008; Lee Wright, 2008; and Trappel, 2008) and how PSB have 

had to become increasingly innovative in their bid to compete with commercial stations 

and engage with the audience (Bennett, 2008; Enli, 2008; Usher, 2012). 

Chapter Three: Methodology will explain the approach taken to data collection during 

the research stage of the study. The rationale that informed the epistemological 

perspective will be outlined and the issue of ensuring trustworthiness in qualitative 

research will be discussed. The decision process that led to the selection of mixed 

methods as the primary methodology and the approach taken to data collection during 

both the pilot study with a group of 18 to 25 year olds and the main study with news 

consumers in the 25 to 35 year age group will be outlined. The analysis of data extracted 

from the qualitative and quantitative stages of the study will also be reviewed. 

Chapter Four: Quantitative Findings and Chapter Five: Qualitative Findings will 

present the findings from the research based on questionnaires conducted with the thirty 

participants. The data for Chapter Four: Quantitative Findings was extracted from the 

set of quantitative questions in Section Two of the News Questionnaire. 

Chapter Five: Qualitative Findings is focused on the analysis of the qualitative data 

collected from the open-ended questions in Section Three of the News Questionnaire. 

Both chapters are structured around three overall themes and these themes have been 

further sub-divided into other sections to provide a clear framework for discussion. 

The first theme in both Chapters Four and Five, Consumption and Behaviours, 

examines platforms used by participants to access the news and their levels of 

engagement with different types of news content. The platforms under scrutiny are 

Radio; Television; Print Newspapers; and Online. Both chapters also analyse the results 

from questions related to the categories of news with which participants engage. 

Chapter Four also includes an additional sub-section which analyses the findings 

related to the modes of access used by participants to consume the news. 

The second theme in Chapters Four and Five, Participation and Engagement, 

investigates how engaged members of the group are with both the democratic process 

and the extent to which they participate with the media. Both chapters are sub-divided 
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into different sections based on the questions in Section Two and Section Three of the 

News Questionnaire. The three sub-sections in Chapter Four related to this theme are 

focused on whether participants voted in the last election; the extent to which they are 

engaged with any kind of protest or civic campaigns, either online or offline; and 

whether there is any relationship between voting and active engagement. In Chapter 

Five, meanwhile, the Participation and Engagement theme is divided into five sub

sections. These sections seek to establish how much value interviewees place on staying 

informed about the news; their views on the accessibility of the media; their own levels 

of online engagement; whether they relate to any particular media communities; and 

how much of a value they place on belonging to a community in the offiine world. 

The third theme, Attitudes Towards the News Media, is again sub-divided into sections, 

based on the questions in Section 2 and Section 3 of the News Questionnaire. For 

Chapter Four, most of the data pertaining to this third theme in the quantitative 

questionnaire was based on just one question that asked participants to select one of 

four statements that reflected their attitude towards the media. A set of comparative 

analysis graphs was used to extrapolate further on the relationship between these 

statements and how participants engage with social media. The findings of that analysis 

provided the basis for a second sub-section related to this theme. Chapter Five was 

divided into five sub-sections under the Attitudes Towards the News Media theme. 

These sub-sections investigated participants' perceptions of news producers; their 

views on media ownership; their willingness to pay for online content (and how this 

impacts on the economic model for journalism); the level of influence the media exerts 

on voting; and opinions on how the media landscape is likely to evolve over the coming 

years. 

The structure of Chapter Six: Discussion will mirror the structure of Chapter Four and 

Chapter Five. The same three theme-based sub-sections, which were used as a 

framework for the two findings chapters, will be used to discuss the findings in the 

context of the literature that was reviewed in Chapter Two: Literature Review. The 

themes will also be further sub-divided in this chapter. Participation and Engagement 

will be divided into six different sub-sections: the Value of Being Informed; Media 

Access; Online Communities; Media Communities; A Sense of Community; and 

Voting, Online and Offline Campaigning. Consumption and Behaviours will be divided 
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into five different sections: Online News; Radio; Television; Print; and News 

Categories. The final theme, Attitudes towards the News Media, will be divided into 

Attitudes towards News Producers; Media Ownership; Media Influence on Voting; 

Paying for Content Online; and The Future of News. Following the discussion, there 

will be a critique of the research design and an overall conclusion on the findings of the 

study. 

The final chapter of this thesis, Chapter Seven: Conclusion, will consider the process, 

implications and potential for follow-up research arising out of the study. The chapter 

will be divided into three sections: Strengths and Limitations of Study; Theoretical and 

Practical Implications; and Future Research. Strengths and Limitations of Study will 

reflect on the sampling methods, methodology and any deficiencies identified in the 

overall research design. Theoretical and Practical Implications will consider some of 

the key findings which either complement existing studies or have the potential to be 

practically applied by news producers. Future Research will reflect on aspects of this 

study that might merit further investigation by other researchers in the future. An 

overview of the most salient findings, implications and the contribution to knowledge 

provided by this thesis will be summarised in Conclusion. 

1.3: Objectives of Study 

By focusing on the consumption habits of a group of thirty Irish 25 to 35 year olds, this 

study investigated the habits of this generation of early millennials, which has grown 

up with digital technology. This generation has become accustomed to using social 

media as a tool for communication, entertainment and info1mation. People in this 

cohort also expect the news media to report on the news as it happens; to make its 

coverage accessible on all electronic devices; and to facilitate audience participation. 

The objective of this study was to establish how successful the media has been in 

meeting the expectations of their consumers; how much consumers themselves have 

embraced the participative potential of digital technology; and how this has impacted 

on their levels of democratic engagement. In the past, the majority of studies 

investigating this field have been of a quantitative nature so the qualitative aspect of 

this study provides some fresh insights into the mindset of the digitally literate news 

consumer. The decision to focus on participants in the 25 to 35 age group was also 
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motivated by the fact that this is the age cohort which media organisations and news 

producers are most determined to attract and retain as an audience. 
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Literature Review 
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Section 2.1: Introduction 

This review of the relevant literature will be divided into three sections that will be 

further sub-divided according to themes. To address the stated research question: "The 

Impact of D;gital and Social Media on the News Consumption and Democratic 

Engagement of 25 to 35 year olds ", Section 2.2: Democracy will provide an overview 

of a selection of writings on the evolution of democracy, the theoretical frameworks 

which underpin it and the various models of democracy. The contemporary political 

theory that is most relevant to the theme of the impact which digital media has had, and 

continues to have, on civic and political engagement is that of deliberative democracy, 

which will provide the theoretical basis for this study. Consequently, the contributions 

of some of the most prominent deliberative democratic theorists will be reviewed in 

this chapter. The categories for this section are: 2.2.1 : Theory; 2.2.2: Deliberative 

Democracy; and 2.2.3: Trust. 

In the same way that democracy has evolved to facilitate an expectation of a democratic 

norm, so too has the media landscape changed in a way that has mirrored the evolution 

of democracy. Section 2.3: Participation and Democracy will explore how people now 

expect to have access to a participative media model that allows them to express 

opinions, create and share content and engage with the media on a global scale. The 

section will also evaluate the literature that pertains to the relationship between 

participation and democracy. The categories for this section are: 2.3.1: Theory; 2.3.2: 

Political Engagement, Civic Engagement and the Participative Citizen; and 2.3.3: 

Citizen Journalism. 

Section 2.4: Consumption, Production and Distribution will provide an overview of the 

literature related to the way in which people consume news; the nature of contemporary 

"hard" and "soft" news content; and the challenges and dilemmas facing contemporary 

news producers across all media platforms. In light of the significant relationship 

between Public Service Broadcasters and the democratic model, some consideration 

will also be given to this sector and the unique challenges it faces in the digital age. The 

categories for this section are: 2.4.1: Definitions of News; 2.4.2: Newspapers in Print 

and Online; 2.4.3: Radio; 2.4.4: Television; and 2.4.5: Public Service Broadcasting. 

Section 2.5: Summary will provide a concluding overview of the topics and themes 

which emerged in the course of the Literature Review. 
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2.2: Democracy 

2.2.1 : Theory 

Democracy is not a panacea for all human problems, but it offers the most 
compelling principle of legitimacy - 'the consent of the people' - as the basis 
of political order. 
(Held, 2006:IX) 

Since its origins in Ancient Greece, the understanding of democracy has changed 

fundamentally. Although many different forms of democracy have emerged over the 

centuries, in most contemporary societies, citizens have come to expect that the political 

order should be guided by a form of democratic governance, that allows the individual 

to have some input into how their country is governed. Derived from the words demos 

(people) and kratos (rule), democracy signifies a form of government that, in contrast 

to monarchies and aristocracies, al1ows the people to rule (Held, 2006: 1 ). 

In his text "Democracy in America", written after a visit to America in 1835, Alex de 

Tocqueville identified what he viewed as the advantages of a democracy over an 

aristocracy. He wrote that, as different to an aristocracy which concentrates the wealth 

and power in the hands of the minority, democratic laws, generally, tend to promote the 

welfare of the greatest possible number "for they emanate from the majority of the 

citizens, who are subject to error, but who cannot have an interest opposed to their own 

advantage" (de Tocqueville, abridged by Renshaw, 1998: 91). He also observed that 

although the men who were entrusted with the direction of public affairs in the US were 

"frequently inferior, in both capacity and morality, to those whom an aristocracy would 

raise to power", their interest is mingled with that of their fellow citizens which means 

that "they will never systematically adopt a line of conduct hostile to the majority" ( de 

Tocqueville, abridged by Renshaw, 1998: 92). 

In his study of the evolution of democracy, from both an historical and conceptual 

perspective, Held (2006:3) traced the decline in the popularity of democracy over a 

period of nearly two millennia. During the Renaissance, there was a re-emergence of 

democratic notions and, from the late sixteenth century, during the struggle of 

liberalism against tyranny and the absolutist state, the idea of democracy enjoyed a 

resurgence that continued through the late eighteenth and nineteenth centuries. 

12 



In the more recent past, political regimes such as Facism, Nazism and Stalinism came 

close to eradicating democracy altogether and events of more recent years such as 9/1 I, 

and the subsequent wars in Afghanistan and Iraq have also threatened to undermine 

democracy (Held, 2006). Security challenges; the ' war on terror' ; the attempt to impose 

'regime change' on Iraq and to transform other Middle Eastern countries; and the rise 

of fundamentalist elements within the Islam, Christian and Jewish faiths have all also 

posed a threat to democracy, according to Held (2006:IV). Events and movements such 

as those outlined by Held serve as a reminder that democracy is not to be taken for 

granted and needs to be continuously secured and protected as a form of governance. 

In the more recent past, the terrorist attacks in Paris in 2015 once again highlighted the 

vulnerabilities that are inherent in democratic society. 

According to Held (2006), democratic states now face the challenge of protecting their 

citizens from fierce opponents who do not hesitate to use indiscriminate violence; and 

sustaining prosperity at a time when democracy faces new challenges such as from 

Islamic totalitarian anti-democratic ideals. The role of the news media in enabling 

citizens, who believe in and are invested in democracy as a form of governance, to play 

an active role in combating those who seek to erode democratic ideals has become 

increasingly significant in recent years, particularly in light of recent terrorist attacks. 

The way in which citizens responded to those events as they unfolded on social media 

and the central role which social media played in the news coverage surrounding those 

events is of particu Jar relevance to the theme of this thesis and will be discussed further 

in this chapter. 

2.2.2: Deliberative Democracy 

As the political theory that is most representative of the relationship between the media 

and democracy, deliberative democracy has been selected as the theoretical basis for 

this study. Deliberative democracy is most often associated with Jurgen Habermas' 

(1989) writings about the public sphere in which he cited the literary public sphere 

which emerged in the eighteenth century, when a new public gathered in coffee houses 

and salons and engaged in debates motivated by the circulation of literature and literary 

criticism. The bourgeois public sphere became Habermas' prototypical site for the 

formation of democratic consensus via critical reasoning that was facilitated through a 
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strict separation of private and public spheres (Habermas, I 989:219). Habermas also 

linked the language of privacy and publicity by suggesting that, through the public 

sphere, private voices could be converted into public virtues (Habermas 1989: 117). 

This period also coincided with the emergence of an independent, market-based press 

that engaged public interest, as intellectually-based articles were included along with 

the news, and opinion journals were developed as a new genre of periodical. The 

concept of the public sphere was set into motion when early capitalist long-distance 

trade created "traffic in commodities and news" (Habermas, 1989: 15). 

Habermas recognised, however, that the liberal model of the bourgeois public sphere 

had limited relevance for contemporary social and political life - in which the public 

sphere of salons and coffee houses had been replaced by a diverse media landscape. 

Habermas' disintegration thesis also argued that journalism had become mass media 

and publicity, which, in the form of his rational-critical discourse model, had become 

public relations. The activity of the consumer of organized capitalism is public but 

uncritical and, therefore, not conducive to publicity in the form of rational debate 

(Habermas, 1989: 176). In this model of society, Habermas (1989: 176) also recognised 

how a changed order had evolved in the nature ofrational-critical political debate: "The 

process of the politically relevant exercise and equilibrium of power now takes place 

directly between the private bureaucracies, special-interest associations, parties and 

public administration". 

One political theorist who disagreed fundamentally with Habermas and his faith in the 

public sphere was Mouffe (2013). She believed that the theoretical approach of 

deliberative democracy has dominated discussions surrounding contemporary models 

of democracy. She blamed the decline of a proper political discourse and its 

replacement by a moralistic discourse on the advancement of deliberative democracy 

and fundamentally disagreed with the deliberative democrats' desire to reach 

consensus. She claimed that, together with an aversion to confrontation, this desire for 

consensus engenders apathy and disaffection with political participation. She 

contended that: "a well-functioning democracy calls for a vibrant clash of democratic 

political positions" ( Mouffe, 2013:205). 
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In his assessment of Habermas' theory, Outhwaite (I 994) ascribed the changed nature 

of publicity and public opinion to the 'colonization' of the lifeworld by the market 

economy and legal-bureaucratic regulation. He agreed with Habermas' observation 

related to the changes in the nature of publicity: 

Whereas the press could previously merely mediate the reasoning process of the 
private people who had come together in public, this reasoning is now, 
conversely, only formed by the mass media. 
Outhwaite (1994:9) 

Outhwaite (1994: 10) also observed how the principle of the bourgeois public sphere 

turns into what Habermas calls "a manipulated public sphere" in which "states and 

corporations use 'publicity' in the modem sense to secure for themselves a kind of 

plebiscitary acclamation". 

Hall (2002) also wrote about his concerns about the impact which globalization has had 

on nations and the way in which the democratic political community has been disrupted. 

Hall (2002: 30) suggested that an "agnostic democratic process" is needed to negotiate 

the compromises between differences and equality which enable society to enhance life 

choices". 

Other social theorists are more optimistic in their assessment of how deliberative 

democracy can be applied to digital media. Writing before the advent of Web 2.0 in 

2004, Sassi (2000) identified ways in which new communication environments had 

blurred the public-private spheres, creating multiple public spheres, which allow for an 

appreciation of differences within and between these spheres. She explored the way in 

which the Internet nurtures a global public sphere, creating a new form of activism that 

unites people in campaigns against large corporations such as McDonalds, Shell and 

Monsanto. Sassi (Hacker & van Dijk, 2000:95) suggested that: "A slogan of the 

consequences of the Net public sphere might be that the publics are fragmenting, the 

issues are uniting". 

Deliberative democrat theorist, Dahlberg (201 I :860) was particularly interested in the 

possibilities that the "two-way, low-cost, user-friendly, pliable and readily moderated 

form of much digital communication" presented to the democratic model. Writing at a 

time when the Internet had established itself as a media platform and Web 2.0 had 
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facilitated the emergence of social media, he contended that the Internet has the 

potential to act as a public sphere of rational communication and public opinion 

formation. Dahlberg's (2011 :861) theory about the importance of discourse and vibrant 

'counter-publics' in digital democracy is of particular relevance to the theme of this 

study, which is focused on the political engagement of young people. As will be 

discussed later, some of the participants who took part in this study, who were highly 

engaged with news and social media, echoed Dahlberg's optimism about the potential 

that the Internet afforded them to influence others on I ine. Dahlberg (2011) suggested 

that digital technology facilitates both dominant and counter-publics positions but that 

the digital media environment particularly enables voices excluded from dominant 

discourses to form counter-publics; link up with other excluded voices; and contest the 

discursive boundaries of the mainstream public sphere. In his assessment of the way in 

which the Irish anti water charges movement used the digital network to provide a 

platform for discussion and support, Hearne (2015) provided an example of Dahlberg's 

'counter publics' thesis in action. 

Dahlberg (2011 :860) also wrote positively about the level of"rational deliberation" that 

takes place through the writing and commentary of online "citizen journalism" and 

'serious' media sites, another theme which will be discussed further in this chapter. 

Examples include the on line discussion boards hosted by the public service broadcaster, 

the BBC, The Guardian newspaper; Niqash.org's debates on Iraq; and Scoop.corn's 

critical and independent journalism. This type of deliberation is evidence of Habermas' 

concept of the democratic subject acting on behalf of the common good: 

Such deliberation is understood to constitute a rational public sphere in 
which private individuals are transformed into publicly oriented democratic 
subjects interested in the 'common good'. The result is critically informed 
public opinion that can scrutinize and guide official decision making 
processes. 
(Dahlberg, 2011 :860) 

Although Finlayson (2005: 111) also applied the deliberative democracy theory and the 

role of active involvement as an instrument of democracy, the central tenet of his thesis 

was that the model is dependant on the exercise concept, opposed to the opportunity 

concept. According to Finlayson, the true value of free expression lies, not in the 

opportunities it affords individuals, but in its collective actualization: 
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When enough people exercise their freedom of expression, a free press/media 
and more generally, a common culture develops, which is to the benefit of all 
citizens. Membership in the political community is valuable in itself. 
(Finlayson, 2005: 111) 

James Fishkin is another theorist who shares Finlayson's concern about the negative 

impact that an apathetic electorate is having on the deliberative democratic model. 

Fishkin (Held, 2006:234) also identified the problems associated with an elitist form of 

governance, putting forward the thesis that contemporary democracy presents a "forced 

choice between politically equal but relatively incompetent masses and politically 

unequal but relatively more competent elites". Fishkin countered Dahlberg's optimistic 

assessment with his portrayal of a disengaged electorate that fails to turn out to vote 

and a style of political debate which has been reduced to superficial personality driven 

contests that are primarily focused on capturing media attention: 

The emphasis on politician's personalities, rather than a focus on policy, 
pervades the media-saturated world of electoral politics. Sound-bites replace 
arguments, celebrity glitz displaces principled political argument, and 
candidates are selected more or less the way we choose detergents. 
(Held, 2006: 234) 

In his overview of Habermas' theory, meanwhile, Outhwaite (1994) also focused on 

the problematic aspects of the mass media's relationship with its audience. He 

highlighted the theorist's concerns about the role of "the great mass of consumers 

whose receptiveness is public but uncritical" (Outhwaite, 1994:9) and their relationship 

with both the mass media and the political process. Habermas (Outhwaite, 1994:9) 

observed that while, in the past, the mass media had merely mediated the reasoning 

process of "the private people who had come together in public" it had since begun to 

form rather than merely mediate opinions. This perception that the media is becoming 

increasingly powerful and is guided by motives which are more aligned to commercial 

concerns than the public good is one which will also be discussed further in Section 

2.4.1, particularly in the context of the Glasgow Media Group's (1995) contention that 

impartiality in news coverage is unobtainable and that news is essentially a constructed 

medium. The discussion on objectivity also leads into the next discussion on the 

importance of trust. 
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2.2.3: Trust 

Trust in government and institutions, such as the media, have always been central to 

democratic ideals and the breakdown of that trust is of concern to social theorists such 

as Bandura ( 1973) who was concerned about how a lack of confidence in social and 

political institutions can undermine the individual's sense of political efficacy 

(Bandura, 1973:144). In a more recent study, Denemark and Niemi (2012:1) wrote 

about how, although support for democracy as a form of government is as strong as 

ever, there is declining respect for authority, particularly in richer democratic countries 

which have less confidence in their leaders and political institutions than their 

counterparts in developing countries. This is supported by Dalton (2004:26-27) who 

found that trust in American government officials and government has trended 

downwards since the l 950's. 

In Ireland, a study unde1taken by Edelman Ireland (2015 1) showed that Ireland was the 

second-least trusting country of 27 countries surveyed. Only 26% surveyed said that 

they trusted the government while trust in the media declined by three points to 34%. 

A high profile court case, which highlighted the issue of trust in the media in an Irish 

context in June 2015, also gave rise to a discourse surrounding the role of press 

freedom, privacy and accountability. Following the injunction granted to businessman, 

Denis O'Brien, to prevent RTE from reporting financial information about him, Horgan 

(2015) considered the implications that the case had for press freedom. He discussed 

the core requirement that any system of accountability should enhance rather than 

diminish public trust in the media's ability to do its job and reflect the public interest, 

even on occasions, when it means having "to trump personal feelings and, on occasion, 

privacy" (Horgan, 2015: 16). He also wrote about the "often partial and contradictory" 

nature of the public's understanding of the media, citing a 2012 survey on the press 

carried out by the Carnegie Trust in the UK that showed low levels of trust in the media: 

The study provided graphic evidence of a strong public belief in the need for 
the self-same press, however inadequate, to hold the rich and powerful to 
account, to a greater degree, even, than the same public is interested in 
stories about celebrities. 
(Horgan, 2015: 16) 

1 http://mii.ie/wp-content/uploads/2015/02/Edelman-lreland-Trust-Barometer-2015 .pdf 
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The role of trust in relation to the choice of media also arose in a study undertaken by 

Williams (2012:123) who found that, while the individual reporter is regarded as a 

significant factor when consuming news from newspapers, there was no evidence that 

this was important to consumers of television news. Another finding that was of 

particular relevance to this study was the extent to which the expectations of news 

consumers varied between platforms. While trust was a predictor of audience attention 

to newspaper and television news, it was not a factor in the audience attention to 

Internet-based news (Williams, 2012: I 26). Williams asserted that now, more than ever, 

traditional news producers need to be mindful of gauging the expectations and retaining 

the trust of the audience: 

In an evolving digital and networked media environment, news is 
increasingly produced and disseminated by individuals and agencies that act 
outside of traditional media establishments. As a result of such changes, 
traditional news-making practices and methods are in flux. Therefore, it is 
particularly important for media practitioners to remain attentive to changes in 
news-audiences' attention patterns and assessments of media trustworthiness. 
(Williams, 2012:127) 

The levels of trust displayed by social network site (SNS) users was also under scrutiny 

in a study of the relationship between Internet use and social capital which concluded 

that SNS users are more civically engaged but less trusting than non-users but that 

"Web site use induces a site-specific culture that can either encourage or hinder social 

capital" (Pasek et al., 2009: 197). The issue of trust between SNS users also arose as a 

finding in Skoric and Poor's (2013) study in which participants stated that knowing a 

message on Facebook was from a friend would boost their inclination to post a 

response. The section that follows will address the theory and practice surrounding how 

citizens participate in contemporary democratic societies. 
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2.3: Participation and Democracy 

2.3.1: Theory 

In the same way that citizens have come to expect that the contemporary political order 

should be a form of democratic governance that allows the individual to have some 

input into how their country is governed, this has also been mirrored in the media 

landscape. People now expect that they can contribute to a participative media model 

that allows them to express opinions, create their own content and engage with a broad 

spectrum of media across nation states that defy geographic borders. As was referred 

to in Chapter One: Introduction, this expectation was given further credence in 201 I 

when the Human Rights Council of the United Nations General Assembly declared 

access to the Internet as a basic human right. 

While the early days of the Internet were characterized by a "unidirectional flow of 

information" (Dalton and Kittilson, 2012:11), in recent years, particularly since the 

advent of Web 2.0, a new style oflnternet activity has emerged, offering a vast selection 

of opportunities for interaction. Many people join online social groups, receive e

newsletters from groups of which they are members; visit group websites; receive and 

respond to messages on social media and messaging services. Cyber associations have 

also expanded rapidly as individuals interact through social networking sites, online 

forums, chat rooms and online simulations. 

Past research into the value of social capital, before the Internet became available, 

focused on participation in offline communal settings. In their text on learning 

processes in the community, Lave and Wenger (1991) developed a model of 

community behaviour. They found that newcomers who become more competent in the 

processes of a particular community usually move from "legitimate peripheral 

participation" to "full participation" (Lave and Wenger, 1991 :37). More recently, there 

have been other attempts made at creating more thorough frameworks that model users' 

behaviour, specifically in the context of online communities. One such model 

developed by Kim (2000) differentiated among several participant roles such as "the 

visitor" who engages in "unstructured participation"; "the novice" who invests time and 

effort into the community; "the regular" who displays full commitment; and "the 

leader" who sustains membership participation and guides the interaction of others. Li 

and Bernoff (2008) developed a ladder-type graph known as "social technographics 
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profiling" which uses findings from large-scale surveys to create profiles of online 

behaviour. Preece and Schneiderman (2009) proposed a "reader to leader" framework 

that emphasised the different needs and values of users at different levels of 

participation. 

In their study of a number of participation framework ladders, Osteicher-Singer and 

Zalmanson (2013) found that most followed similar patterns that involved a user 

engaging in passive consumption at the lowest level to the person who is in a type of 

leadership role at the top of that ladder. The researchers drew parallels between the 

motivations involved in engagement in both offline and online communities. 

Community participation was found to be associated with a positive emotional 

attachment or 'feeling of belonging' to the community. In the traditional offline context, 

this was shown to develop through social exchanges and relationships that promote 

trust and feelings of being treated fairly by the community (Osteicher-Singer and 

Zalmanson, 2013:596). 

Another study which established similarities between behaviour in online and offline 

communities, was conducted by Dalton and Kittilson (2012). Their study of the 

activities of American and Australian social network interactions online found that 

virtual social interactions foster many of the same positive social capital traits for 

citizenship norms and political participation that are produced by traditional in-person 

social networks. This lead them to conclude: "Social networking and virtual interaction 

have the potential to generate new stocks of social capital in contemporary 

democracies" (Dalton and Kittilson, 2012: 11 ). 

Long before the Internet and the World Wide Web had come into existence. social 

theorist Albert Bandura (1973) was writing about the nature of activism and group 

action and those who are likely to partake in activism. He disputed the contention of 

other researchers that hopelessness breeds militant action and suggested that it is the 

members of society in better economic circumstances who are most likely to protest: 

Consistent with self-efficacy theory, studies of social and political activism 
indicate that detrimental conditions prompt forceful action, not in those who 
have lost hope, but in the more able members whose efforts at social and 
economic betterment have met with at least some success. 
(Bandura, J 973: 143) 
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Bandura (1973: 143) outlined how those who protest social inequities tend to be better 

educated, have greater self pride and a stronger belief in their ability to influence events 

in their lives. Bandura (1973) also wrote about the tendency for individuals to develop 

a negative mindset related to the belief that they are unable to effect change in their 

own lives and, as a result, become disengaged from the political process. Bandura 

( 1973: 144) argued that internal barriers, created by perceptions of collective inefficacy, 

are especially pernicious and more demoralising and behaviourally self-debilitating 

than external impediments. He was also critical of the tendency towards the 

establishment of "effacious factional initiatives" which he discouraged on the grounds 

that they are often fragmented and rivalous and ultimately obfuscate a sense of purpose 

(Bandura, 1973: 145). 

Hearne (2015) countered Bandura' s theory regarding factional activities in his study of 

the Irish anti water charges protesters who mobilized themselves in tandem with a high 

profile, and often highly controversial, campaign across social media which included 

footage of protesters clashing with security personnel, Gardai and political 

representatives. Hearne (2015) showed that more than half (54.4%) of those surveyed 

had never taken part in a protest previously. A further 46% of respondents also 

described the media portrayal of the anti-water movement as either 'undermining the 

campaign· or ' unfair' (41%). Significantly, 82.6% were most informed about the 

campaign from social media while only 6.4% of respondents relied on "traditional 

media outlets" (Hearne, 2015:21). 

2.3.2: Political Engagement, Civic Engagement and the Participative Citizen: 

Participation is central to the democratic model and, in his summation of the origins of 

classical democracy, Held (2006: 13) quoted extensively from the Athenian general and 

politician, Pericles, who espoused the principle of the participative citizen: "We do not 

say that a man who takes no interest in politics is a man who minds his own business; 

we say that he has no business here at all". The principle of political pa1ticipation has 

remained a corner-stone of the democratic model although, within democratic thinking, 

a clear divide exists between those who value political participation for its own sake 

and understand it as a fundamental mode of self-realization, and those who understand 

democratic politics as a means of protecting citizens from arbitrary rule and expressing 
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their preferences. Held (2006: 13) also concurred with the emphasis that Pericles placed 

on participation with the view that "widespread despondency and apathy" poses a threat 

to democracy from within. 

The identification of factors that influence political participation is another theme that 

has received much attention from social theorists. Putnam (2000) defined civic 

engagement in terms of informal community-based associational activity that does not 

involve political organizations, parties or officials and is undertaken on a voluntary 

basis for charitable or social purposes. On the contrary, in their text on the changing 

nature of political participation and civic life in America, Zukin et al (2006: 199) found 

that as many as half of those engaged in civic activities regarded their actions as 

political, prompting the authors to conclude that "the line between civic and political 

engagement is blurry at best". 

Other researchers are more inclined to draw a definite distinction between political and 

civic engagement. In her analysis, Boulianne (2009) defined political engagement as 

including behaviours that directly relate to political institutions and the work of political 

institutions: this encompasses voting; donating money to a campaign or political group; 

working for a political campaign or group; and attending meetings or a rally for a 

candidate. Her conception also included various forms of political expression, (e.g. 

wearing a button, talking politics, and writing a letter to the editor) and nontraditional 

forms of political participation, such as signing petitions and participating in protests, 

marches or rallies - although she did not include political consumerism in this mix 

(Boulianne, 2009: 195). 

Although the theory that social interaction helps to build social capital and plays an 

essential role in underpinning democratic society, as outlined by Putnam (2000) and 

Howard and Gilbert (2008) is widely accepted, the benefit of online social interaction 

is more contentious. Boulianne (2009) disputed the hypothesis that the Internet is 

having a negative effect on civic and political engagement. She contended that, when 

assessing the literature, it is necessary to consider how the relationship has changed 

with time, particularly since the arrival of Web 2.0 since "studies completed prior to 
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1998 may have been too quick to assume nu11 effects" (Boulianne, 2009: 195). An 

approach that makes a clear distinction between studies conducted before and after Web 

2.0 has also been used in the selection ofliterature for this review. 

Political consumerism is more strongly associated with civic engagement, such as 

volunteering for non-political groups or attending meetings to discuss neighbourhood 

problems, than it is with traditional acts of political participation such as voting, 

donating to campaigns and attending political rallies, according to Boulianne (2009). 

This distinction is particularly relevant in the context of the 25 to 35 year old age cohort 

featured in this study since many showed an inclination towards political consumerism 

but were less inclined to engage in more traditional political acts. 

In their study of the relationship between political consumerism and the use of social 

media, Gil de Zuniga et al. (2014) contended that social media can mediate the 

relationship between general Internet use and political consumerism. Anecdotal 

examples include the "Boycott BP" Facebook group that emerged after the BP oil spill 

in the Gulf of Mexico in 2010 or the Facebook campaign to boycott Target stores in the 

US for "funding anti-gay politics". Peer exchanges in which people persuade their 

friends not to buy Nike products "because my friends say they are made in sweatshops" 

or "You should not buy a Hummer because it is bad for the environment" are other 

examples cited by Gil de Zuniga et al. (2014: 493). The researchers arrived at a 

definition of political consumption as "a boundary blurring civic act that reflects 

lifestyle-oriented politics but is especially closely associated with civic concerns" (Gil 

de Zuniga et al., 2014: 493). 

The kind of peer-motivated political consumption, that features on social media, that 

was cited by Gil de Zuniga et al. (2014) was also explored by Gustafsson (2012). There 

was some scepticism detected amongst participants in Gustafsson's study (2012) of 

Facebook users in Sweden towards what some scholars tel111 as "clicktivism" and 

"slacktivism", (Karpf, 2010) the habit of "clicking'', "liking" or "following" on social 

media. Non-engaged respondents were more likely to state the opinion that joining a 

Facebook group doesn't change anything whereas those who are used to engaging 
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across a number of arenas were more likely to value social media as another platform 

for mobilizing support (Gustafsson, 20 I 2:9). Gustafsson (2012) put his finding in 

context with the insightful observation that using social network sites (SNS) alone does 

not drive previously inactive respondents to political participation but that those who 

are already members of interest groups view SNS as a valuable tool for participation 

(Gustafsson, 2012:13). 

The relationship between online activity, particularly (SNS) usage and political and 

democratic engagement also motivated a study undertaken by Marwick and Boyd 

(2010) which investigated how content producers on Twitter navigate their audience. 

The authors suggested that social media sites such as Twitter have introduced a new 

type of"networked audience" and that "new media" had already changed the broadcast 

model of the audience, decentralizing media production and distribution, but that social 

networking changes it further. They observed how, in contrast to the imagined 

broadcast audience, which consumes " institutionally created content with limited 

possibilities for feedback", on Twitter: 

Audience members take turns creating and producing content and in this 
many-to-many model, the network constantly centres on who is talking, 
responding or replying. 
(Marwick and Boyd, 2010:129). 

In exploring the difference between online and offline deliberations, Baek et al (2012) 

found that young, male, white users are over-represented online and that the online 

environment also attracts more ideological moderates, generates more negative 

emotions, and is less likely to result in consensus and political action. The researchers 

were optimistic in their assessment, however, that "a new online-citizenship model 

might have emerged". They also stated that on line engagement supplements rather than 

replaces offline deliberation and that, while face-to-face deliberation seems to be 

motivated by community-oriented concerns, discussions online are relatively free from 

external pressures. "Online deliberation, freed from geographical constraints, provides 

more opportunities to interact with politically and racially diverse citizens" (Baek et 

al., 2012). Those who participated in discussions on both online and offline settings 

stated that they regarded their online deliberations as more diverse. This finding was 

relevant to this study because it supported comments made by participants who engage 
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with online networks and placed a high value on their interactions online with people 

from outside their own offline network. 

Another study, conducted by Hargittai and Shaw (2013) also found that some online 

behaviours, in particular, social network site (SNS) usage, are linked to enhanced 

democratic engagement. Although there was no significant association between 

Internet-related variables and voting, it was found that more Web literate pa1ticipants 

were most likely to engage in low-intensity forms of political engagement such as 

signing petitions. 

The implications of engagement at a more committed level of participation was the 

theme of a study of Swedish teenagers conducted by Ostman (20 I 2) who focused on 

the relationship between citizens' involvement in creating user-generated content 

(UGC) and democratic engagement. The study demonstrated that UGC involvement 

was a strong predictor of political participation. Importantly, the prediction extended to 

offiine participation although it was also found that UGC involvement was negatively 

related to political knowledge (Ostman, 2012: l 0 18). 

The empowering effect of technologies such as Internet news and micro biogs that are 

available on mobile devices in less democratic societies and those under threat was an 

important theme, which was explored in a number of studies, and is also of relevance. 

A study of mobile phone use amongst college students, in four Asian cities, conducted 

by Wei et al., (2013) found that mobile phone consumption is most likely to be used to 

read and follow news via mobile phones in countries that have less press freedom. The 

researchers' hypothesis was validated by the finding that college students in Taiwan 

were least likely to use mobile phones for news since Taiwan is the only city out of the 

four which enjoys total press freedom: 

The lack of press freedom in China creates a dire need to disseminate and 
receive news that is unavailable in official media. Twitter-like microblogs 
have filled the void. Millions of Chinese smart phone users have caught up 
with the technology as an outlet to share news from non-official sources. 
Wei et al. (2013: 15) 

The Arab Spring risings of 2011 are widely regarded as a watershed moment in how 

people used social media to mobilize support, disseminate information and shape 

26 



political debate. In their study of the role of social media during the Arab Spring, 

Howard et al. (2011) observed how social media allowed people with an interest in 

democracy to build extensive networks, create social capital and organise political 

action in a highly effective way: "In both Tunisia and Egypt, these virtual networks 

materialized in the streets in early 201 I to help bring down two long-standing dictators" 

(Howard et al., 201 I :5). 

One of the primary reasons cited for the popularity of technology as a tool amongst 

democracy advocates in Tunisia and Egypt was that both countries have relatively 

young tech-savvy populations with around 66% of the population of Tunisia and 70% 

of the population of Egypt under the age of thirty four (Howard et al., 2011 ). Data 

examined by the researchers illustrated the role social media played in shaping political 

debates - a spike in online revolutionary conversations often preceded major events on 

the ground. The researchers investigated how social media sites were effectively used 

to spread democratic ideas across international borders. The use of viral videos as a tool 

for spreading news in Egypt was divided into four types of content: raw protest and 

mobilization footage; citizen commentary; political punditry; and "soundtracks for the 

revolution". Raw protest was the most common, according to Howard et al. (2011) - a 

total of almost 5.5 million people viewed just 23 videos. The power-shift between the 

traditional broadcast media and social media was also observed: 

Each of the dictators in these countries has long had many political 
enemies, but they were a fragmented group of opponents. Now these 
opponents do more than use broadcast media to highlight their claims. 
They use social media to identify goals, build solidarity and organise 
demonstrations. 
(Howard et al., 201 I :24) 

Both of these studies gave powerful insights into ways in which digital media continues 

to provide empowering opportunities for citizens living in less democratic societies. 

The role of social media in the response of a democratic society under attack, 

meanwhile, was in evidence during the terrorist attacks in Paris in November 2015. 

There was evidence of Heame's (2015) observation about the ability of social media to 

allow citizens to "link up, coordinate and inform" when, on the night of the attack, 

people used social media to access information about the whereabouts of loved ones; 

view videos and eye witness reports; and receive security advice from the authorities. 

On the BBC social media page, BBC Trending, the author observed the crucial role 
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which sites like Twitter, Facebook and Instagram played in coverage of the attacks: 

As news of multiple attacks in Paris broke on Friday night social media was 
the place where millions of people around the world first heard about it. 
Eyewitnesses logged onto their social networks to warn others about what was 
happening. 
(BBC Trending, 2015). 

2.3.3: Citizen Journalism 

In recent years, a number of studies on the converged media landscape have focused on 

the emergence of what has come to be termed as "citizen journalism". Under Carr et 

al.. (2014) definition of"citizenjoumalism", much of the coverage of the Arab Spring 

risings of 201 I and the Paris attacks of 2015 on social media falls into that category. 

The researchers opted for a broad definition of the term that includes amateur reporting 

and participatory journalism: 

Broadly the term refers to amateur news reporting. The concept of citizen 
journalism subsumes the concept of participatory journalism, which typically 
refers to activities of citizens in collaboration with a mainstream media outlet 
(e.g. CNN's 'ireport'). Citizen journalism can also include civic or public 
journalism (i.e. journalism focused on civic affairs), as well as hyper local 
journalism (i.e., journalism focused on particular geographic communities) if 
the information is collected and presented by amateur reporters. 
(Carr et al, 2014:454) 

In his attempt to arrive at a definition of "citizen journalism", however, Patterson 

(2013) voiced his concern at the application of such broad parameters. He suggested 

that confusion arises when social networking as a community activity is equated with 

professional journalism: 

Democracies have always had opinion leaders - informed citizens who help 
others interpret political developments. Community activists, civic volunteers, 
and campaign workers are among the other types of citizen mediators. To call 
them "citizen journalists" when they do their work through the Internet is to 
blur the unique contribution each of them makes to democratic life. 
(Patterson, 2013: 13 8) 

Patterson (2013: 138) elaborated further by stating that the kind of public conversations 

that once took place in the workplace, church, civic group or amongst friends now takes 

place on line, but that the conversation was not regarded as journalism then and should 

not be now. To do so, he suggested "robs the term of its meaning" and is akin to calling 
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parents "citizen doctors" when they administer pain relief to their sick child (Patterson, 

2013:138). 

From an historic perspective, it is claimed that "citizen journalism" first found its way 

into the journalistic lexicon in the aftermath of the South Asian tsunami in 2004 (Allan, 

2010). During this event, first-person accounts, via camcorder video footage and 

photographs, were posted by ordinary citizens, many of whom were on holiday in the 

region at the time. Allan (2010: 18) described how professional journalists and 

cameramen were sent by their editors, not to the scene of the disaster, but to airports to 

get photographs and footage from holiday-makers who had witnessed the catastrophe 

first-hand. Allan (2010:28) also cited two events in 2005 - the London underground 

bombings and the devastation wreaked by Hurricane Katrina the following month - as 

consolidating the imperatives of this new form of journalism. These events effectively 

dispensed with claims that it was a 'fad' or 'gimmick' for all but its fiercest critics. 

According to Allan (2010:4), these two events figure "in any evaluative assessment of 

how citizen journalism has re-written certain longstanding reportorial principles". 

Allan (2010:4) also quoted the then BBC Director of News, Helen Boaden, describing 

the London bombings as a watershed moment: "the point at which the BBC knew that 

news gathering had changed forever". 

In her study of the rise and evolution of "warblogs", Wall (2010) focused particularly 

on Iraq-penned biogs from the warzone and "milblogs" written by current or previous 

soldiers or other related supporters of Western military operations. When she analysed 

biogs being posted from Iraq in 2008, Wall (2010:34) found that 77% of them were 

written in English. Coupled with the statistic that only 0.1 % of Iraqi citizens used the 

Internet at the time, this prompted her to observe that there is still a level of privilege 

attached to being a citizen journalist. She did, however, express the view that the biogs 

from Iraq provided a new perspective, which had not previously been represented in 

the mainstream media: 

Such biogs provide points of view that challenge the narrow representations of 
Iraq usually produced by traditional media and thus embody a fundamental 
characteristic of citizen journalism - that of expanding the ideological 
spectrum for news audiences. 
(Wall, 2010:34) 
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The positive assessment that citizen journalism enhances the democratic possibilities 

for people who might not previously have had access to the media was further echoed 

by Dan Gillmor (Lasica, 2003: 10) when he stated that, "for the first time, people at the 

edges of the network have the ability to create their own news entities". 

A web-based study (Carr et al, 2014) invited a group of American adults to compare a 

news report in traditional reportage style to a "citizen journalism" style report. This 

study found that media scepticism and political cynicism interact. Cynics and sceptics 

of mainstream news perceive citizen journalism as more credible, while non-cynics and 

non-sceptics regard mainstream journalism as more credible. The researchers agreed 

with the optimistic assessment of Allan (2010) that the proliferation of citizen 

journalism could help disaffected citizens re-engage with the news media and politics: 

Citizens who distrust the mainstream news media have placed their trust in 
alternative sources of news and information leading to renewed 
hopefulness about having an informed and engaged electorate in the United 
States. 
(Carr et al, 2014:466) 

In her assessment of how citizen journalism should be regarded and treated by the 

journalistic community, Bell (2015) stated the opinion that it is important that social 

platforms and news organisations should include "the people with the mobile phones 

who fill our pages" . She suggested that journalism not only needs these individuals but 

that the profession has a responsibility towards them. Although, like Patterson, she 

clearly makes the distinction that they are not journalists, Bell (2015) describes citizen 

journalists as being "part of our ecosystem of news." She also draws the discussion 

back to the central theme of this study, the relationship between journalism and 

democracy in the digital age, when she expresses concern about the shift in power that 

is a consequence of the distribution of news on social platforms: 

The public sphere is now operated by a small number of private companies, 
based in Silicon Valley. Professional journalism is augmented by untold 
numbers of citizen journalists who now break news, add context and report 
through social platforms. To have our free speech standards, our reporting 
tools and publishing rules set by unaccountable software companies 1s a 
defining issue not just for journalism but the whole of society. 
(Bell, 20 I 52) 

2 http.Pwww.theguardian. comlmedia/20/5/jan/28/emily-bells-2015-hugh-cudlipp-lecture:full-text 

30 



Blogging is another form of citizen journalism that has emerged from the digital 

landscape. In his study of the changing face of news in the digital age, Anderson (2013) 

examined how blogging has evolved. He interviewed different types of bloggers, such 

as: reporters who supplement their living by blogging about sport; unpaid amateurs who 

blog aggregated material to build online name recognition; and someone who is paid to 

blog. Anderson (20 I 3 :82) states that the way in which the practices of blogging have 

been debated and redefined by many traditional news organizations "highlight some of 

the rhetorical tensions surrounding twenty-first century news-work." The common 

theme that emerged from Anderson's conversations is that people read biogs, not just 

to learn about the author's opinions but also for other readers' comments: 

A dialogue of ideas has always been a part of the writing process; in the case 
of blogging, however, this community aggregation is rendered visible through 
links and readers' comments and is valorized as an essential cultural 
component of the blogging process. 
(Anderson 2013: 80) 

Patterson (2013) was less positive in his overview of the contribution which political 

blogging has made to the media landscape. He was highly sceptical that it has done 

anything to add to public discourse. In common with Davis (2005) and Hindman 

(2009), Patterson was of the opinion that while biogs do bring discussion and 

information together, it is in a narrow-minded way and that biogs are mostly populated 

by like-minded partisan individuals who drive away others who might have opposing 

views: 

Unlike during the broadcast era, when most Americans had a shared 
media reality, the Internet era is increasingly a time for separate realities -
"cyber-ghettos," - in the words of British scholar Peter Dahl green. 
(Patterson, 2013: 13) 
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2.4: Consumption, Production and Distribution 

2.4.1: Definitions of News 

In his assessment of how news has evolved, Allan (20 I 0:50) described how the BBC 

worked within the parameters of an extremely narrow definition of what constituted 

'news' in its early years. He cited as an example a broadcast on Good Friday, 1930, in 

which it was deemed that there was no news of broadcast standard that night, resulting 

in the announcement: "There is no news tonight". Similarly, in his account of the early 

days of RTE, Horgan (2004) reported that, on more than one occasion in 1926, 

particularly on Sunday evenings when there was little happening by way of what was 

then termed "public affairs", listeners to 2RN 3 were told that there was no Irish news. 

This situation arose because RTE, due to severe under-resourcing at the time, took most 

of its news from the BBC and other foreign stations for its main evening news bulletin. 

Horgan (2004:7) also wrote about how, at that time in RTE, a desire to avoid becoming 

embroiled in political controversy seems to have informed "the editorial decision, 

conscious or otherwise, to afford news a generally low priority". 

A directive to avoid controversy also characterised the BBC's news coverage at that 

time. News was supplied by the press agencies and, although sporting events were 

covered, there was no live commentary permitted. A description of the absurdity of the 

restrictions is recounted on the BBC website, which describes how, in 1926, BBC Radio 

broadcast live from the Derby: "listeners could thrill to the thunder of hooves, and the 

shouts of the crowd. But there was no commentary - and the audience had to wait until 

seven o'clock to find out who had won" (About BBC News4) . 

Allan (20 I 0) noted a gradual move within the BBC to embrace more accessible forms 

of reporting, particularly related to style, tone and format. In I 936, BBC reporter, 

Richard Dimbleby, proposed a radical redefinition of what should constitute radio 

news. He suggested that it would be possible to enliven the news without spoiling "the 

authoritative tone for which it is famed" by extending coverage to dramatic events such 

as "big fires, strikes, civil commotion, railway accidents, pit accidents, or any other 

major catastrophes in which the public, I fear, is deeply interested". (Allan, 2010:50) 

3 2RN was the first RTE radio station which broadcast from 1926 to 1933. 
4 http://news.bbc.eo.uk/aboutbbcnews/spljhi/history/noflash/html/1920s.stm 
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Gans (2004) compared the changes that had occurred in the news industry since he had 

previously studied four leading American news outlets a quarter of a century earlier. 

He observed the fragmentation of media platforms; the move towards conglomerate 

ownership of outlets; and a climate of cutbacks and budgetary constraints as the biggest 

changes in the intervening 25 years. But what had not changed were the values which 

determine how news was selected and prioritized: "the processes and considerations 

that go into deciding what's news, and the values and assumptions that underline news 

judgements, have remained much the same" (Gans, 2004:xvii). In Marr's (2005) 

overview of British journalism, he concurred with Gans' assessment and concluded that 

while "most news values have not changed", there are news stories that come and go, 

"reflecting the economics and interests of different generations" (Marr, 2005: 113-114). 

In relation to what exactly constitutes what is popularly referred to as "hard news", 

however, there is some disagreement. Marr (2005:50) offered a subjective definition of 

what he regards as news, incorporating current affairs and entertainment, categorising 

events such as the death of Princess Diana and England's 1966 World Cup victory 

alongside the Cuban missile crisis and the fall of Margaret Thatcher as hard news. The 

topics that constitute newsworthy items change over time. Gans (2004) noted a shift 

towards celebrity culture: "when war and politics are not making the headlines, cable's 

hard news is apt to be about murder trials, celebrity scandals and the like" (Gans, 

2004:xiv). The increasing audience appetite for " soft news" has also prompted much 

discussion. Baum defines the typical "soft news" story as having: 

... a set of story characteristics, including the lack of a public policy 
component, a sensationalized presentation, human interest themes, and an 
emphasis on dramatic subject matter, like crime and disaster. 
(Baum, 2003 :6). 

Van Dijk (2009:4) meanwhile, emphasised the term "new" in his overview of what 

constituted news during the I 980's and I 990' s in Britain: " ... a news item or news 

report, i.e. , a text or discourse on radio, on TV, or in the newspaper, in which new 

information is given about recent events". 

In their analysis of the nature of news, the Glasgow Media Group came to the 

conclusion that it is not possible for new producers to be entirely objective. They 

highlighted the way in which journalists and politicians collude in ritual performances 
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with politicians, citing how the BBC exists within "a political reality" where "its 

impartiality is skewed towards state policy" (Glasgow Media Group, 1995:50). The 

researchers quote Stuart Hood, former Editor of BBC News who argues that the BBC, 

as an "organisation within the constitution" exercises impartiality that is on the side of 

the establishment. 

In his study of American journalism, Gans (2004) contended that while much has 

changed, the quality of impartiality in journalism has endured. The Glasgow 

researchers argued, however, that all news is constructed and partial despite claims of 

impartiality: 

We find it difficult, indeed unhelpful, to assign labels like 'objective', 
'impartial' or 'neutral' to such a manufactured product. The beginning of 
wisdom is to recognize news for what it is and not for what it claims for 
itself. 
(Glasgow University Media Group 1985: 237). 

Impartiality is a theme that also arises in discussions about the model of deliberative 

democracy. Held (2006) stated that deliberative democrats do not take citizens' 

preferences as simply given or preset, seeking instead to create the means for the 

examination of opinions. Held (2006:239) quotes Habermas' suggestion that the aim is 

to establish a deliberative process whose structure grounds 'an expectation of rationally 

acceptable results'. This process can take place in a public sphere in which "views are 

considered, and collective judgements are arrived at, through deliberation guided by 

impartiality" (Held, 2006:239). 

Amongst a number of the critiques presented by Held (2006) was that put forward by 

Iris Young regarding impartiality in deliberative democracy. In common with the 

theory put forward by the Glasgow researchers (1995), Young (Held, 2006: 244) 

contended that "impartiality expresses a fiction because it rests on the assumption that 

people can transcend their particularities when engaging in deliberation" . She claimed 

that we are all situated beings and nobody can completely set aside and present an 

impersonal and dispassionate standpoint. 

Horgan (2004:24) also questioned the inclusion of the phrase "objectively and 

impartially" in relation to the 1960 Broadcasting Act in Ireland, stating that the phrase 

"bespeaks a cultural, political and ideological world-view firmly rooted in the l 950's". 
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He defined objectivity as meaning that journalists do not misrepresent the view of those 

they report on or the social reality they describe while impartiality means that they do 

not take sides. However, the question of defining what social reality was and which 

protagonists' journalists had to maintain their neutrality amongst was a more complex 

question (Horgan, 2004:24). With an increasingly complex media landscape, 

particularly in an online context, more than ever, news consumers now need to be 

discerning in the decisions they make about the news they consume and the producers 

they trust, an issue which is discussed throughout this review. 

2.4.2: Newspapers and Online News 

Rachel Smolkin, writing for the American Journalism Review in 2006, outlined how a 

decline in circulation, a rise in printing costs, a slump in advertising revenues and 

competition from online news outlets were all playing a significant role in the demise 

of the newspaper industry (Ryfe, 2012). She also made an observation that has become 

something of a mantra in the industry in recent years that newspapers have just two 

options facing them: "adapt or die" (Ryfe, 2012 :2). Although many news organizations 

have embraced Smolkin' s philosophy, it has been particularly relevant to newspapers 

since most operate as commercial enterprises and, unlike many radio and television 

stations operating within the public sector broadcasting sphere, the commercial 

imperative is essential for them to survive. 

Jn his study of online news projects which are leading the way in reinventing local 

journalism in the US, Kennedy (2013:150) reported on a number of local news 

enterprises which are now publishing exclusively online in a bid to survive. These 

include the "New Haven Independent", a nonprofit community website in Connecticut; 

other non-profit organizations such as "Voice of San Diego" and the "Connecticut 

Mirror"; and for-profit ventures such as "Batavian", "Baristanet" and "CT News 

Junkie". Kennedy (2013: 152) emphasised the role that local journalism plays in 

fostering civic engagement; providing a sense of place; and helping people to learn how 

to care about their community in the context of the world around them, all of which are 

qualities that are central to the model of deliberative democracy and to the theme of 

this study. Kennedy observed, however, that these are exactly the kind of qualities 
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which, in recent years " in all too many instances, were shunted aside as newspapers 

devolved from independently-owned community institutions to profit-driven links in 

the corporate chain to, finally, hollowed out, debt-ridden shells" (Kennedy, 2013: 152). 

Kennedy's thesis is essentially optimistic, however: he suggests that the next few 

decades are likely to be as exciting a time for journalism as it was in the mid-nineteenth 

century, when a revolution in printing technology brought newspapers to the masses, 

or in the twentieth century, when television brought national and world events into our 

homes. He urged that the conversation should not be about preserving the industry but 

about re-imagining it for a new technological and cultural era: 

Out of the destruction now taking place, journalism will survive and thrive 
- even if it looks very different from the newspapers of decades past, less 
arrogant, more willing to listen and take part in a conversation with their 
communities, more willing to be part of their communities ... what we are 
living through now is not the death of journalism but, rather, the uncertain and 
sometimes painful stages of rebirth. 
(Kennedy, 2013:152) 

In another study of the evolution of local news in the digital age, Anderson (2013) 

chronicled the fate of local newspapers in Philadelphia which 'slid into bankruptcy" 

and other institutions, individuals and journalists who struggled to successfully rebuild 

Philadelphia's media ecosystem. Anderson (2013) was also upbeat in his overview of 

some of the traditional news outlets that had moved on line and were competing in the 

digital environment. In looking to the future, he advised that the new model of 

journalism should be about collaboration. Anderson (2013: 165) also suggested that one 

reason many journalists have found it hard to adapt their craft to the digital age is 

connected with their relationship with and perception of their audience, particularly 

since the Internet has further "problematized" journalism's vision of its public as a 

fractured and ungraspable entity: 

Only recently have journalists and journalistic institutions come face to 
face with the materiality of the public' s uncapturability. Online, all publics 
appear fragmentary. There is always an element of the public that cannot be 
networked. There is always a fraction of this uncaptured public only a 
mouse click away. 
(Anderson, 2013:165) 

Another challenge facing journalists who are attempting to adapt to the online 

environment is the inherent differences between traditional journalism and the new 

medium. Ryfe (2012) highlighted the difference between the Internet as a networked 
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medium compared to a mass medium. He observed how the networked medium 

operates to different principles, is more fragmented and allows users more choice about 

what to do with the information they consume. One of the key observations Ryfe (2012) 

made, however, related to the attention span of the contemporary news consumer. He 

described how, in the age of mass media, attention was perceived to be abundant with 

information scarce and specialists controlling most of the information that circulated in 

public life. He contended that this has changed significantly in recent years: "In a 

networked medium, information is abundant and attention is scarce" (Ryfe, 2012: 139). 

The New York Times has long been considered an important and stable journalistic 

institution although much has changed in the newspaper's 164 year history. In her 

ethnographical study of the paper, Usher (2014) outlined some of the qualities which 

the paper has maintained as it adapts to the digital landscape. One decision that she 

noted was the paper's decision to keep its Baghdad bureau running at a cost of over $3 

million a year. She also differentiated between the objectives of the New York Times 

and those of Associated Press that has over 200 bureaus around the world. The two 

companies, although well established and respected journalistic institutions, provide 

their readers with a very different offering: while Associated Press specializes in 

breaking news, the New York Times is distinguished by a more reflective style of 

journalism: 

The Times' aspiration is for its second-day coverage to provide the 
context to help readers make sense of both far-flung and war-torn regions of 
the world and an American political and media system stuffed to 
overflowing with hyperbole". 
(Usher, 2014:238) 

According to Usher (2014:238), in an age in which so much of the focus is on 

immediacy, what the Times offers its readers, unlike a wire service or a tabloid is its 

editorial authority and ability to "wrap context around what is happening". Unlike many 

other modern news organizations, the New York Times does not use algorithims or 

metrics to govern important editorial or business decisions at the paper (Usher 2014: 

239). According to the researcher,joumalists were aware when they were on the "most 

emailed list" and bloggers were given some information about traffic but numbers for 

stories were rarely released. The rationale for this approach was that journalists should 

not feel "that the number of people reading their story would somehow equate to the 

impact that their story might have," (Usher, 2014: 239). 
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Another aspect of the New York Times, which has attracted attention from researchers, 

has been the paper' s introduction of a paywall in 2011. According to Rieder (2013), 

despite the fact that the plan was greeted with scepticism and, in some cases, downright 

mockery, the paywall has largely been deemed to be a success. In their study of 

consumer responses to the introduction of the paywall, meanwhile, Cook and Attari 

(2012) undertook an experiment in which they presented two different scenarios to 

existing readers of the paper. When participants were provided with a compelling 

justification that the New York Times was likely to go bankrupt without a paywall, 

their support and willingness to pay increased. In contrast, when participants were 

provided with a justification that emphasised financial stability, their support and 

willingness to pay decreased. The authors concluded that perceptions of fairness are 

key to helping consumers adapt to abrupt changes in pricing, a factor which, they 

suggest, should be noted by other content providers who are planning to introduce 

similar charges. 

The paywall at The Wall Street Journal (WSJ) also comes under the academic scrutiny 

of Vara-Migeul et al. (2014) who found that the paywall evolved over a three year 

period. A more flexible paywall model was introduced over the course of a few years. 

Initially, almost three quarters of the content on the newspaper's homepage was free 

but within a few years a more restrictive model was introduced whereby more than half 

of the news published on the homepage had to be paid for. It was found that the content 

which readers were most likely to purchase was specialist and unique opinion-based 

articles that were not available on competing media. The authors remarked, however, 

that it should be noted that the WSJ is a highly specialised newspaper with most of its 

content related to business and finance. Political, economic and financial decision

makers can and will pay for information, so this is an elite sector and trends amongst 

its readership may not be replicated elsewhere (Vara-Migeul et al., 2014: 147). 
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The unique quality of newspaper brands such as the Wall Street Journal and New York 

Times are also cited in Rieder's article (2013) on paywalls: 

"The New York Times has lined up all of those digital subscribers for a 
reason: it has terrific content, something that a great many people want enough 
to pay for. Same for the Wall Street Journal which has been comfortably 
nestled behind a paywall since 1997. Cable TV proved long ago that people 
will pay for something they were used to getting for free - if it was good 
enough". 
(Rieder, 2013) 

In another article on current trends and innovations in digital news, Peck (2014) agreed 

with the assessment that news consumers are prepared to pay for quality content. He 

wrote about some of the specific features which subscribers to the New York Times 

have been willing to pay for. These include access to the ' 'NYT Opinion" app, which 

costs $6 a month, and gives subscribers access to daily opinion columns in the New 

York Times and 'Op-Talk' curated web commentary. Peck (2014) presented other 

funding models that newspaper owners are experimenting with. One of these is the co

operative portal - described as "a single entry point to a pool of newspapers" - such as 

MLive.com in Michigan that allows subscribers access to eight different local papers. 

Regarding their willingness to allow their content to be re-published on aggregator and 

social media sites, Peck (2014:48) put forward the rationale that, although these sites 

don 't actually generate any revenue for news organizations, they can draw attention to 

the content, extend the reach and strengthen the publisher's brand name. Peck (2014:49) 

echoed Rieder's sentiment regarding why people are willing to pay for the NYT and 

WSJ: "Beyond accessibility, it's still quality that is the most compelling argument for 

news consumption". 

It should be noted that the dilemma facing online publishers has become even more 

relevant since Peck was writing in 2014. In her essay for the Reuters Digital News 

Report 2015, Bell wrote about how, as journalism becomes ever more dependent on 

these new distribution platfonns to find audiences, news publishers are forced to 

examine their business models and strategies for the future. As was discussed earlier, 

Bell observed how the implications of this shift in power, which is allowing journalism 

to be shaped by unaccountable profit-motivated technology companies, is a defining 

issue not just for journalism but the whole of society: 
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If a news company wishes to reach a large audience on the web, it has little 
choice but to develop relationships with third-party platforms, but this puts 
revenue models and decisions over the ultimate shape of journalism even 
further into the hands of software companies. 
(Bell, 2015) 

Although the Irish Times has been to the fore of the Irish media landscape in developing 

its web content and digital strategy, it only introduced a paywall system at the beginning 

of 2015. In an article in the Nieman Lab Report 2015, Irish Times Editor, Kevin 

O'Sullivan, was quoted saying that the paper has tailored, not just its content, but its 

entire production schedule to shift the focus from print to digital: "With the metered 

approach, we are very conscious that you have to enrich your content. You have to 

make irishtimes.com increasingly attractive in a subscriber relationship." (Lichterman 

2015). O'Sullivan detailed how The Irish Times has taken a number of steps to optimize 

its digital output. These include: more online-focused daily editorial meetings; more 

published stories online to match peaks in traffic to the website; and, an on line Sunday 

newsletter which includes features and more narrative-oriented stories. He also 

explained how the paper now works on a seven-day-week basis instead of winding 

down on a Saturday, a culture which existed as a throwback to the print mentality of 

the past until relatively recently. 

As has been outlined in this section, many journalists and news producers are seeking 

new ways to re-invent themselves and their products in a heavily converged and highly 

competitive marketplace. In an article in "The New Republic", Starr (2009) presented 

a compelling argument championing the cause of newspapers; explaining why he 

believes they still matter; and illustrating why a potential future without newspaper 

journalism should be of concern to everybody. The central tenet of his argument is 

particularly relevant to a major theme in this study, related to the role which journalism 

plays in facilitating and nurturing democratic engagement. Although much has changed 

since 2009, his arguments are still highly relevant. He claimed that newspapers provide 

the public with a powerful means of leverage over the state but that this leverage is now 

at risk: 
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If we take seriously the notion of newspapers as a fourth estate or a 
fourth branch of government, the end of the age of newspapers implies a 
change in our political system itself. Newspapers have helped to control 
corrupt tendencies in both government and business. If we are to avoid a new 
era of corruption, we are going to have to summon that power in other ways. 
Our new technologies do not retire our old responsibilities. 
(McChesney and Pickard, 2011 :37). 

2.4.3: Radio 

Although it is very much rooted in the legacy broadcasting tradition and faces the same 

kind of challenges from the Internet as newspapers and television, there is much 

empirical evidence, which will be discussed in this section, which suggests that radio 

as a medium has the potential to adapt to the digital sphere with greater dexterity than 

other legacy platforms. 

Irish people continue to have amongst the highest radio listenership figures in Europe. 

The 2015 JNLR (Joint National Listenership Research) figures published in October 

2015 found that 83% of all adults listen to the radio on a typical day, tuning in for an 

average of almost four hours each day (JNLR, 2015). The survey also showed, 

however, that younger people are less likely to consume radio: the listenership figure 

fell to 78% of the fifteen to thirty four year age group, a finding which is very relevant 

to the cohort under study in this research. 

The Irish radio audience has a wide selection to choose from: RTE's four linear stations, 

Radio One, 2FM, Lyric FM and Radio na Gaelteachta and four digital stations, RTE 

Junior, RTE Pulse, RTE Gold, 2XM and RTE Radio+ 1. In the commercial sector, there 

are two national stations, Today FM and Newstalk; four youth-oriented regional 

stations; and 25 local stations. There are also a further 20 non-commercial community 

stations licensed to broadcast in Ireland. The November 2015 JNLR survey (JNLR, 

2015) found that nationally, RTE had a 46.2% share of the radio market while the 

commercial and community stations accounted for the remaining 53.8%. 

RTE's Digital Priorities 2015-2016 document outlines some of the ways in which radio 

is adapting to a market in which 60% of mobile phones are smartphone enabled: One 

innovation has been to develop video streams of radio programmes, most notably on 
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the flagship current affairs show, Morning Ireland. The document states that during 

2015/2016, a number ofradio studios will be upgraded to include fixed multi-camera 

capabilities. As part of its mission statement, RTE talks about the audience expectation 

"that content should be available anytime, anywhere". By its nature, radio has always 

been well-placed ahead of television to deliver a mobile media product. Long before 

digitization, in his assessment of the success of radio current affairs in RTE in the 

l 970's, Horgan (2004: 157) identified the degree of flexibility as a major advantage 

which radio has over television: 

In sharp contrast to television ... which involved heavy pre-planning and which 
was producer-driver ... radio was cheap, flexible, and to a much greater degree 
presenter-driven. It was also, frequently and dramatically, live broadcasting in 
a way that television could only rarely emulate. 
(Horgan, 2004: 157) 

Allan (2010:53) also noted the flexibility which radio afforded news broadcasters to 

immerse themselves in a story and observed how reporting during World War 2 helped 

to redefine radio news. This reached its pinnacle during the BBC coverage of D-Day, 

prompting the New York Times to observe the following week that "you had a feeling 

that radio, in its capacity as an informant, had grown up." Allan (2010) quotes the 

observation made at the time that radio had taken the listener into the centre of events 

when the BBC's War Report: 

" ... took the microphone to places where things were happening, and let it 
listen - as one would one's self like to listen - to the sounds of battle, to the 
voices of men just returned from the fighting line, to observers who spent that 
day touring the scene of action". 
(Allan, 20 I 0: 52) 

While much has changed in the years since World War 2, in a qualitative study of 

current and former BBC radio journalists, Luscombe (2008) found that most of those 

interviewed were optimistic about how well radio has endured despite competition from 

television and on line. The general assessment of those interviewed was that the future 

was bright for radio: 

There are inherent advantages of radio that the other traditional media of 
television and newspapers/magazines do not possess: its immediacy, relative 
cheapness, the ability to listen to radio whilst doing other tasks and its 
availability - in the car but also on new platforms. 
(Luscombe, 2008: 120). 
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Those interviewed by Luscombe also referred to the fact that, at a time when the 

survival of many traditional media outlets are under increasing pressure, the future of 

radio looked far less bleak than it did for newspapers and television. While the Internet 

and other digital technologies appear to be "hurting television and print media, radio 

appears to have capitalized on the developments" (Luscombe, 2008: 120).The nature of 

the new platforms has been the subject of many studies. Priestman (2004:44) argued 

that "paradoxically, the 'narrowcast' and ' on demand' characteristics of Internet 

transmission, far from being remote from ' real audio', can, in fact open up new spaces". 

He described how the newer technology of the Internet is being "bolted on" alongside 

the old to build those new spaces for radio. Priestman also cited the vision put forward 

by Bertold Brecht in his famous talk on "The Radio as an Apparatus of 

Communication" in 1932: 

Radio could be the most wonderful public communication system 
imaginable, a gigantic system of channels - could be, that is, if it were capable 
not only of transmitting, but of receiving, of making listeners hear but also 
speak, not of isolating them but connecting them. 
(Priestman, 2004:83) 

Priestman (2004:84) suggested that the practical difficulties of everyone being able to 

speak at once and of being organized into a sufficient number of channels - in this era 

of spectrum capacity - means that Brecht's vision has actually become more tenable. 

Other examples of ways in which old and new practices have merged were explored by 

Klein (2009) in her study of the use of BBC message boards and listener participation. 

While online forums allow listeners to respond to radio content instantaneously - the 

process of listeners contacting radio stations and DJ's to let their views be known is 

nothing new. Klein (2009: 11) noted that while much of the discourse around new media 

treats the changes in technology and user activity as significantly different to what came 

before it, she contended that it is important to approach Internet based participatory 

activities, not as a new phenomena, but as the most recent in a long and varied history. 

Klein also wrote about the longstanding relationship between radio and community and 

of the ' pivotal role' that Douglas (2004: 11) attributed to it in "aiding our connections 

to other citizens and in constructing ' imagined communities"'. According to Douglas, 

the Internet has introduced new possibilities for nmturing this relationship (Klein, 

2009:13). 
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In his assessment of why National Public Radio (NPR) has been so successful in 

adapting its content for a digital audience, Mutter (2013:22) suggested that key to the 

station's success has been its willingness to take its cue from successful native digital 

publishers in designing a magazine style website and podcast library "with pictures, 

videos, maps and other graphic elements" (Mutter, 2013:22). Although many public 

sector broadcasters have been slower to adapt their audio content to digital platforms, 

NPR's thoughtfully conceived digital strategy has attracted a demographically different 

new audience. Mutter (2013) observed how the NPR website looks, and functions, like 

a truly interactive medium, where it is easy to find related content, navigate to a local 

affiliate, add or read comments, and share an article or audio clip on social media. 

Attuned to the desire of modern consumers to customize their content consumption, the 

podcast section of the website features a "mix your own" play list tool, tapping a rich 

and easily searchable library of content indexed by topic, title and provider. From a 

commercial perspective, Mutter (2013:23) also noted that the NPR website features 

"revenue opportunities at every turn". 

The investment in the NPR website has been successful in attracting a younger 

audience. Compared with the median age of the NPR radio audience at 49, the median 

age of web visitors is 40 and the median age of podcast users is 36. Although he was 

writing before the phenomenal successs of"Serial" in 2014, Mutter (2013 :22) observed 

how the podcast service delivered the added bonus of encouraging two-thirds ofNPR's 

relatively young listeners to listen to radio broadcasts at least once a week. As discussed 

earlier, Mutter (2013:22) advised that newspapers can learn much from NPR as an 

example of a legacy media organisation that now "provides multiple entry points for 

consuming multiple types of content on multiple types of media on multiple types of 

platforms". He also described it as being "the antithesis of the one-size-fits-all content 

and presentation employed by most newspapers across their digital media" (Mutter, 

2013:23). 

A perspective on the success of the NPR digital strategy was also provided by the Pew 

Report (2013). The report focused on how an election night feature tracking electoral 

votes on the station brought in 50% of its audience "traffic' via mobile. Typically, NPR 

gets just I 0% to 20% of its traffic from mobile. The increase in audience traffic 

prompted Katie Zhu, mobile app developer at NPR to comment "the moral of the stats: 
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a good mobile experience is absolutely necessary" (Sasseen et al, 2013 5
). 

The success of "Serial" was one of the audio trends highlighted in The Pew Report 

2015. The report stated that "the medium of podcasting achieved a milestone moment" 

in 2014, due to the success of the twelve part pod cast, which became the fastest podcast 

to reach 5 mill ion streams or downloads in iTunes history. Within weeks of its debut, 

"Serial" was the number one podcast on iTunes not only in the United States but also 

in the United Kingdom, Canada, Germany and Australia. Further evidence of the 

impact which this podcast had was the level of activity on discussion group website 

Reddit, (www.reddit.com) after each episode, when tens of thousands of people posted 

their thoughts and observations about the case. By season's end, "Serial" had an 

astounding one million downloads per episode, making it the most popular podcast ever 

(McDermott, 2015:38). 

The Pew Report 2015 also noted that podcasting, as a medium, had, in fact, been 

steadily growing its audience anyway over the past two years: "Advances in technology 

- in particular, the rapid growth in the use of smartphones and mobile devices in 

addition to the increased ease of in-car listening - have contributed to the uptick of 

interest in podcasting" (Pew Report 2015). An indicator of the strong growth of 

podcasts in 2014 was reflected in the launch of three new podcast networks by public 

radio in the US alone: Radiotopia by PRX:, SoundWorks by PRI: and Infinite Guest by 

APM. The percentage of Americans who had listened to a podcast almost doubled since 

2008, from 9% to 17% by January of 2015, which was up from 15% in 2014 (Pew 

Report 2015). 

Jn a study that notably predates the success of "Serial", meanwhile,, Lopez Merayo & 

Perez Alaejo (2012:279) were far less upbeat in their assessment of how podcasting 

had evolved in Spain, contending that podcasting causes the message to lose many of 

the features of radio, "the continuity of the messages, the proximity to the listeners and 

the freshness of live dialogue are lost". The researchers also wrote about how other 

research suggests that radio is coming to the end of its traditional business model 

because it is "dying from exhaustion and the indifference of private companies and 

s http://www.stateofthemedia.org/2013/digital-as-mobile-grows-rapidly-the-pressures-on
news-intensify. 
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public administrations" and states that "the crisis has dented the radio we used to know" 

(Lopez et al., 2012:279). In an assessment which is the opposite to Mutter' s (2013) 

overview of the success at NPR, the researchers stated that radio had not been rethought 

and still had not found in podcasting a new business model since podcasts are simply 

identical copies of the original analogue programmes and, in many cases, are difficult 

to access and download. They identified the potential advantages of"radio on demand" 

and podcasting, based on the convenience it affords the listener: 

.. . we go from a synchronous listening experience to an asynchronous one, 
disconnected from airtime, in which listeners become users and can access 
radio programmes at any time and listen to them when and where they 
please. 
(Lopez et al., 2012:279) 

The researchers also cited Cebrian (2008) who suggested that listeners who podcast are 

"free from the constraints of live broadcast to access programming and are able to 

develop personal strategies of use and consumption" which echoes RTE's commitment 

to providing content "anytime, anywhere" in its Digital Strategy 2015-2016. Lopez et 

al. (2012:279) concluded, however, that the potential for this new form of fragmented, 

decontextualized radio was not being optimized by Spanish radio stations, because of 

their failure to design "a new specific narrative". 

Other podcasts that have grown an audience in the US, in recent years, include 

"Love+Radio" and "This American Life". Love+Radio is an original podcast that has 

been produced intermittently since 2005, with regular production beginning in 2014 

with the launch ofRadiotopia. "This American Life" is a radio programme on National 

Public Radio (NPR) which produces a podcast of the show each week which, most 

weeks, ranks as the most popular podcast in the US, with approximately one million 

people downloading each episode. The announcement in November 2015 that the 

Internet radio service Pandora, which had previously concentrated only on music, had 

signed both "This American Life" and the second season of ''Serial" for streaming in 

2016 adds further to the optimism surrounding the future of podcasting. 
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From an Irish perspective, an Independent Broadcasters of Ireland (IBI 6
) report, which 

was completed in 2015, found that 29% of those surveyed listen to podcasts, compared 

with 91 % who listen to the radio. IBl Chief Executive Officer, Peter McPartlin (20 I 5) 

observed that, despite the growth and access to new media devices and apps, there has 

not been the impact on the radio audience which might have been expected: "Radio and 

streaming services comfortably co-exist side by side, fulfilling different roles in 

people's lives." 

2.4.4: Television_ 

Although traditional television continues to dominate as a mass medium, the emergence 

of digital television channels are providing competition since they are packaged to 

appeal to a younger audience. It is interesting to note that the style of television which 

is now regarded as traditionalist was itself once viewed with suspicion by the 

journalistic establishment. The early attitude within the BBC towards television was 

characterized by one producer who wrote that radio was regarded as "the father figure, 

established and responsible" while television was "the spendthrift tiresome teenager" 

(Curran and Seaton, 1997:164). 

Despite struggling to gain an audience when it first came on air in the late 1950' s, ITV 

changed television when it offered an alternative to the "Reithian paternalism" of the 

BBC which had championed a style which was committed to broadcasting with probity, 

giving equal consideration to all viewpoints, embracing universality and exhibiting a 

commitment to public service (Curran and Seaton, 1997: 165). ITV's most important 

contribution to television was perceived to be its radically different format for the news. 

The BBC news bulletin had always been read by an unseen newscaster accompanied 

by still photographs whereas Independent Television News (ITN) used journalists as 

news-readers and allowed them to write their own scripts and showed them on screen. 

This formula attracted an enormous audience and resulted in the BBC subsequently 

following suit and making significant changes to their own format (Curran and Seaton, 

1997: 169). Robin Day, one of ITV's first newscasters, wrote about how the challenge 

6 http://www.ibire!and.ie/news/despite-the-competition-from-on-demand-music-services-ra
dio-continues-to-hold-a-special-place-in-the-lives-of-irish-people 
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facing himself and other television journalists at the time was to win the professional 

confidence of colleagues (Curran and Seaton, 1997: 169). Early television newscasters 

in America had a similar experience since there was a belief at the time in the 

superiority of the written word. 

An editorial in the New York Times in 1929 also questioned the credibility of radio as 

a medium. Conway (2009:3) draws a comparison between the depiction of both radio 

and television in the early days: "The radio news item is a vibration in the air, without 

record, without visible responsibilities, without that incentive to accuracy that comes 

with print". After World War 2, as was mentioned earlier, radio reporting gained 

credence in the profession in both the US and Britain. Moving pictures and sound 

"doomed its acceptance" as a serious medium. In 1953, broadcast historian Erik 

Barnouw, described it as "an unpromising child, a schizophrenic offspring of the theatre 

newscast and the radio newsreel", stating that he was confused "as to its role and future 

course" (Conway, 2009:3). 

In an Irish context, although by the end of the 1950s, 60% of the population could 

receive BBC 1 and ITV, it was only after the introduction of the 1960 Broadcasting Act 

that the first Irish television channel, RTE One began broadcasting. This was followed 

by the establishment of RTE Two in 1978; the Irish language RTE station, TG4, in 

1996; and the first independent commercial television station, TV3 in 1998. Horgan 

(2004:25) wrote about how television rapidly came to overshadow radio, "the print 

media's radio critics rapidly turned their attention to the glamorous new medium ... to 

the exclusion of radio". 

Another feature of the way in which television changed the way the media landscape 

operated in the 1960' s, according to Horgan, (2004) was the emergence of a new type 

of journalism and a blurring of the lines of journalism within broadcasting structures: 

This was because many of the younger producers and directors, and some 
presenters, were effectively broadcast journalists, even though their job 
descriptions did not include the word. Many of them, in the programmes 
division, were not members of the journalists' trade union, the NUJ, but of 
equity or the Workers Union of Ireland. They found themselves in many 
respects rejecting the political consensus that had been established under older 
media systems, and challenging its basic tenets. 
(Horgan, 2004:48) 
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In his assessment of Irish television in its global context, meanwhile, Corcoran (2007) 

wrote about the more contemporary challenges facing Irish television, presenting the 

view that: 

... a combination of a weak television economy, an impoverished, run-down 
public broadcasting service, and an unregulated commercial television system 
can wreak havoc on the public's right to good information and entertainment 
that connect them with the culture they live in. 
(Corcoran, 2007:28) 

Corcoran described the "weak regulatory regime" which oversees the funding of 

broadcasting as similar to many European regulators who have also been influenced by 

the American laissez-faire model of ' light touch' regulation. He also expressed the view 

that, throughout the 1990's, the Broadcasting Commission of Ireland (BCI) now the 

Broadcasting Authority oflreland (BAI) was: 

... more concerned with the question of whether the market could sustain the 
growth of new broadcasting licences, rather than whether the Irish public 
sphere actually needed more radio and television channels 
(Corcoran, 2007:28) 

Up until the 1990's, concerns about television output and production tended to be of a 

more localised nature. Once the challenges which television and traditional 

broadcasters faced in the converged media sphere became apparent, after that period, 

many of the themes being discussed by media researchers became universal. As 

identified by Castells (20 I 0), the biggest competition facing television broadcasters 

was coming from outside their industry: 

The Web has already transformed television. The teenagers ... do not even 
understand the concept of watching television on someone' s else schedule. 
They watch entire television programs on their computer screens and, 
increasingly, on portable devices. So, television continues to be the 
major mass medium, for the time being, but its delivery and format is 
being transformed, as its reception becomes individualized. 
(Castells, 201 0:XXVII) 

The challenges facing television identified by Castells (2010) were echoed by a report 

published by the BBC Trust (2014) which found that weekly television audiences for 

current affairs programmes had fallen by 2 million in two years; BBC One's News at 

Ten had lost a tenth of its audience over the course of three years; and the number of 

16 to 24-year-oJds who watched its TV news had fallen by 14% in a decade. The report 
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acknowledged that the emergence of digitally foc used news sources such as Vice and 

Buzzfeed and social networks, including YouTube, Twitter and Facebook, has meant 

that it can no longer be taken for granted that young audiences will switch to BBC 

stations as they grow older. 

Television journalists today are having to compete with the arrival of competition from 

the digital players. Online channels such as Vice and Buzzfeed and NowThisNews are 

taking on "the establishment" with news reports which are tailor-made for the online, 

mobile and social media space. Snoddy (2014: 15) described how the less formal 

presentation style and fast-moving graphics which characterize these channels appeal 

to a younger audience more than the traditional television news consumer. Snoddy 

(2014: 15) quotes Ofcom research which reveals a shift towards mobile news, 

particularly amongst the young with 30% of 16-24 year olds say their most important 

news source is a website or an app - compared with 14% of all UK users (Snoddy, 

2014). 

Vice also attracted attention in the mainstream media in August 2013 when Rupert 

Murdoch bought a stake in the company. Vice reportedly reaches around 129 unique 

users each month while Buzzfeed reaches 15 million users a month in the UK. (Snoddy, 

2014:15). Although Vice does film long-form packages, NowThisNews focuses on 

reports which are all less than two minutes long and primarily six, l O and 15 seconds 

in duration. According to Snoddy (2014: 15), these are aimed at younger audiences 

unlikely to sit and watch a 30-minute television news bulletin while Sky News online 

has also begun to use big bold "info-captions" - similar to those used on NowThisNews 

reports to provide viewers with further context for the stories they are watching. 

Television which, as was referenced earlier, was once regarded as ''the spendthrift 

tiresome teenager", is now falling more into the category which was once reserved for 

radio, that of "the father figure, established and responsible" (Curran and Seaton, 

1997: 164). 

In a scathing assessment of American chat shows on television and radio which attract 

a combined weekly audience in excess of fifty million, Patterson (2013: 11) is critical 

of how so much of the political content on these shows is focused on personality 

contests and soundbytes. These observations resonate with deliberative democrats 
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Fishkin (Held, 2006) and Castells' (2010) who have written despairingly about the 

disintegration of the public sphere. One of Castells' (2010) central concerns is that the 

main political arena within the informational flow in society has become the media 

"and the media is not politically answerable" (Castells, 20 I O:XLIY). 

Political satire is another television format, which has evolved over the years, which is 

also relevant to the theme of this study, since it provides another platform for 

engagement with political content and is particularly popular with a younger audience. 

Baum (2003) observed that American audiences were as likely to find out about major 

news stories from satirical shows as they were from traditional news programmes. He 

cited the example that many Americans would have learnt about the United States' 

cruise missile attacks against Afghanistan and Sudan in August 1998 from "soft news" 

style entertainment programmes such as the Comedy Central Network's "Daly Show". 

This observation tallied with Gans (2004:xiv) who also noted how late night comedy 

programmes on the US network television stations had also become a strong source of 

news, particularly amongst younger viewers. 

When political satire programmes on television came under the scrutiny of Young 

(2013), the results of a study of American television viewers found that respondents 

who enjoy watching political satire report that they watch these programmes for the 

humour; to learn about current events; because they see this style of programme as 

unbiased; to make news fun; and to contextualise the news. Analyses also revealed 

significant differences in the demographic and psychological profiles of respondents 

who watch and avoid political satire for different reasons. Other key findings of 

Young's (2013:153) study, which focused on "The Daily Show" and "The Colbert 

Report", were that, as well as enjoying these shows for their sheer entertainment value, 

respondents stated that they perceived them to be "truthful, accurate and unbiased" or 

because they provided them with "context, background or perspective". The study 

found that 40% of those who said that these shows "makes news fun" are most likely 

to be referring to news and information they acquired elsewhere - and that these shows 

provide a second level of enjoyment to the news awareness they already possess. This 
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was consistent with another finding that people low in political knowledge avoid these 

shows because they don't understand them: 

Without the knowledge to 'get' these jokes, and without the efficacy to have 
faith in one's own political understanding, it follows that such individuals 
would simply not tune in. 
(Young, 2013: 153) 

Young (2013: 153) also made the observation that, "political satire may help fuel the 

kind of broad, integrative thinking that helps them make connections and gain insights". 

It is also interesting to note, however, that in research carried out by the Pew Research 

Centre (Mitchell et al., 2015) amongst the most distrusted shows on television were the 

entertainment focused news show, The Rush Limbaugh Show, The Sean Hannity Show 

and BuzzFeed. In his assessment of coverage of the run-up to the 2015 British national 

election, Sambrook (2015) stated the opinion that television coverage seemed less 

relevant than before and that the kind of constraints imposed on broadcasters in their 

pre-election broadcasts stymies the nature of the coverage, making it increasingly 

unappealing to the viewer: 

Ofcom and BBC rules on balance between major and minor parties seem 
increasingly to distort coverage, forcing multiple "image bites" against the 
flow of news, and at least four party positions into a three-minute package. 
The fashion in political broadcasting is shifting from the heat of 
confrontational interviews to generating light through explanation. The 
confrontational technique has become tired, with political defences built 
higher than ever. 
(Sambrook, 2015:7) 

Sambrook (2015:7) contended that a diminishing audience for television and a trend 

whereby politics has been "herded to the fringes of the schedule" has provided new 

opportunities for social media to challenge the broadcasters' place in driving the daily 

conversation. He also observed that political parties were seeking to bypass the media 

by going straight to the on line public and that newspapers, once shut out of the hourly 

news cycle, are now in a position to update their online content "on a minute-by-minute 

basis". Social media presents further challenges since a politician's unguarded slip is 

less likely to take place on TV, with heavily rehearsed soundbytes and positioning, and 

more likely to appear on Twitter, where an unthinking reference can reveal what lies 

behind the political fa9ade (Sambrook, 2015): 
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The stakes for TV news channels are high. They have to withstand possibly 
brutal levels of political pressure, understand and interpret the most complex 
campaign for decades, reinvent their approach to campaign reporting and 
adopt the new strengths of digital media while differentiating themselves from 
the crowd. And by so doing, they need to demonstrate clearly to the public 
that broadcasting is as relevant today as in the elections of the past and 
deserves their trust and loyalty. It's there to be won, but not easily. 
(Sambrook, 2015:7) 

2.4.5: Public Service Broadcasting 

Since its foundation as a sector committed to the mission "to educate, inform and 

entertain", as defined by the first Director General of the BBC, Sir John Reith, Public 

Service Broadcasting has always faced competition. This came initially from other 

forms of media and, subsequently from commercial television that was able to adopt a 

more populist approach to programming. In recent years, while competition from other 

broadcasters continues to be a challenge, much of the discussion surrounding the future 

of Public Service Broadcasters (PSB) has become more focused on distribution 

platforms and the sector's ability to survive in the digital environment. This section will 

explore some of those discussions as well as providing an historic overview of the 

evolution of PSB. 

Public Service Broadcasting, as outlined by Curran and Seaton (1997:334) is 

characterized by the principle of reporting the news impartially and giving due 

prominence to coverage of public affairs. The aim of this publicly funded provision is 

to ensure that people are properly briefed to exercise their rights and obligations as 

citizens, and contribute to the healthy functioning of the democratic system. In contrast, 

market-driven media tend to limit their amount of news coverage in favour of 

entertainment or ' infotainment' and often follow private partisan agendas. Other 

features which characterise PSB, according to Curran and Seaton (1997:334) are their 

bid to "democratize culture'' and to adopt an inclusive approach "seeking to draw 

together society in its diversity and to frame public discussion in tenns of what serves 

the general good". Underlying this public serv ice approach is a view that stresses the 

merits of social cohesion and mutual obligation (Curran and Seaton, 1997:234). 
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From a contemporary perspective, Moe (2010) put forward the thesis that, in order to 

face the commercial challenges facing them, PSB such as the BBC have broadened 

their remit beyond broadcasting - into content creation in the online space. Throughout 

the early I 990's, by way of neo-liberal reforms, national governments introduced 

domestic competition in the form of commercial broadcasters while, simultaneously, 

transnational multi-channel television, provided via satellite and cable, was gaining 

momentum (Moe, 20 I 0). "Trying to fight off new market entrants and find a way to 

keep serving their societies, Public Service Broadcasters continued to change ... by 

moving closer to their competitors" (Moe, 2010:4). The researcher also identified how 

distribution has become a key issue in cultural policy in recent years with the 

digitalization of terrestrial networks and the introduction of digital satellite and cable 

distribution networks across Europe: 

The discourse on digital broadcasting has, since its advent in the mid-1990's, 
focused on freedom and viewer control: digitalization would render radio and 
television channels superfluous and offer unlimited content on demand. The 
very form of broadcasting was said to be changing - in terms of senders, 
production, distribution and receivers - paving the way for new forms of user 
participation and true interactivity. The task of offering a mixed menu to every 
member of society would consequently become a lot tougher. 
(Moe, 20 I 0:4-5) 

PSB in Europe have adapted to the challenge of competition by drastically expanding 

their scope of activities beyond traditional radio and television. In relation to the future 

of the sector, Moe (2010:4) wrote about the concept of"a media-neutral public service 

concept". Most pertinently, he argued, PSB Internet activities have grown, in an unclear 

regulatory context, from "next to nothing" to sites which now encompass a multitude 

of services. This development has compelled practitioners and researchers to ponder 

public service beyond broadcasting. Moe (20 I 0) asserted that rethinking is needed 

regarding PSB as a key cultural policy tool and also on the level of regulatory 

definitions that would explore the concept of a policy transformation into the concept 

of"a media-neutral public service". This would, in tum, have implications on a broader 

framework for the discussion on the legitimacy of the sector beyond broadcasting (Moe, 

2010:1). 

The question of the legitimacy of PSB in the digital future is also very relevant in the 

Irish context. Corcoran (2008:29) suggested that the challenge to the Irish model is 
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made more acute by the fact that public broadcasting in Ireland is financed by a 

combination of licence fees and commercial revenue: 

In much of Europe, including Ireland, public broadcasting is now trying to 
withstand a combined ideological, political and commercial assault, driven by 
new lobbies, hostile to the idea of a licence fee, that have sprung up in the 
wake of deregulation. 
(Corcoran, 2008:28) 

Corcoran also outlined the struggle between those who believe that a market model is 

best, over the notion that an infonned citizenry needs a healthy public sphere, nourished 

by a well-funded media space where public opinion thrives. : "Many of the newly 

arrived channels interpret their relationship with their audience solely in tenns of the 

demographic needs of their advertisers" (Corcoran, 2007:28). 

The challenges facing RTE, as outlined in its Digital Priorities 2015-2016 document, 

reflect the complexity facing public service broadcasting in the digital age. Identifying 

the changing population demographics in Ireland, with larger cohorts of older and 

younger audiences, the document identified how " ... public service media must 

continue to find ways to reach and connect with all people, through different services 

and channels" (RTE Digital Priorities 2015-20 I 6). 

In his study of the BBC's strategy to reposition itself for the digital future, Peter Lee

Wright (2008:249) explored the "titanic struggle" taking place between the 

technologists and the programme makers, who felt that their role and resources had 

been cut to make way for the new platforms. Lee-Wright (2008:249) outlined the 

challenges facing the BBC as: commercial competition and alternative delivery 

platforms undermining the core BBC audience; cultural fragmentation and political 

disengagement depriving it of new audiences; and dwindling resources which 

threatened its ability to respond to new demands and sustain existing service standards. 

The changing nature of the audience is another factor which Lee-Wright suggested has 

contributed to undennining the PSB ethos: 

The advent of satellite television, and the rapidly increasing choice of multi
channel, digital options, ushered in a new generation of viewers who, if not 
intentional news avoiders, follow a highly selective pattern of viewing that 
does not include news programmes. 
(Lee-Wright, 2008:249) 
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In a study of PSB in the Netherlands, meanwhile, Bardoel and d'Haenens (2008:337) 

suggested that two parallel movements at the end of the l 980' s and 1990's tipped the 

balance of power "from the culture to the market paradigm" in broadcasting. These 

were the ascendancy of marketisation policies within the European Union (EU) and 

accelerating convergence trends in the information technology, telecommunications 

and audio-visual industries (Bardoel and d'Haenens, 2008:337). The authors stated, 

however, that international public broadcasters had adapted well to an increasingly 

commercial media landscape by adopting more commercial management and 

programming strategies: 

Digitization offers yet another challenge for PSB, since non-linear viewing 
habits will grow gradually. Nevertheless, the attempts of commercial 
competitors to limit public service broadcasting to the old, analogue channels 
have not been successful and PSB have a good chance of becoming trusted 
brands in the new ocean of news, information and opinions offered by ICT's. 
(Bardoel and d'Haenens, 2008:351) 

The question of how PSB should be regulated in the future in the context of their 

broadened media remit was also considered by Trappel (2008) who put forward a 

compelling argument in favour of PSB developing their on line content. He suggested 

that online media produced by PSB plays an important role in counterbalancing 

dominant trends such as concentration and commercialization. "Attempts to limit PSB 

activities to radio and broadcasting would eliminate these on line voices to the detriment 

of competition in quality" (Trappel, 2008:314). This argument in favour of PSB being 

allowed to develop their online content is one which is also relevant in an lrish context 

where the national commercial station, TV3, regularly vocalizes its strident opposition 

to RTE being allowed to continue to receive the bulk of the licence fee while also being 

able to compete in the multimedia commercial environment. 

Trappel (2008) also quoted the statement made by former UK Culture Secretary, Chris 

Smith, that public service "should provide something for everybody, making the good 

popular and the popular good" (Trappel, 2008:313). It should be noted that the 

definition of "good" programming has changed considerably since PSB today have to 

compete with commercial stations and, although many of the original values may have 

been retained, they have often been interpreted and adapted to appeal to as wide an 

audience as possible. In their contribution to this discussion, d'Haenens et al. (2008) 

suggested that, although some of the issues at stake are new, such as user-generated 
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content, Web 2.0 and social networks, the core arguments of the policy debate on the 

future of public service have remained remarkably stable for more than a quarter of a 

century. The main issue at stake in the digital age more than ever, PSB need "to redefine 

their role as standard-setting institutions in increasingly volatile social and political 

contexts" (d'Haenens et al., 2008:244). 

Raboy (2008:362) also posed the very pertinent question: "technology and global 

politics have changed our world but have they changed our desires for that world?" He 

put forward the theory that, now, more than ever, we need PSB although their role is 

likely to change significantly: 

In the new media environment, the public broadcaster's primary purpose 
should be to operate at the cutting edge; it must make itself indispensable to 
anyone who wants to be informed, educated and entertained. And as we move 
towards a post-broadcasting environment, it must think of itself as a full
service public communicator. 
(Raboy, 2008:361) 

The development of a successful digital strategy at National Public Radio (NPR) in the 

US between 2008 and 2010 was the subject of a study undertaken by Usher (2012), 

which was discussed earlier. The researcher documented the success of experimental 

programmes on the station which absorbed user generated content; vibrant new 

websites which featured interactive graphics; phone-in shows which pioneered the use 

of Twitter to drive audience participation; and live podcasts with online audiences. 

Examples of successful multi-platform programming on the BBC were also explored 

by Bennett (2008). A series of programmes produced to celebrate VE Day illustrated 

ways in which the BBC successfully mobilised its audience to move from viewing 

linear broadcasts to interacting and engaging with the broadcaster' s online archive - "'<! 

movement Bennett referred to as "viewer-flows". The broadcaster also developed a 

"People's War " website which was expressly designed to attract people over the age 

of sixty to contribute their own testimonies to the website. Bennett described this 

initiative as an example of a " remediation of pub I ic service broadcasting's role in the 

digital age" (Bennett, 2008:277). 

"Entertainment, education and participation" was how Enli (2008: I 05) deftly 

redefined the "Reithian trinity" principles of PSB in the digital era in her study of the 

development of audience participation strategies in four PSB: the BBC in Britain; SVT 
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in Sweden; NRK in Norway; and PBS in the US. Enli (2008: 118) suggested that the 

unique communicative relationship between public broadcasters and their public is 

likely to be preserved and even expanded, precisely through the combination of 

traditional PSB entertainment and new forms of multi-platform participation. Enli 

(2008:118) also identified the participative opportunities that the public has come to 

expect from their media institutions. "The new digital media environment has made it 

impossible to ignore the audience". She went on to characterise the challenges of 

digitalization and convergence for PSB as "the dilemma of how to attract large 

audiences without undermining their self-legitimacy". She also observed how the BBC 

and NRK had been particularly aggressive in exploring new revenue opportunities 

presented by multi-platform formats, illustrating how audience participation can be 

used as a strategy "for institutional legitimacy and platform expans ion" as well as 

providing opportunities for broadcasters to develop new sources ofrevenue (Enli, 2008: 

118). 

In their assessment of the fundamental value of retaining PSB, Curran and Seaton 

( 1997) remind us of the qualities which should define the sector and set them apart from 

their commercial competitors. The researchers concluded that public service is best 

measured by the issues its institutions agonise over: 

If you are only there to make profit, everything is far simpler. Questions like: 
What do children need? How ought the public be informed about the 
election? What new dramatists should be developed? How do we reflect the 
debate about contemporary society? And many others, are simply not relevant 
in a commercial system .... perhaps the answer is ... that we may have to cherish 
the institutions which matter. 
(Curran and Seaton, 1997:235) 

This final point also reminds us of the importance of the role which a good PSB plays 

in helping to support a functioning democracy, particularly as a provider of a public 

sphere which facilitates discussion and debate amongst its citizenry. From this 

perspective, it is clear how the survival of PSB is critical to the future of Habermas ' 

deliberative democratic model. 
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Section 2.5 Summary 

In Section 2.2: Democracy, an overview of the different forms of democracy from its 

historic origins in Ancient Greece and de Toqueville's "Democracy in America" to 

Held's assessment of the various contemporary models of democracy was provided. 

Next, the deliberative democracy model was outlined, originally conceptualized by 

Jurgen Habermas, which has come to be regarded as the model which most accurately 

captures the relationship between democracy and the media. Although the optimistic 

evaluations of Dahlberg (20 I I) and Finlayson (2005) regarding the role of digital 

communications in enhancing deliberative democracy are relevant to the later 

discussion on engagement, Fishkin' s (Held, 2006) assessment of a disengaged 

electorate and superficial political debate is equally relevant. Mouffe's (2002) assertion 

that the desire to reach consensus that is central to deliberative democratic theory 

engenders apathy and disaffection with political participation was discussed. 

Trust in government and in the media was another subject that emerged as a dominant 

theme. The relationship between trust and political efficacy (Bandura, 1973) is 

particularly relevant to the deliberative democracy theme. Williams (2012) finding that 

different platforms elicit different levels of trust was also of interest as was his 

observation that, now more than ever, in a news environment which is in such a state 

of flux, media practitioners need to be mindful of the impot1ance of retaining the trust 

of their audience. Pasek et al. (2009) also had some relevant findings about how SNS 

users are more civically engaged but less trusting than non-users while Skoric and Poor 

(2013) also studied the value placed on trust by SNS users. 

In 2.3: Participation and Democracy, a key theme that was investigated was the role 

of online social interaction. Although there is a general consensus amongst researchers 

that social interaction builds social capital and underpins democratic society as outlined 

by Putnam (2000) and Howard and Gilbert (2008). Following on, a number of 

participation framework ladders (Kim, 2000; Li and Bemoff, 2008; Preece and 

Schneiderman, 2009; and Dalton and Kittilson, 2012) which established links between 

the positive aspects of engaging with offline and online communities were outlined. 

Bandura' s ( 1973) theory on political activism and his criticism of factional behaviour 

was particularly interesting when contrasted with Heame's (20 I 5) contention that the 

59 



anti water charges demonstrations in Ireland, which were organized primarily via social 

media, were a positive and empowering development. 

Further perspectives included Putnam's (2000) theory about the importance of civic 

and political participation and Boulianne's (2009) assessment of political consumerism 

versus traditional acts of political participation which are relevant in the context of the 

25 to 35 year age cohort featured in this study. Much of the research surrounding social 

networking has focused on the emergence of the "networked audience" (Marwick and 

Boyd, 2010), whether social networking facilitates greater diversity (Baek et al., 2012), 

political engagement (Hargittai and Shaw, 2013) and political participation (Ostman, 

2012) and all of these themes were explored. Another example of how activists use 

social networks to build solidarity and support was provided by a study conducted by 

Howard et al. (2011) based around the Arab Spring while a study conducted by Wei et 

al. (2013) found that mobile phones are most used for news consumption in countries 

with less press freedom. All of these studies provided key insights into ways in which 

digital media is impacting on democracy. 

An overview of the writings on "citizen journalism" included contributions from Allan 

(20 I 0) who traced the emergence of the genre since the South Asian tsunami in 2004; 

Carr (2014) whose key finding was that citizen journalism helps disaffected citizens to 

re-engage; and Wall (2010) who evaluated the contribution of "warblogs" and "mill 

biogs". In her commentary, Bell (2015) described citizen journalism as being "part of 

our ecosystem of news" but observed that the development whereby profit-motivated 

companies in Silicon Valley have come to dominate the public sphere is a defining 

issue "not just for journalism but the whole of society". 

Although the discussion about blogging generated a minimal level of interest from 

participants during their interviews, other researchers have written much about the 

contribution of blogging. While Anderson (2013) was positive about its potential as a 

platform, Patterson (2013), Davis (2005) and Hindman (2009) were critical ofbloggers 

for reinforcing one another's "narrow-minded" views. 

Section 2.4: Consumption, Production and Distribution began with an overview of 

what constitutes news (Allan, 20 I O and Horgan, 2004 ). Observations on the values that 

shape the news were provided by Gans (2004) while Marr (2005) and Baum (2003) 
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offered perspectives on the difference between "hard" and "soft" news. The difficulties 

inherent in achieving impartiality were addressed by the Glasgow Media Group (1995); 

Young (Held, 2006); and Horgan (2004 ). 

Further research explored the findings that the print newspaper industry is in crisis 

(Ryfe, 2012). Since "adapt or die" (Smolkin, 2007) first became a catchphrase in the 

industry, many newspapers have managed to re-shape their newspapers into a digital 

format (Kennedy, 2013; Anderson, 2013; and Lichterman, 2015). Different 

perspectives on the paywalls and the economic future for digital news were provided 

by Usher (2014); Rieder (2013); Cook and Attari (2012); and Vara-Miguel et al., 2014). 

There was widespread agreement with Rieder's (2013) assertion that people will pay 

for quality news content. The relatively recent emergence of aggregator sites as 

distribution platforms for news and the implications of that phenomenon were 

considered by Bell (20 I 5). Starr's (2009) essay on the importance of saving the 

newspaper industry took a broad-based view of the role of the media in holding political 

leaders to account, which supports the theory of deliberative democracy. 

Following on, Radio was investigated, starting with Horgan's (2004) assessment that, 

as a medium, radio has always benefitted from the fact that it is cheaper and more 

flexible than television. Allan (20 I 0) gave the historical assessment of how radio news 

reporting came of age during World War 2 while Luscombe (2008) and Priestman 

(2009) wrote optimistically about radio' s potential to thrive in the digital age. The 

relationship between radio and communitywas established by both Klein (2009) and 

Douglas (2004). 

Mutter's (2013) observations on the features which have made NPR's digital strategy 

such a success are interesting in the context of some of the criticisms made by 

participants in this study of deficiencies in the websites of Irish radio stations. NPR has 

also led the way internationally with its podcasting offering: the ongoing popularity of 

"This American Life" and the ground-breaking success of"Seria1" in 2014 has attracted 

a whole new demographic to podcasting. The partnership agreed between the Internet 

streaming service Pandora at the end of 2015 also promises to bring podcasting to a 

broader audience with 78 million listeners. The fact that an Internet based station, which 

previously only concentrated on music, has identified the potential for spoken content 

also augurs well for the future of speech-based podcasting. 
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From an Irish perspective, the JNLR listenership figures and a report by radio the 

Independent Broadcasters of Ireland (IBI) both show that a high proportion of adults 

continue to listen to live radio, despite the competition from podcasting and digital 

alternatives and that radio and streaming services appear to comfortably co-exist for 

Irish audiences. 

Further research outlined the evolution of television from the new-comer which was 

initially regarded with suspicion (Curran and Seaton, 1997; Conway, 2009) to the most 

popular mass medium of its time. This evolution continues as the traditional television 

channels are now having to compete with the arrival of digital stations who are aiming 

themselves at the youth market (Snoddy, 2014; and Sambrook, 2015) and Horgan 

(2004) identified the problems associated with "light touch" regulation while Allan 

(2010) analysed how the role of the television presenter has changed over the years. 

Patterson (2013), meanwhile, put forward a theory that criticised the contemporary 

American "chat show" which resonates with Fishkin ' s (Held, 2006) frustration with 

superficial personality driven political debates. The greatest challenge to television 

today comes from the Web, according to Castells (20 I 0) who wrote about the changes 

in delivery and format, particularly popular with young people, who are opting for an 

"individualized" viewing experience (20 I 0). 

The emergence of political satire shows, particularly in the US (Baum, 2003; Gans, 

2004; Young, 2013), was also given some consideration. This genre is of particular 

interest to the theme of this study because it packages political content in a way which 

is attracting a young audience who might be inclined to disengage from more traditional 

news programmes. 

Finally, Public Sector Broadcasting researched how, since its outset, delivering on the 

Reithian principles of the impartial coverage of public affairs that enhances democracy 

and allows equal access to all (Curran Seaton, 1997) has always had its challenges. In 

recent years, those challenge come, not only from commercial competition in 

broadcasting, but from the online sphere as PSB have had to broaden their remit in 

order to survive (Moe, 201 0; Enli, 2008; Lee Wright, 2008; Trappel, 2008; Bardeol & 

d'Haenans, 2008). Moe (20 I 0) identified how the broadened remit has also broadened 

the argument for a rethink on regulation in a "media neutral" context while Raboy 
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(2010) also spoke about how the sector needs to think in terms of a "post-broadcasting 

environment". 

Corcoran (2007) identified the additional challenge to RTE's legitimacy as a PSB that 

receives funding from both the licence fee and from advertising revenue. PSB that have 

remained true to their core values but have implemented innovative strategies in recent 

years include the BBC (Bennett, 2008) and NPR (Usher, 2012). Enli (2008) also 

identified how PSB are faced with the challenge of having to attract large audiences 

without "undermining their self-legitimacy". She contended that this will best be met 

by PSB continuing to create the kind of content they have always provided but 

combining it with multi-platform participation. 

Finally, one of the concerns that is always to the fore in discussions about the role of 

the media in a democracy, and which has featured as a theme throughout this Literature 

Review, relates to who holds the power in society. Habermas' (1989) original vision 

for deliberative democracy was that the media should empower citizens to conduct 

"rational debate" in the public sphere. In his later disintegration thesis, however, 

Habermas' argued that journalism had become mass media, publicity had become 

public relations and the consumer had become the uncritical consumer. He recognised 

that a changed order had evolved and that the equilibrium of power was now taking 

place directly between the private bureaucracies, special-interest associations, parties 

and public administration and that the mass media, which had previously merely 

mediated public discourse, was now shaping opinion. One of the theories put forward 

by the Glasgow Media Group (1995) also identified the power as resting with the news 

producers since their thesis was that impartiality in news coverage is unobtainable and 

that news is essentially a constructed medium. 

The emergence of a more participative media model was welcomed by commentators 

such as Jenkins (2008) and Enli (2008). The latter stated that the new digital media 

environment made it impossible for producers to ignore the audience. In their 

assessment of the implications of social media, meanwhile, many theorists and 

commentators have written about the empowering potential of digital media (Castells, 

20 I O; Dahlberg, 20 I I; Dalton and Kittilson, 2012). Howard et al. (2011) and Hearne 

(2015) also wrote about how social media was used during the Arab Spring 20 I I 
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Uprisings and the anti-water charges movement in Ireland in 2015. Hearne (2015) 

stated that this represented an important shift in the power dynamic, away from the 

establishment media and ruling elite groups to unrepresented, disempowered and 

marginalised groups. 

While the optimistic assessment of the empowering potential of digital media is deemed 

to have positive implications for the democratic model, Bell (2015) warns about grave 

new concerns about the shift in power away from news organizations and journalists to 

the small number of anonymous, profit-oriented, unregulated software companies who 

own the distribution platforms. This is where the power rests now, according to Bell 

(2015), who identifies it as a defining issue, not just for journalism but for the 

democratic model and for all of society. 
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Chapter 3: 

Methodology 
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3.1: Introduction 

In this chapter, the approach to data collection used for this study of the news 

consumption habits of Irish 25 to 35 year olds in the digital age will be explained. The 

rationale which informed the epistemological perspective for the research will be 

outlined at the outset and, later in the chapter, the issue of ensuring trustworthiness in 

qualitative research will also be discussed. The decisions that informed the selection of 

mixed methods as the primary research design will also be outlined. This section will 

include an overview of the Delphi Method and Grounded Theory, which were also 

given some consideration as potential methodologies for the research. Data collection 

for this project was divided into two stages: a pilot study with news consumers in the 

18 to 25 age cohort; and a set of interviews with news consumers in the 25 to 35 age 

cohort. The approach taken to each of these stages will be explained in relation to: the 

selection of participants; the use of materials during the interview process; and the 

procedure for the interviews. There was due regard given to ethical considerations 

throughout the course of this research which will also be outlined. Finally, the approach 

to the qualitative and quantitative analysis of data will be explained. 

3.2: Theoretical Perspective 

The epistemological perspective, which informed this study, was that of an 

interpretivist rather than of a positivist nature. As a professional working in the field of 

broadcasting/news gathering, the perspective of this researcher is not that of an 

impartial data gatherer but of someone who is invested in the outcome of the research 

and who has a professional interest in the future of news consumption and production 

- which also helped to inform the epistemological viewpoint. Regarding the role of 

trustworthiness in qualitative research, Rowlands (Carcary, 2009: I I) stated that the 

interpretivist researcher "is not perceived as being entirely objective; rather he/she is a 

part of the research process". 

Carcary also suggested that: "The interpretivist research paradigm emphasises 

qualitative research methods, which are flexible, context sensitive and largely 

concerned with understanding complex issues" (2009: 11 ), all of which are qualities 

which are well matched to the aims of this study. 
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3.2.1: Consideration Given to Issues of Trustworthiness 

In light of the reluctance of many critics to accept the trustworthiness of qualitative 

research, a framework that would lend credibility to this study was sought. Guba's 

constructs, as outlined by Shenton (2004:64) are regarded as a framework that ensures 

rigor in this form of work and has won considerable favour. Here, researchers seek to 

satisfy four criteria: credibility; transferability; dependability; and confirmability. 

In addressing credibility, investigators attempt to demonstrate that a true picture of the 

phenomenon under scrutiny is being presented. In the case of this study, this was 

achieved, as recommended by Guba and Lincoln, (as outlined by Shenton, 2004) by 

adopting a well established research method which, mixed methods. Shenton (2004:69) 

outlined how Silverman espoused "the examination of previous research findings to 

assess the degree to which the project's results are congruent with those of past studies" 

and ''the ability of the researcher to relate his or her fi ndings to an existing body of 

knowledge as a key criterion for evaluating works of qualitative inquiry." In the course 

of the previous chapter, Chapter 2: Literature Review, by outlining the dilemmas facing 

both news producers and consumers in a rapidly changing digital media environment, 

a level of congruence with earlier findings was demonstrated, this satisfying this 

requirement. Shenton (2004:68) also cited a theory put forward by Patton in which he 

stated that the credibility of the researcher is especially important in qualitative research 

since this is "the person who is the major instrument of data collection and analysis". 

The fact that this researcher has worked in the industry under investigation for 25 years 

would seem to lend considerable credibility to this research. 

Peer scrutiny of the research project is another process that Shenton (2004:67) noted as 

a factor that can lend fmther credibility to any study. To adhere to the peer scrutiny 

requirement, each stage of the study was assessed by the assigned IADTtutors, IADT, 

Helen Doherty and Tim Mc Nichols, As well as validating that the approach being taken 

was meeting ethical and academic standards, this process proved invaluable in bringing 

fresh and challenging perspectives to every stage of the research. Transferability is 

another feature which researchers must be mindful of when designing a study, 

according to Shenton (2004:69). To allow transferability, researchers must provide 

sufficient detail: 
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... of the context of the fieldwork for a reader to be able to decide whether the 
prevailing environment is similar to another situation with which he or she is 
familiar and whether the findings can justifiably be applied to the other 
setting. 
(Shenton, 2004:69). 

The comprehensive description provided in this chapter of the sampling methodology 

and the settings, duration and content of the interviews conducted would seem to meet 

this criterion. Although, as is identified by Shenton (2004:69), the meeting of the 

dependability criterion is difficult in qualitative work, it is hoped that future 

investigators would be able to successfully repeat this study. 

Finally, in an attempt to achieve confirmability, Shenton's advice (2004:72) was also 

taken into account: "Here steps must be taken to help ensure, as far as possible, that 

the work' s findings are the result of the experiences and ideas of the informants, rather 

than the characteristics and preferences of the researcher" (Shenton, 2004:72) To 

ensure that the findings emerged from the data, and not any predispositions, the coding 

method that was used by Guerin and Hennessy (2002) was used to lend credence to this 

study. 

3.3: Research Design 

This section will provide an overview of the rationale behind the selection of mixed 

methods as the methodology for the study. Two other methodologies were also given 

some consideration, the Delphi Method and Grounded Theory. These methodologies 

will be outlined and the reasons for rejecting them explained. 

3.3. I: Mixed Methods 

The process of selecting a suitable method was informed by a desire to find a 

methodology that provided a framework that would allow for both the objective 

analysis of a set of qualitative data and the scope to draw on the researcher's 

professional experience to provide a subjective overview of the data. Following 

extensive analysis of a number of methodology options, it was eventually decided that 

mixed methods was most suited because it allowed for simultaneous qualitative and 

quantitative analysis - which facilitated the extraction of a broad set of data from the 

interviews. 
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Creswell identified the "Concurrent Triangulation Strategy" (2003: 217) as the most 

popular of the six major mixed methods models. For this strategy, researchers use two 

different methods "in an attempt to confitm, cross-validate, or corroborate findings 

within a single study" (2003: 217). Creswell outlined how quantitative and qualitative 

data collection is concurrent, happening in one phase of the research study. This 

strategy worked well for this research since, although interviews were conducted 

primarily on a qualitative basis, quantitative data was also extracted from responses to 

a set of close-ended questions. 

Further evidence of the way in which the mixed methods approach can be successfully 

deployed for media related research is to be found in a study conducted by Courtois, 

Mechant, Paulassen and De Marez (2011 ). 40 participants who took part in this 

quantitative survey of 1,725 Flemish secondary school pupils were subsequently 

recruited to take part in a one-on-one semi-structured qualitative interview. In another 

study, Matthews (2009) also used a form of mixed methods when he combined a 

quantitative analysis of the content of BBC's Newsround television programme with a 

nonparticipant observational study of the programme's production team, conducted 

over a two year period. This was an effective model because it provided a good 

framework for analysis of the output of the programme along with observations on how 

and why decisions were made by the production team. Similarly, mixed methods 

proved to be a successful methodology for this research because it allowed a 

combination of quantitative analysis with what was primarily a qualitative survey and 

also the facility to engage in the process of"cross-verification" espoused by Futrell and 

Heddesheimer (2013: 8-9). 

Although there was a quantitative dimension to the study, the main focus of the research 

was on the qualitative interviews. Jt was felt that the qualitative approach to the 

collection of data would obtain more in-depth material than the quantitative approach 

"which would result in a broad but shallower picture" (Asim Quayyum, Williamson, 

Liu and Hider 201 1: 182). The "holistic" nature of qualitative research as outlined by 

Futrell and Heddesheimer (2013) also appealed because it allows researchers to cross

verify among several sources and also involves "continual drawing of tentative 

inferences throughout the ongoing data collection and verifying those inferences with 

the subsequently-collected data" (Futrell and Heddesheimer 2013: 8-9). 
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The sampling approach deployed for the pilot research was random, although an 

attempt was made to select candidates from different demographic backgrounds and a 

good gender balance was also achieved. The sampling technique for the main study was 

purposive in nature, based on the rationale that the study would be enhanced by 

contributions from participants who professed to have an interest in news. In soliciting 

potential participants, the advice of O'Leary (2005) was adhered to. He advised that, 

"in order to generate a sample that is meaningful, and possibly representative, non

random sampling demands conscientious decision making" (O'Leary, 2005:93). 

Observations made by Silverman (2010: 143-144) also validate the approach of 

working with 'sampleable' or theoretically defined units: "Theoretical sampling means 

selecting groups or categories to study on the basis of their relevance to your research 

question." 

3.3.2: Alternative Methodologies Considered 

At the early stages of the research design, the Delphi Technique was strongly 

considered as a possible methodology. According to Keeney, Hasson and McKenna 

(2006:206): "The Delphi Technique uses a series of data collection 'rounds' to capture 

and structure knowledge and opinions of a 'panel' of participants on a topic with which 

they are perceived to have expertise." At the outset, it had been intended to include a 

third phase of research into the study, which would include interviews with news 

producers. lfthis structure had been retained and the Delphi Technique employed, two 

separate panels of "experts" would have been used, one comprised of news consumers 

in the stated age cohort and the other panel would have consisted of a group of news 

producers. The technique, which is based on a series of both close-ended and open

ended email questionnaires, appealed to this researcher because it allows for in depth 

interrogation of the subject matter built upon the opinions of participants. Judgments 

from the experts through the questionnaires are systematically collected, tabulated and 

then returned in the form of feedback to the same experts. 

In his research, on the issue of low consumption of news media amongst young people, 

Huang (2009) used the questionnaire process to invite participants to suggest ways in 

which news could be made more engaging to them, which was a theme and approach 

which had the potential to be readily adapted to this research. The reason the Delphi 

Technique was ultimately deemed unsuitable for this research design, however, was 
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because one of its central features is that it is primarily focused on achieving a 

consensus amongst a group of interviewees, which was not deemed necessary for the 

purpose of this research question. On the contrary, a selection of disparate opinions 

were sought to shed some light on the research question "The Impact of Digital and 

Social Media on the News Consumption and Democratic Engagement of 25 to 35 year 

olds" . 

Another methodology also given some consideration was Grounded Theory. Features 

of this methodology which appealed were the simultaneous involvement in data 

collection and analyses; the use of the constant comparative method which involves 

making comparisons during each stage of the analysis; and the ability to advance theory 

development during each step of data collection and analysis. In her assessment of the 

methodology, Carina (2012:2) observed: "Grounded Theory methodology is about 

research questions, data collection, analysis and generating theory; it is not solely data 

analysis." Although there were many features to recommend Grounded Theory, 

following some consideration, this methodology was also discounted. 

The primary factor that informed the decision to reject Grounded Theory was a core 

feature of the methodology that requires a desire on behalf of practitioners to develop 

analytic codes, categories and theory from their own data - which was not a stated aim 

of this study. Fwthermore, researchers who use Grounded Theory should not be 

influenced by findings or hypotheses put forward by other researchers, a feature which 

was not compatible with, nor representative of, the approach being undertaken by this 

study. This study has been heavily influenced by contemporary writings on the subject. 

Grounded Theory also appealed initially because of the requirement that researchers 

who use it should exercise "theoretical sensitivity" in dealing with material. Theoretical 

sensitivity refers to the personal quality of the researcher who should have an 

understanding of the meaning and subtlety of their data. 

In his book Grounded Theory, Glaser ( 1978), described the process of developing the 

insight with which a researcher comes to the research situation. Such insight should be 

conceptual rather than concrete and it is often referred to as the creative aspect of 

Grounded Theory. Most researchers who possess this insight are likely to work in the 

area and have the relevant experience and expertise that enables them to recognise 
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important data and formulate conceptually dense theory. It seemed fitting to employ a 

methodology that maximized the skills of this researcher in the collection and analysis 

of data. However, having analysed the strengths and drawbacks of Grounded Theory, 

it was decided that, although it was not suitable as the primary design for this research, 

some features of this methodology could be integrated into this study. The data coding 

and analysis features were particularly useful since they provided a structured and 

systematic approach to data collection and analysis, which, in turn, helped to identify 

emerging themes. 

3.4: Pilot Study 

This section will outline the rationale behind this stage of the research; the selection 

and profile of participants; the materials used in the course of the interviews; and the 

process undertaken. 

3 .4.1: Rationale 

This pilot study was undertaken in the early stages of the research. The primary purpose 

of the study was: to test the proposed hypothesis of the research; to trial the structure 

and content of the interviews for the main study; and to establish whether the 18 to 24 

age cohort was suited to the subject under study. 

3.4.2: Participants 

A group of 39 young people, aged between I 8 and 25, were randomly selected: 14 of 

these were third level students at the Institute of Art, Design and Technology, Dun 

Laoghaire; eight were early school leavers attending a course at the YMCA in Dublin; 

eight were on a training scheme at the FAS training centre in Loughlinstown; three 

were attendees at a young single mothers' group in Blanchardstown; and six 

participants were from my own extended network. Although some demographic 

questions were asked of the participants (see Appendix C), unlike the main study, these 

questions were not used to determine the suitability of participants for this study but to 

establish the background of each of the interviewees. 

A demographic mix was achieved through the selection of different locations for 

interviews, which provided a cross section of participants with varying levels of 

educational attainment and socio economic backgrounds. Although an exact gender 
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balance was not sought, there was some attempt made to provide a good overall 

balance: ultimately 22 of those interviewed were female, while 17 were male. 

3.4.3: Materials 

Interviewees were asked a series of eighteen questions. The majority of the pilot 

interviews were conducted in person, usually at the locations where the participants 

were attending courses/schemes or, in the case of four of the participants, interviews 

were conducted over the phone. All interviewees were informed of the purpose of the 

study and consented to have their interviews recorded. 

3.4.4: Procedure 

Each interview was, on average, 20 minutes in duration. Patiicipants were asked some 

establishing close-ended demographic questions and the rest of the interview was 

conducted on an open-ended basis (see Appendix C). Interviewees were encouraged to 

express their opinions and make observations about their preferences in news 

consumption and the changing nature of news. At the data analysis stage, all of the 

interviews were partially transcribed with the focus solely on answers relevant to the 

research question. Data analysis included some basic coding and categorization of 

emerging themes. Some of the questions were refined and eliminated on an ongoing 

basis through the course of the pilot stud, as some themes became more prominent 

while others emerged as being less relevant. Although the Pilot Study proved to be a 

particularly time-consuming exercise very early on it the research process, it was 

deemed to have been a worthwhile endeavour since these interviews provided a rich 

data set which helped to validate the research question; refine the interview questions 

for the next stage of the research; and identify why an older age cohort would be more 

suitable to feature in the main study. 
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3.5: News Consumers Study 

This section will outline the rationale behind this body of research; the selection and 

profile of participants; the materials used in the course of the interviews; and the process 

undertaken. 

3 .5. I : Rationale 

It should be noted that the lines between "consumer" and "producer" have become 

increasingly blurred in recent years in relation to how news is generated and consumed 

and how there has been a fundamental shift in which journalists have had to turn 

journalism "from a lecture into conversation" (Paulussen, Heinonen, Domingo and 

Quandt, 2007: 13 7). For the purpose of this study, however, the term "news consumer" 

will be used to refer to the news audience under study. 

One of the key findings that emerged from the Pilot Study was that approximately only 

half of those surveyed in the 18 to 25 year old age were interested in news consumption. 

Amongst those who did profess to having an interest in news, it was apparent that they 

had limited experience of news consumption and subsequently provided little data for 

analysis. It was felt that, by concentrating on the 25 to 35 year age cohort instead, a 

higher proportion of this age group are likely to have an interest in the news and that, 

by using purposive sampling on this age group, whereby only participants who have at 

least some interest in news are included, the study would feature a richer and more 

diverse set of data. A study of 30 news consumers aged between 25 and 35 was 

therefore undertaken. 

Regarding the use of the purposive sampling method, another media study that 

successfully employed this method was conducted by Yang and Grabe (2011 ). The 

study recruited 123 participants in South Korea, based on their age; gender; and level 

of education. In explaining the rationale of her approach to her study on the digital 

divide amongst college students, meanwhile, Goode (2010: 203) justified her sampling 

method by stating that: "Rather than serving as representative examples, these case 

studies were chosen to deepen our understandings of how technology identities impact 

individual students." 

3.5.2: Participants 
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This stage of the study differed from the Pilot Study in that purposive sampling was the 

preferred approach taken: only candidates in the stated age cohort who had a declared 

interest in news were interviewed. It was decided to target this group on the premise 

that, to conduct a meaningful piece of research, which reflects the news consumption 

values and preferences of young people, it was necessary to interview young people 

who have some interest in news. As was the experience with the Pilot Study research, 

participants who have little interest in the research topic add very little value to a 

qualitative interview. In common with Asim Quayyum et al (2011 ), the criterion used 

to select participants in the first interview set were 'age' and 'interest in news'. Unlike 

those researchers, however, instead of focusing on just one cohort of university 

students, this study included a demographic criterion, in the purposive sampling method 

employed, which sought out a mixture of participants from different demographic and 

socio-economic backgrounds. 

The purposive sampling method, which seeks to only select participants who meet a 

specified demographic criteria, or have a shared viewpoint, was also the main sampling 

method by Asim Quayyum et al (2011 ). The researchers sampled 20 university students 

aged between 18 and 25 whose involvement was obtained "through a combination of 

purposive sampling (with the criteria being ' age' and 'interest in news' ) and 

convenience sampling. "For the 'interest in news' criterion, participants who actively 

read, listened to, or viewed news reports in any media or format were solicited" (Asim 

Quayyum et al, 2011: I 82). The approach taken for this study was similar to that adopted 

by Asim Quayyum et al (20 I I), in which participants who expressed an interest in news 

and said that they read, listened to, or viewed news reports in any media or format, were 

also included. 

A total of 30 participants aged between 25 and 35 were interviewed for this study of 

news in the digital age: 10 participants were recruited from Masters' courses in TADT; 

five were recruited from the An Cosan adult education centre in Tallaght; and the 

remaining fifteen participants were solicited from this researcher' s extended network 

via the snowballing technique which was also used by Neys and Jansz (20 I 0). A gender 

balance of 50 per cent male and 50 per cent female was achieved. A good demographic 

mix of participants with varying levels of education and from different social 

backgrounds was also achieved. Levels of proficiency in computer usage was also 
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established via one of the close-ended questions asked at the beginning of each 

interview (see Appendix D).Interviews with students of the Masters course in IADT 

were conducted on campus while the remaining 20 interviewees had to be interviewed 

at a selection of locations which included participants' workplace, college or home. 27 

of the interviews were conducted in person while three were conducted by phone. 

3.5.3: Materials 

There were three sections to the news questionnaire: Section One was a series of eight 

demographic questions; Section Two was a series of twenty five close-ended questions; 

and Section Three was a series of eighteen open-ended questions (see appendix D). 

Interviewees were all given Consent Forms (see Appendix A) and Debriefing Forms 

(see Appendix B) at the end of their interviews. All interviewees were informed of the 

purpose of the study and consented to have their interviews recorded. 

3.5.4: Procedure 

The interview template used in the Pilot Study was refined for this stage of the research. 

Questions related to podcasting, which had elicited little response from participants in 

the Pilot Study, were replaced with questions related to listening back to or viewing 

items on the RTE Player or other programme websites. Also, since approximately half 

of the group were in fulltime employment, specific questions were asked about how 

and where they consume news content during their day. The same structure of an 

establishing set of close-ended demographic questions followed by an open-ended set 

of questions used in the Pilot Study was adhered to. Similarly, the use of two distinct 

segments in a questionnaire was also employed by Tuggle, Huffman, Scott & 

Rosengard (2007:62). Each interview was approximately 40 minutes long. 

It had been intended to include another section that required that interviewees would 

consume five short news clips and ask them a set of questions pertaining specifically to 

these news items. After some consideration, it was decided to abandon this stage of the 

research because it was felt that it would demand too much of interviewees, both in 

terms of their time commitment and concentration levels and would ultimately distract 

from the focus of the qualitative interviews. 
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3.6: Ethical Considerations 

Consent Forms were signed by all participants who were also provided with Debriefing 

Forms at the end of their interviews, which informed them that they could withdraw 

from the study, if they desired, at any time. Contributions made by interviewees were 

all anonymous, since the identity of individual members of this group was not 

considered relevant to the data. All of the interviews were transcribed and are included 

in Appendix E to provide readers with further context if required. Many of the 

interviews were fully transcribed although, on occasions, when interviewees made 

observations that were not deemed relevant to the subject of the study, these 

contributions were omitted from the final transcript. 

3.7: Data Analysis 

Data collected from the interviews was analysed both qualitatively and quantitatively 

- using SPSS software for the quantitative analysis. As stated by O'Leary (2005), the 

most basic statistical analysis requires a minimum of about 30 respondents: "anything 

smaller and it can be difficult to show statistical significance" (O'Leary, 2005:91). 

Since the interview set focused on 30 news consumers, some statistical analysis of the 

data was deployed to complement the coding and textual analysis. As was stated earlier, 

a mixture of open coding, followed by thematic coding was employed. 

3.8: Summary 

The mixed methods methodology employed for this study yielded a rich set of data 

which contributed to knowledge in the field by, as Gunter described it, "getting beneath 

the skin of the media-audience relationship" (Gunter, 2000:163). The extensive pilot 

study conducted in the early stages of the research proved beneficial in the long-term 

as it informed the structure and content of the main study. Although much time was 

spent analyzing both the Delphi Method and Grounded Theory, this too was valuable 

in that aspects of these methods helped to inform the selection of mixed methods as the 

main methodology employed. As a qualitative researcher, the matter of achieving 

trustworthiness was one that was taken seriously and which was ultimately achieved by 

the approach taken to ensure that this study will be regarded as a credible piece of 

research. The next two chapters will investigate the data analysis from the field research 

conducted. 
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Chapter 4: 

Quantitative Findings 
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4.1: Introduction 

The data discussed in this first of two findings chapters was extracted from the set of 

quantitative questions in the News Questionnaire: Section Two. Some of the 

demographic information extracted from News Questionnaire: Section One will also be 

used for comparative analysis charts in this chapter. The following chapter, Chapter 

Five: Qualitative Findings will present the data gathered from the qualitative questions 

in Section Three of the News Questionnaire. Analysis of the data will be structured 

around three theme-based sections in both of the findings chapters and each of these 

themes have also been further sub-divided into sections. 

The Consumption and Behaviours theme in Section 4.2: looks at the modes of access 

and media platforms used by participants as well as their levels of engagement with 

different types of news content. Section 4.3: Participation and Engagement explores 

how interviewees engage with the news media and the extent to which they vote, 

protest, campaign and engage in other civic activities. Section 4.4: Attitudes Towards 

the News Media attempts to identify how interviewees perceive the media and the 

relationship between these perceptions and their engagement with social media. Section 

4.5: Summary, will provide a summary of the findings. 

Although participants in this survey were selected on the basis that they had some 

interest in the news, their levels of consumption and engagement differed substantially. 

In order to identify and focus on the comments of those who were most interested in 

the news, thirteen participants (43%) were categorised as "High News Engagers" (see 

Table 1 ). This group was identified on the basis that they had answered either "often" 

or "sometimes" to Question 9a. "How often do you engage with international news?"; 

Question 9b. "How often do you engage with national Government and politics?"; and 

Question 9c. "How often do you engage with local Government and politics?" It is 

worth noting that nine of the thirteen "High News Engagers" were in the older 31 to 35 

age cohort. 

It was also decided that a further sub-group, "Social Media Engagers" would also merit 

categorisation. These are the interviewees who answered either "often" or "sometimes" 

to Question 27c. "If you do get news on social media ... do you use it to post or share 

links to news stories?"; Question 27d. "If you do get news on social media ... do you 
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use it to "like" or comment on news stories?"; and Question 27f. "If you do get news 

on social media ... do you use it to discuss issues in the news with other people?" This 

group of six "Social Media Engagers", 20% of the overall group, was evenly divided 

between the two age categories - with three in the younger age group and three in the 

older age group. Two interviewees share both "High News Engager" and "Social Media 

Engager" status. These two sub-groups are represented in Table 1 below. 

Overall Sample High Social 

Group News Engagers Engagers 

25-30 year 18 9 3 
olds 

I 
I 

31-35 year 12 4 3 
olds 

I 

Table 1 ; High News Engagers & Social Engagers sub groups. 

A further sub-division which is also frequently used in this chapter distinguishes the 

younger age group, aged 25 to 30, from the older age group, who were in the 31 to 35 

age bracket. 40% of the participants were in the younger age group while 60% were in 

the older age coh01t. On occasions, when it became clear that demographic trends, such 

as accommodation types, impacted on media consumption patterns, an additional 

comparative analysis graph was generated to illustrate the finding. 
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4.2: Consumption and Behaviours 

4.2.1: Modes of Access 

The questionnaire findings indicated that there was a high level of ownership of 

electronic devices amongst all participants. In response to Q. 8 "What electronic 

devices do you own or have access to?", 40% of participants stated that they owned a 

minimum of five of six named electronic devices. As is illustrated in Figure 1 below, 

all participants owned a smartphone and all, bar one, owned a laptop, while 23% had a 

desktop. 

30 

25 

20 

15 

10 

5 

0 
Smartphone Tablet 

Figure I. Ownership of electronic devices 

Laptop Computer at 
Work/College 

Desktop Games Console 

In terms of the most popular media platforms used by participants, as is illustrated in 

Figures 2 and 3, in response to Q. 9 in which participants were asked to outline the 

frequency of their usage of media platforms, the mobile smart phone was the most 

commonly used mode for accessing the news for both the younger and older age groups. 

Although television was more important than a desktop or laptop for the older age group 

(Figure 2), a desktop or laptop was more frequently used as a mode of access for the 

younger age group (Figure 3 ). News in print was the least popular mode of access for 

both age groups. 
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Figure 2. Media Platfonn usage among 25 to 30 year olds 
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Figure 3. Media Platform usage among 31 to 35 year olds 
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Further analysis of the data established differences in consumption patterns between 

the High News Engagers group of thirteen participants and the remaining seventeen 

participants in the general group. It was found that I 00% of the High News Engagers 

use a desktop or laptop; a mobile; or print newspapers to consume the news either 

"often" or "sometimes". As is shown in Figure 4 below, this compared with 59% of the 

general group who said that they use a desktop or laptop to consume the news "often" 

or "sometimes"; 65% who use a mobile; and 18% who read print newspapers. The most 

stark figure here was the disparity in the consumption of print newspapers. Another 

notable figure was the low consumption amongst both categories for radio news: 54% 

for High News Engagers; and 4 7% for the general group. Television news consumption 

was high amongst the High News Engagers at 92%, compared with 76% for the general 

group. 

100% 100% 100% 

92% 

54% 

18% 

I 
Desktop or Laptop Mobile Print Newspapers Radio Television 

■ High News Engager ■ General Participant 

Figure 4. Media Platform Usage among High News Engagers and General Participants. 
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Participants across the general sample group were also very likely to download one or 

a number of specific news apps to consume news content on their smartphone or tablet. 

In response to Q 28 "Do you ever use an application or 'app' to access news or news 

headlines?", 73% said that they use news apps. See Figure 5 below. 

22 

20 

18 

16 

14 

12 

10 

8 

6 

4 

2 

0 

■ Yes ■ No 

Figure 5. Use of Apps to access news on a mobile or tablet 

4.2.2 Radio 

To determine how they listened to the radio, in Q. 12, participants were asked to list the 

devices which they use to consume radio in order of frequency. It emerged that 

members of this group of 25 to 35 year olds were most likely to listen to the radio on 

traditional devices, such as the car radio or AM/FM radio at home, as is illustrated in 

Figure 6. The car radio was the most common means of consuming radio with 73% of 

participants saying that this is how they "often" or "sometimes" listen to the radio. The 

traditional AM/FM radio was the second most common means of consumption with 

53% stating that they "often" or "sometimes" listen on such a device. Participants were 

less likely to consume radio via their computer (40%), mobile (33%) or on a digital 

radio (20%). It was notable that 60% said that they would "never" listen to the radio on 

a computer and nobody said that this was something they would do "often". More than 

half of the overall group (53%) would "never" listen to the radio on a mobile device 

such as a cell phone or MP3 player. 
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Figure 6. Radio listening devices used "often" and "sometimes" 

Computer Mobile 

Further investigation revealed that accommodation status also had an impact on radio 

consumption patterns, as is illustrated in Figure 7 below. It emerged that 86% of those 

who live at home listen to the news on the radio "often" compared with 44% of those 

who own their own home and 46% who live in private rented accommodation. 
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Figure 7. Relationship between radio listenership and accommodation status 
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In response to Q 13: "If you listen to news on the radio, which station do you listen to?" 

(see Figure 8), the station which participants stated that they were most likely to listen 

to "often" or "sometimes" was Spin FM at 43%. An equal number of participants (40%) 

said that they listen to Today FM, FMJ 04 and 98FM "often" or sometimes". Of the 

speech driven stations, Newstalk was more popular with the group than RTE Radio 

One: 30% listen to Newstalk "often" or "sometimes" compared with 23% for RTE 

Radio One. 

14 

12 

10 

8 

6 

4 

2 

0 

Figure 8. Radio stations listened to "often" and "sometimes" 

-

To determine the listening habits of participants, in Q. 23, they were asked "How often, 

if ever, do you use the player function to listen back to a news item on radio?" The 

response suggested that live radio continues to dominate as the prevalent choice for 

radio listening. As is illustrated in Figure 9 below, only one person (3%) said that they 

would "often" listen back to radio via a player function while 57% said that this is 

something they would "never" do. 
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Figure 9. Use of the "player'' function on radio 

4.2.3: Television 

Occasionally Never 

As was shown in Figure 4, Media Platform Usage among High News Engagers and 

General Participants, when asked to identify how they consume their news, it emerged 

that television was more popular than radio - amongst both the younger and older age 

groups. Jn the 31 to 35 age category, television ranked second to mobile as the most 

popular form of news consumption, just ahead of a desktop or laptop. The 25 to 30 age 

group was more likely to consume their news on either a mobile or a desktop or laptop. 

In common with the finding that those who live at home are most likely to listen to 

news on the radio "often" (86%), the group who are still living at home are also most 

likely to watch news on the television "often", at 71 %, see Figure 10. It was also notable 

that the highest proportion of those who said that they would "never" watch news on 

television at 44% were also in the home owning group. 
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Figure 10. Relationship between News Television Viewing and Accommodation Status 

When asked to name the television stations which they were most likely to watch in Q. 

17, RTE One emerged as the most popular station with both age groups. It should be 

noted, however, as was illustrated in Figure 3, Media Platform Usage among 25 to 30 

year olds, television is less frequently accessed amongst the younger age group than 

mobile and laptops/desktops. This trend is also apparent in Figure 11, which shows how 

83% of the 31 to 35 year age group said that they watch news on RTE One either ' 'often" 

or sometimes" compared with 58% of the 25 to 30 year age group. Consumption of 

other channels for news across both groups was low. Sky had the next highest 

viewership for its news coverage amongst the older age group, of which 28% said that 

they watch Sky News "often". 
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Figure 11 . Television channels viewed "often" and "sometimes" according to Age Group 

In response to Q. 24 " How often, if ever, do you use the ' player' function to view a 

news item on television?", participants were more likely to watch something back that 

they had missed on television than actively seek out an item they had missed on radio 

(as was shown in Figure 9). Figure 12 below illustrates how the highest category chosen 

in response to this question was "occasionally" which was selected by 40% of 

participants. Only I 0% said that this was something they would do "often". 
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Figure 12. Use of the "player" function for Television 
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4.2.4: Print Newspapers 

As was mentioned in 4.2. l: Modes of Access, print ranked substantially below any of 

the other modes of access amongst participants in both age categories (see Figures 2 & 

3). As is illustrated in Figure 13 below, the 25 to 30 age group were evenly divided, 

with half saying that they read newspapers either "often" or "sometimes", and half 

saying that they read them "occasionally" or "never". The 3 I to 35 age group were 

more divided with one third (33%) choosing the "often" or "sometimes" option and two 

thirds (66%) saying that they would "occasionally" or "never" read a print newspaper. 

8 
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Age 25-30 Age 31-35 

■ Often ■ Sometimes Occasionally ■ Never 

Figure 13. Relationship between News Consumption from Print and Age 

Further analysis also shows that accommodation status had some bearing on these 

results. As is illustrated in Figure I 4, those who were still living at home were the only 

members of the group who said that they "often" read print newspapers. 31 % of those 

living in private rented accommodation said that they "never" read a print newspaper; 

a further 31 % said that they "sometimes" read print while 38% "occasionally" read 

print. At 67%, the highest proportion of home owners opted for "occasionally" in 

response to the question regarding how frequently they read print. 
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Figure 14. Relationship between Print Consumption and Accommodation Status 

4.2.5: Qnli11_e News 

The prevalence of online news has already been established in 4.2. 1: Modes of Access. 

To explore this further, participants were asked to cite the websites which they are most 

likely to use either "often" or "sometimes" in Q. 18. There was a notable difference 

between the two age categories. As is illustrated in Figure 15, the older age group was 

most likely to visit either www.rte.ie or www.irishtimes.com. The two most popular 

websites amongst the younger age group were www.thejournal.ie and 

www.independent.ie, both of which were equally popular amongst this age category. 

The website www.dailymail.co.uk was ranked as the third most popular site for the 

younger age group; and the fourth most popular amongst the older participants. 

Another British newspaper website which proved equally popular amongst the two age 

groups was www .guardian.co.uk. Amongst the "High News Engagers ", there was a 

spread of websites used: www.rte.ie scored highest with 54% of the group saying that 

they use the website "often" or "sometimes" ; while 46% of"High News Engagers" said 

that they use www.irishtimes.com, www.independent.ie and www.thejournal.ie. 
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Figure 15. Most Popular News Websites by Age Group 

To establish the popularity of audio and video content on news websites, Q. 9 asked the 

group "How often do you listen to audio content or view clips on newspaper or other 

websites?". 30% of participants across the sample group stated that they do so "often" 

while 33% said that this is something they do "sometimes". See Figure 16 below. 
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Figure 16. Consumption of Audio and Video Clips on Websites 
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News feeds on Facebook and other social media networks appeared to be a popular 

option for consuming news amongst this age cohort. When participants were asked to 

rank their usage of different social networking sites in Q. 25, Facebook emerged as the 

most popular social network across both age groups, as is illustrated in Figure 17 below. 

The low level of Twitter usage amongst interviewees was notable: Twitter ranked 

behind Facebook, You Tube, WhatsApp and Instagram. 
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Figure 17. Web Application Usage among Age Groups 

When asked to name the social networking sites on which they are most likely to receive 

news in Q. 26, again, Facebook was the most popular site named by participants. As is 

illustrated in Figure 18 below, nine participants from each age group reported that they 

have an active news feed on their Facebook page, which corresponds to 50% of the 31 

to 35 year age group and 75% of the 25 to 30 age group. It was interesting to note that 

a higher number of participants said that they would access Twitter for news in Q. 26 

than those who said that they have Twitter accounts in Q. 25. Trends related to 

participation on Twitter will be explored in greater detail later in this chapter in 4.3: 

Participation and Engagement. By way of comparison, 4 7% of participants said that 

they "often" use Facebook as a source of news while just 20% said that they "often" 

receive news on Twitter while 53% "never" receive news on Twitter. The level of news 

consumption on other social networking sites was notably low. 
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Figure 18. Web Application Usage for News Information among Age Groups 

When asked in Q. 26 which social network they are likely to use to consume news, as 

is illustrated in Figure 19, the younger age group is more likely to use Facebook as a 

source of news than their older counterparts. 67% of this group said that they "often" 

get their news on Facebook. This contrasts with the older age group in which more 33% 

of participants "often" get their news on Facebook. 39% of this age cohort answered 

"never" to this question, which is in stark contrast to the trend observed amongst the 25 

to 30 year olds, where the number who "often" get their news on Facebook is twice that 

of those who receive it "sometimes", "occasionally" and "never" combined. 
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Figure 19. Relationship between News Consumption on Facebook and Age 

Section 4.2.6: News Categories 

■ Often 

■ Sometimes 

Occasionally 

■ Never 

When asked to select the frequency with which they engage with twelve different 

categories of news in Q. 9, the category of most interest across all age categories was 

Local Weather and Traffic. Participants also expressed a high level of engagement with 

International News, which was the second most "often" consumed category and 

National Government and Politics, which emerged as third. No participant stated that 

they would "never" engage with either of these categories. Entertainment was the 

fourth most popular while the category which this age cohort was least likely to 

consume "often" was Business, followed by Health and Medicine, although 43% of 

participants said that "sometimes" and a further 43% said that "occasionally" they 

engage with Health and Medicine. Sport was the category which prompted the highest 

number (20%) to select "never" while, along with Crime and Local Government and 

Politics, 30% said that they "often" consume Sport (See Figure 20). 
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Figure 20. Types of News Consumed 

4.3: Participation and Engagement 

4.3. I: Voting 

25 30 

To gauge the level of democratic engagement of the group, Q. 28 asked participants 

"Did you vote in the recent election?" (May 2014 European Parliament and Local 

Elections). As is illustrated in Figure 21, 60% answered "Yes": 58% of the 25 to 30 age 

group and 6 I% of the 31 to 35 age group voted. The relationship between voting and 

other types of civic engagement will be explored through comparative analysis graphs 

later in this section. 
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Figure 21. Voting Record of Participants in Recent Election 

4.3.2: Online and Offiine Campaigns 

In terms of becoming actively involved with campaigns, rallies or protests with either 

their on line or offline communities, participants were very unlikely to have ever spear

headed their own campaign or protest. As is illustrated in Figure 22 and 23. 60% of the 

sample group, answered "Yes" to Q. 32a. "Have you ever ... ''liked" a political story or 

political comment on social media?" In response to Q. 32b. "Have you ever .. . taken 

part in an online campaign?", 27% said they had while, in response to Q 32c "Have you 

ever spear-headed an online campaign?", only 7% said "Yes". 
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Figure 22. Levels of Engagement on Social Media 

Q. 33 focused on the offline levels of engagement of participants. Although Q33b. 

"Have you ever spear-headed a campaign offline?" established that participants were 

even less likely to organise their own campaign in an offline environment with just one 

"Yes" response, they were more likely to add their support or signature to a campaign 

offline since 70% answered "Yes" to Q. 33a "Have you ever ... taken part in an offline 

campaign/signed a petition?". Q. 33c "Have you ever. ... gone on a protest march or 

rally?" established that 40% of the group had attended such an event. Further analysis 

of the profile of "Yes" respondents revealed that 75% were in the older, 31 to 35 year 

age group. See Figure 23. 
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Figure 23. Civic Engagement Offline 

-Have you ever spear-headed a 
campaign offline? 

■ Yes ■ No 

Have you ever gone on a protest 
march or rally? 

The next series of graphs were generated by questions related to the nature of 

participants' online activity. While blogging is a phenomenon which allows anyone to 

express their opinion to the masses online, the participants in this questionnaire 

expressed a low level of interest in reading news-related biogs, as is illustrated in Figure 

24 below. In response to Q. 21 "How often do you read biogs about news or politics?", 

70% said that they would "never" do this with just one participant saying that this is 

something which they would do "often". 
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Figure 24. Consumption ofNews Biogs 

Occasionally Never 
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As has already been established in 4.2.5: Online News, a high proportion of participants 

are active on social media, particularly Facebook. Q. 27 sought to establish the level of 

active engagement demonstrated by participants on Facebook. As is illustrated in 

Figure 25, below, the majority of the group is inclined to regularly engage in passive 

activities on social media such as reading the headlines (Q27a) and clicking on links to 

news stories (27b ). 20% of participants are likely to be active when it comes to posting 

and sharing (Q.27c) while 13% often "like" or comment on news stories (Q.27d). One 

third of the group did say that they "often" "discuss issues in the news with other 

people" (Q. 27e). 
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Figure 25. Engagement with News on Social Media. 

It was also established in 4.2.5: Online News that there is a low level of engagement 

amongst participants with Twitter. As a result, a high proportion of respondents to Q.30, 

relating to activity on Twitter, automatically responded "never" to all categories. 7% 

said that they themselves tweet "often" (Q30.b ). A further 13% retweet news headlines 

and stories "often" (Q30c) while 20% of respondents answered "often" to both 30a: 

"How often do you use Twitter to ... read news messages?" and 

30d; "How often do you use Twitter to .... follow individual news organizations or 

journalists?", see Figure 26. 
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Figure 26. Levels of Engagement with News on Twitter. 

4.3.3: Relationship between Voting and Active Engagement 

organisations or 
journalists 

In order to establish if there is a relationship between levels of engagement with 

political stories on social media and people who vote, further comparative analysis 

found that those participants who did vote in the last election were at least twice as 

likely as those who did not vote to '"like' a political story or comment on social media, 

as is illustrated in Figure 27 below. 
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Figure 27. Relationship between Voting and "liking" Political Stories on Social Media 
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Further analysis sought to establish the relationship between voting and participation 

in campaigns. There was no strongly significant finding in relation to patterns between 

those who voted and the likelihood of them being more actively engaged online. Some 

interesting trends did emerge, however, in relation to voting and offline activity. The 

data revealed that of those who voted, half of them had gone on a demonstration march, 

see Figure 28 below, whereas of those who didn't vote, only 25% of them had gone on 

a march. 
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Figure 28. Relationship between Voting and Going on a Protest March or Rally. 

4.4:Attitudes Towards the News Media 

4.4. l: Statements about the Media 

In response to Q. 29 which asked participants to pick one of four statements which 

comes closest to reflecting their view on the media, just under two-thirds (63%) of 

participants chose "J trust well established media outlets to bring me reliable news" as 

the statement with which they identified most. Further analysis based on the two groups 

found that the response of the younger age group was far more homogenous than the 

older age group. As is displayed in Figure 29, the majority of this younger age group 

(83%) agreed with the statement "I trust well established media outlets to bring me 

reliable news". The response from the older age group, as is illustrated in Figure 30, 
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was more evenly spread amongst the four statements with half of the group selecting 

the option: "I trust well established media outlets to bring me reliable news ". 
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I trust well established media outlets to bring me reliable news 

Figure 29. Statements about the Media amongst 25 to 30 Age Group. 
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I trust well established media outlets to bring me reliable news 

Figure 30. Statements about the Media amongst 3 l to 35 Age Group. 

4.4.2: Relationship between Media Statements and Social Media Engagement: 

In order to establish a profile of those who are most engaged with social media, further 

analysis of the data was undertaken to investigate the relationship between participants' 

attitudes towards the media and their level of engagement on social media. As is 

illustrated in Figure 31 below, those who said that they "often" consume news on 
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Facebook were most likely to opt for the statement "I trust well established media 

outlets to bring me reliable news". 
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Figure 31. Relationship between Media Statements and News Consumption on Facebook. 

When a similar analysis was done on those participants who "often" receive their news 

on Twitter, it was found that they either opted for "I trust well established media outlets 

to bring me reliable news" or "I distrust the traditional news media " as the statements 

which described their attitude to the media. Those who "never" receive their news on 

Twitter opted for a selection of the four statements although they were most likely to 

choose "I trust well established media outlets to bring me reliable news". See Figure 

32. 
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Figure 32. Relationship between Media Statements and News Consumption on Twitter. 

Another comparative analysis of the data shows that those who stated "I trust well 

established media outlets to bring me reliable news" were also most likely to say that 

they "often", "sometimes" or "occasionally" "post or share links to news stories" in Q. 

27c, as is illustrated in Figure 33 below. It was notable too that all of the group who 

said that the statement which comes closest to reflecting their views on the media as 

"All the news media are pretty much the same to me" would "never" post or share 

links to news stories. 
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Figure 33. Relationship between Media Statements and posting/sharing links to news stories. 

Regarding those who discuss issues in the news with other people online, Q 27f, 

as is illustrated in Figure 34 below, more of those who state "I trust well established 

media outlets to bring me reliable news" are likely to "never" engage in online 

discussions although a significant number also said that this is something which 

they do "often". 
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Figure 34. Relationship between Media Statements and Discussing Issues in the News Online. 
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4.5: Summary: 

In 4.2.1: Modes of Access, it was established that there was a high level of ownership 

of electronic devices, with all participants owning a smartphone and all, bar one, 

owning a laptop. When asked how they access the news, the mobile smartphone 

emerged as the most commonly used mode of access for both the younger and older 

age groups. Print newspapers were the least popular mode across both age groups. 

When a comparison was done between the general group and the High News Engagers 

group, the most stark figure was the disparity in the consumption of print newspapers: 

I 00% of the High News Engagers consume the news either "often" or "sometimes" via 

print compared with 18% of the rest of the group. Another notable figure was the low 

consumption amongst both categories for radio news. 

In 4.2.2: Radio, it emerged that participants were most likely to listen to the radio on 

traditional devices such as the car radio or on an AM/FM radio. It was also found that 

accommodation status had an impact on radio consumption. Spin FM was the most 

popular radio station amongst the cohort while, of the speech driven stations, Newstalk 

was more popular than RTE Radio One. Participants also expressed a preference for 

listening to live radio. 

4.2.3: Television showed that television is more popular for news consumption than 

radio amongst the sample group, particularly amongst the 3 I to 35 age category who 

ranked television second to mobile as their chosen form of news consumption. RTE 

One emerged as the most popular television station for news with both age groups, 

particularly amongst the older age group. Of the other television stations, Sky had the 

next highest viewership for its news coverage amongst the older age group. Participants 

were more likely to view an item on a television player than they were on radio although 

only I 0% said that this was something they would do often. 

Print ranked substantially below any of the other modes of access for news 

consumption. This trend was investigated further in 4.2.4: Print Newspapers. The 25 to 

30 age group was evenly divided between those who do read print newspapers and 

those who don't while the 3 I to 35 age group were more divided with one third (33%) 

saying that they regularly read print and two thirds (66%) saying that they rarely 

consume their news via print newspapers. In common with radio and television, those 
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who live at home were also more likely than the rest of the group to read newspapers. 

High News Engagers were also far more likely to read news in print. 

With online established as the most popular mode of access amongst participants, 4.2.5: 

Online News investigated the websites which participants used most. There was a 

notable difference between the two age categories with the older age group most likely 

to visit either www.rte.ie or www.irishtimes.com while the two most popular websites 

amongst the younger age group were www.thejoumal.ie and www.independent.ie.,_ 

There was also a high level of engagement with audio and video content on news 

websites. Another finding of note was the extent to which participants consumed their 

news on social media, primarily Facebook. The younger age group is more than twice 

as likely to use Facebook as a source of news than the older group. Twitter usage was 

low, ranking behind Facebook, You Tube, Whats App and Instagram amongst 

participants. It was notable, however, that a higher number of pa11icipants said that they 

would access Twitter for news than those who said that they have Twitter accounts. 

The most popular category selected by participants in 4.2.6: News Categories was Local 

Weather and Traffic. Participants also expressed a high level of engagement with 

International News and National Government and Politics. Entertainment only ranked 

in fourth place. It was also notable that 20% said that they would "never" engage with 

"Sport" while 30% said that they consume it "often". 

4.3: Participation and Engagement investigated the participation and democratic 

engagement levels amongst the group. In 4.3: l Voting, it was established that 60% had 

voted in the previous election. In 4.3.2: Online and Offline Campaigns, it emerged that 

although only 7% of participants had ever spear-headed a campaign or protest, 60% 

had "liked" a political story or political comment on social media and 27% had taken 

part in an online campaign. In an offline environment, 70% had leant their support to 

an offline campaign and 40% had attended a protest demonstration. 75% of those who 

had gone on a march were in the older age group. 

In terms of online activities, it was shown that there was very little interest in reading 

biogs amongst the group. Although a high proportion of participants are active on social 

media, particularly Facebook, the majority is most likely to engage in passive activities 
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such as reading the headlines and clicking on links to news stories. There was a very 

low level of engagement with Twitter. One of the most notable findings was in 4.3.3: 

Relationship between Voting and Active Engagement, where it was established that the 

participants who voted in the last election were at least twice as likely as those who 

didn' t vote to "' like' a political story or comment on social media. Half of those who 

voted had gone on a demonstration march, whereas of those who didn't vote, only 25% 

had gone on a march. 

The next chapter, Chapter 5: Qualitative Findings will present the data from the 

qualitative interviews and both of the data sets will be analysed and discussed in 

Chapter 6: Discussion. 
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Qualitative Findings 
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5.1: Introduction 

This chapter is focused on the analysis of the qualitative data that was collected from 

the questions in Section Three of the News Questionnaire. The transcripts from these 

interviews are available in Appendix E. In common with Chapter 4: Quantitative 

Findings, the analysis will be structured around three overall themes, but, for the 

purposes of this chapter, these themes have been further sub-divided to provide a clear 

framework for discussion. 

Section 5.2: Consumption and Behaviours investigates the various media platforms 

which participants' use, including Radio, Television, Print, Online News, and news 

consumed via social media; trends and preferences in modes of access; and the news 

categories most commonly consumed by this age cohort. 

Section 5.3: Participation and Engagement seeks to establish how much value 

interviewees place on staying informed about the news; their view on the accessibility 

of the media; their own level of online engagement; whether they relate to any particular 

media communities; and how much of a value they place on belonging to a community 

in the offline world. 

Section 5.4: Attitudes towards News Media explores participants' perceptions of news 

producers; views on media ownership; willingness to pay for online content and how 

this impacts on the economic model for journalism; media influence on voting; and 

opinions on how the media landscape is likely to evolve over the coming years. 

In common with the previous chapter, the combined group of nineteen "High News 

Engagers" which is comprised of thirteen "High News Engagers", six "social media 

engagers", and two participants who fell into both categories, will be referred to 

collectively, throughout this chapter, as the "High Engagers''. Since these individuals 

are, by definition, most interested in the research topic, their comments will be quoted 

extensively, their comments will always be grouped together at the beginning of a 

segment in which participants across the group are being quoted, and, when quoted, 

they will be identified as belonging to the "High Engagers" group. On occasions, when 

trends in comments made by the "High Engagers" or those from the general sample 

group are apparent, it will also be highlighted in the analysis. 
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5.2: Consumption and Behaviours 

As was stated in the Introduction, Consumption and Behaviours investigates the various 

media platforms used by participants; their preferences in terms of modes of access; 

and the news categories that they most commonly consume. 

5.2.1: Online News 

In response to Question 40: Has the way you access the news media changed in the 

past five years? the main difference identified by all participants across the sample 

group was the availability of on line and mobile news. The following "High Engagers" 

describe how their daily news consumption patterns revolve around the online 

experience: 

... it's a daily ritual now. You wake up in the morning and from the time 
you've left the house, you've already checked the news on Whats App, the 
sports news, the gossip columns .. .! zap down through it ... You'd scroll down ... 
The BBC, it does the gossip things so it gives you the back page of all the 
sports, like bullet points of what's going on, you probably get about 30 or 40 
of them and then underneath each bullet point, there's the link to the relevant 
newspaper ... The Guardian, the Sun, The Mail, everything ... so that's how I go 
through it ... and then I go through RTE news, see what's in the ... and then, 
sort of mid morning, when I'm having my break for about 15 minutes ... I'd go 
back into that and then by the time you come back at lunch-time, the story that 
you were reading at I I o 'clock has been updated and there's more info on 
it ... so, it's sort of, it's a continuous thing throughout the whole day. 

Interviewee No l 
(High News Engager and Social Media Engager) 

... if has because of smartphones ... having access to the apps, more immediate 
news ... yeah, I get push notifications ... ! don't even know how it happens, I get 
these random messages on my phone from The Journal saying, you know, 
whatever ... 'Malaysian flight crashed'. You kind of go ... 'Oh God, I wouldn't 
have known that had happened for another hour before ' ... but I get it much 
quicker. ' So I think it is easier to access the news now and 1 suppose it keeps 
me more informed because I have it on me all the time whereas previously I 
would have had to access my news on the computer or to go buy a paper. So 
it's easier and I suppose I feel more informed now about these issues than I 
did 5 years ago. 

Interviewee No 4 
(High News Engager) 
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In response to Question 41: Has your interest in the news media changed in the past 

five years?, the following two participants, a High News Engager and a participant from 

the general sample group also describe their day in relation to news consumption: 

... my intake of media starts in the morning when I cycle into work, it 's a 50 
minute cycle, I listen to New stalk for an hour and then, generally on my tea 
break if I'm alone in work, I spend that JO to 15 minutes reading the BBC 
News App - so Newstalk is my local and world news whereas BBC is more 
my world news. And then throughout the day if anything major pops up, I get 
an alert from BBC - I tend to kind of check maybe three or four times 
during the day, again then on the train on the way home, I usually listen to 
music or read RTE news or BBC News and I would still kind of find myself 
either watching the end of the news on the TV at home or maybe looking at 
the news on the laptop again before I got to bed. 

Interviewee No 25 
(High News Engager) 

I don 't know if it 's as I grow a bit older or that the access to news is so 
much easier now. Before, I needed time to sit down and okay, go buy the 
newspaper, sit down and read it or I needed to watch the news at a certain 
time on the TV because it wasn't on always but now I get a spare 5 minutes 
drinking a cup of tea, I'm on Twitter, I'm on Sky News app and I'm just 
getting the main news headlines and even when something happens now, you 
get your notification on the phone so I think accessibility has made it so 
much easier for me to follow news now. " 

Interviewee No 12 

Two participants from the general sample group also described how the online 

experience has increased their consumption of news: 

Before, you wouldn't have seen the news unless you were listening to it or 
watching a bulletin or looking at the paper but now it's hard to avoid so ff 
you 're in social media and you see news straight away you want to click it 
and read it and read more and I feel the more I read the more I get into the 
news so over the last few months I have been reading a lot more news 
than I had before. 

Interviewee No 24 

Oh yeah, I would do a lot more online now. A lot of the articles I would be 
reading would be through links that I would see on Face book. 

Interviewee No 2 

On the question of whether people take the time to read articles in depth, an additional 

question posed to two High News Engagers probed whether they ever read long form 

articles or whether they only read shorter articles on their smartphone. The question 

elicited this response: 
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... certainly more the 300 to 400 word articles but definitely if I come 
across something I'm interested in, I'll just save the link and I'll go back to it 
later in the evening (f I've more time, if it's a longer article, a couple of pages 
on Twitter, I'll save the link and go back there when I have more time. 

Interviewee No. 12 
(High News Engager) 

I think, no, I wouldn't be inclined to read long articles. I think that I prefer 
shorter snippets of news unless something grabs my attention or I am 
particularly interested in that topic. So I suppose, I feel like I'm informed, yet 
probably not at a very deep level ... I would delve in if something particularly 
interested me, you mentioned mortgages, which is something I would 
absolutely be seeking information out about and reading articles on. But I 
suppose it's hard to judge because, if you say 5 years ago, I wasn't 
really informed.... it wasn't like I was going and reading a paper cover to 
cover, you know I wasn't really reading a paper at all, so I think now I may 
feel more informed even though it may not be at a very deep level. It's still an 
overall awareness I suppose which is better than no awareness at all. 

Interviewee No 4 
(High News Engager) 

The following set of participants quoted, who are from both the High News Engagers 

and the general group, reflect on how online news consumption and social media has 

fundamentally changed the way we receive our news. Those who are positive about the 

growth of online news identify ease of access to additional background information 

online when reading a story as a feature which appeals to them. One participant also 

expressed the view that the availability of online news has increased his consumption. 

Another participant talks about the sense of being bombarded by news throughout the 

day while another High Engager discussed the tendency for news consumers to 

increasingly be directed towards like-minded opinions and homogenous content online. 

I'm looking into more things now ... that if you were on a new!.paper, you'd 
just skip over it .... even through the business section, say, years ago if 
you'd opened up the Irish Times business section, it would be in small 
writing and there 'd be all these charts and everything and, it would be "Nah, 
that's the end of that" ... but now if you 're into The Guardian, say, you get 
links sent through and I don't know what they 've done but they've sort of 
spun it and they 're spinning it that it's relevant and easier to read ... and then 
it can send you off to a totally new link of something that's current and 
relevant to what you were reading ... and that knocks you on to another 
thing. Whereas a newspaper just gives you that one thing and then you 're 
stuck so then you'd have to go off and start looking for more ... so the online 
stuff, it does help. " Interviewee No I 

(High News Engager and Social Media Engager) 
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I think the Daily Mail is one of a kind. I know, for example, that {f I go to bed 
at 8 o'clock and I get up at 2 o'clock in the morning, I know that the Daily 
Mail is the one website that, when I refresh it, something new is going to 
come up. 

Interviewee No 9 
(High News Engager and Social Media Engager) 

... I probably do the majority of reading on my phone ... I am far more likely 
to read shorter articles on my phone. Like if I go onto something and I 
scroll a little bit and I see the scroll bar is absolutely tiny and it means thal 
there are pages and pages and pages of content to read through, I would be a 
lot more likely to have a quick little scan and then go back and go to the next 
thing but, with an actual paper, I'm far more likely to read something that 
takes up half a page or whatever." 

Interviewee No 12 
(High News Engager) 

I don't read a physical paper every day anymore but when I did, or in periods 
of my life when I did, scanning was always part of it so I was always 
scanning and now I still scan and I still just pick out !he ones that I want to 
read so it's pretty much the same. Interview No 29 

(High News Engager) 

Everything is very soundbitey and short and I don 't like that aspect of it. I 
think people need to get more depth but they maybe don't take the time to 
read it and attention span is quite short and they are flicking through stuff .. 
you even st;l[ see it in comment sections where people obviously haven 't read 
the story, they just comment on the headline and the subhead and they 
haven't read the story at all because, if they had it, they would never have 
posted that comment. 

Interviewee No 15 
(High News Engager) 

(Extra question: "And then people are following who or what they like ... that self
curating kind of trend?") 

... reinforcing your own bias. I think that has to happen quite a lot even the 
way Google gives you back search results based on who you are and 
what you like and what you've done before so, without you even realising, 
they're cutting out a certain section of the results because they think you'll 
be more interested in this stuff. .. ! think that 's a huge problem online. I think 
it'll only happen more and more as the algorithms for giving you the stuff you 
have previously looked at get better and better. Interviewee No 15 

(High News Engager) 

I'm probably less informed than when I did actually read a newspaper . 
... before, I got the Tube to work so I had an hour to sit there, so 1 had the time 
to read, whereas now I don't think I have the physical time ... it's only when I 
come home I could sit and read a paper but I don't, so that 's why I only follow 
it on my phone .. . like headlines and brief snippets or the main bullet point of 
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the story .... throughout the day ... if it vibrates or whatever, I might just look at 
it there and then and it flashes up on my screen ... maybe on my break or 
whatever, if I have seen something interesting, then I might go actually into 
the app and read the story ... 

Interviewee No 5 

... even if I don't go seeking out news, if I see one ofmy friends on Facebook 
has liked a news topic and I think it looks interesting, I will go on and read 
that article or go onto a website if they have just liked it .... 

Interviewee No 24 

I feel sometimes ... that feeling of bombardment. There's almost too much to try 
and take in. You kind of ask yourself sometimes - 'What's the important things 
I should be concentrating on?' in terms of news stories because obviously all 
the big news stories, you'll instantly be drawn towards, because a) they are 
top of the pile and b) because people are talking about them. And sometimes I 
think when you are flicking through news apps or you 're looking at stuff on 
websites and all that, there is news all over but you kind of miss a lot of it 
sometimes because it 's kind of all there ... all the time. 

Interviewee No 8 

... there at the click of a button, you can get the news 24/7. I have Sky News 
and it flashes eve,y time there is breaking news or there is a big heading. For 
instance, all the Oscar Pistorius stuff it is huge at the moment ... it will 
flash up on my phone step by step what happens so you just can't really get 
away from it.I personally love it because I like all that sort of stuff .. the Sky 
News app ... it was the first thing I downloaded when I updated my phone - I 
love it. Now other people I know who have it think it's a pain in the 
ass ... they 're like 'I don't like this ... get it away from me ... I don't need to be 
told bad things every ten seconds. ' So I think it really depends on the 
person .... 

Interviewee No. 6 

Regarding modes of access, the following participants from both the High Engagers 

group and the general group had this to say about how they have moved away from 

laptops in favour of mobile devices: 

I don't really use a laptop anymore because the iPad is easier, especially 
when you have apps as well - it is so much quicker. I'd say it's about 50/50 
when I am in work during the day, I would be on my phone and when I come 
home in the evening I'd be on my iPad. 

Interviewee No.9 
(High News Engager and Social Media Engager) 

... I think if I had to log onto my laptop or go get a paper or watch the news I 
don't think I'd bother ... the phones just make everything so accessible so 
quickly .... it's all online really now. I used to watch the news moreso and I 
used to read, when I was commuting into work on the train, I would read the 
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Metro .. .I would probably have bought more newspapers but now I don't 
really feel the need to because everything is online. Even if I was going 
somewhere and I knew I could actually sit down and read the newspaper, I'd 
say 'No, I 'll just look it up online '. 

Interviewee No. 24 

5.2.2: Radio 

In common with the finding from the quantitative survey, the qualitative research 

interviews highlighted how the car radio and traditional AM/FM radio remains the most 

popular way that people listen to the radio. In response to Question 40: Has the way 

you access the news media changed in the past five years?, the following three 

participants from the High Engagers group offered three different perspectives on their 

radio consumption habits: 

... I definitely would have listened to a lot more music which I don 't really 
anymore and now I would listen to Newstalk for the news, TXFM for the 
music and SPIN for the music as well. I listen to SPIN as well for the chat 
show from I to 3 o'clock, I think that is quite good. Yeah, it definitely has 
changed, I'm definitely more interested in what is happening and instead of 
just listening to, basically, crap in the morning times and really not funny 
jokes, I'd rather listen to stuff that I am going to learn something from and 
be a bit more informed about what is going on. 

Interviewee No 9 
(High News Engager and Social Media Engager) 

The radio, I have never really liked particularly. I do like radio 
documentaries and stuff but I tend not to listen to them because there is so 
many ads and things and I really don't like that kind of noise coming at me 
so that's why I don 't watch television as well. I'm more likely to stream 
something that has not got ads in it. 

Interviewee No 15 
(High News Engager) 

It probably would have been the TV but now the radio has eclipsed that ... .1 
just find it (radio) just so much more convenient, just the way my lifestyle has 
changed now - it 's a switch of a button. 

Interviewee No 17 

Question 45: Do you listen to radio "phone-in" shows as a source of information on 

the news? If so, which ones do you listen to and why? provoked an extreme reaction 

from many participants across the general group. The following four participants 

explain why they enjoy this type of programming: 
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Yeah ... ! often listen to the Last Word on Today FM or, again, Newstalk there 
are a lot of phone-ins, getting people's opinion. Yeah I'm interested to know 
what other people think and how they put their point across. 

Interviewee No 12 
(High News Engager) 

Yeah I listen to them a lot. I really like them. I listen to ones on Q102, 
obvfously New stalk, there is a few. And FMJ 04, the odd time, I would listen 
to Chris Barry but he actually is annoying me lately .. .for example, Chris 
Barry, I think last week, there was a subject on Roma people ... basically riots 
going on outside their house for two nights. And they had someone on the 
ground interviewing people, basically I don't know where it was in Dublin, 
but they were rioting trying to get these Roma people out. So you wouldn't 
have really necessarily heard about that on the news, it's kind of local news, 
which I find is actually quite interesting. They did one - I think there was a 
paedophile or something living in a house and they were doing a story on 
him, so it's definitely more local news but its good and it's relevant I feel. 

Interviewee No 9 
(High News Engager and Social Media Engager) 

I think it's because I like hearing what other people's opinions on a certain 
topic would be ... and you know you 're sitting at home saying 'I don't agree 
with that person' or 'Yeah I completely agree with that person or they 
should have put it this way' but, yeah, I find that really interesting .... they'd 
be on when I'm in the car, I would have them on as I'm driving 
somewhere ... so it's kind of like ... I'm not 100% listening ... but it's there, like I 
am still listening but not 100% ... but I wouldn't be sitting at home with a cup 
of tea just listening to it. 

Interviewee No 6 

... definitely not as a source of information - more for entertainment 
purposes. I more listen to Adrian Kennedy for some of the stuff that people 
come out with ... which is ridiculous. Definitely more entertainment - 1 would 
not take any information.from that show whatsoever. 

Interviewee No 23 

The following three participants from the High Engagers group are a lot less positive 

about radio phone-in shows: 

... I just don't like Adrian Kennedy anymore, I think the FMJ 04 (night-time) 
show is so biased, it makes me sick ... But during the day, I don't mind them, 
especially if I'm driving ... especially if it's something that relates to you or 
something that you know about or something that you 're interested in. Once 
it's balanced 1 think and once the presenter isn't one-sided, I think that 's 
what gets me, sometimes I can tell like that 'You 're clearly not giving that 
person time and you 're clearly not interested. ' 

Interviewee No 19 
(High News Engager) 
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Oh I hate them, My God I hate them. They are the worst. They 're like the 
comment section of a newspaper out loud. 

Interviewee No I 5 
(High News Engager) 

I can't stand them. The Adrian Kennedy 's and stuff Even when 'Off the Ball' 
on Newstalk do their call-in, sometimes after big matches, or they do it on 
Today FM after the Premiership games on Saturday .. .! can't stand it. I 
know it's sports fans - who are people like myself ringing in - but there are 
certain things that you just go 'No ' to. 

Interviewee No 1 
(High News Engager and Social Media Engager) 

(Extra question: What, is it too repetitive?) 

Too repetitive and they 're normally diehardfans who will just not bend ... like 
any Liverpool fan will just not give Man United a compliment sort of thing, 
and the Liverpool fan will just keep going and going and going and it just goes 
one direction, whereas if you have a news reporter doing it, I'd rather listen to 
a news reporter doing it because it's his job, he'll give the angle ... instead of 
talk shows which will go for just one angle from one person. 

Interviewee No 1 
(High News Engager and Social Media Engager) 

The following participants from the general sample group also expressed an active 

dislike of phone-in shows: 

I think there is too much complaints during the week in real life so I 
actively avoid those. 

Interviewee No 7 

No, I can't actually stand those to be honest. I know when I came over 
here (from London) there was a lot of Adrian Kennedy on late at night that 
people used to go on about. I think those kind of things you get people coming 
on and ranting and raving. 

Interviewee No 5 

Another participant from the general sample group stated that he is more likely to listen 

to podcasts instead of the radio: 

I would have a couple of podcasts I would listen to in a period in time and 
then I would change my interests and I'd pick a new podcast and listen to it 
maybe once a week or every few weeks. 

Interviewee No 16 
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5.2.3: Television 

The challenge which the widespread availability of video content online presents to 

television as a platfonn was represented in Section 5.2.1, Online News. As a result, 

there are fewer comments specifically related to television in this section. In response 

to Question 40: "Has the way you access the news media changed in the past five 

years?", the following two High News Engagers talked about how they both watch a 

lot less television news now than they would have done in previous years: 

I always watch the RTE Six One. I don't know what it is, I've always done it 
since I was a kid and I still, if I'm home on time, I'll still do that or if I miss 
it, I might put it back on at 9 o'clock. It just seems to be something that's in 
me. But definitely it's changed in that most of my media comes from online, 
I could be in bed, still going through my phone, reading news articles and all. 

Interviewee No 19 
(High News Engager) 

Depends what is actually on the news whether it is a personal story, that I 
would actually watch or some local story, that I would watch. Other than 
that, I find out off Facebook and you probably get more information there 
because there is a lot of newspapers that have different stories ... whereas the 
news won't cover every single bit. You will only be watching 5 minutes 
about that story. 

5.2.4: Print Newspapers 

Interviewee No. 20 
(High News Engager) 

Although the consumption of print editions of newspapers is reducing, when it came to 

discussing this topic with participants, there was a sense of regret amongst many at the 

prospect of the demise of print. In response to Question 46: In your opinion, how do 

you think the news industry is likely to change over the coming years?, the following 

two participants from the High Engagers group expressed a fondness for print: 

I think it's going to be a lot more online but I do hope that newspapers don't 
run their course because I do actually physically like reading the front and 
opening the pages. With the Sunday newspapers, it's nice to read, let's say if 
something was happening in the news during the week, and you have read a 
few short articles on it and you kind of roughly know about it but then you 
read a full two or three page story on it and there is loads of content. I 
love doing that because then you find out all the little bits of information that 
makes a full story. So I don 'I think you can beat that really. Online, it's just 
really flicking ... ] hate just reading a story and getting just the bullet points. 

Interviewee No. 9 
(High News Engager and Social Media Engager) 
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I would like to support the more local newspaper than the national new5paper. 
It's a lot more suited to my personal area and surrounding areas so I think 
you can inform a Tallaght person on what's going on in Tallaght rather than 
what's going on in Donegal say which, nationally, it's obviously important but 
to someone living in Tallaght what's happening in Tallaght is more relevant 
to their own personal lives ... so that's why I would buy the Tallaght Echo. 

Interviewee No I 4 
(High News Engager) 

In terms of the future of print, even of those who do read newspapers at present, many 

were of the view that print my become obsolete in the future. The following group of 

participants was taken from both the High Engagers and the general group: 

I think the traditional will remain traditional. And I think that people will 
probably go on line more to seek in.formation . .)f you have a queshon, the 
first thing you say is 'Oh just google it'. I think that's probably the way a lot 
of our information is going to go online as well ... in terms of news ... but, at the 
same time, it would be lovely to see the traditional papers being kept. 

Interviewee No 18 
(High News Engager) 

Yeah I think a lot more people aren't buying newspapers anymore. It's more 
media now and online and people won't walk to the shop and buy a 
newspaper if they are getting everything at the touch of their hands on their 
phones or on their computers or whatever else they have ... it's saving trees at 
the end of the day. 

Interviewee No 20 
(Social Media Engager) 

I suppose print may become less and less important which I th;nk is bad but, 
in saying that, I only buy a paper once a week and not even every week but I 
try and buy The (Irish) Times on Saturday. So I suppose it is .funny saying it's 
sad because I don't really contribute to purchasing one every day. 

Interviewee No 4 
(High News Engager) 

... . maybe it's a romantic thing ... I always like to sit down with printed media. 
There's also something else, another reason I buy for example, the Sunday 
Times is they often have some good photography in the magazine or they 
might have a good sport section, there 's a lot more to it than just the 
international news or local news. 

Interviewee No 11 
(High News Engager) 

I really like newspapers and there is something, I can't put my finger on it but 
there is something nicer about reading the newspaper rather than a 
screen but, that said, [f my dad stopped buying the newspaper tomorrow, I 
don 'I think I would go out and buy ii every day. So yeah, I do picture myself 
continuing through the channels that I do now. Interviewee No 21 
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It is actually easier to physically read a newspaper and I don't even have a 
tablet so to sit down with a phone and kind of scroll down - you do miss being 
able to kind of read a newspaper. The stories are longer and more in depth in 
a newspaper than the ones that I read online. 

Interviewee No 24 

This participant from the general sample group spoke about the issue of trust in relation 

to newspapers compared with online news sources and, also, how she favours being 

able to read news in her own time rather than having to depend on the television 

schedule to deliver her news: 

... I think they go into it in a lot more detail with a hard copy and, you know, 
I would believe it more. So you can watch the news all you like but when you 
read it ... it kind of sits with you better, so you can read it and and analyse it, 
rather than watching someone say it. I don 't know if that is a good or bad 
thing but I genuinely do like reading the news - I am one of the only 25 year 
olds who will admit that, as, kind of, I would say, it wouldn 't be as cool... but 
I like keeping up to date with all the topics. 

Interviewee No. 6 

5.2.5: News Categories 

A sentiment expressed by a number of participants in the overall group is that they 

become more interested in "hard news" as they grow older and that news items which 

they may not have seen in the past as having any relationship to their lives have 

increasingly become more relevant to them. In response to Question 41: Has your 

interest in the news media changed in the past five years? ff so, in what ways?, 

participants in the high engagers category expressed the following opinions: 

Ith ink as my son is getting older you need to be kind of more informed on the 
big bad world as such, so yeah, I probably would take more of an interest 
now, as he is getting older, and try and get him to watch it (the news) with me, 
to try and get him involved from an early age. 

Interviewee No I 4 
(High News Engager) 

I suppose I've gotten more ... interested in world news and Irish news in 
general, instead of it being rather more fluffy, I've gotten more interested in, 
you know, more serious issues, I guess, and that's probably just an age thing, 
I'd say, more than anything else. 

Interviewee No. 4 
(High News Engager) 

Yeah, definitely, of course, but that's a mixture of things, that's growing up 
as well. But I find it really interesting, first of all because the country's in 
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such a state ... in terms o_f recession and what's going on. I like to keep up to 
date with that, I like to keep up to date with what politicians are saying and 
what they 're actually doing and what's going on in government... I just find 
that interesting because it effects you but I'm also really a bU interested and 
afraid about how unsettled the world is on a global scale, there's a lot of 
unrest in places like Syria and that interests me as well but it frightens me too, 
but I do like to know. 

Interviewee No 19 
(High News Engager) 

In response to Question 42: "Do you think your news interests will change much as you 

grow older? If so, in what ways?", participants expressed the following opinions: 

... I would say I will be more - well I don't know if I will be more interested 
in politics - but, yeah, I would say I will be less interested in the showbiz 
news and just basically what people are wearing, what their hairstyles are 
like, or who they are going out with. I would say I will be less interested in 
that and more interested in the proper news - the real news. 

Interviewee No. 9 
(High News Engager and Social Media Engager) 

It does change ... but there are certain topics that will never change. Sport 
obviously, my interest in that will never change. 

Interviewee No. 1 
(High News Engager and Social Media Engager) 

I think I'll be more interested in international news as well because I 
have always been interested in travelling and have been fortunate to travel 
around the world and lived in Brazil for a while. those places will always 
interest me so if I can .find out what is going on in Brazil, what 's happening 
in Argentina or what 's happening in Thailand or Cambodia - that will 
interest me always because I have had that experience there and I think that 
will only grow as I get older as well I think. 

Interviewee No. 28 
(High News Engager) 

Other interviewees from the general sample group also acknowledged how changing 

life circumstances impact on their interest in news: 

... right now trying to set up a business - I am a lot more aware of startup news 
and business news and technology news. They do kind of align with my 
interests but, at the same time, as I get older and start to have kids, J 'll pay 
more attention to the child benefit in the budget rather than other things ... in 
the same way that my news interest have changed over the last three to 
four years. 

Interviewee No 21 
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... a lot of my interest in the news at the moment would be celebrities or 
anything high profile but I presume, as I get older, I won't really care about 
that kind of stuff and real important stuff will be more interesting to me. 

Interviewee No 24 

This next participant from the general sample group expressed the opinion that he 

prefers the way Irish television stations prioritise local ahead of international news: 

I find there is too much world news ... and I'm not saying that's bad but 
sometimes you can watch certain news channels ... they, the UK news 
channels, there is a lot more focus on international news and around the 
world ... whereas the Irish stations I find ... there is more focus on the country 
that you 're living in and what affects you here and now .... or things that are 
happening in government here ... or things that will affect me as a citizen in 
this country ... than necessarily what 's going on in the rest of the world. 

Interviewee No 5 
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5.3: Participation and Engagement 

This section explores the value which interviewees place on staying informed about the 

news; their view on the accessibility of the media; their own levels of engagement 

online; whether they relate to any particular media communities; and how important it 

is to them to belong to a community in the offline world. 

5 .3. I : The Value of Being Informed 

The majority of contributors expressed the opinion that it is important to keep informed 

about what is happening in the world since, at the very least, it allows one to participate 

in conversations with friends and colleagues. In response to Question 34: "Do you 

think that being knowledgeable about the news adds to your ability to contribute to 

society?", a number of participants in the High Engagers group made the connection 

between being informed and being able to make a discerning decision at the polling 

booth when it comes to voting and also in reaching a decision about where you stand 

on issues such as the water charges controversy: 

... I think if you're informed about what's going on either in your own 
country or your own community or wider than that ... ;i helps you make 
decisions about how you feel about things that are happening in the world or 
how you would feel even on a local level, if you think about voting for 
people in the local elections or general elections. 

Interviewee No 4 
(High News Engager) 

Yes I think it's really important. Politically, it is probably the most important 
arena for that. I think we all have a duty to vote but part of that duty is to 
inform ourselves of what and who we 're are voting for and I think a lot of 
people don't necessarily do that. 

Interviewee No 15 
(High News Engager) 

Yeah, I mean it helps. I think you have to know what's going on in the world. 
Does it help to contribute to society? Yes, somewhat in your own way. I 
suppose the more news you know about, you can form a better opinion on 
what's going on. You can maybe make a better opinion like when it comes to 
voting or on that sort of thing so, yeah, I'd say in a roundabout way, it would 
help contribute to society. 

Interviewee No 23 
(Social Media Engager) 

Yeah, I think it makes a major difference because you make an informed 
decision on things like the water charges, for instance, so there's debates and 
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things on TV so if you don 't watch it, you can't even make an . informed 
opinion. 

Interviewee No 14 
(High News Engager) 

I do, sometimes. I think it depends on what you are searching. I think the 
news can be quite negative as well and it just kind of is dragging people 
down. Better off avoiding it sometimes. 

Interviewee No 27 
(Social Media Engager) 

Yeah, de.finitely. I think that if you don't know anything and I wouldn't think 
I know everything or anything about the news but I would certainly be more 
interested now through having had some more education over the last six or 
seven years. I de.finitely realise now that voting and stuff is very important . 
. . . and the more people that know, the more knowledge you have, the more we 
can know what direction it's going in ... the more we can get involved and 
have our voice heard and do something about it. 

Interviewee No 22 
(Social Media Engager) 

De.finitely, I think the more you know about what's going on it the world, the 
more conversations you can have with people, the more you can clarify with 
people who mightn't be as aware as you are ... and it also makes you feel a lot 
more confident, I think, in terms of, if there's a particular issue that's 
bothering you, that you have the knowledge behind you so yeah, de.finitely. 

Interviewee No 19 
(High News Engager and Social Media Engager) 

The following two participants from the general sample group were representative of 

participants who were of the opinion that there is a social value to being informed: 

Absolutely, yeah. Well, for work, for example if you 're sitting around ... and 
someone brings up a story that they saw last night in the news or this morning 
in the paper, you feel left out if you 're not contributing to the conversation 
because ... if you don't know what they 're talking about, you could be sitting 
there talking to nobody. So, absolutely it 's worthwhile being informed of 
current events. 

Interviewee No I 0 

Absolutely, I do think so. I think it's better to be informed than not informed 
when you 're engaging in any kind of conversation - be it about local issues 
or international issues, I think you should have a basis of knowledge about 
it. Personally, I think if you are going to comment on something about the 
news that you should have some sort of basis and understanding about the 
issue, you know, not just a gut reaction. 

Interviewee No 8 
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5.3.2: Media Access 

The majority of participants were in agreement that the media today is certainly a lot 

more accessible than it has ever been, particularly with the widespread use of social 

media, texting and tweeting. The second half of Question 33: "Do you think the access 

which people have to the media now makes it easier to have your voice heard and/or 

make a difference in society? " prompted a more diverse range of responses. The 

following set of participants from the High Engagers group were of a similar viewpoint 

that, while easily attained, access to the media doesn' t necessarily have any real impact: 

... it definitely gives people a better chance to have their voice heard. Whether 
they can make a difference in society, I am not so sure because there is too 
many voices being heard now. It 's very hard to be singled out unless you 're 
being really controversial. Interviewee No 12 

(High News Engager) 

Yes, sure, definitely say for example on Newstalk, you can get your message 
put across the airwaves. They will read out texts more often ... but to be 
honest, I would always think that the powers that be ... have the say at the end 
of the day ... the editors and the producers would probably have an agenda a 
lot of the time. Maybe it does make people feel better that they are getting their 
message across, but I'm not sure how important that is. 

Interviewee No 11 
(High News Engager) 

I think it's definitely easier for people to have their voice heard - I'm not so 
sure does it has such a massive impact on society. I get tired very quickly of 
the comment sections ... sometimes they are very good but I don't think it sways 
me one way or the other and I don 't think it really sways public opinion one 
way or another so, yeah, I think it has definitely increased the debate and the 
avenues down which people can go to have debates but I don 't think it has 
impacted on the economic future of the country or anything like that - real 
politics. 

Interviewee No 29 
(High News Engager) 

The following selection of quotations relating to media access were taken from the 

general sample group, many of whom shared viewpoints which were similar to the High 

Engagers: 

... it's certainly much easier but it 's also a lot of clutter as well so I'm not sure 
if everyone 's message gets heard. But yeah, it 's much easier that if someone 
has an opinion on something to get it shared, to get it viral and to get people 
talking about your opinions on it. I think it 's certainly easier than what it was 
a few years ago. 

Interviewee No 7 
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I think it's easy to have your voice heard - I don't know about making a 
difference, necessarily. Yeah, I definitely would look at the comments online, 
on news stories if they are there and that will influence my opinion of the 
news story itself. 

Interviewee No 16 

... it's easier to have your own voice with social media ... and you can record 
and, even on the Sky app, you can do your own sort of bulletin .... and post it 
on there. I don't know if it actually makes a difference ... if you 're actually 
heard or anything, but I suppose it gives people a chance to voice their 
opinion and let other people have their own judgements. 

Interviewee No 5 

It does make it all a bit more accessible. Also, I wouldn't be jumping at the 
opportunity to call up a radio station and be live on air whereas, social 
media, where you can actually think about what you 're going to say, put it 
down in writing ... but then it'll be instant ... like before putting it down in 
writing, you know, it would have to be a letter.and it all takes a bit of time. 
Whereas I guess online it's all more instant. 

Interviewee No 21 

Yeah, I would say so, definitely, I mean, gone are the days where we are only 
television fed and we are only privy to information that corporate news 
channels want to let us hear. Now we have free reign, we have access to the 
myriad of websites out there that are actually really saying something, 
being honest. 

Interviewee No 3 

The following two participants, both from the High Engagers group, both expressed 

views about the negative aspects of public access to the airwaves and online forums: 

I think it makes it easier for people to have their voice heard. Whether or not 
many people having their voice heard makes a difference in society or not, I'm 
not sure about. I'm not terribly fond of the comment section on a lot of news 
websites ... I find them ill-informed and very emotional and often very 
prejudiced and biased and buying into stereotypes so I'm not actually sure 
that improves society at all. I think debate and proper conversation can but 
I'm not sure the media is actually a terribly good forum for that ... for 
example, there was the story of the gypsy child who was taken away from the 
family and the comments on The Journal were really sickening and I stopped 
reading it completely at that point. There was a lot of vitriol and hatred and 
lack of any reason or reasonableness. 

Interviewee No 15 
(High News Engager) 
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I've seen a lot of arguments nearly happening on comments pages and I 
don 't know whether it can be a place for bullies, to be honest with you, so I'm 
not 100% sure. I think it is a good way of people having a bit of ownership 
over their views and kind o_f putting them out there but I don't know, I'm a bit 
unsure about that one really. 

Interviewee No 19 
(High News Engager & Social Media Engager) 

This following two participants, also from the High Engagers group, were more positive 

in their assessment of the impact consumers can have when they choose to engage with 

media outlets: 

I think it would be much easier in terms of online because, when you 're 
online, it 's a much easier way of expressing your opinion without being 
corifronted by other people, so in your own home, wherever you are, I think 
it's an easier way of communicating. A lot of people who are ... maybe 
introverted and don't like to speak out, I think it's a much easier way to do 
so. Interviewee No 18 

(High News Engager) 

Yes, because I think, for example, the petitions people can put their name to, 
like through Facebook, through online petitions, through apps as well. 
Instead of it just being the radio and print media. And actually with radio as 
well - all the talk shows you can get up and give them a ring ... have your 
voice heard that way .. . if you're at home thinking of something and you 
might say 'Yeah this is definitely how I think' and someone on the radio 
might send a text in and that can actually change your opinion ... so yeah 
definitely. Interviewee No 9 

(High News Engager and Social Media Engager) 

This following two participants, one from the group of High Engagers and the other 

from the general sample group, express views on the role that social media plays in 

facilitating social activism: 

Yeah definitely, the likes o_f Facebook and in Egypt and Syria and different 
places, people are able to get their voice heard, get the word out there about 
what is going on. Even if they are hying to cover up, the government or the 
power try to cover it up ... they are able to get their voices heard and get it out 
into the world. And you are able to organise a petition or organise a 
group activity or whatever it is, moreso now than ever before on Facebook, 
Twitter. Interviewee No 22 

(Social Media Engager) 

I think so, yeah, especially at the moment with water charges because all of 
that was going on Facebook, all of those marches were on Facebook and 
stuff and there is 'Say no to water ' for every area on Face book as well. 

(nterviewee No 27 

129 



5.3.3: Online Communities 

Although those who are active on social media are obviously most likely to feel as if 

they are part of an online community, participants differed in relation to whether this 

community was an extension of their own social circle or whether they have established 

other communities online. In response to Question 35: "Do you feel as if you are part 

of any kind of an online community in which you share an outlook with other people 

who also follow or contribute to this community?", this first selection ofresponses are 

taken from participants in the general sample group who primarily use social media to 

keep in touch with their oftline network of friends through online networks: 

Oh definitely, one hundred per cent. Everyone will be there and you will 
always have access to it ... you can keep in contact with people, if friends 
move away, you still sort of feel connected to them ... like someone from your 
own community ... if they move away from you, you still sort of feel 'Oh 
they 're from my community originally ... so they 're still part of me. 

Interviewee No 6 

Any kind of community I might have been involved in would be away from the 
news side of things. I was heavily involved in music for afew years and I'd be 
involved in those kind of communities. I have small kind of niche groups 
among friends who have set up little Facebook groups where you discuss 
latest releases and stuff 

Interviewee No 8 

My Facebook community, yeah. I keep in touch with family members now that 
we are all kind of moved out of home. I have two brothers ... one 's in Germany, 
the other is in Canada, so yeah absolutely. 

Interviewee No I 0 

... yeah I've got a big Facebook group, there's a couple of different Facebook 
groups but there is also, like, a group chat where we would share news 
stories and generally just chat about stuff .. this is all my offline friends, we 
just happen to have a Facebook group where we chat .... where we trade 
stories and steff 

Interviewee No 16 

The following group of participants from the High Engagers group are also very active 

on social media in a primarily social context: 

I suppose one community I have the most active role in would be the kind of 
image sharing on Tumbler ... ! wouldn't be involved in any kind of political or 
civic community .... but I would go around the country for a music event or a 
feshval and get to know people there and then of course you 're like 'Oh lets 
add each other on Facebook' and, then yeah, that kind of helps maintain a 
bigger community, it makes the world smaller. 

Interviewee No 30 
(Social Media Engager) 
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There's around 20 to 25 of us who are on a group on Whats App and we all 
went to school together but half of them are now living in Canada, Australia 
and America and that's how we keep in contact daily ... so that's where the 
Whats App brings in the lads who are away in Australia and stuff, it makes 
them feel part of the local community ... so that spills out for us even in Dublin 
with our friends, even though we 're probably living 15 minutes away from 
each other ... in other areas of Dublin, we still use the social media to keep in 
contact. 

Interviewee No I 
(High News Engager and Social Media Engager) 

I suppose every one of my friends is on Facebook so we are all in that 
community and we all relate to it, we all know what's going on. Sharing 
pages, you can see what other people are liking so you can see 'Oh they 're 
interested in that - that's funny - that's a bit different'. 

Interviewee No 23 
(High News Engager) 

This next group of participants from the High Engagers group are more likely to 

identify themselves as being part of an on] ine community which is populated by people 

who they don't necessarily know offline. Many use Facebook for keeping in contact 

with friends and family but use sites such as Twitter and Instagram for connecting with 

people who share common interests or goals. While this group identified the advantages 

of connecting on line, they also displayed a high level of awareness about some of the 

disadvantages such as the tendency for people to gravitate towards like-minded 

individuals: 

I was saying about the whole water meters thing .. .I_feel a lot of solidarity 
around that because it 's people in my community who I probably wouldn't 
even have spoken to before ... but we 're actually all facing the same issue and 
it's bothering all of us and it's like a sense of collectiveness ... us all coming 
together ... so it's actually even nice in that sense and, also, people are angry 
and it's a way of having your views heard. 

Interviewee No 19 
(High News Engager and Social Media Engager) 

(Extra question: And are they people who you would be friendly with anyway offline?) 

No, not really, they could be past students or people I went to school with and 
probably don 't necessarily know now ... but you do feel like a sense of a 
community sometimes because you 're not going to follow someone who 
upsets you with what they post ... so I think there is a sense of community 
online and people come together, like if someone airs an issue or something, 
you'd be surprised how much support people will give them even in that 
arena. Interviewee No 19 

(High News Engager and Social Media Engager) 
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I tend to use my Facebook for very family and .friend orientated things and 
not so much for social awareness or pobtical awareness. Twitter, though, 
around political events - definitely, I would get in the conversation 
around that. 

Interviewee No 15 
(High News Engager) 

(Extra question: And you would feel would you that the people that you'd be following 
on Twitter - they would generally be very like-minded would they?) 

Yeah I suppose that's the bias on social media isn't it - you follow what you 
like and not necessarily what you don't like so you rein.force your own views. 
It's part of the problem with it. Interviewee No 15 

(High News Engager) 

I would have been way more about Facebook and WhatsApp but I'm really 
getting way more into WhatsApp and Instagram ... all of a sudden it's got like 
weight loss groups which I'm interested in so I started following people and 
it's good to share ideas and I might not ever meet these people. But I 
think Jnstagram is a good way as well - it's kind of short and kind of sweet. 

Interviewee No 9 
(High News Engager and Social Media Engager) 

(Extra question: And would they be people you would know offline?) 

No, never, let's say (f you're part of one kind of slimming group that's the 
only way you 're connected but it's good to see other people 's experiences. 
It's kind of like Pinterest as well. You have the same kind of ideas about one 
certain thing in your life, not your whole life - so about weight loss or what 
type of art you like. I like a lot of art and fashion and bloggers on Jnstagram. 
Face book is good but I think Facebook, at the moment, for me is getting a bit 
old. There is a lot of ads coming up as well that is deterring me .from 
going on but with lnstagram I just like looking at the pictures so you 're not 
getting any ads at all - you are just getting straight to what you want to see. 

Interviewee No 9 
(High News Engager and Social Media Engager) 

The following two participants from the general sample group also use social media to 

pursue their own interests and subscribe to different campaigns: 

... I feel most part of the community on Twitter and I follow, for example, 
people who write a lot about religion and religious issues. I would feel a 
kind of part of that community even though I don't put up many posts myself 
and I do read the comments and people would have similar opinions and 
viewpoints as myself so I would feel part of that community, yeah. ... I look at 
Facebook once a week but I only look at Facebook to see the messages that 
my actual friends send me. I don't scan through Facebook and I never look at 
the newsfeed. Twitter, again, I only use it to follow subject matter or experts in 
the area of religion that I might be interested in and generally I have no 
engagement with entertainment, pop stars or any of that nonsense. One 
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particular WhatsApp group, there is 50 of us in it from school and there is a 
Iota of nonsense in there so I turn off the alerts on that so I never get bothered 
by it because it is just such garbage, whereas the other WhatsApp group with 
my slightly more mildly cultured friends might discuss something a little bit 
more interesting and I can bear to listen to it. 

Interviewee No 25 

Another one I would be very much involved in would be the 'One Campaign' 
- it's about eliminating third world debt and every week or so you get 
another update of what is actually happening and there are X number of 
million people that are now getting involved in it ... so yeah I think there is 
starting to be a bit of a buzz. 

Interviewee No 3 

(Extra question: So I suppose this isn't all Irish people, it isn't localized, it's a global 
community of like-minded people?) 

Exactly, and the Avaazf www.avaaz.org)one, you can actually, when you 
sign in, you can, if you want, put in a little comment. It has the flag of 
Ireland or whatever and every second/millisecond there 's another, like 
Canadian, German or whatever, all these different flags representing the 
countries and the person's name and their comment. Stuff like that - I think 
it's brilliant ... " 

Interviewee No 3 

The next two participants from the High Engagers group, were both critical for different 

reasons about how some people engage with social media: 

I'm not ... a person who follows campaigns or goes on and re tweets campaigns 
about certain issues - I look at things, I take note, if I feel strongly enough 
about it, I will have a conversation about it, but I won't go spreading it online 
myself.. I retweet stuff about news events but I would be very hesitant to 
follow any campaigns online .. .for example the water charges or anything like 
that. I don't think online is the place for it if you have something to ... go and 
say it ... don't go online ... you 're hiding behind something online, it's easy to 
click the button but do you really believe it is a true reflection of what you 
think? I think if you really feel strongly about it, you'll have this discussion 
about it with someone rather than just clicking a 'like' button online and 
going on to the next subject and clicking the next 'like' button. 

Interviewee No 12 

... there is a lot on Face book where people just show off to other people. I 
think people, to a certain extent, to make their lives better over 
computers ... . instead of going out and doing their own thing, a lot of 
people are just sitting at home on their computers, nowadays instead of 
going out .... 

Interviewee No 20 
(High News Engager) 
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5.3.4: Media Communities 

In response to Question 36: "Do you think that media organizations such as 

newspapers and radio stations or radio shows can create their own communWes 

around readers/listeners? Have you ever felt a part of such a community?", participants 

varied from those who strongly identified with a media organisation themselves and 

who felt as if they belonged to a community centred around that media outlet to those 

who acknowledged that such communities do exist but do not identify themselves as 

belonging to such a community. All of the following participants are High News 

Engagers apart from one who is from the general group: 

I think they definitely can .... like the talk shows that are on now, they 
wouldn't really be my kind of thing. That guy Adrian Kennedy - I know I've 
heard a lot of people up in arms and getting their voices heard and I've 
heard a lot of people telling me to ring Joe Duffy if there is something 
serious going on in the community that you want dealt with. But then for me, I 
don 't really think I am part of an online news (community). It 's just 
something that I have never been involved with in the past... it 's not to say I 
would never get involved in the future. 

Interviewee No 22 
(Social Media Engager) 

If people just follow one particular station.. . they kind of can get their 
opinion from one broadcaster, or their personality comes across and their 
point of view rather than their own .... even though I do like Vincent Browne 
to watch, I wouldn't let him lead my opinion - I hope, anyway. 

Interviewee No 14 
(High News Engager) 

1 suppose I probably do feel a little bit part of The Guardian 
community. The Guardian is the main newspaper I read. I read the Irish 
Times, 1 don't like the comment section on it very much. The Guardian one, 
depending on what news stories you 're reading, sometimes it can be very 
intelligent and really nice conversation and debate, sometimes not so much, 
and 1 would comment on that fairly regularly, maybe once or twice a week, 
and I do sort of feel part of that community because I read it so much and I 
identify it as part of who I am. 

Interviewee No 15 
(High News Engager) 

They absolutely can and I suppose I have felt part of it ... occasionally I 
have texted into radio stations. So I suppose if your text gets read out, for 
example, you kind of feel, 'Oh they got my text ' and they read it out and now 
everyone knows what I think .... I have only ever done that very occasionally 
but, I suppose, it is possible to feel part of .. this little kind of mini 
community. Interviewee No 4 

(High News Engager) 
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... I absolutely do think they can, an example would be like Newstalk - I think 
they understand very much ... their kind of target audience and I think they 
kind of sell their news and their media to their target audience very well and I 
think they create a certain amount of momentum with the type of media they 
produce. 

Interviewee No 25 

(Extra question: And do you feel like you are part of the Newstalk community?) 

I do indeed. I suppose again, similarly, I feel quite engaged in the kind of 
topics that would be discussed on Newstalk but, also, I would share a lot of 
the opinions that Newstalk give out ... 

Interviewee No 25 

(Extra question: And would you engage much then? Would you tend to text or phone 
or email the station?) 

No, no I don't although Newstalk is the closest I've ever come to engaging -
but I stop short of engaging with it. 

Interviewee No 25 

... Vincent Browne does that, he'd be the one that I'd feel gives power to the 
normal people, the everyday people and I think he has created a community of 
people, definitely, who actually engage in what he wants to talk about, so 
there is a sense of community there with Vincent Browne. FM104 does that 
too, I can't listen to FMJ 04 in the night, it's all the same people all the time 
and you can see, even in terms of their Facebook page, people are like 'Get 
off, you're always on'. You can see even by reading their comments .. .1 think 
definitely they have their own community of listeners that listen every night ... 

Interviewee No 19 
(High News Engager and Social Media Engager) 

Well I feel part of the radio community, definitely I do ... even going back to 
Joe Duffy ... you can very much get that relationship between him and his 
callers, that it is very much a community .... and you would probably say the 
same about Tubridy. 

(Extra question: And have you ever felt part ... ?) 

Interviewee No 17 
(High News Engager) 

No I don't feel part. I suppose going back to Mary Wilson - it's not that I 
don 't feel part of a community. I don 't know if it's actually Mary but she 
always made me feel like I knew her ... you know, driving home and Mary 
always had that calming, kind of reassuring vibe that you would feel that I 
would really look forward to listening to her ... but whether that means I felt 
part of a community? I suppose it was part of my day that I would look 
forward to having a chance to sit back and relax for the 45 to 50 minutes and 
it was a great summary of the day's events. 

Interviewee No 17 
(High News Engager) 
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I look at other people's op inions and gather my own opinion but not exactly 
express it, I wouldn 't ring in to express it, I come to my own conclusion and 
maybe I'll speak about it to a person that I am with but I would never text in 
or I wouldn't write online about it mainly because I'm more private in the 
way I think ... any type of online media, I just wouldn't kind of get involved, I 
suppose, I'm a lurker. 

5.3.5: A Sense of Community 

Interviewee No 18 
(High News Engager) 

Participants differed in their response to Question 37: "Do you feel as if you belong to 

any community in your daily life and, if so, how important is this sense of community 

to you? " Those who were most likely to value the physical community in which they 

live were likely to either have stayed living in the community where they grew up or to 

have moved to a new area, started a family and embraced the sense of community in 

their new neighbourhood. Participants with children frequently expressed the desire for 

their children to grow up with a sense of community This first set of participants are all 

High News Engagers: 

Yeah, well, I'm from Jobstown so I know a lot of people around here and I 
like helping people and I am doing this course ... so I'm getting to know a lot 
more people from different areas so it's a nice warm feeling .. .you have to 
have people there that can support you and when you need different things, 
you can't always do everything on your own. So whether it's the teachers or 
it's friends or family or anything - you still need support. 

Interviewee No 20 
(Social Media Engager) 

I think you have your family first and then you have your local neighbors and 
community and then you have the network between your schools and 
community centres - and it's all part of the one community really. And then I 
would have had a lot of church communications in the past where that was 
my community as well. I'm not so much involved in that anymore but for 
about JO years, that was like my family kind of community, and now !feel like 
education has taken over that - community education, adult education and 
that 's the kind of community that I am more involved in at the minute. 

Interviewee No 22 
(Social Media Engager) 

I've a few communities actually. I think that community is so important 
because it's a sense of belonging, it's a place where you feel safe, where you 
feel you can share, where you feel you can support each other so obviously An 
Cosan7 is a huge community in itself, people that are here. Also, I'm in a 

7 An Cosan is a community-based education project based in Jobst0\\11 111 Tallaght in Dublin which runs adult 
education courses which aim to empower students throngh education and to support social translonnation 
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boxing club that has a sense of community, as well, and also I have a 
strong network where I'm from ... and my family. 

Interviewee No 19 
(High News Engager and Social Media Engager) 

I would be very involved in my own local community. I would be involved in 
the local youth centre which is Citywise Education so I would feel very part 
of that particular community ... ! also like to give the young children 
something to do rather than, in their opinion, having nothing to do which 
leads to anti-social behavior and things - so at least if there is a football 
team, they have something to focus on twice a week and then on weekends as 
well so, it keeps them busy and forms their own little community ... so they all 
look out for one another then in the wider community. 

lnterviewee No 14 
(High News Engager) 

The following set of participants from the general sample group are all also actively 

engaged with their communities: 

Yeah definitely. My community is my safety net, once I'm there I feel much 
happier. I don 't really like leaving the nest - I'm more of a home bird. 

Interviewee No 6 

... Jn daily life, it 's very important. And it's very important to en grain that in 
your kids as well because I have them in things like football or horse riding 
where they are interacting with other people all the time and animals and 
things like that. It's very important... being able to let them outside to play 
and knowing that all the kids are looking after each other. 

Interviewee No 27 

I'm actually involved with the local football team. It is good because I have 
now met a lot more people around the community and around the 
neighbourhood that I would probably have never known if I didn 't get 
involved with the football club. It 's probably the best thing I have done since 
I have come up here. (Interviewee has moved from Dublin to a commuter belt 
town in recent years) So, absolutely yeah, I definitely feel part of the 
community up here and I'm glad I kind of got out and got involved. 

Interviewee No I 0 
Yeah, that 's really important. So, at the moment, I am renting in Dublin - I'm 
moving home soon to save for a house. But I am ji·om a village so it 's small, 
it's a community, everyone helps everyone, everyone talks to everyone and 
actually talks about the news rather than on the Internet and that 's what I'm 
missing.from where I'm renting at the moment. 

Interviewee No 7 
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Oh yeah, I definitely feel part of the community. Especially in the last couple 
of years since I had children and I'm at home and I am out meeting people 
and I have more time to meet people. My children go to school here and 
meet people down the playground. I know the local shop-keepers and I know 
what's going on a lot more in the community. I have a greater interest in it. 
So, yeah, I do feel like I belong to the community. 

Interviewee No 24 

The next group of participants, who are all from the High Engagers Group, said that 

since they have moved away from the area they grew up in, they have lost the sense of 

being connected to a local community and have yet to replace it with a new community: 

To be honest with you, friends-wise, keeping that separate, our local 
community where we 're living ... not really ... I'm not really from that area ... so 
I haven't really got to know the whole local community. 

Interviewee No l 
(High News Engager and Social Media Engager) 

I suppose the only community in real life that I would feel part of is really 
work. Because I don't really have a sport or have anything like that so ... I 
suppose it is important because I'm here more often than not. It is important 
because I am here right now, if I moved jobs it wouldn't be important. 

Interviewee No 4 
(High News Engager) 

No I don't think I have any community, as such, maybe if I did sports, yeah, 
but nothing else .... I have no connection apart from my family ... so I haven't 
really got a base. My last place I lived in, it was friends and family but, 
community-wise, no there wasn't any kind of connection. It doesn't really 
bother me. Interviewee No 18 

(High News Engager) 

Sadly, it is important to me, and I don 't, and it is a big issue for me at the 
moment. I suppose because I've always uorked and pretty much always 
worked full time ... that it is a big thing for me particularly staying at home. I 
don't want to fall into that lonely, isolation bracket and feel like I'm always 
running back down to Dublin to see family and friends .... I wouldn't have one 
person now up here that I would call in for tea or coffee, bar my next door 
neighbour. I don't feel like I have that sense of community and I know it's 
something 1 definitely have to work on. Interviewee No 17 

(High News Engager) 

This next group of participants, taken from across both the High Engagers and the 

general sample group talk about how they view their communities as being, not within 

their neighbourhood, but in the workplace or a sports club they belong to: 
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... Hockey would be especially important because, yeah, you form a little 
community because you 're looking out for your team ... and I don't know if you 
can call a hockey team and workplace a community but, in a way, it kind of is 
because it's dynamic, it's got loads of different people and they 're all coming 
together and you hear df[ferent opinions and I'd say both of those are very 
important in my life. 

Interviewee No 23 
(Social Media Engager) 

Yeah, in my daily l[fe, I'm definitely part of a few communities ... you know 
work, community, sports ... I find it hugely important in my life to be part of a 
community ... .I feel like Sligo is still my main community in life, like that's 
where my main friendships are and the main roots I've put down even 
though I don't live there now. Interviewee No 12 

(High News Engager) 

(Extra question: And you mentioned you're in the am,y so that would have kind of a 
community sense to it?) 

Yeah ... like overseas you have a family of 300 people for 6 months where it 's 
just you and your little community in a different country so its very community 
based, the army. " Interviewee No 12 

(High News Engager) 

... I'm in an exercise thing two times a week so that would be one. Obviously 
the school community (the participant is a primary school teacher) that I am 
in that would be but ... my local community, that would be really important to 
me, I would love to move back there but where I am living at the moment now, 
I wouldn 't be involved in that community. It would be where I grew up, I 
suppose, because we are living in rented accommodation at the moment, I'm 
not involved in the local community, but I suppose if I bought a house, we 
would get involved, and in years to come, hopefully we will have kids and get 
all involved in it. I do think it will become a big part of my life in the next five 
to 10 years. 

Interviewee No 26 

I think local communities aren 't as connected as they used to be .. .for 
example, I live in Shankill - I don't feel very part of the community in 
Shankill ... I went to school in Blackrock (College) ... and I played rugby there 
so I feel like that is sort of my community, so I've tried to invest some time in 
that community in the rugby club. 

Interviewee No 25 
(Extra question: And that's important to you is it?) 
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It is important, I spent a few years living away and, the longer I was living 
away, the less sense of attachment I had to home and Ireland and when I 
came back I was no longer in school, I was no longer in college and I wasn 't 
really sure what was my community. I suppose, intellectually, you understand 
it makes you happy but also just in my day to day, I understand it makes me 
happy as well so I purposely went and sought out the club again and invested 
time in it and I wanted it to be a part of my life. 

Interviewee No 25 

There is an element ojfull time work where it kind of feels like a community 
... amongst peers and that. In terms of friends and a community, I'm in my 30 's 
now, I guess you get friends being kind of widespread so you don't have an 
immediate sort of community. And I've only just moved in around Rathmines 
and have yet to fully immerse myself in the environs down there. So in terms of 
a day to day kind of community, I think work is it. 

Interviewee No 8 

5.4: Attitudes Towards the News Media 

This section explores participants' perceptions of news producers; views on media 

ownership; willingness to pay for online content and its impact on the economics of 

journalism; how the media influences voting patterns; and opinions on how the media 

landscape is likely to evolve in the future. 

5.4.1: Attitudes to News Producers 

Regarding the extent to which news producers are in touch with their consumers' 

demands, participants expressed a broad range of opinions. In response to Question 48: 

"Do you think that news journalists and producers are in touch with your needs and 

desires - both from a content and usability point of view?", the following set of 

responses were from some of the High News Engagers who offered a disparate set of 

responses related to the nature of the news content which they consume: 

Yeah, like the ones that I read like The Guardian, I find, suits me very well. 
Now it's probably plenty of reinforcement of my own biases as it tends to be 
quite a left wing paper ... and middle class ... but I do read some other stuff as 
well to try and balance it out but yeah I think itfits me pretty well. 

Interv iewee No 15 
(High News Engager) 
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I'm more the traditional user of the TV and the radio so they certainly meet 
my needs. I suppose I have never known it any other way- the news was 
always on at a set time and the same on the radfo. Sometimes, I find with 
RTE there are certain stories that I want to know a little bit more and I find 
they don't go into it in much detail and then I'm kind of thinking 'They can't' 
because there is a police investigation going on or they don't want to say too 
much in case there is a hindrance. I suppose I probably don't find RTE as 
juicy sometimes as the BBC and then the odd time, I suppose, Sky goes the 
other side. So I suppose do they meet my needs content wise. Sometimes. 

Interviewee No 17 
(High News Engager) 

Something which annoyed me there recently was when I was watch;ng the 
RTE News on the television and they had an item on the growing problem of 
homelessness which was directly followed by an Uem on Ladies Day at the 
Galway Races where a woman was given a prize of €2,500 for the hat and 
outfit she was wearing. Things like that bother me ... how in the same few 
minutes, you can go from one class of people being so seriously 
marginalized ... stuff like that really bothers me ... ! don't think they think that 
bit through .... the effect that that has on people. Interviewee No 19 

(High News Engager) 

This next interviewee from the general sample group also expressed his frustration with 

the way news producers prioritise the news: 

No, because I feel like a lot of it is produced and written by people who 
aren 't my age and I feel like they haven't an idea of the kind of struggles 25 
years aids go through in between college and getting jobs. 

Interviewee No 25 

The following interviewee, also from the general sample group, believes that producers 

are very skillful at pitching content to a broad audience: 

Yeah, because everything I read or I watch I have an interest in. So they 
know what people are interested in - even the apps, they make it easy for 
everybody - it's not for an elite group of people - it's for everybody. All of the 
content - it will never be ambiguous or something that people can't 
understand, so they definitely kind of cover everybody. I even th;nk with the 
headlines they get it spot on, keep it short so we know what we are in for. 

Interviewee No 24 

Other participants were critical of the technology used by many online media 

organisations and had suggestions as to how news producers might improve their 

online content from a technical perspective: 

I'm into tech and apps and things and I'd tell very quickly if I open an app if 
it's been updated recently just by, Uke, the style and the way things are 
working - and if it hasn't ... it wouldn't make me exit the app but I'd always 
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... think 'You 're a big enough organisation, I wish you would kind of give a 
bit more time to staying with the times, staying current'. And I guess for me 
it would reflect badly on the organisation. I think, for the most part, Irish 
media is good with that, is good with staying up to date- usability wise ... the 
Newstalk app would drive me insane quite a bit, it's one of the few news 
apps I have though... and I do find it makes a difference to the way I kind of 
perceive them. 

Interviewee No 21 

The BBC app is very clunky, it's very behind the times, just in terms of 
actually getting in and navigating it the way you want to. Other apps I use -
the Newstalk app, same, very clunky. RTE news app, same .... even the 
websites of those 3 particular ones - I think the websites are awful .... Funny 
enough, Sky's website, their i-Pad app and their i-phone app are far better 
than the state owned ones because, again, they are trying to sell you the 
media ... they just put a lot more thought tactically into how you interact 
with the device whereas the likes of BBC, RTE, and, strangely, Newstalk, it's 
just a bit more slap it up there and find your way around. 

Interviewee No 25 

I think there is a gap in the market. I mean there is that app that Yahoo 
bought from this 16 year old, you know, it just lists all the headlines on your 
phone but ... I'm someone who doesn't access that stuff that often ... like BBC 
News, I really like how they have the 'Top 10 most read ' articles and 'Top 10 
most shared' and that 's basically how I would choose what to read when I 
go onto BBC News websites ... so, yeah, 1 think there is a gap for that sort of 
curated, smaller number of articles maybe. 

Interviewee No 16 

In response to Question 43: "Does it matter to you whether a news source is coming 

from a professional news organization or an amateur ''citizen journalist" contributor 

and, if so, do you trust one source more above the other?", the following is a selection 

ofresponses from participants in the general sample group who were representative of 

the majority of the group who expressed a preference for established media outlets: 

Personally, I would probably trust the main news more than I would trust one 
journalist ... once 1 see they are part of Sky or RTE News, I would be like 'Oh, 
they must have the facts '. 

Interviewee No 6 

Yeah, definitely not the amateur anyway. I would rather go to a credible 
source especially if it's a news station, BBC, RTE - I'd rather go to 
them so for the big news. For example that crash yesterday - I didn't want to 
read people who were blogging about it or people who were on amateur 
sites, I wanted to go to the really big sources that I felt were credible 
because the likes of RTE or BBC are never, or rarely ever, going to get it 
wrong. 

Interviewee No 7 
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It doesn't bother me but I definitely think there's too many things, e~pecially 
on all these sites where they are sort of makey up things ... but then, equally, I 
think sometimes even on a genuine news channel, you don't know if you 're 
always getting the full story or if it's a one-sided story or anything. I wouldn't 
necessarily trust it, because it's on BBC or Sky, or whatever, that it's one 
hundred percent the true correct version of that story ... but, I would probably 
more likely trust it from that than I would, say, some post on Facebook or 
some other media site. 

Interviewee No 5 

I think they are not really independent because most of them who put it up, 
they have a side they are trying to promote ... they are putting up one of the 
riots ... they put up ones of the cop beating the fella whereas if they are pro 
police, they are putting up ones of the rioters .... even with the Arab Spring, 
everything that went on there was dependent on which side you went on to. 
You could see one side whereas on the other side you see a totally opposite 
side to the story but they are both true reflections on what is happening on 
the ground ... I'm definitely interested in seeing what the man on the ground 
has to say but to ... see what's the ... actual situation over there, I think I would 
trust the bigger news agencies on that. 

Interviewee No 12 

If I do want to check that anything is one hundred per cent sure, I would go 
to one of the tried and tested sources. And if it's not a headline and hasn't 
been reported in the last 33 minutes, let's say, then I am like 'Oh it can 't be 
true'. Well not that it can 't be true but they are still waiting on other facts 
before publishing it because if it's really important, even, you know, like the 
Malaysia Airlines plane that went missing - I would constantly go onto Sky 
News for that kind of stuff because I would trust them more. 

Interviewee No 24 

This next group of participants, who all fall into the category of either High News 

Engager and/or Social Media Engager, were notably more ambiguous in their response 

to this same question: 

... maybe I'm being naive again, but even in my twenties, pretty much 
whatever I heard on the radio or TV, particularly RTE or BBC, I believed. 
And I really didn't doubt it for a second that it wasn't the truth. But 
definitely, now in the last few years, I would have lost a bit of confidence in it, 
you know ... (asking) 'Is this really independent? We are really not seeing the 
other side of the story. 

Interviewee No 17 
(High News Engager) 

Yeah, I have different levels of trust for everything that I read. There is some 
that I would trust more, I would generally trust The Guardian to a certain 
degree. I have a healthy degree of scepticism about all news sources. I would 
trust many average citizen journalists over somewhere like The Daily Mail, 
so it really depends on the source and how I perceive it and how 
professional I perceive it to be ... I might, on Twitter, have followed some of 
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them after seeing a lot of people that I trusted following them or posting 
stuff from them but I probably wouldn 't be on the cutting edge of who those 
people are. I would be more likely to see it a little bit later through somebody 
or a news organization that I trusted a bit more so that there is some filter, I 
suppose. Interviewee No 15 

(High News Engager) 

I would always have an open mind ... because I think you don't really know 
who is really behind each news organization and what their motives 
are ... and sometimes I think a lot of news spreads, especially on Face book and 
The Journal ... so, let's say, something happened in town, somebody could 
post that up and it could spread really quickly before even The Journal or the 
Irish Independent get hold of it ... like if something came up on Facebook, 
maybe a riot or something, and then I would maybe wait a few hours and go 
on The Journal and read what they are saying and make up my own 
mind .... it's good to use both sometimes, especially if something happened in 
Dublin or in Ireland because it is quick to get on Facebook and people 
sharing it and liking it and all. 

Interviewee No 9 
(High News Engager and Social Media Engager) 

To me it doesn't really matter as long as it's printing the facts. It doesn 't 
matter if it's an amateur or a professional, as such. I suppose you would 
trust the professionals that bit more which maybe isn't always a good thing 
but I think it's just engrained probably from just seeing them more regularly 
on TV ... so you kind of feel like you can trust them ... people print up their 
own things, so it could be 30 seconds of a clip which doesn't give you the full 
scene of what actually happened ... and it's not always how it started or how 
it finished, you always get the piece in the middle which doesn 't always lead 
to the full conclusion of what actually happened. 

Interviewee No 14 
(High News Engager) 

... / always find that one tough because I'd go to a more reputable one 
first, I think because I do like the Irish Times and I find that quite 
reputable ... but then I just feel sometimes that we 're not always getting the full 
story in everything ... so sometimes, someone else could be writing it and it 
brings a question into my mind ... or it challenges me. I do worry about that 
because I think there's a balance and I think the media distributors wUh the 
most money and the most power will get whatever they want out, anyway, so I 
do worry sometimes that it 's not always the full story. 

Interviewee No 19 
(High News Engager and Social Media Engager) 
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... the internet, it's just so broad ... that you just cannot be sure if its real or 
fake or any of that sort of thing, so yeah, I'd probably look at the video or 
read this article or whoever wrote it ... but I'd kind of look at it and kind of 
analyse it myself and be, like, not sure ... and then I'd probably refer back and 
see if the New York Times and BBC are also writing about it or Sky News ... 
I'd validate it by one of the big guys. 

Interviewee No 23 
(Social Media Engager) 

This next set of participants from the general sample group are more likely to seek out 

alternative sources for their news. It is notable, however, that two of the respondents 

are still inclined to seek verification of a story from more established news outlets: 

The great thing about the Internet, you can go get a lot of information on one 
thing and then make a decision ... it would be a mixture of news 
organisations and then, like random people out on the ground like freelance 
or pseudo journalists, shall we say? Mostly when I consume news media, it's 
because I've gotten a text off a friend ... and I will then go ahead and look for 
my own sources online or there are people just posting random things and 
I'll be like 'Oh what's going on there?' and I'll just go look for myself ... with 
the Sochi games, just seeing random posts about the lack of money invested 
in the city prior to the games and how not ready the city was to host such an 
event ... I just went onto Twitter and hashtagged Sochi ... 

Interviewee No 30 

There's a lot of people watching 'Vice News' which seems to be quite a lot 
more unedited versions ... especially compared to the footage you would see, 
let's say on the RTE News or BBC, in this part of the ~1orld, it is very edited so 
that people don't see a whole lot of the reality of what is going on. So online, 
there are ways of getting access to more realistic views of what is going on 
in certain places. 

Interviewee No 11 

I think the amateur - they are the ones who you see first because they go up 
on Facebook and things like that, but, mind you, I would wait for the proper 
journalists to come out then. 

Interviewee No 27 

5.4.2: Opinions about Media Ownership 

The debate about state-regulated media outlets versus privately owned media outlets; 

and the situation whereby large privately-owned corporations control multiple media 

outlets both in Ireland and overseas, were the two primary themes of interest to the 

participants in response to Question 47: "Does it matter to you who owns the media -

whether it is state-owned or controlled by profit-making business interests?" The 

following High Engagers held strong views about the nature of media ownership: 
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You have this destruction of the profession and they are ... at the behest of an 
editor who is at the behest of a big business man.... Why I trust the BBC so 
much is because they open themselves to public accountability at least once 
every seven days ... on BBC One, there is a show and they debate about their 
accountability and their responsibility to the public. I think that just makes 
it that much more transparent. And open to criticism obviously which is 
lacking in a lot of public media organizations like, I believe, RTE. 

Interviewee No 29 
(High News Engager) 

Yes, I won't read any Murdoch newspapers. I think it really matters and I 
think people like Murdoch, with an absolute monopoly in a number of 
countries, is a huge problem. State owned is also a problem ... you need to 
have some sort of competitive, or competition laws where somebody can't 
monopolise the media. Interviewee No 15 

(High News Engager) 

(Extra question: Any opinions on Irish media say someone like Denis O' Brien and 
Communicorp?) 

Yeah, I don't read a lot of the Irish media partly because he owns a lot of 
it ... when someone owns so much of the media, you have got a huge bias in 
one direction and that is always a problem. Interviewee No 15 

(High News Engager) 

.. .I think there is obviously a huge difference and I worry about the 
motivation of who controls the big media ... whether that's RTE or that's Sky 
news ... but sometimes you find yourself questioning, saying 'Well who 
controls the news, who controls what's going on ... so what outcome are they 
looking for? ' So if you see someone putting up on Facebook something that 
is actually happening on the ground in Egypt - where they are not letting 
people interview, they 're not letting people film - but people are getting 
their phones and if enough people are putting it up - it has to be true. 

Interviewee No 22 
(Social Media Engager) 

A number of participants from the general sample group also exhibited a high level of 

awareness of the issues surrounding media ownership: 

It makes me kind of view what's on the news a bit differently because 1 
believe if it's State owned ... they are going to push anything in their Javor and 
I do believe the news is censored and we see what they want us to see and 
things like that. So, when I am reading certain news or seeing it - I do 
sometimes have in the back of my head 'Is this what they want us to hear or 
do they want to sway us in a different way? ' ... I don 't boycott any of them but 
I would be aware. 

Interviewee No 24 

You know, State owned ... maybe there is the classic thing where maybe 
they're not as efficient as they could be if they were privately owned but 
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then when they are privately owned, their incentives are such that they're 
trying to maximize the amount of money they make and not the quality of the 
thing that they make ... so, yeah, I would probably prefer the privately 
owned business because you would hope that it would converge on 
something that was more to do with maximizing the experience of the 
customer. 

Interviewee No 16 

I have a small problem with The Wall Street Journal because it's owned by 
Rupert Murdoch and his News Inc. Corporation. It's one of the reasons why I 
tend to stay away from Sky News, I find it incredibly commercial in the way 
they put the news across. They'll add sensation to a lot of storms in tea cups 
and they just seem far more interested in packaging the news in a sellable 
fashion than they do in actually reporting the facts, whereas the BBC are a 
little bit more, 'Get the facts out there' than selling it to you .. .I actually find 
the fact that RTE is state owned, at times, they can be a little bit lazy because 
they are not up against it as much, whereas, the likes of Newstalk, although 
they are owned by Denis O ' Brien ... are quite good and they are very 
competitive whereas on the other hand ... there is the Independent which I find 
a little bit Sky Newsy in packaging the news in a sellable fashion. 

Interviewee No 25 

The following two participants commented on the nature of the coverage of the water

charges protest in response to this question: 

It does actually matter - especially with stuff like the water charges. Let's say 
if that company has an ulterior motive, like for example when I was at one of 
those water marches, I think I listened to Newstalk the next day and they were 
saying there was a few thousand people out marching but there was way 
more ... so, yeah, when !found out Denis O Brien owns them -I do feel that 
there can be an ulterior motive, definitely ... 

Interviewee No 9 
(High News Engager and Social Media Engager) 

I think the likes of Rupert Murdoch and Denis O 'Brien ... can have too much 
of an influence ... I think there should be more State owned, but they 're not 
always the greatest either - as the water march reports can show, I don't 
think it was detailed enough, I don't think the march itself was shown 
enough, coming up to the march, there was a lot of publicity and all about it 
but I don 't think the actual march itself was covered as well as it should 
have been by the State broadcaster ... 

Interviewee No 14 

(Extra question: And do you feel that anyone gave the water meter protests a fair 
representation?) 

No, I'd say no to that ... even the reports of the numbers that turned out is 
varied in what you read or the station you listen to - it's gone from 30,000 
to 100,000 which is too big a spread by anyone's opinion ... 

Interviewee No 14 
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(Extra question: ... you're somebody who doesn't post stuff on social media or 
consume it much - but do you think it' s a good thing that a lot of the protesters in the 
country were taking it into their own hands and posting a lot of stuff up on Facebook 
that did manage to get it out to a wider audience?) 

Yeah I do think it was a good thing - like, I know, I have knocked social 
media in this interview so far but I think it can be used as a good thing. I just 
don't think it is being used as a good thing enough. It's snapshots again, its 
30 seconds of certain things. They can turn their phone off, or whatever it 
may be - if they are going to lose the argument, they can stop recording and 
print what they already seen so far. 

Interviewee No 14 

Not all participants were animated in relation to this topic, however. The following two 

participants were representative of a minority of those in the general sample group who 

expressed little interest in the question of who controls the media: 

I never even thought of that. Yeah - news is news. I don 't ever know (f they 
are business or government or I have no interest to look into that. 

Interviewee No 20 

No it doesn't matter to me, I wouldn 't know the difference. 
Interviewee No 2 

5.4.3: Paying for Content Online 

Participants who were highly engaged with the news were far more likely to be 

amenable to the concept of paying for online news content. In response to Question 49: 

"Have you ever paid for news content or a news related app on line and could you ever 

see yourself paying for news content in the future?" , the majority of participants did 

express some willingness to consider paying for content in the future. Many of them 

had paid for content at some stage in the past. Of the following group of 11 participants 

from the High News Engagers and/or Social Media Engagers group, only two stated 

that they do not think they are ever likely to pay for online content in the future: 

Yeah, I had a subscription to the New York Times there for a while just 
because I found all their articles really interesting to read and, yes, I could 
definitely see myse(f doing it again when I have more money. At the 
moment, as a student, it's not feasible but I would definitely sign up to the 
Irish Times, probably and the New York Times again maybe ... 

Interviewee No 23 
(High News Engager) 
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I would probably pay for one. And, I th;nk, if it was probably to come down to 
it ... well, The Journal is really good for Irish news like,for example, the Daily 
Mail doesn 't really have much about Ireland so if I was going to pay for two 
it would be The Journal and The Daily Mail. If I knew I couldn't get any news 
anywhere else I would pay for those two. 

Interviewee No 9 
(High News Engager and Social Media engager) 

To be honest, I think maybe not in the near future but definitely I think at 
some stage you 're going to have to, so, so I would sey 'Yeah'. 

Interviewee No 14 
(High News Engager) 

Yes, I pay for The Guardian because it is my favourite newspaper and 
because I use U so much, I feel like its really good value for money. I don't 
pay for anything else because I don 't use the Irish Times as often and I don't 
like it as much so I won't use it. Interviewee No 15 

(High News Engager) 

No I 've never paid for an app. (f there wasn 't free ones out there, would I pay 
for one? Then, yes. I'd like to be informed enough that I would pay for an 
app. But at the moment, I don't think there is a need to. 

Interviewee No 12 
(High News Engager) 

No, not at the moment. But, I mean, who 's to sey in two years ' time... (f I 'm 
on a commuter train into Dublin every day and I was on the train for an 
hour and it 's 8 euro a month - it's nothing - so who is to sey I wouldn 't? 

Interviewee No 17 
(High News Engager) 

No, I haven't, not that I can think of I hope I don't have to pay for them ... but 
if that became the only way that was accessible, I probably would. 

Interviewee No 19 
(High News Engager & Social Media Engager) 

I have done in the past but only because it was for my degree and I had to 
study particular pieces and get hold of pieces for presentations. I think I am 
at that period in my life where I am just trying to get through the routine and 
am busy with life and kids and stuff I don 't think I would pay, but I think, in 
the future I would, when things settle down a little bit. 

Interviewee No 22 
(Social Media Engager) 

You have to buy the app for the online Irish Times and I've no problem 
paying for that if it 's a once off and even if it was more like a six monthly, I'd 
have no problem, or yearly, no problem ... but if it came to it that it was like 
a daily payment, I'd have a problem with that. 

Interviewee No I 
(High News Engager and Social Media Engager) 
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No, to be honest, it is funny, I'd prefer to go and buy a paper than to pay 2 
euro online to read the paper online. I think it's more tangible, you have a 
physical thing for your money, whereas if you have to pay the 2 euro online 
and get it, I don't know, I just feel like I could have got it for free somewhere 
else. 

Interviewee No 4 
(High News Engager) 

I wouldn't pay for a newspaper online unless I had massive amounts of 
money. 

Interviewee No 29 
(High News Engager) 

The following group of participants from the general sample group also displayed a 

willingness to consider paying for content at some stage in the future. Only one 

participant quoted in this section rejected outright the notion that she would pay for 

online content in the future: 

If it got to the stage where you would have to pay for news related items, I 
suppose I would. If I had no choice, yeah, but I would be picky with 
which one I went for. 

Interviewee No 10 

No, I have never, didn't even know that you could pay for an app. I haven't 
paid for it but I probably would. If newspapers really did kind of go or I had 
to, but mainly from what I read, and from what I'm interested in at the 
moment, I don 't have to pay for it, but I would ... I would pay 8 euros a 
month. But if I found an interesting article for 20,30,40 cent, I probably 
would. And as long as they make it emy which I'd say they would. 

Interviewee No 24 

... we already have Netflix for TV so I suppose it would be no different 
paying.for news. Interviewee No 13 

... not for now, but maybe in the future, I probably would sign up to 
something. Interviewee No 5 

Yeah, I have, I have paid for the Financial Times, The Economist and The 
Wall Street Journal. The reason why I paid for them is because when I was 
looking for jobs, I was finding articles of a certain standard about companies 
difficult to get my hands on ... so essentially, in order.for me to get the context 
of the industry or the company I was applying to work for, I felt I needed to 
get it from these sources. However, after I got my job, I then stopped my 
subscription but that 's because I'm a bit tight at the moment, my income isn't 
huge, but once I have more disposable income, I would be happy to subscribe 
to those more well established media providers. 

Interviewee No 25 
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I think it is something I would probably do when I am a bit older and have a 
bit more disposable income. I guess I just wouldn't be able to prioritize it at 
the moment. I think that I am kind of reaching that point where I am almost 
ready to start spending money on news - but I'm just not quite there but I 
definitely do see it as something that effects my decision making process. 

Interviewee No 21 

... I think we live in an era now where people expect the news for free, 
they do not expect to pay for the news. There will always be media outlets and 
if people start charging for those, there are enough people hungry enough 
to ... and creative enough nowadays ... to put up their own sites. It 's just like, 
I'm a musician, and no one pays for music, basically, so it's hard as a 
musician to actually make money out of making music and convincing 
people to buy, but a) I guess that 's the challenge and b) it means people are 
just going to have to be more creative about their delivery of either music or 
whatever medium they are trying to push out. How do they get an income? 
They have to work it out ... the likes of Matt Cooper here piecing his books 
together, Robert Fisk does the same - he pushed out books of his articles that 
he has put in the Independent and they are really good and I would buy that 
and I know a lot of other people who would. So I think that it really 
depends on the journalist and how creative they can be. 

Interviewee No 3 

I wouldn't. I would go off somewhere where it is going to be free. For me, I'm 
just clicking on to see what's going on. 

Interviewee No 26 

The issue of how journalists get paid was introduced in Question 50: "Jn the past 

newspaper purchase prices contributed to the wages of journalists and newspaper 

employees. Does it concern you at all that with so much free content online, that 

journalism as a profession may become untenable?" . Many participants said that the 

economic future of journalism was not something which they had ever spent any time 

thinking about. The following group of High Engagers all stated that it is not something 

they have thought much about in the past although many of them had interesting 

observations and suggestions to make in relation to ways in which journalism as a 

profession needs to find a new revenue model to sustain it. 

That's the whole online advertising, that's where they make their money ... if 
they get their act together. If you've got a really good website where people 
are constantly going, then that will help, the newspaper has to go and fill 
their slots, that's the way of funding it. Interviewee No I 

(High News Engager and Social Media Engager) 
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1 never would have thought about the journalist being hit on the whole 
move away from physically buying a paper to moving more online and how 
that impacts on the calibre of journalism - it 's a bit worrying actually yeah. 

Interviewee No 17 
(High News Engager) 

Yeah, 1 never even thought of that. 1 suppose, yes, like everything, it 's the 
same with manufacturing companies or anything, all this stuff, everything is 
becoming more automated and it's taking away from skilled workers because 
they can just be replaced by machines, it's the same as this 1 suppose. It's 
taking away from - maybe it's getting rid of a few skilled employees because 
maybe they only need one now for the articles. 1 mean it is concerning but that 
is the way the future is moving. 

Interviewee No 23 
(High News Engager) 

That's a very good question. I never even thought about that. I'm just being 
honest; 1 suppose, once you 're getting your stuff for free, you don't usually 
think about the backdrop. I do think information should be free though, I do 
believe that. I can see what you 're talking about.about paying journalists 
wages ... but I can guarantee, that's not where it 's going to go, it will 
probably go to whoever runs the company but ... I wouldn 't like to see a 
barrier to people accessing information, that 's more what I'm saying. 1 
actually have been thinking about that - 'How are we getting this for free? ' ... 
I do think they'll put money back on it but, 1 don 't know ... it may effect a lot 
of people, people who probably never accessed the news beforehand are 
probably accessing it online because it 's free and, ff it becomes something 
you pay for, it may actually eliminate them from engaging in it. 

Interviewee No. 19 
(High News Engager & Social Media Engager) 

Yeah, it does and that 's why I pay for The Guardian because I feel I 'm getting 
so much from it that I have to give something back. 

Interviewee No 15 
(High News Engager) 

I definitely would think it 's not fair and we have the journalists to get the 
news, they need wages as well and that's why I think the newspapers have had 
to get creative with apps to keep making the money ... . but, yeah, I definitely 
think (f you 're looking online for news columns or whatever, you definitely 
should pay for it. .. somebody had to be paid to type it up and source the 
ir{formation. Interviewee No 22 

(Social Media Engager) 
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Yeah, I mean I never really thought about that before you said it there. It 's a 
really good point, I mean 1 never really made the connection between you 
paying your 2 euro for your paper and it funding the journalists and 
whatever else. I suppose so much stuff is free now, I don't see it ever going 
back to 'You have to pay to see this content'. 

Interviewee No 4 
(High News Engager) 

I think that there may be a future in which print media becomes something 
which will be less and less reliable. And I think there will be a situation 
where you will have ve1y well considered people and 
commentators ... .polemicists and people that have a position and that people 
will feel attracted to buy it... maybe through a different system, through more 
book forms or through online, I don't know how it is going to manifest itself. 

Interviewee No 29 
(High News Engager) 

The question about the economic future of journalism prompted the following group of 

High Engagers to reflect on the potential for job losses in the industry: 

Yeah, I do kind of feel sorry for journalists definitely and maybe that would 
be a reason I would buy a newspaper the odd time.. But 1 think with The 
Journal as well, I don 't know if this is related but if you scroll down to the 
very end of the article, it says who wrote it and a little picture of the 
journalist and I think that is kind of a good thing because it makes you see 
who wrote it and they have a job from this. 

Interviewee No 9 
(High News Engager and Social Media Engager) 

Yeah, I think it is a worrying thing. 1 think, if noth;ng else, there is enough 
unemployment as there is without reporters being made redundant ... even 
though I'm not working in that field, no one likes to see anyone losing their 
job, so yeah it would be a concern. Interviewee No 14 

(High News Engager) 

It's like the machines in Tesco as well - the self-serving tills, a lot of jobs have 
been lost now because they are putting in these new machines that you can 
actually do it yourself. So I don't know what way that's going to work in the 
future, probably be all mechanical and computerized 

Interviewee No 20 
(High News Engager) 

There's always going to be a need/or journalists like doctors. I mean it 's one 
of those professions that's so important for people. I think it 'll stay -
maybe U 'll change into another form but I think it 's too important to vanish, 
I don't think it's going anywhere. Interviewee No 11 

(High News Engager) 
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Amongst the general sample group, there was also a diverse selection of opinions on 

the subject of the economic sustainability of journalism as a profession in the future: 

I think that most people that get things on the Internet, I think are less likely 
to want to pay for it because you think you can google anything or look up 
anything ... you don 't need to necessarily go towards one paper or sign up to 
that paper because you can google that story anywhere. . .. But I see where 
you 're saying, somewhere down the line, someone has got to get paid some 
sort of money ... but I don't know how you would go about doing that to be 
honest, bar charging you to get it. But there's too many other avenues to go 
down to get hold of ... what 's going on. 

Interviewee No 5 

You know it didn 't even cross my mind, there's so much behind the scenes that 
people just forget about it and I think now it's, well this study has definitely 
opened my eyes to it a lot more, I mean you 've got me definitely thinking. 

Interviewee no 6 

I'd say if anyone wants to be a journalist, I do think very much there is room 
for a well-informed person to impart their view on something, I think there 
always will be space for people like that. 

Interviewee No 30 

Well, you could say that about games as well - like all the games are free as 
well. I guess it's just about finding ... where all the value is in all the 
Facebooks and Googles. There is a lot of value in having customers but 
people haven't quite figured out how to use that or take advantage of that yet 
but apart from advertising, I guess there is hopefully going to be a new 
revenue model in the future. So the future of journalism? I'm not too 
worried, I think it'll change ... it might be more like freelance article per 
article basis but there is enough demand out there for new content that I 
don't think that it's going to be too much of an issue. 

Interviewee No 16 

If I was to bring it back to my music interests ... I was a musician for a good 
few years and obviously made no money out of it and as a result of that, kind 
of gave it up because I couldn't sustain doing what I was doing, ... .I think in 
terms of journalism, the news media ... if the money isn't there or people are 
just seeking out free content I think it definitely could have a knock on effect 
in terms of professional journalism. 

Interviewee No 8 
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5.4.4: Media Influence on Voting 

Although many participants acknowledged that the media are a valuable source of 

information when it comes to deciding who to vote for, in response to Question 39: "If 
you did vote, did the news media help you to decide who you voted for?", many cited 

their parents and peer group as their most trusted sources when it comes to voting. The 

following group of participants from the High News Engager and Social Media Engager 

groups expressed a variety of opinions: 

Yes. They would have done. I would have certainly read opinion pieces and 
factual pieces on what the different policies they said they were going to 
implement .. . ! would have read Fintan O'Toole and other people like that to 
help form an opinion. Interviewee No 15 

(High News Engager) 

If it's a constitutional issue like a referendum, I certainly wouldn't have the 
facts myself to hand and that 's why I definitely find Prime Time debates, 
radio .. . or that's probably actually when I would logon on line... I would 
always like to be informed before I make a vote. Was the children's 
referendum the last one? I wasn 't knowledgeable enough about it and that 's 
why I definitely found the media a big help in informing me more of' If you 
vote 'Yes', this is what's going to happen, If you vote 'No', this is what 's 
going to happen .... a lot of the content is so legal and it can get so 
complicated sometimes that you just want somebody to tell you pretty much 
straight. 

Interviewee No 17 
(High News Engager) 

Yeah, there was a lot of leaflets that came in the door and a lot of unclear 
information. I would have watched some media, I would have watched the 
news, different programmers coming on - Prime Time and Miriam O' 
Callaghan was talking with people about what was going on. So, I suppose, 
that 's how I would have made a final decision. You know, you see people on 
Facebook, discussing the issues as well so I kind of put it all together ... " 

Interviewee No 22 
(Social Media Engager) 

No. What helped me to decide was a protest towards the mainstream 
parties. I voted for right minded independents... certainly not traditional 
party figures anyway ... .! would have read the newspapers ... I read a couple 
of profiles and, also, because I don 't actually live in the area that I vote in, I 
grew up in a different area, so I talk to my parents. 

Interviewee No 29 
(High News Engager) 

No, it's more people's opmwns, I suppose, ;n a way gives me more 
information ... but when it comes to the actual opinion ... it would be more 
family and friends ' opinions that I would make my vote on ... being able to 
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discuss that with peers that I believe have a better view on the way things are 
than what the news says it is. 

Interviewee No 18 
(High News Engager) 

Yes, sometimes I think though, I don't really like listening to politicians on 
the radio ... whenever you hear an interview with them unless the interviewer is 
quite tough and gets an answer ... they never answer the question that has been 
asked of them and that just kind of annoys me. Unless they get someone really 
good, Pat Kenny is quite good with them, I find. But yeah, I don't like the softy 
interviews.I like Vincent Browne ... I think he is a really good interviewer. But 
I think sometimes, with politicians, you never really know what you 're going 
to get from them ... most times I really am just voting on a whim and a promise 
because they usually lie anyway to get what they want. 

Interviewee No 9 
(High News Engager) 

These two participants from the general sample group also expressed differing opinions 

regarding the extent to which their voting patterns are influenced by the media: 

The leaflets that come in the door, there's too many of them, they just go 
straight in the bin ... so it would definitely be the websites and on the TV ... the 
debates. It would be through radio, TV, that I would get my 
ieformation rather than the handouts. 

Interviewee No. 6 

Moreso, it would be the pamphlet that you get through the door, I would 
mainly read them. If I wanted to find out more, I would probably read up on 
it myself.just even go in and look up on their websites and stuff It wouldn't 
really be the news because I don't really watch the news. Obviously, I'd read 
stories. if there was anything in the newspaper that was important about a 
certain party or a certain person - I would read it. But it would mainly be 
them calling around or things coming in the door. 

Interviewee No 24 

5.4.5: The Future of News 

In response to Question 46: "Jn your opinion, how do you think the news industry is 

likely to change over the coming years?", amongst this first group of High Engagers, 

in common with some participants from the general sample group, many participants 

found it difficult to imagine how the media landscape is going to change over the 

coming years: 
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I couldn't even tell you how it 's going to be. ff around I O years ago, you'd 
said to me that you 'd be lost without your phone ... and that you 'd be able to 
click and if you had any news question about any news topic in the world, I'd 
have said 'Yeah right, fair enough' but in I O years, I can't even tell you. I'm 
looking forward to it though ... interactive, virtual, sort of stuff, that's what I'm 
goingfor! Interviewee No. I 

(High News Engager and Social Media Engager) 

Yeah, there have been huge changes. What's going to happen next? I don't 
know. I'm sure it will evolve, I'm not sure where they go from here. They 
already have 24 hour news, they already have drones out there taking all 
their pictures and recording all their stuff but is it going to go to 24 hour 
CCTV everywhere? I don't know. I certainly think it will evolve, I'm just not 
sure if I can see ... where it is going to go. 

Interviewee No 12 
(High News Engager) 

Yeah, I mean I can 't imagine the traditional broadcasters changing a whole 
lot like the BBC's or RTE 's. But online, sure, I mean hopefully with the likes 
of Vice News ... people will keep springing up and keeping the channels open. 

Interviewee No 11 
(High News Engager) 

I think now people have more power in terms of what they want to get out 
there, I think more people's voices are out there and I think people are still 
being silenced but I think it's going to shift because there 's so much freedom 
of speech and there 's so much methods of getting your news across ... that I 
think there 's going to be a huge shift ... that the more people who actually 
become engaged ... say, even in the technology, can actually have forums, 
have their opinions heard, build strength, momentum, people may start 
listening to them so I think traditional news might be challenged a bit ... in 
terms of what gets out there and how people view it. 

Interviewee No 19 
(High News Engager) 

This question also eJicited a diverse range ofresponses from the general sample group. 

A gradual migration towards more online content was the most commonly predicted 

trend suggested by participants. Many participants who were particularly tech savvy 

expressed a desire for media organizations to improve their online content offerings 

and to embrace the potential to encourage more collaborative interaction with their 

consumers: 
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... I sometimes do think about it, like how can they change it again? I know 
even if you said it to someone 10 years ago 'You 'll have an electronic device 
where you can go on the Internet', I'm sure they would have laughed at you. 
The only other thing they have now is you see Google has the glasses ... you 
can have the news straight in front of you without having to pull your phone 
out of your pocket .... the mind does boggle when you do think about things like 
that. Interviewee No 10 

Yeah I mean it's all going to go on line pretty much ... people are just going to 
get better at doing things online, just right now the length of articles might 
still be based on ... how much space you have on the paper, so the fact you can 
have different forms, different lengths, that 's sort of getting more taken 
advantage of bit by bit ... there is some cool ones on, say, 'Wired' or BBC 
sometimes does it - where you have really big long scrolling articles but 
then there are bits that appear in between so you keep scrolling and 
something weird happens like a picture or video appears and you can keep 
scrolling ... being able to combine different sort of media just to make a more 
complete experience. 

Interviewee No 16 

... I can 't really predict how it might change. Maybe kind of encourage more 
collaborative interaction instead of having people just having comment 
wars on different articles, maybe they 'II include kind of citizen based 
reporting - if they haven 't already, some places include a letter to the editor 
section but maybe that kind of thing will grow. 

Interviewee No 30 

More online than physical. I think more people read it on a tablet than 
actually buy a paper. But sometimes it's just convenient, I suppose, but I 
think a lot of people, hand on heart, would rather actually read a physical 
paper but ... most people are carrying around a tablet or a phone or 
something and it's just there where you can read it and also pick and choose 
what sort of filter, what you 're interested in and what you want to read 
rather than have to scan a whole paper. And also the ability to flick between 
different sources instead of 'I buy this paper because my dad bought this 
paper ', or you find this paper that you think is more your political beliefs and 
you stick with that. I think on media sites, you can flick between different 
organizations and groups. 

Interviewee No 5 

.. .I suppose it's only going to get more immediate, you know, easier. And ... I 
think it will probably become easier to filter what you are interested in, you 
know with everything being so broad and you trying to find the bits that 
really interest you. Interviewee No 4 

I would hope they would actually listen to what people are trying to say 
moreso than listening to what they are told to say from corporates. So, yeah, 
I would love to think that it is actually getting back to the roots of real 
journalism, which is in my view, what it should be and this will probably 
sound really naive, it should convey the truth instead of having an agenda or 
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telling people what they want to hear and I would love to think that it 
would be leaning closer towards the truth ... people 's feet on the ground, the 
numbers on the Gaza marches or whatever. People really are trying to say 
something and I think that if more of an opinion is voiced from the 
communities, maybe that will alter how responsive mainstream media is 
about their delivery of news. 

Interviewee No 3 

5.5: Summary 

In 5.2: Consumption and Behaviours, participants spoke about how their news 

consumption revolved around the online experience. It was notable that, as well as some 

of the more engaged consumers who valued online news for its accessibility and 

immediacy, some of the less engaged spoke about how the availability of on line and 

mobile news has increased their consumption. In terms of radio listening, in common 

with the finding from Chapter Four: Quantitative Findings, the car radio and traditional 

AM/FM radio emerged as the most popular way to consume radio. Radio listeners were 

also notably divided in their response to phone-in shows. Regarding television 

consumption, it emerged that participants are watching a lot less news on television and 

a lot more video content on websites and social media. Although some members of the 

group expressed regret at the potential demise of print newspapers, a small minority 

continues to buy a print edition of a newspaper. A number of participants stated that 

they are becoming more interested in "hard news" as they grow older and that news 

items, such as international and domestic politics, which they may not have regarded 

as having any relevance to their lives, in the past, are increasingly becoming more 

relevant to them. 

In Section 5.3: Participation and Engagement, there was a disparity between those who 

were highly engaged with the news and placed a value on keeping themselves informed 

and using that information to influence others and those who were less engaged and 

regarded news information primarily for its conversational value. Although participants 

acknowledged that the media has become highly accessible in recent years, very few 

engaged much with media outlets themselves. There was a high level of engagement 

with social media but much of it was of a social nature and was passive in nature. There 

was very little evidence of participants generating their own content. It was interesting 

to note that those who were most engaged with the news were most likely to value their 
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engagement with online communities outside their own oftline network of friends. Jt 

was also noteworthy that radio emerged as the medium regarded as most likely to 

generate a sense of community with its audience. 

All interviewees regarded themselves as being a member of some kind of community 

although this varied from neighbourhood communities to communities in the 

workplace or sports club. 

Section 5.4: Attitudes towards News Media investigated perceptions of the group 

towards the media and the willingness of participants to consider paying for content 

online. Although attitudes varied in terms of how well pai1icipants felt they were served 

by the media, the majority expressed a preference for well established news 

organizations. There was some level of engagement with "citizen journalism" but most 

stated that they would also use established news sources to verify a story. The question 

of media ownership elicited a response that varied from those who had little awareness 

or interest in who owns media outlets to those who actively avoid publications or 

stations which are owned by a large media conglomerate. It was notable that a number 

of participants had already paid for news content online and the majority expressed 

some willingness to consider paying for content in the future. Those who were most 

highly engaged with the news were far more likely to be amenable to the concept. Very 

few participants, however, had ever made any connection between the introduction of 

paywalls and the future viability of the journalism profession. 
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Chapter Six: 

Discussion 
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6.1: Introduction 

This study investigated the news consumption habits, democratic engagement and 

levels of community participation among thirty participants, based on the research 

question: ''The Impact of Digital and Social Media on the News Consumption and 

Democratic Engagement of 25 to 35 year aids" This chapter discusses the data 

presented in Chapter Four: Quantitative Findings and Chapter Five: Qualitative 

Findings in the context of the Literature Review. The discussion will be divided into 

the three categories which were also used to present the data from the findings chapters: 

Participation and Engagement; Consumption and Behaviours; and Attitudes towards 

News Media. Where relevant, the findings will also be considered in the context of the 

role which the media plays in a contemporary deliberative democracy, particularly in 

relation to Habermas' vision of the public sphere as a place where rational debate is 

conducted and private individuals become publicly oriented democratic subjects 

(Dahlberg, 2011 :860). The motivation of participants who are keen to gain knowledge 

from the news media in order to influence others, in line with Hindman's (2008) model 

of deliberative democracy as a forum which "can produce both moral and epistemic 

advantages" (Hindman, 2008:5) will also be represented. The views of those who 

expressed the desire that people should engage more with the media and have their 

voices heard, echoing Finlayson's (2005) theory about the role of active involvement 

as an instrument of democracy, will also be discussed. Following the discussion, there 

will be a concluding summary on the themes explored in the course of the chapter. 
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6.2: Participation and Engagement 

This section will be divided into the following six categories: 6.2.1: The Value of Being 

Informed; 6.2.2 Media Access; 6.2.3: Online Communities; 6.2.4: Media Communities; 

6.2.5: A Sense of Community; and 6.2.6: Voting, Online and Offline Campaigning. 

6.2.1: The Value of Being Informed 

There was a belief amongst participants that, at its most basic level, knowledge allows 

one to participate in conversations with family, friends and colleagues. The majority of 

the group discussed how they regard the attainment of information as important to 

enable personal decision-making on matters of civic importance, such as voting and 

engagement with campaigns. A small number spoke about how they use their 

knowledge to influence others. 

The disparate viewpoints expressed by participants regarding the attainment and use of 

knowledge can be readily categorized according to one of the participation framework 

ladder models. In their overview of a selection of these models, Osteicher-Singer and 

Z:almanson (2013 :596) outlined how the ladders all followed similar patterns involving 

a user engaging in passive consumption at the lowest level to the person in a leadership 

role at the top of that ladder. One interviewee who spoke about how his primary 

motivation for keeping informed is for its social value, would most likely fall into the 

category of the passive consumer. If the Preece and Schneiderman (2009) "reader to 

leader" framework was applied to this participant, Interviewee No 10, he would be 

categorized as a "reader". Interviewee No 15, meanwhile, who expressed a belief in the 

duty to not only vote, but to inform ourselves when choosing who to vote for, would be 

categorized higher up the participation ladder while Interviewees No 19 and 22, 

displayed obvious "leader" qualities when they spoke about using knowledge to get 

their voices heard and to influence others. Both of those participants would also meet 

Habermas' criteria for private individuals who have been "transformed into publicly 

oriented democratic subjects interested in the 'common good"' (Dahlberg, 2011 :860). 

Their motivation to gain knowledge and influence others was also consistent with the 

deliberative democracy model as outlined by Hindman (2008:5) who suggested that 

"properly conducted deliberation can produce both moral and epistemic advantages". 
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6.2.2: Media Access 

There was widespread agreement that the media is more accessible than it has ever been 

but many questioned the true value of that access and whether it allows the consumer 

to have any real impact on society. It was notable that, although a small minority of 

participants in the cohort post, text or tweet comments to media outlets, most displayed 

a belief in a participatory media. 

Interviewees No 5, 7, 12 and 29 all made a similar point about how, although they do 

believe they have more access to the media now, they do not necessarily think that this 

means that they can have any real impact on society. As a result, they are unlikely to 

make contact with media organisations themselves. Since a minority of participants 

have yet to actively engage with Twitter, there is little evidence of the existence of 

Marwick & Boyd's (2010:129)"networked audience". Despite the low levels of 

engagement, however, the theory put forward by both Jenkins (2006:28) and Enli 

(2008: 118), that audiences now demand the right to participate within the media 

culture, was reinforced by the attitudes of the group. Because of the age profile of the 

cohort, many of them, particularly those in the 25 to 30 age group, having grown up 

with the Internet and, since 2004, with Web 2.0, there is an assumption that the media 

is participative. The declaration from the Human Rights Council of the United Nations 

General Assembly in 20 l 1, which declared access to the Internet a basic human right, 

further validated this assumption. 

Interviewee No 16 and 21 were both of the opinion that accessibility makes it more 

conducive to engage with the media now and that the comments which other members 

of the audience post on news websites influence their opinion on a given story. Others, 

however, expressed concerns about some of the negative aspects of public access to the 

airwaves and online forums such as the amount of ill-informed opinion and vitriol 

which they encounter. The reluctance to actively engage on media platforms, displayed 

by the majority of participants, merits comment in light of Finlayson's theory 

(2005: 111) that a "collective actualization" is needed in which enough people exercise 

their freedom of expression to help develop a free media culture. The challenge for this 

cohort, living in a contemporary deliberative democracy, as identified by Finlayson 

(2005), is not whether they can participate but whether they choose to do so. 
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6.2.3: Online Communities 

Although most participants in this study were active on social networking sites, the 

majority was most likely to use them primarily for social purposes. Most participants 

used social media mainly to keep in touch with family and friends. Of those who use 

multiple social network sites, many regard Facebook as essentially being mainly for 

this purpose. Sites such as Twitter and Instagram, meanwhile, are more likely to be 

used for connecting with people who share common interests or goals beyond the 

respondents' offline network. 

Interviewees No I and I O spoke about how they are members of Facebook groups that 

keep them connected with friends and family living abroad while others spoke about 

how they are members of multiple niche groups on Facebook. Many of those who 

engaged in online discussions with people outside of their own offline network, such 

as Interviewees No 3, 9 and 25 use these sites to discuss a diverse range of subjects. 

Their contributions resonated with the observations of Baek et al (201 2) that, because 

of the nature of online deliberation, which is not attached to any geographical 

constraints, interactions can be more diverse than they would be amongst members of 

the same community having face-to-face conversations. The authors also highlight how 

online settings meet the central deliberative requirement in that ''they involve diverse 

citizens and expose them to d{fferent views" (Baek et al, 2012:380). An alternative 

viewpoint was expressed by Putnam (2000: 178), however, when he characterised 

online relationships such as those cited by the group who belong to multiple niche 

groups as "single-strand " interactions which he feared could "increase 

cyberbalkanization ". 

There was a significantly low level of engagement with Twitter. Those who sought to 

influence others or to lend their support to social movement campaigns were most likely 

to do so on Facebook or, in the case of one contributor (Interviewee No 3), by logging 

directly on to campaigning websites. It was notable, however, that those who were 

active on Twitter were most likely to be High News Engagers and/or Social Media 

Engagers and people who viewed themselves as having a duty to express their opinion 

and influence others. This finding supports the theory put forward by Skoric & Poor 

(201 3:200) that, although social network sites alone do not make people engage, they 

do facilitate the politically engaged to seek out like-minded individuals. An opposing 
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viewpoint put forward by one participant (Interviewee No 12), however, expressed a 

distrust of the habit of "clicktivism" which presented a school of thought represented 

in Gustafsson' s (2012:9) finding that non-engaged respondents were more likely to 

express scepticism towards the habit of "clicking", " liking" or "following" on social 

media and were more likely to believe that joining a Facebook group doesn't change 

anything. In contrast, he found that those who are already engaged in activism tend to 

value social media as another platform for getting their message out to a wider 

audience. 

Another participant who uses Twitter to engage in conversations around social and 

political awareness identified the tendency to gravitate towards like-minded individuals 

online (Interviewee No 15). This view was consistent with Patterson's (2013) theory 

that the Internet era has replaced the "shared media reality" that existed during the 

broadcast era and is, increasingly, making way for a world of separate realities 

(Patterson, 2013: 13). Putnam (2000: 179) also cautioned that the commercial incentives 

that govern Internet development "seem destined to emphasise individualized 

entertainment and commerce rather than community engagement". 

One of the few participants who subscribed to on line campaigns referenced the 'One 

Campaign' and the campaigning website www.avaaz.org (Interviewee No 3). His 

activities support Dahl berg's (2011 :861) theory surrounding the potential for a vibrant 

''counter-publics ... a critical-reflexive space of communicative interaction" in digital 

democracy, which enables those excluded from dominant discourses to link up with 

other excluded voices. 

Since the interviews were completed during the summer of 2014, at the early stages of 

the domestic anti-water charge protests, a number of participants made reference to 

the campaign. A common theme that arose was the way the protests were covered by 

the mainstream media and the role which social media played in giving an alternative 

perspective. These observations were consistent with Heame' s (2015:21) finding 

related to the politicizing influence which the water protests had on those involved. 

Someone who is unlikely to approve of the way in which the water protests were 

conducted, however, is eminent social theorist Albert Bandura (1973). Although he was 

writing during the pre-Internet era, his theory, which is equally applicable in an online 
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era, discouraged the establishment of "effacious factional initiatives. His objection was 

that he believed that such factions tend to be fragmented, rivalrous and ineffective 

(Bandura, 1973: 145). It was interesting to note how the contributor (Interviewee No 

19) who spoke about the "sense of collectiveness " which she felt existed amongst those 

discussing the water protest campaign on line provided a view which contrasted directly 

with that of Bandura ( 1973). 

Although she was writing before the advent of Web 2.0 in 2004, Sassi (2000) identified 

how, even then, new communication environments had blurred the public-private 

spheres and created a global public sphere and created a new form of activism. She 

cited examples of campaigns that have united people against companies such as 

McDonalds, Shell and Monsanto. Although the anti water charges campaign in 2014 

and 20 I 5 was 1 imited to Ireland and was in response to the actions of a Government 

rather than a company, there were similarities in that it also united people who 

otherwise had no connection to unite online. Sassi (Hacker & van Dijk, 2000:95) 

suggested that a slogan for the emergence of a new kind of public sphere on the Net 

might be: "The publics are.fragmenting, the issues are uniting". 

6.2.4: Media Communities 

Many participants stated that although they recognise that media communities do exist, 

they do not identify themselves as belonging to such a community. It was notable that 

most identified radio stations as the platform most likely to generate a sense of 

community with its audience. Members of the group were also more likely to identify 

with a particular presenter than a radio or television station. It also emerged from the 

questionnaire that participants had little interest in engaging with news-related biogs. 

Interviewees No 4 and 25 both spoke about how they have felt a sense of community 

listening to their favourite radio station while Interviewee No 19 said that she notices 

that it is often the same listeners who frequently post comments on the Facebook page 

of a late night chat show. Other contributors name-checked radio and television 

personalities who they feel have built a community around them such as Adrian 

Kennedy and Joe Duffy (Interviewee No 22); Vincent Browne (Interviewees No 14 and 

19); and Mary Wilson, Ryan Tubridy and Joe Duffy (Interviewee No 17). Only one 
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contributor in the study, meanwhile, cited a newspaper as an outlet with which they felt 

a sense of community. 

The comments regarding radio are consistent with Klein's theory (2009:113) about the 

longstanding relationship between radio and community and how the Internet has 

introduced new possibilities for nurturing this relationship. Douglas (2004:23) also 

shared a similar view when he wrote about the power of radio to construct "imagined 

communities". A report compiled by the Independent Broadcasters of Ireland (]BI) in 

2015 also identified the sense of involvement that the audience attaches to radio 

listening. The repo11 outlined how radio listeners are motivated by a desire to stay 

informed, to gather new ideas or opinions and to have something to talk about with 

friends and family while the top reasons for choosing other forms of audio cited by 

those surveyed was to create or add atmosphere, to relax and unwind and to escape the 

daily grind. 

It was notable that the participants in this questionnaire expressed little interest in 

engaging with news-related biogs. Just one participant out of 30 said that they would 

often read biogs about news or politics. The literature is also divided regarding the 

engagement potential of blogging. Anderson (2013:80) was positive in his assessment 

of the unique quality of blogging that allows a dialogue of ideas to come together as a 

"community aggregation" which is ''rendered visible through links and readers ' 

comments". Patterson (2013: 13) and Hindman (2009: 127), were of the opinion, 

however, that while biogs do bring discussion and information together, it is in a 

narrow-minded way. 
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6.2.5: A Sense of Community 

Although the value placed on community varied amongst participants, all of those 

interviewed identified themselves as belonging to some form of a community. The 

interviewees who attached the greatest value to being part of a community were most 

likely to have remained living in the area where they had grown up or had started living 

in a new neighbourhood that they had actively embraced. For those who placed a lower 

value on becoming involved with their local community, the workplace and, to a lesser 

extent, sports clubs played an important role in their lives. 

In the context of the positive aspects associated with belonging to a community, 

Interviewees No. 6, 20 and 22 all spoke about their community as a place where they 

feel "safe". Although a number spoke about the importance of the workplace 

community to them, one participant recognised the potentially transient nature of this 

type of community. Interviewees No 23 and 25 were most animated about the role 

which their sports clubs play in providing them with a sense of community in a way 

which was more important to them than their neighbourhood community. The role 

which community interactions play in building social capital was given a contemporary 

context by Putnam (2000) in his writings on the impact of the disintegration of 

American communities. Howard and Gilbert (2008:26) also confirmed the relationship 

between participation in voluntary associations and levels of engagement in more 

political acts and in higher levels of life satisfaction while Putnam (2000) placed a 

strong emphasis on the importance of a friendly neighbourhood and face-to-face 

deliberations. 

As was discussed earlier, many participants spoke in positive terms about their 

engagement with online communities, which supported the parallel drawn by 

Ostreicher-Stringer and Salmanson (2013: 596) about interactions between both online 

and offline communities. Dalton and Kittilson (2012: 11) also agreed that virtual social 

interactions foster many of the same positive social capital traits as in-person social 

networks. This led the researchers to conclude that such interactions have the potential 

to generate "new stocks of social capital" in contemporary democracies. It is also worth 

noting, in the context of the level of community involvement amongst the 25 to 35 year 

olds in this study, that, as was observed by Putnam (2000: 18): "Civic involvement 

generally doesn't bloom until middle age". 
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6.2.6: Voting, Online and Oftline Campaigning 

Although 60% of participants voted in the previous election, when it came to becoming 

involved with campaigns, rallies or protests in either an online or offline context, par

ticipants were very unlikely to have ever spear-headed their own campaign. Many were 

willing, however, to lend their support to others who had launched protest or lobbying 

campaigns. 

Analysis of the relationship between voting and civic engagement elicited some results 

which would seem to confirm Bandura's self-efficacy theory regarding the belief in 

one' s ability to influence events in their own lives. Those who voted were twice as 

likely to "like" a political story or comment on social media and voters were also more 

likely to take part in an offline campaign or go on a protest march. Although there was 

no specific quantitative question related to levels of involvement in the water charges 

protest, the campaign and the role which social media played in providing an alternative 

viewpoint to the mainstream media were referenced by some participants during the 

qualitative interviews. In his study of water charges protesters, Hearne (201 S :21) found 

that just over half (54.4%) of those surveyed had never taken part in a protest previously 

and that 82.6% were most informed about the campaign from social media. 

The comments related to social media's role in the water protests and the way in which 

participants spoke about how they discuss news stories and support campaigns online 

reinforces the theory put forward by Gil de Zuniga et al. (2014:493) who observed that 

social media mediates the relationship between general Internet use and political 

consumerism. They also contended that "peer exchanges" through social and familial 

networks online allow people to "express, share and reinforce their identities, values 

and lifestyles ". 

It was notable that some of the participants who had little interest in the news were also 

amongst those who were most invested in their community. An example of one such 

contributor was Interviewee No 10 whose primary motivation for keeping up to date 

with the news was for social purposes but who was very committed to volunteering as 

a coach for his local soccer club. This trend would not support the finding of Zukin et 

al. (2006) that those who are engaged in civic activities regard their actions as political. 

Although the finding would support the theory put forward by Howard and Gilbert 
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(2008) about how involvement in the community does result in higher levels of life 

satisfaction, there was little evidence to support the relationship between community 

engagement and political acts. 

6.3: News Consumption and Behaviour 

This section will discuss the findings of both the quantitative and qualitative chapters 

related to how participants consume news and how their behaviour has changed in 

recent years. The findings will be discussed in the context of the relevant literature. The 

discussion will be divided into five different sections: 6.3. l: Online News; 6.3.2: Radio; 

6.3.3: Television; 6.3.4: Print; and 6.3.5: News Categories. 

6.3. l: Online News 

There was a particularly high level of smartphone ownership amongst this cohort: 

everyone, apart from one participant, owned a smartphone; and all participants also 

owned a laptop. This finding focused much of the discussion around the appeal of the 

mobile handset as a device for accessing the news. Accessibility and the rapid delivery 

of breaking news stories via "push notifications" are some of the features which will be 

discussed. Another finding which will be explored is the way in which less interested 

news consumers engage with news stories which their peers have directed them to read 

via links on Facebook. The heavy reliance on legacy media organizations and Public 

Sector Broadcasters (PSB) for news amongst this cohort will also be considered. 

It is notable that there was a higher than average ownership of smartphones amongst 

this group compared with the national statistic (quoted in RTE's "Digital Priorities 

2015-2016" strategy document) that 60% of all mobile phones owned by Irish adults 

are smartphones. The higher than average level of ownership of electronic devices 

amongst this group is most likely explained by the fact that the age cohort is 25 to 35 

years of age. The broad demographic mix of participants, however, would have 

suggested that there might be more of a deviation in ownership levels so it was 

somewhat surprising that the level of ownership was so high. A mobile handset was the 

most popular mode of access amongst both age categories to access the news and 73% 

reported using news-related "apps" on a phone or tablet. 
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News feeds on Facebook and other social media networks are a popular option for 

consuming news amongst this age cohort. Facebook rated as the social networking site 

which participants are most likely to receive their news on amongst both age groups. It 

was interesting to note that a higher number of participants said that they would access 

Twitter for news than those who have Twitter accounts - this discrepancy would seem 

to arise because people view Tweets posted on other networks. It was notable that there 

was such a high level of engagement with Facebook amongst the participants in this 

survey. The finding that age influences the likelihood of engagement with news on 

Facebook was supported by the Pew Research Centre report for 2015. The survey found 

that the number of users who access their news on Facebook amongst the 18 to 34 year 

age group is 74% compared with 57% amongst the 35 plus age group (Pew Report 

2015). 

Another trend which emerged from the interviews was that many of the less engaged 

news consumers, such as Interviewees No 2 and 24, mainly read news stories which 

they have seen on Facebook or which their peers direct them to read via links on 

Facebook. The trend whereby less engaged news consumers are exposed to news stories 

on social media was recognised by Peck (2014:48) when he put forward the rationale 

that, by allowing their content to be re-published on aggregator and social media sites, 

news organizations can draw attention to their content, extend their reach and 

strengthen their brand name. 

The Reuters Digital News Repo112015 (Ireland) also had some interesting observations 

about changing behaviours in relation to the access gateways to news. One of these was 

that the starting point of a news journey is now less likely to be a brand homepage. and 

increasingly likely to be via a search engine, a social network, emaiL or the lockscreen 

of a sma,tphone. (Reuters Digital News Report 2015 Ireland). In her introductory essay, 

Bell (2015) outlined how sites like Buzzfeed now design their delivery strategy based 

on the assumption that consumers encounter their news via social media feeds rather 

than regarding sites such as Buzzfeed as a "destination site'". In her analysis of the 

migration of news onto social media platforms, Bell (2015) also warned about the 

implications which this power shift away from established news organisations to profit

motivated software companies in Silicon Valley for not just the future of journalism 

but to the future of democracy. 
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Accessibility was the feature that participants in this study identified, during their 

interviews, as the primary appeal of mobile news. Interviewees No 1 and 4, both High 

News Engagers, spoke about their daily news ritual which involves constant 

engagement with the news via their smart phone and, less frequently, via a desktop or 

laptop. Although these participants use other news outlets such as radio and television 

to supplement their news diet, their primary source of news is onl ine. The preference 

for immediacy, meanwhile, was exemplified by Interviewees No 9 and 24 who both 

said that their mobile devices had replaced their laptops and computers for accessing 

the news. The majority of participants were positive about the practice of news outlets 

sending out "push notifications" and alerts to their smartphones to notify them when 

there is a breaking news story or a story of interest to them. Interviewees No 4 5, 12 

and 25 spoke about how they like hearing about big news stories far more quickly than 

they would have done in the past and how this facility keeps them in touch with the 

stories in the news. 

The concern that online news consumption has prompted a decline in the depth of 

engagement was also discussed. Interviewees No 1 and 15 expressed the view that 

online news websites have encouraged them to broaden their news consumption since 

they now follow links which lead them into other stories and subjects which they may 

not have been as inclined to read in print. It was interesting to note even amongst those 

who stated that they are only inclined to read short articles on their smart phones, 

participants' opinions differed regarding how online consumption has impacted on their 

levels of news immersion. While Interviewee No 12 said that he was more inclined to 

read long-form articles in print, Interviewee No 29 remarked that he always scanned 

newspapers anyway so it isn't so much his behaviour that has changed as the medium. 

The opinion expressed by a number of participants that they find that they are being 

bombarded with too much information on line is echoed by Ryfe' s (2012: 130) 

observation about how, in a networked medium: "Information is abundant and 

attention is scarce". 

In terms of the websites that participants visit to access the news, www.rte.ie, and 

www.irishtimes.com were the two most popular sites amongst the older age cohort 

while www.thejournal.ie and www.independent.ie ranked as most popular with the 

younger age group. The fact that one of these sites, www.rte.ie, is a Public Service 
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Broadcaster (PSB) and two of the others, www.irishtimes.com and 

www.independent.ie, are legacy media organizations is notable. The one website which 

received an equal ranking with both age groups was www.dailymail.co.uk. When 

discussing the appeal of different websites, the celebrity content was regularly 

mentioned as a feature that attracted interviewees to www.dailymail.co.uk. The finding 

that PSB such as RTE and BBC were popular amongst this cohort is consistent with the 

view that PSB "have a good chance of becoming trusted brands in the new ocean of 

news, information and opinions" (Bardoel and d'Haenens, 2008:351) and are well 

placed "to redefine their role as standard-setting institutions in increasingly volatile 

social and political contexts" (d' Haenens et al, 2008:244). Raboy (2008:361), 

meanwhile, asserted that, in the post-broadcasting environment, PSB must become full

service public communicators which make themselves "indispensable to anyone who 

wants to be informed, educated and entertained". 

6.3.2: Radio 

While much of the literature about radio in recent years has focused on the move 

towards a disconnected, asynchronous product, participants in this study who listen to 

news on the radio expressed a preference for traditional devices and platforms and for 

programme's aired within the broadcasters' live schedules. The finding that High News 

Engagers are more likely to listen to radio news will also be discussed as will the pattern 

where participants listen to more news content as they get older. The tendency to 

identify with personality led programmes and the sense of community which radio 

creates with its audience will also be explored. The topic that polarized interviewees 

more than any other during this study, meanwhile, the attitude of participants towards 

talk radio, will also be discussed. 

Although mobile was the most popular mode for reading news content amongst 

participants, when it comes to radio, 73% listened on a car radio "often" or " sometimes" 

while 53% listened on a traditional AM/FM radio. While the proportion who listen to 

radio news is evenly divided between the two age groups, it was notable that those who 

are still living at home are very likely to listen to news on the radio. This suggests that 

parental influence continues to be a factor. This trend is also in evidence with television 
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and print newspaper consumption and will be discussed m more detail in 6.3.3: 

Television. 

The radio station with the highest listenership amongst participants was Spin FM, a 

youth oriented, music-driven commercial station with a small proportion of news 

content, which 43% listened to either often or sometimes. Of the speech driven stations, 

Newstalk, with 36%, was more popular than RTE Radio One which had 23% in the 

same category. The finding that music-based stations are more popular amongst this 

age group is in line with the JNLR October 2015 (lpsos MRBI, 2015) which showed 

that the national audience for RTE Radio One is 7% amongst 15 to 34 year olds 

compared with 33% for those aged 35 and over. Newstalk also attracts 8% of the 15 to 

34 year old audience nationally and 13% of the 35 and over age group. When talking 

about what they like about radio, a number of participants identified convenience as a 

factor. This supports Luscombe's (2008) observation that, while the survival of many 

traditional media outlets are under increasing pressure, the future of radio looks far less 

bleak and that the advantage which radio has over other mediums is "its immediacy, 

relaUve cheapness" and "the ability to listen to radio whilst doing other tasks" 

(Luscombe, 2008: 120). 

As was discussed in 6.2.4: Media Communities, another advantage of radio is that it 

has the ability to create a sense of community amongst its listenership. These 

viewpoints reinforce the theories put forward by Klein (Klein, 2009: 13) about the 

enduring relationship between radio and community and Douglas (2004:23) who wrote 

about the "imagined communities " which radio has the power to create. Some 

participants spoke about how their tastes have changed over the years and how they are 

now more inclined to listen to news on the radio as they grow older, a trend which is 

also apparent in the JNLR figures which show that while 84% of all Irish adults listen 

to the radio every weekday, the figure dips to 78% for the 15 to 34 age group (Ipsos 

MRBI, 2015). 

The subject of talk radio, however, is one which gave rise to a particularly polarized set 

of responses. Interviewees No 6, 9, 12 and 23 were most animated about the appeal of 

talk radio. The reasons they cited for listening were good coverage of local issues, 

entertainment value and a curiosity to hear how other people express views which they 
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might not necessarily share themselves. Those who don't like talk radio, however, such 

as Interviewees No I, 5, 7, 15 and I 6 spoke about how they object to these programmes 

because of a lack of balance; repetitive content; and aggressive contributors. Although 

debate and discussion is a core value of deliberative democracy, the adversarial style 

of much talk radio is not necessarily conducive to the kind of public sphere style rational 

debate which Habermas envisaged, particularly since a desire to reach consensus is 

another feature of the deliberative democratic model. Mouffe (2013) opposed this 

emphasis on consensus and aversion to confrontation, on the basis that it engenders 

apathy and disaffection with political participation and contended that: "a well

functioning democracy calls for a vibrant clash of democratic political positions" 

(Mouffe, 2013:205). This suggests that Mouffe would approve of the kind of 

disagreements which characterise debates on talk radio. 

Although very few members of the group expressed much interest in consuming 

streamed radio or podcasts, Interviewees No 15 and 16 both said that they have a 

preference for this type of audio experience while only one person said that they would 

"often" use the player function to listen back to a news item on radio. These alternative 

audio products represent what has been described as a move from "a synchronous 

listening experience to an asynchronous one, disconnected .from airtime, in which 

listeners become users" (Lopez et al., 2012:279). The IBI report (2015), found that 

29% of those surveyed listen to podcasts, compared with 91 % who listen to the radio. 

This prompted IBI Chief Executive Officer Peter McPartlin to observe that how, despite 

the growth and access to new media devices and music apps, there hasn't been the 

impact on the audience to radio as some might have thought. He contended that the !BI 

report (IB I, 2015) confirms the complementary nature of radio and other forms of audio 

and how radio and streaming services comfortably co-exist side by side, fulfilling 

different roles in people's lives. 

Although the findings of this study suggest that radio, as a medium is less in decline 

than print, the emphasis amongst this cohort of Irish 25 to 35 year olds was on the live 

experience of listening to radio. This is in contrast with much of the literature about the 

potential for radio in the digital sphere. A number of studies conducted by US 

researchers in recent years focused on the success of the digital strategy employed by 
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National Public Radio (NPR). In his assessment, (Mutter, 2013:23) wrote about how 

the thoughtfully conceived digital strategy at the station has attracted a demographically 

different, younger, new audience. 

6.3.3: Television 

The continued dominance of television as a news medium, despite the competition from 

digital and online sources, is supported by the findings of this study. Television was a 

more popular news source amongst the 31 to 35 year age group. While trends such as 

watching television segments on Facebook and digital news channels were in evidence, 

many still regarded television news as something to be viewed in its live form. The 

influence of parents on the formation of news consumption habits emerged as a factor 

and will be discussed in this section. In terms of content, as well as news programmes, 

participants also spoke about their varying levels of interest in political debates and 

satirical news programmes. 

The findings in relation to platforms for news consumption showed that television was 

more popular than radio amongst both age groups. In the 31 to 35 age category, 

television ranked second to mobile as the most popular form of news consumption. 

While television faces increased competition for audience share, according to Reuters 

Digital New Report (2015), television news, received on a fixed device in the domestic 

environment, remains the most highly valued source for accessing the news in Ireland, 

with 37% citing it as a news source compared with 14% for radio. Reuters (2015) also 

stated that "TV is the most highly valued news source in Ireland because it commands 

the most trust and because of its accuracy and reliability". In terms of what station 

participants were most likely to watch for news content, RTE One emerged as the most 

popular news channel. It was notable that more than twice as many participants in the 

older age group watch RTE One news either "often" or "sometimes". This dominance 

of RTE television in the domestic market amongst the adult audience is also reflected 

in the Reuters Report 2015 that found that 58% watch television news on RTE. In 

common with radio, those who lived at home with their families were also more likely 

to watch news on the television "often" than those living in rented accommodation or 

those who were home owners. Interviewees No 18, 19 and 25 spoke about how, 

although they consume online news during the day, they still watch the news on 
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television at night, a media consumption habit which they all say they grew up with and 

continue to practice. 

A shift away from television towards online news consumption was also in evidence 

amongst other members of the cohort who spoke about following stories online and on 

social media where they were able to access multiple sources and angles on the 

coverage of a big story. The habits of these consumers reflect Castells' (2010:XXVII)) 

prediction that while: "Television continues to be the major mass medium, for the time 

being ... its delivery and format is being transformed, as its reception becomes 

individualized". It should be noted that the number of participants in this study who 

expressed an interest in watching any of the new digital news channels was minimal. 

One participant who said that he now prefers watching the new channels above the 

more traditional offerings suggested that the coverage of stories, particularly in conflict 

zones, provided "a lot more unedited versions" (Interviewee No 11 ). Snoddy (2014: 14) 

also wrote about how the new online news channels are "energetically taking on the 

established giants of the news world" with news reports that are tailor-made for the 

online, mobile and social media space. 

During their interviews, a number of participants referenced the television debates and 

programmes such as "Prime Time" on RTE One and "Tonight with Vincent Browne" 

on TV3 as programmes which they watch in the run-up to an election. This trend is 

noteworthy in the context of Richard Sam brook' s (2015:7) analysis of the challenges 

facing broadcasters in Britain during the election campaign in May 2015. He stated that 

broadcasters must: "reinvent their approach to campaign reporting and adopt the new 

strengths of digital media while differentiating themselves from the crowd". 

On the subject of satirical news programmes, some of the participants in this study 

spoke about how this style of programme provides them with an alternative angle on 

news stories with which they are already familiar. Although Interviewees No 14, 19 

and 20 spoke enthusiastically about their consumption of satirical news programmes, 

attitudes differed as to the appeal of this genre. One of the views expressed was that 

these programmes are presented by comedians whose job it is "to make a laugh out of 

serious issues" (Interviewee No 14), that they are ''.just a piss take" (Interviewee No 

20) and that it is primarily a form of entertainment, not a source of news. Other 
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participants, however, spoke about how they do find that satirical shows are also a 

useful source of information. The views of those participants who enjoy satirical shows 

primarily for their humour are represented in Young's (2013:153) finding that those 

who say that satirical shows "make news fun" in the US are most likely to be referring 

to news and information acquired elsewhere and that these shows provide a second 

level of enjoyment to the news awareness they already possess. It should be noted that 

there is less written about the impact of satirical programmes by European media 

researchers: this could be attributed to the scheduling of satirical news programmes in 

less dominant prime time television slots in Europe compared to broadcast schedules 

on US television channels. 

6.3.4: Print 

The very stark statistic that emerged from the data that just 3% in both age groups 

"often" read a print edition of a newspaper is indicative of the global crisis facing the 

newspaper industry. This finding is supported by figures published by the Audit Bureau 

of Circulation (ABC) published in August 2015. Writing on the findings of the ABC 

figures in the Irish Times, Slattery (2015) reported that there had been a decline of more 

than 5% in the first six months of 2015. She also made the comparison between the 

second half of 2007, when an average of 816,03 t daily newspapers were sold each day 

to the first half of 2015, when that number stood at 493,913 daily sales (Slattery, 2015). 

It was notable, however, that I 00% of the thirteen High News Engagers in this study 

were likely to read print newspapers compared with 18% of the remaining seventeen 

participants in the general group. While many of the participants in this study spoke 

about having a fondness for reading a story in print, most of them said that they rarely 

purchase a newspaper themselves. There was an appetite expressed by many for reading 

print editions at weekends, however, because of the nature of the content and analysis. 

Amongst those who stated that they had little interest in reading print editions of 

newspapers, the facility to follow links to other stories and archives online was a feature 

which was cited as offering readers a superior experience. 

It was noteworthy that the survey results revealed that a higher percentage of 3 1 to 35 

year olds answered that they would "occasionally" or "never" read a newspaper at 67% 

compared with 50% of the 25 to 30 year olds. The younger age group were also more 
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likely to "sometimes" read a paper at 42% compared to 28% of the older age group. 

While this might seem surprising given the expectation that the older age cohort might 

be more likely to have formed a habit of reading print, in common with the trend with 

radio and television, further comparative analysis showed that accommodation status 

had some bearing on the likelihood to read print newspapers. Those who are still living 

at home were the only members of the group who said that they "often" read print 

newspapers ( 14%). This suggests that those living at home are likely to read newspapers 

that their parents may have purchased. 31 % of those living in private rented 

accommodation "never" read a print edition of a newspaper. Two thirds of the home 

owners in the group said that they read a print newspaper "occasionally" while the 

remaining one third "sometimes" read news in print. 

The finding that members of this cohort are unlikely to buy newspapers themselves was 

supported by comments made by participants during their interviews. Interviewees No 

21 and 25 both said that while they regretted the decline in the sale of newspapers, 

expressing a fondness for print and the tactile ritual of turning the pages of a newspaper, 

they rarely purchase a newspaper themselves and rely on their parents to do so. This 

suggests that while participants were happy to read print newspapers, they were not 

sufficiently attached to the practice to purchase newspapers themselves. Other 

viewpoints expressed by those who read print included one participant who said that he 

buys the Daily Mail every day because it is cheap but that he thinks that he is unlikely 

to be still buying any newspaper in five years time. Another participant who used to 

regularly buy a newspaper now gets a free supply at work and says that she cannot 

remember the last time she purchased one herself. 

Although the Sunday newspaper market also continues to decline, with a decrease in 

sales of almost 8% in a year, according to the August 2015 ABC results, there was 

evidence amongst members of this study that there is some appetite for weekend 

editions of newspapers. Three of those in the High News Engagers category, 

Interviewees No 4, 11 and 19 said that they still frequently buy papers at weekends. 

Features such as good analysis of national and international events, qua I ity photography 

in the supplements and extensive sports coverage were cited as reasons for buying 

weekend print editions ofnewspapers. Interviewees also said that they had more leisure 
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time at the weekend and liked to use some of that time to catch up on the events of the 

week and absorb some more insights by reading print content. 

These comments, regarding the level of analysis that newspapers provide, corresponded 

with Usher's (2014) observations about how the New York Times continues to thrive 

because of the enduring appeal of its reflective style of journalism. Instead of competing 

with breaking news services, the paper aspires to excel in its "second-day coverage" 

which "provides the context to help readers make sense of both far-flung and war-torn 

regions of the world"(Usher, 2014:238). According to Usher (2014:238) in an age in 

which so much of the focus is on immediacy, what the Times offers its readers, unlike 

a wire service or a tabloid is its editorial authority and ability to "wrap context around 

what is happening". Starr (McChesney and Pickard, 2011 :37)) also presented a 

persuasive argument about the need for newspaper journalism in society which, he 

argued, provides "a powerful means of leverage over the state". 

Not all participants expressed a positive attitude towards newspapers. One Social Media 

Engager expressed the very pragmatic view that people are no longer willing to walk 

to the shop to buy a newspaper when they can get all the news they want on their phone 

or computer (Interviewee No 29). Another High News Engager stated the opinion that 

she prefers the online experience of being able to "travel through a story ... and go 

research other sources" (Interviewee No 15). 

The preference for reading a local paper above a national paper which was expressed 

by another interviewee who buys a weekly copy of the Tallaght Echo (Interviewee No 

14) is supported by Kennedy (2013) and Anderson (2013) who have both written about 

how local news organizations in the US are managing to keep themselves relevant in 

the digital age. Kennedy (2013) emphasised the role that local journalism plays in 

fostering civic engagement; providing a sense of place; and helping people to learn how 

to care about their community in the context of the world around them. He suggested 

that, in order to survive in the digital age, newspapers need to be "more wilhng to listen 

and take part in a conversation with their communUies" (Kennedy, 2013: 152). These 

observations are particularly salient in the context of the central theme of this study 

surrounding the role which the media can play in enhancing the democratic engagement 

of young Irish citizens. 
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6.3.5: News Categories 

[t was notable that a large number of participants in this study stated a strong interest 

in news related to international events and domestic politics. A number of participants 

confirmed how changing life circumstances and "growing up" have influenced a shift 

in their news interests away from "soft news" stories like celebrity gossip. External 

forces also emerged as contributory factors: the domestic economic situation and global 

unrest were cited by some as reasons that have encouraged them to keep themselves 

informed. The presentation of online and mobile news in an increasingly appealing and 

accessible style was also identified as having enticed people to expand their news 

seeking horizons. 

Although "Local Weather and Traffic", which can only be regarded as a very basic 

information service, ranked as the category most consumed "often" by the group across 

all age categories, participants expressed a high level of engagement with "International 

News" and "National Government and Politics". The desire amongst the cohort to keep 

informed about what is happening in a global and domestic context reflects a promising 

commitment to be active and engaged citizens. Despite it being a topic that a number 

of candidates spoke about having an active interest in consuming, "Entertainment" 

ranked as only the fourth most popular category in the questionnaire, below the ranking 

given to "International News" and "National Government and Politics". Interviewees 

No 9, 12 and 24 all spoke about how "growing older" has had the effect of increasing 

their interest in news. Others who spoke about their changing news interests included 

Interviewee No 2 I who was in the process of setting up his own business, and had 

subsequently become a lot more interested in business and start-up news; and 

Interviewee No 22 who had returned to adult education in recent years and felt that she 

had gained a new perspective on news and current affairs arising out of her academic 

experience. 

The level of interest in international news varied amongst participants. Some, such as 

Interviewee No 28, had travelled extensively and, as a result, had a particular interest 

in international news. In contrast, Interviewees No 5 and 14 stated a preference for more 

local news, saying that they felt there was "too much world news" on a lot of the UK 

news channels (Interviewee No 5) and too little focus on localized news in general: 
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"People in Galway won't be interested in what's happening in Tallaght or vice versa" 

(Interviewee No 14). 

The extent to which external forces have played a role in expanding the level of 

attention paid to news coverage by participants in this study is interesting in light of 

Starr's (McChesney and Pickard, 2011) essay about the enduring importance of good 

quality journalism. A number of participants referred to an interest in the coverage of 

the water protests. One High News Engager and Social Media Engager, meanwhile, 

said that one of the reasons that she feels compelled to keep up to date with domestic 

politics is because "the country's in such a state " while her interest in international 

news is motivated by her concern about "how unsettled the world is on a global scale" 

(Interviewee 19). Starr' s (McChesney and Pickard, 2011 :37) writing about the role of 

newspaper journalism also resonates with these comments, particularly his observation 

that "Newspapers have helped to control corrupt tendencies in both government and 

business". 

As was discussed in 6.3.1: Online News, the ease with which online news facilitates 

browsing and discovery can expand the interests of the curious news consumer. 

Interviewee No 1, a High News Engager and Social Media Engager, cited as an example 

how he has become more interested in business news since migrating online because of 

the way it is presented and often linked to other stories which interest him. 

Sport as a category prompted a notable degree of disparity amongst consumers. While 

it ranked as the fifth most popular category that participants consumed "often", the 

highest number of participants selected "sport" as the category which they would 

"never" engage with. This is most likely explained by the premise that those who are 

interested in sport engage with it enthusiastically whereas those who aren't (unlike 

those with a limited interest in news and current affairs) feel no obligation to keep in 

touch with sports news from a civic or social point of view. 

Many of the interviewees in this study spoke about their interest in celebrity stories. 

Interviewees No 9 and 24 both admitted that their interest in celebrity news and gossip 

has begun to diminish and is being replaced by more of an engagement with "the proper 

news, the real news" (Interviewee No 9) and a shift towards stories related to "the real 
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important stuff" (Interviewee No 24). The amount of coverage devoted to celebrity on 

television news in the US was recognised by Gans (2004:79). Baum (2003) also noted 

an increase in the audience's appetite for "soft news". Characteristics that Baum 

(2003:6) attributed to a typical ·'soft news" story were "the lack of a public policy 

component, a sensationalized presentation, human interest themes, and an emphasis on 

dramatic subject matter, like crime and disaster". 

The lack of a public policy element that characterises "soft news" and the rise of 

celebrity culture is particularly relevant to the role of the media in a deliberative 

democracy, a core theme of this study. Habermas' theory of the potential for the media 

to become a public sphere, a place where rational debate is conducted and private 

individuals become publicly oriented democratic subjects, (Dahlberg, 2011 :860) is 

central to the theory of deliberative democracy. Deliberative democrats believe that, for 

a democratic decision to be legitimate, it must be preceded by authentic deliberation, 

not merely the aggregation of preferences that occurs in voting. In his assessment of 

the frustration felt by many deliberative democrats about the way in which 

contemporary democracy has evolved, meanwhile, Held (2006:232) wrote about how 

they characterise its deficiencies as "a descent into personality clashes, celebrity 

politics, sound-bite 'debates' and the naked pursuit of personal gain and ambition". 

Deliberative democrat, James Fishkin (2006) elaborated on this theme in his critique of 

the way in which politicians and the media collude, resulting in a style of political 

debate that has been reduced to superficial personality driven contests, primarily 

focused on capturing media attention. Fishkin (Held, 2006:234) concluded that: 

''Sound-bites replace arguments, celebrity glitz displaces principled political 

argument". In the context of the engagement of participants in this study, however, it 

should be noted that, although many did express an interest in celebrity news, their 

appetite for this type of material was far from all-consuming and was acknowledged by 

many as being on the wane, particularly as they became more engaged with national 

and international news. The desire amongst the cohort to keep informed about what is 

happening in a global and domestic context reflects a promising commitment to be 

active and engaged citizens. 
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6.4: Attitudes towards the Media 

This section will discuss the findings of the qualitative interviews and quantitative 

questionnaire in relation to the attitude of participants towards the media from a number 

of perspectives that will be divided into five different categories which will be 

discussed in relation to the literature. These are 6.4.1: Attitudes towards News 

Producers; 6.4.2 Media Ownership; 6.4.3 Media influence on voting; 6.4.4 Paying for 

Content Online; and 6.4.5: The Future of News. 

6.4.1: Attitudes Towards News Producers 

Since the emergence of the Internet in the l 990's, and particularly Web 2.0 in 2004, 

digital media has changed not only the way news is consumed but also the way it is 

produced. News production is no longer the preserve of the established newspaper 

group or well-resourced television or radio station. Technology has made it possible for 

anyone to create their own material and the Internet has provided the platfonn to 

distribute it to a potential mass audience online. While the proliferation of so much 

content would seem to have blurred the lines between professional journalism and the 

amateur "citizen journalist", the majority of the 25 to 35 year olds in this study did 

make a clear distinction between the two. Although opinions differed regarding 

preferences for platforms, content and style, the issue of trust emerged as a dominant 

factor. 

When asked to pick one of four statements which came closest to reflecting their views 

on the media, 63% of the overall group chose: " J trust well established media outlets 

to bring me reliable news". When age was taken into account, it emerged that 83% of 

the younger age group agreed with this statement compared with 50% of the older age 

group. Although there would not seem to be any clear reason for this disparity, it could 

be suggested that the older age group have been consuming the media for longer and 

are likely to have developed a more critical approach and have a broader repertoire of 

media outlets. The findings related to trust were in contrast to a survey conducted by 

Edelman Ireland (2015) that found that Irish people's trust in the media declined 11 

points since 2013 to 34%. Out of 27 countries surveyed, only Japan and Turkey had 

lower levels of trust in the media than Ireland. It could be argued that the reason for this 

disparity is the age profile of the two study groups. This study focused on 25 to 35 years 

olds, while the Edelman study was conducted across the adult population. This is 
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further supported by the disparity in the trust levels of the two different age groups in 

this study that lends credence to the theory that people become less trusting as they 

grow older. 

Further comparative analysis of the data found that those who "often" consume their 

news on Facebook were also most likely to trust established media outlets. This 

contradicts the finding of Pasek et al. (2009:25) that SNS users are "more civically 

engaged but less trusting than non-users". A similar analysis of those who "often" get 

their news on Twitter elicited a more mixed response. Notably, a comparative analysis 

revealed that those who agreed with the statement related to well established media 

outlets were also most likely to post or share links to news stories. In contrast, all of 

those who opted for the statement "All the news media are pretty much the same to 

me " would "never" post or share links to news stories. This finding is hardly surprising 

because it suggests that those who see little distinction between any media outlets place 

a low value on the content that they produce and are therefore highly unlikely to want 

to redistribute their material. 

Satisfaction levels with news content varied greatly in the views expressed by 

participants in the qualitative interviews. Some of the more notable responses came 

from High News Engagers. One of those, Interviewee No 15, stated that although she 

tries to read other news sources, primarily she likes to read The Guardian. She also said 

that she recognises that part of the reason she chooses the paper is because it reinforces 

her own "left-wing" and "middle class" biases. The tendency to gravitate towards other 

like-minded individuals was also addressed by Patterson (2013: 13) who suggested that 

the "Internet era is increasingly a time for separate realities - "cyber-ghettos" - in the 

words of British scholar Peter Dahlgreen ". The findings of Baek et al. (2012:380) 

suggested, to the contrary, however, that those who participated in discussions on both 

online and offline settings were particularly likely to regard their online deliberations 

as more diverse. 

Another participant said that he feels that the news is written and produced by people 

who are out of touch with "the kind of struggles 25 year olds go through in between 

college and gettingjobs" (Interviewee No 25). A news bulletin on RTE One television 

which featured a story about homelessness, followed by an item on Ladies Day at the 
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Galway Races, angered one High News Engager and Social Media Engager, causing 

her to question the news values of the producers (Interviewee No 20). The style of 

story cited by the interviewee fits into Baum' s (2003 :6) broad definition of "soft news" 

which includes human interest stories "which lack a public policy component". The 

frustrations felt by both interviewees quoted is consistent with the views of the Glasgow 

Media Group (1985: 237) that news is a constructed, "manufactured product" which 

is also partial, despite claims of impartiality. 

Returning to the theoretical framework of deliberative democracy that underpins this 

thesis, the fears of those participants who questioned the values of news producers were 

shared by Habermas even before the emergence of the digital media environment. 

Habermas (Outhwaite, 1994: I 0) voiced concerns about the changing nature of the 

"manipulated public sphere": "Whereas the press could previously merely mediate the 

reasoning process of the private people who had come together in public, this reasoning 

is now, conversely, only formed by the mass media". 

Some of the more technically savvy participants focused on deficiencies in the design 

of news websites and apps. Interviewee No 21 said that poor quality technology effects 

how he perceives a news outlet: " .. .for me it would reflect badly on the organisation" 

(]nterviewee No 21 ). Interviewee No 25 also believes that more commercially driven 

organizations such as Sky have "put a lot more thought tactically into how you interact 

with the device" ahead of BBC and RTE. He was also critical of Newstalk as a 

commercial organisation for not having a better on line presence: "It's just a bit more 

slap it up there and find your way around" (Interviewee No 25). Such findings 

resonated with a quotation from the Pew Centre Report (2013) related to the success of 

the digital strategy at National Public Radio (NPR): "Moral of the slats: a good mobile 

experience is absolutely necessary". 

In common with the data collected from the quantitative survey, respondents' attitudes 

towards citizen journalism revealed a strong preference for news content generated by 

established media outlets. Although many do engage with material posted by "citizen 

journalists", especially content providing insights into conflict zones or, closer to home, 

during the water protest demonstrations, the majority stated that they either only view 

this type of material if it has been curated by a trusted media outlet or that they will 
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view independently posted footage and subsequently seek verification of the event from 

a trusted source. One High News Engager and Social Media Engager, Interviewee No 

9, described how she uses both sources. She gave the example of how, if a story is 

breaking in Dublin, she is likely to go straight to Facebook to see what others have 

posted and then she will consult traditional media sources later for verification of the 

story. Interviewee No 23, a Social Media Engager, reported a similar approach where 

she views a number of sources on a story of interest but will always "validate it with 

one of the big guys" (Interviewee No 23). Interviewees No 6 and 7 both expressed a 

preference for established news sources. Interviewee No 7 cited the Malaysian Airlines 

crash which had happened the previous day: "I didn't want to read people who were 

blogging about it or people who were on amateur sites, I wanted to go to the really big 

sources that I felt were credible". Interviewee No 24 also referenced the Malaysia 

Airlines crash as a story that she found out more about from Sky News because she said 

"I would trust them more ". 

Interviewees No 12 and 14 also voiced concerns about the possibility that those who 

post videos or opinions have an undeclared bias and can be selective about the footage 

they post on line. Interviewee No 12 said that he does like to view video material posted 

by citizen journalists since he is interested in "seeing what the man on the ground has 

to say" but that he believes that citizen journalists often have their own agenda: "even 

with the Arab Spring, everything that went on there was dependent on which side you 

went on to". Interviewee No 19, a High News Engager and Social Media Engager also 

voiced concerns about the decisions she makes as a news consumer. Although her 

natural inclination is to go to a trusted source such as the Irish Times, she says that she 

sometimes worries that she is not necessarily getting the full story from mainsteam 

media organizations "with the most money and the most power" (Interviewee No 19). 

These comments regarding "citizen journalists" were interesting in light of studies 

undertaken by Carr et al. (2014) and Allan (2010) who both put forward the optimistic 

theory that citizen journalism helps disaffected and distrustful citizens re-engage with 

the news media and politics. Carr at al. (20 I 4:466) also suggested that this "leads to 

renewed hopefulness about having an informed and engaged electorate in the United 

States". 
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As was stated earlier, engagement levels with Twitter were low. Interviewee No 30 

spoke about how he is most likely to view footage recommended by friends. When he 

is seeking out information on a story that interests him, he said that he goes to Twitter 

and hashtags that story. By engaging with Twitter, this interviewee becomes one of the 

only members of this cohort who could be classified as being part of the "networked 

audience" identified by Marwick and Boyd (2010:129). One contributor in the group 

referenced some of the new digital channels as a source for news. Interviewee No 11 

said that he prefers Vice News to RTE or the BBC because he believes it gives him "a 

more unedited version" of what is happening in different parts of the world. This is 

relevant in light of Sambrook' s (2015:6) assessment of the appeal of the new online 

channels, which he believes provide a fresher, more irreverent perspective. Snoddy 

(2014: 14) also described how stations like Vice are taking on "the establishment" with 

reports which appeal to a younger audience which are tailor-made for the on line, mobile 

and social media space. 

Public Service Broadcasters (PSB) such as RTE are widely regarded as being at the 

heart of"the establishment" and, as is outlined in RTE's "Digital Priorities 2015-2016" 

document, the broadcaster is acutely aware of the challenges facing the station. One of 

these is having to appeal to all age categories, unlike a station like Vice which can 

choose to specifically target the youth audience. The changing population 

demographics in Ireland, with larger cohorts of older and younger audiences, pose 

particular challenges to the broadcaster, which states its commitment to continuing "to 

find ways to reach and connect with all people, through different services and 

channels" (RTE, Digital Priorities 2015-2016). Corcoran (2007:28) also identified the 

challenge for PSB that are now directly in competition with channels which "interpret 

their relationship with their audience, solely in terms of the demograph;c needs of their 

advertisers''. 

The issue of trust arose with a number of interviewees. Some participants expressed a 

degree of scepticism about the trustworthiness of the traditional news outlets: " ... even 

on a genuine news channel, you don't know if you 're always getting the full story" 

(Interviewee No 5). Interviewee No 15, a High News Engager, spoke about how she 

has different levels of trust for everything she reads. Although she would generally trust 

The Guardian, she said that she would trust many citizen journalists over The Daily 
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Mail. Another High News Engager, Interviewee No 17, spoke about how her trust in 

the media has waned because she has lost confidence in traditional news sources such 

as RTE and BBC in recent years. 

Trust also featured prominently in the Pew Centre Report (2015) which stated that "at 

least as important as where people turn for political news is whose news they trust" 

(Mitchell, Gottfried and Matsa, 2015). Although there was no specific set of questions 

related to what elements undermine trust in the media in this study, during the 

interviews, coverage of the anti water charges protests was mentioned by some as a 

factor which had eroded their trust in the mainstream media. This would seem to be 

supported by Williams (2012:127) advice that, at a time when news is increasingly 

being produced by individuals and agencies outside of traditional media establishments, 

media practitioners need "to remain attentive to news-audiences ' attention patterns 

and assessments of media trustworthiness". Horgan (201 5: 16) also lends further 

context to this discussion with his observations on the "often partial and contradictory" 

nature of the public's understanding of the media. Horgan (2015:16) cited the inherent 

contradiction in the trend whereby members of the public, when surveyed, state a low 

level of trust in the media but also express a belief in the need ''for the self-same press, 

however inadequate, to hold the rich and powerful to account". 

Although the future of Public Service Broadcasting was not overtly discussed, 

participants expressed opinions about RTE television and radio programmes and its 

website and, to a lesser extent, about the BBC, in relation to a number of other topics. 

The high ranking given to RTE stations, news programmes and websites in the 

questionnaire also confirm that RTE continues to be a dominant player in the Irish 

media landscape. This is aligned with the assertion of Bardoel and d' Haenens ' 

(2008:351) that PSB are positioned to become "trusted brands in the new ocean of 

news, information and opinions". Other perspectives on this discussion are provided 

by Moe (20 I 0: I) who advised that a rethink is needed regarding the concept of "a 

media-neutral" approach to PSB and Raboy (2008:362) who put forward a similar 

theory that, now, more than ever, we need PSB although their role may well be in a 

"post-broadcasting environment". 

The changing nature of the audience and specifically a generation of viewers who have 
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grown up in a multi channel culture is another factor Lee Wright (2008) suggested has 

contributed to undermining the PSB ethos. He spoke about this "new generation of 

viewers who, if not intentional news avoiders, follow a highly selective pattern of 

viewing that does not include news programmes" (Lee-Wright, 2008:249). In her 

assessment of how PSB can continue to remain relevant, meanwhile, Enli (2008:118) 

suggested that traditional PSB entertainment formats combined with new forms of 

multi-platform participation can provide oppo11unities to redefine Public Service 

Broadcasting in the di_gital age. She cited as an example the quiz show "Test the Nation" 

which was broadcast in localized formats in 25 different countries on both commercial 

stations and PSB such as the BBC. Enli (2006:9) suggested that this is a useful example 

because it "contextualizes the way a commercial format is adapted in the realm of 

PSB". Her optimistic assessment of how this approach will allow PSB to preserve and 

expand their offering prompted her to deftly redefine the Reithian principles as 

"Entertainment, education and participation" (Enli, 2008: I 05). 

6.4.2: Media Ownership 

Levels of awareness amongst the group in relation to issues surrounding media 

ownership varied significantly from those who had no interest in who owns the media 

to those who actively avoid any media outlets run by media conglomerates. The 

majority had some knowledge about this topic but didn't regard it as a top priority when 

selecting a news source. 

Two High News Engagers held particularly strong views about the negative impact that 

commercial interests have had on the media. Interviewee No 29 stated that journalism 

as a profession has been destroyed and that journalists are now "at the behest of an 

editor who is at the behest of a big business man". The contributor was also critical of 

RTE because he doesn·t believe it is transparent enough and said that the reason he 

trusts the BBC more than any other organisation is because of their public 

accountability policy. Interviewee No 15 was concerned about the implications of 

media monopolies: "/won't read any Murdoch newspapers. I think it really matters 

and I think people like Murdoch with an absolute monopoly in a number of countries 

is a huge problem". She was also critical of State owned media organizations and feels 

that we need new competition laws to avoid media monopolies. The commercialization 
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of the newspaper industry, which Interviewee No 29 highlighted in his comments, was 

also of concern to Kennedy (2013: 152) who wrote about how newspapers have 

"devolved from independently owned community institutions to profit-driven links in 

the corporate chain to, finally, hollowed out debt ridden shells". 

The implications of media ownership and regulation within the newly constructed mode 

of informational flow in society, was also of grave concern to Castells (20 I 0) and Bell 

(2015). Castells' (201 0:XLIV) fears centred on the globalized nature of media networks 

and the emergence of so many networks which exist largely outside national regulation: 

"The main political arena is now the media, and the media are not politically 

answerable ". Although Bell (2015) acknowledged the advantage to the news consumer 

of the new environment in which the real-time world of news and events fits in their 

pocket, and of the great empowering force which the social web is to information and 

journalism, she too was fearful about the impact which the shift in control of 

distribution channels was having. She contended that the shift of power away from 

news organizations to profit-motivated software companies has enormous implications 

for the future of journalism and democracy. 

Another contributor who voiced concerns about State owned media organizations 

contended that the news is censored and that "we see what they want us to see" 

(Interviewee No 24). Interviewee No 25 was critical of the proliferation of 

"sensationalised" news, which he feels characterizes Sky News and other 

commercially driven news outlets that "package the news in a se/lable fashion". This 

comment corresponded with Baum's (2003:6) definition of the typical "soft news" 

story which, as well as having a lack of a public policy component, has "a 

sensationalised presentation, human interest themes, and an emphasis on dramatic 

subject matter". Interviewee No 16 expressed the alternative viewpoint, meanwhile, 

that he prefers privately owned media organizations because they are more efficiently 

run than State broadcasters and can therefore "maximize the experience of the 

customer". Both sets of comments in relation to privately owned versus Public Service 

Broadcasters are relevant to Corcoran's (2007:28) assessment of the challenges facing 

PSB who have to compete with media organizations for whom a commercial imperative 

is of paramount importance. 
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Two other High News Engagers, Interviewees No 9 and 14, also linked media 

ownership with the way in which the water charges protests were covered. Interviewee 

No 14 felt that none of the stations owned by Denis O'Brien or by the "State 

broadcaster" provided or accurate coverage of the protests. The interviewee's attitude 

to RTE's coverage of the water protests is comparable to the Glasgow Media Group's 

(1995:50) analysis of how the BBC exists within "a political reality" where "its 

impartiality is skewed towards state policy". This view was reinforced further by Stuart 

Hood, former Editor of BBC News, when he stated that the BBC is an "organisation 

within the constitution" which exercises impartiality on the side of the establishment. 

The role of a PSB such as the BBC in its coverage of a political story is in notable 

contrast to Hearne's (2015) assessment of the role that social media played in the water 

protest movement. Hearne (2015 :21) asserted that it signified a shift in the power 

dynamic "away from the establishment media - and therefore, ruling elite groups - to 

unrepresented, disempowered and marginalised groups". 

6.4.3: Media Influence on Voting 

Although many credited their family and friends as being more influential on their final 

voting decision, media outlets were perceived to play a role in imparting information 

about parties, policies and candidates in the run-up to elections. The role of political 

websites and social media as other sources of information and a dissatisfaction with the 

style of political debates also arose as points of discussion with participants. 

Two High News Engagers, Interviewees No 18 and 29, were particularly keen to stress 

that, although they do use the media to access information, a number of other factors 

influence the decision they make at the ballot box. Interviewee No 29 stated that his 

primary motivation, when he voted for a selection of "right-minded independents" in 

the May 2014 European Parliament and Local Elections, was to protest against the main 

political parties. He said that he also read some newspaper profiles and spoke to his 

parents who still live in the area where he votes. Conversations with family and peers 

who "have a better view on the way things are" than how news organizations portray 

them, were also cited by Interviewee No 18 as being his most significant voting 

influence. 
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Other High News Engagers, such as Interviewee No 15, cited Irish Times columnist 

Fintan O'Toole while Interviewee No 17 named the 'Prime Time' debates on RTE 

television and radio as influencing factors. The latter participant also said that she found 

the media "a big help" in the run-up to the 2012 Children's Rights Referendum because 

"a lot of the content is so legal and it can get so complicated" (Interviewee No 17). 

The way in which that contributor uses RTE to inform and educate her in the run up to 

an election is very much in the spirit of John Reith's vision of the objectives of a PSB 

"to educate, inform and entertain " as outlined by Curran and Seaton (1997:334). The 

authors compared the objective of the PSB to ensure that people are properly briefed to 

exercise their rights and obligations as citizens and to contribute to the healthy 

functioning of the democratic system to that of market-driven media organizations. 

Such companies, according to Curran and Seaton (1997:334), tend to limit their amount 

of news coverage in favour of entertainment or 'infotainment' and often follow private 

partisan agendas. 

Interviewee No 22, a Social Media Engager said that she watches television media 

debates and reads discussions on Facebook which help her to "put it all together" in 

the run-up to an election instead of reading any of the election literature which is 

delivered to her home. Interviewee No 6 also said that he bins a lot of the election 

leaflets that come in the door and gets his information from the media instead. By way 

of contrast, Interviewee No 24 expressed a preference for reading pamphlets and 

logging onto candidates' websites for more information ahead of watching or listening 

to the news. Although they were in the minority, the comments of those who said that 

they source a lot of their information online lends credence to Sambrook's (2015:7) 

observation about how social media has challenged the broadcasters' place in driving 

the daily conversation in the run-up to an election; and how many political parties now 

seek to bypass the media by going straight to the online public. 

The style of contemporary political debate was discussed by Interviewee No 9, a High 

News Engager, in relation to how she consumers political information. The participant 

said that she doesn' t like listening to politicians being interviewed on the radio since 

"they never answer the question that has been asked of them " (Interviewee No 9). This 

viewpoint is similar to that expressed by James Fishkin "(Held, 2006: 234) who was 

highly critical of how "sound-bites replace arguments" and "celebrity glitz di:,places 
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principled political argument" in what he described as "the media-saturated world of 

electoral politics". 

6.4.4: Paying for Content Online 

It was notable that the response to the question about paying for content varied 

according to the level of engagement the participant had with the news. Those who 

were highly engaged were far more likely to have paid for or to consider the possibility 

of paying for content in the future than those who were less engaged. The majority of 

participants did express some willingness to consider paying for content in the future 

and many of them had paid for content at some stage in the past. This was interesting 

in light of the research conducted for the Reuters Digital News Report (2015) that found 

that, at 7%, Ireland has one of the lowest rates of paying for news. Particularly amongst 

the High News Engagers, it emerged that many had either paid for content in the past 

or would be prepared to do so in the future while many in the overall group said that 

they would only be willing to pay if they had absolutely no option but to do so. 

Papers which participants had already paid for in the past included the New York 

Times, The Guardian, the Financial Times, The Economist and The Wall Street Journal. 

Interviewee No 23 was an example of a High News Engager who has paid for the New 

York Times in the past and would consider doing so again. Another High News 

Engager, Interviewee No 15, would be happy to subscribe to The Guardian online. 

Interviewee No 22, a Social Media Engager, paid for content online for projects related 

to her degree but, at the moment, is managing her household on a tight budget so isn't 

prepared to pay for news although she says that she wouldn't rule it out in the future. 

Interviewee No 25, who subscribed to the Financial Times, The Economist and The 

Wall Street Journal when he was researching companies with whom he was seeking 

employment, expressed a similar view. Another High News Engager, Interviewee No 

17, commented that, although she has never paid for news online before, if she was to 

find herself commuting to work every day, she would consider it, once the cost is not 

prohibitive. Interviewee No 21 also said that he would be prepared to pay for content 

in the future when he has more disposable income. 
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Participants also discussed how the practical application of a paywall would work. 

Interviewee No 24 stated that he would be willing to pay a small amount for news once 

the payment process is made easy. Another member of the group drew a comparison 

with Netflix and suggested that a model for paying for news "would be no different" 

(Interviewee No 13). 

A notably small number of participants were adamant that they could never see 

themselves paying for content online. Interviewee No 26 said that he believes he will 

always find sites on line which will fulfill his need just to keep himself informed. This 

comment, which is most likely representative of the views of a lot of people who have 

a low level of engagement with the news, illustrates the dilemma facing newspapers 

who are now asking readers to start paying for news content which they are used to 

receiving free of charge. Irish Times Editor, Kevin O'Sullivan, is acutely aware of this 

challenge: " ... with the metered approach, we are very conscious that you have to enrich 

your content." (Lichtennan, 2015). 

When asked for their views on the impact on the journalism profession of the loss of 

revenue associated with the availability of free news content online, many said that this 

was not something which they had ever given much thought to but that, on reflection, 

it would concern them. On a human level, some of the participants, such as 

Interviewees No 17 and 23, who are both High News Engagers, regretted the possibility 

that reduced revenues could impact on the calibre of journalism and result in further 

job losses in the industry. Less sympathetic was Interviewee No 3, a musician who, 

when expressing his reluctance to pay for content online, said that musicians face the 

same challenge earning a living and that journalists, like musicians, have to find their 

own model of monetizing their work. Another former musician, Interviewee No 8, also 

drew a similar parallel between journalism and music while Interviewee No 16 

compared the news industry to gaming, where a lot of content is also free. Another High 

News Engager and Social Media Engager, Interviewee No I, suggested that revenue 

generated by advertising should be the future funding model for journalism. 

As the literature related to paying for content (Usher, 2014; Rieder, 2013; Cook and 

Atari, 2012; Vara-Miguel et al., 2014) has mainly focused on the US, it is difficult to 

draw an absolute parallel between the American and Irish news landscape. There was 

196 



general consensus amongst the US researchers, however, that discerning news 

consumers are willing to pay for quality. In their study of consumer responses to the 

introduction of the paywall at the New York Times, Cook and Attari (2012) presented 

two different scenarios to existing readers of the paper to justify the introduction of the 

new paywall. The researchers found that when participants were told that the New York 

Times was likely to go bankrupt without the paywall, their support and willingness to 

pay increased. In contrast, when participants were provided with a justification that 

emphasised financial stability, their willingness to pay decreased (Cook and Attari, 

2012:686). This was similar to the response of the interviewees in this study when it 

was suggested to them that journalism might become an untenable profession in the 

absence of a new economic model requiring readers to pay for content. Many responded 

by saying that this was not something they had ever considered before but that it did 

worry them and might subsequently impact on their willingness to pay for journalistic 

content online in the future. 

In their study of the paywall at The Wall Street Journal, Vara-Migeul et al. (2014:147) 

found that the content which readers were most likely to purchase was specialist and 

unique opinion-based analysis which was not available on competing media. Reider 

(2013:) agreed with this principle: "People will pay for something they were used to 

getting for free - ifit is good enough". Peck (2014:49) had a similar view: "Beyond 

accessibility, it 's still quality that is the most compelling argument for news 

consumption". 

6.4.5: The Future of News 

Many participants were daunted at the prospect of being asked to imagine how the 

media landscape is likely to evolve. Some of the themes that emerged from the 

interviews, however, were the arrival of digital stations which are providing a challenge 

to traditional media outlets; and the aspiration expressed by some of the High News 

Engagers and Social Media Engagers that more people will begin to actively engage 

with the media on a participative level. There were also disparate views expressed by 

consumers regarding whether on line media encourages less or more diversity. 
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One High News Engager and Social Media Engager, Interviewee No 1, said that he 

would have regarded the technological changes in the news industry as unimaginable a 

decade ago and, therefore, he found it hard to imagine how the industry is likely to 

change in the future. Interviewee No 10 and Interviewee No 12 expressed similar 

opinions. Others who had solid suggestions to make about the possibility for change 

included the High News Engager, Interviewee No 11, who said that he hoped that more 

online stations like Vice News would "keep springing up". Another High News 

Engager, Interviewee No 19, spoke passionately about how she hopes that more people 

will become engaged and "have their opinions heard". These views echo the 

"mobilization hypothesis" theory put forward by Norris (200 I) and supported by Jensen 

(2013) that the Internet can mobilize new groups for political participation. 

Interviewee No 3 also expressed a desire for the mainstream media to respond more to 

the views of communities and activists, a view which corroborated Jenkins (2006:28) 

theory about how audiences now demand the right to participate within the media 

culture and how "producers who fail to make their peace with this new participatory 

culture will face declining goodwill and diminished revenues". Enli (2008:108) made 

a similar point when she suggested that it is now "impossible for programme makers to 

ignore their audience". 

Interviewee No 30 also expressed the view that he hopes that there will be a growth in 

a new type of "citizen based reporting" which would allow for collaborative interaction 

between audiences and media outlets instead of the kind of "comment wars" which he 

believes exist at present. The interviewee's belief in the potential of "citizen 

journalism" supports the writings of both Allan (20 I 0: 18) and Carr et al (2014:466) 

that it has the power to re-engage the disaffected news consumer. 

The opinions expressed by Interviewees No. 19, 3 and 30 all contribute to the central 

theme of this study regarding the extent to which digital media has enhanced the 

democratic engagement of 25 to 35 year olds. All three interviewees spoke about their 

desire to see engagement with the media in a more equitable and meaningful way, 

which corresponds with Dahlberg's (2011 :866) theory surrounding the potential for a 

vibrant "counter-publics" in digital democracy. The interviewees' frustrations with the 

nature of public debate at present, however, has much in common with Fishkin's (Held, 
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2006: 234) assessment of debate in contemporary democracies, which he described as 

"generally superficial, ill-ir!formed and thoughtless". 

Other illuminating perspectives which emerged from the interviews included 

Interviewee No 5 who suggested that the availability of online content has diminished 

the trend where people identify with, and limit themselves to news generated by just 

one media outlet: "I think on media sites, you can.fUck between different organizations 

and groups" (Interviewee No 5). This opinion was supported by Baek et al (2012:380) 

who put forward the theory that discussions in an online setting are more diverse than 

those of an offline nature. This viewpoint contrasted with that oflnterviewee No 4 who 

said that he hopes that filtering features will become more effective in the future to 

allow consumers to focus more specifically on the type of news which interests them, 

which is more reflective of Patterson's (2013:13) theory that the Internet era is 

"increasingly a time for separate realities ". 

6.5: Summary 

All of the themes explored by participants in this study provided some insight into the 

concerns of this 25 to 35 year age cohort about, not just the way in which news is 

consumed in the digital age, but also about how the news media impacts on society. All 

of the most opinionated contributors, who would be at the top of any participation 

ladder, expressed the desire for their peers to participate in the public sphere, a view 

which is central to Habermas' (Dahlberg, 2011 :860) criteria for a functioning 

deliberative democracy in which private individuals become "publicly oriented 

democratic subjects interested in the common good". The motivation of those who 

spoke about how they are keen to gain knowledge from the news media in order to 

influence others was also consistent with the deliberative democracy model as outlined 

by Hindman (2008:5) who suggested that "properly conducted deliberation can 

produce both moral and epistemic advantages". 

Finlayson's (2005) view about the role of active involvement as an instrument of 

democracy and how public autonomy is an exercise concept, not just an opportunity 

concept, was also echoed in the remarks made by those who expressed a desire to see 
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more people have their opinions heard in the mainstream media and on social media. 

Their aspiration that people should be more active in amplifying their voices online, 

advances another theory which is central to the theme of this study, Dahl berg's (2011) 

assertion about the power of "rational deliberation" to enhance the democratic process. 

All of these factors would seem to combine to validate one of the principles of 

deliberative democracy, that news dissemination and consumption plays a role in 

contributing to both civic society and to the public good. 
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Chapter 7: 

Conclusion 
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7.1 Introduction 

The aim of this study was to provide insight into the media consumption habits and 

democratic engagement levels of Irish 25 to 35 year olds and to subsequently consider 

these findings from the perspective of the cohort's relationship to the democratic model. 

This concluding section will consider the process, implications and potential for follow

up research arising out of the study. The rest of this chapter will be divided into the 

following sections: 7.2 Strengths and Limitations of Study; 7.3 Theoretical and 

Practical Implications; 7.4 Future Research; and 7.5 Conclusion. 

7.2: Strengths and Limitations of Study 

Overall, the design of the research was effective in successfully extracting a rich source 

of both qualitative and quantitative data that was used to support or refute theories 

arising out of the findings of other studies. In the past, the majority of related research 

has tended to be of a quantitative nature so it was decided that the focus should be a 

mixed design including qualitative interviews. This decision was also motivated by the 

fact that the researcher is an experienced journalist so it was felt that this approach 

would produce some valuable insights. The use of the mixed methods approach, which 

used a combination of qualitative interviews and a quantitative survey, provided for a 

rich data set in which the survey results could be used to reinforce some of the points 

which were articulated by participants during their interviews. The overall result 

achieved was a data set of statistics and comments which have contributed insights and 

knowledge to the field. 

At the outset, it had been intended to focus on the 18 to 25 year age group but following 

a series of pilot interviews with that age cohort, it was decided to switch the focus of 

the research to the 25 to 35 age group. This decision was informed by the response of 

the majority of 18 to 25 year olds in the pilot research who had very little interest in the 

news and, subsequently provided limited opportunity for analysis. The rationale was 

that people in the 25 to 35 year age group were more likely to be, at the very least, 

beginning to engage with the news. At this stage of their lives, people are usually 

beginning to become self sufficient, are entering full time employment and are making 

major personal commitments, such as getting married, becoming parents and taking out 

mortgages. As a result, it had been anticipated that they are more affected by decisions 

made at government level and more likely to want to know how these decisions will 
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impact on their lives. This rationale was validated by the outcome of the research, which 

demonstrated a high level of news engagement amongst participants, and provided an 

insightful overview of the media habits and expectations of this age cohort. 

The purposive sampling method was adopted for selecting participants although the 

only pre-screening question was that those taking part have "some" interest in the news: 

it should be noted that very few people who were approached in this age group failed 

to qualify. This provided a broad range of opinions which would not have been 

achieved had the research been limited to people who were all highly engaged with the 

news. As soon as the disparity between the highly engaged and less engaged consumers 

became apparent, however, it was decided to create the sub groups, High News 

Engagers and Social Media Engagers to provide a deeper level of analysis. The High 

News Engagers were representative of those who actively consume a high level of news 

and who expressed an interest in news related to international news and politics. Social 

Media Engagers represented those who actively "post" and "share" comments on social 

media and who demonstrated that they had an interest in participation. This approach 

was useful for presenting differing viewpoints and preferences by comparing those who 

are highly engaged with the news and social media to those who are not. This device 

also provided a good framework for analysis and discussion. 

With regard to limitations, one drawback in the design of the study, which only became 

apparent during the course of the interviews was the demographic mix of participants. 

In an effort to interview as broad a demographic group as possible, a group of 

interviewees from the An Cosan educational centre in Tallaght in Dublin were included. 

An Cosan is an adult education centre for early school leavers where students undertake 

courses up to Degree and Masters level. The five people interviewed from An Cosan 

were a positive addition to the research, with two of them in the High News Engager 

category and one a Social Media Engager. However, the negative aspect to their 

inclusion was that they were all highly educated (two had completed a Masters degree), 

hence the number of participants interviewed in this study with a high level of education 

was not representative of the population. This group added much to the qualitative 

aspect of the study, however, providing some well observed and highly opinionated 

commentary during their interviews which was widely quoted in both the qualitative 

findings and discussion chapters. Possibly employing a purposive sampling method that 
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included participants with different educational levels might have produced more 

generalisable findings more representative of the population. 

In terms of any deficiencies in the questionnaire, one question that the majority of 

interviewees appeared to misinterpret was Question 14: "Is the personality of the 

presenter impo11ant to you on radio and television news programmes?" It had been 

hoped that this question would establish whether personality-led broadcasting 

continues to appeal to Irish audiences but, on a number of occasions, interviewees 

interpreted that the question they were being asked was whether it was important to 

them that presenters had a good personality. As a result, the responses from this 

question were not included in any analysis or discussion. 

Although there was a question included in the qualitative interviews related to paywalls, 

it would have been useful to also have included a quantitative question which 

established how many participants had paid for content in the past and how many would 

be willing to pay in the future. Although it was possible to extract information from the 

interviews, it would also have been useful to have more precise data for comparative 

analysis purposes. Future research could further investigate this issue. 

In conclusion, there were many positive aspects of the design and execution of the 

research that enabled the extraction of a broadly based data set. While the mixed 

methods approach of conducting both a questionnaire and an interview with each 

participant proved to be a labour intensive process, it was ultimately a fruitful exercise 

that enabled a detailed study of a number of nuanced concepts and themes which 

provided some elucidating insights into the mindset of this cohort. 
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7.3: Theoretical and Practical Implications 

Questions related to the importance placed on the value of being informed about the 

news were useful in establishing the different levels of interest amongst the group. 

Interestingly, all interviewees considered it important to keep themselves informed but 

there was a notable disparity in the value placed on knowledge amongst members of 

the group. Those who said that they regarded the news information they absorb as 

merely having value in the context of social conversations were in stark contrast with 

those who stated that they regard being informed as an essential tool that equips them 

to inform and influence others. The majority of participants, however, spoke generally 

about how they regard the attainment of knowledge as a form of personal empowerment 

which allows them to make decisions related to voting or supporting causes or 

campaigns. Each of the two latter groups are representative of the kind of "publicly 

oriented democratic subjects" referred to by Dahlberg (2011 :860) who are central to 

Habermas' model. Although the majority of participants were those who use knowledge 

to infonn their personal decisions rather than those who seek to influence others, this 

finding was nonetheless significant in that it provided evidence of a young Irish 

electorate who exhibited some commitment to the deliberative democratic process. 

The theory put forward by Enli (2008) and Jenkins (2006), that audiences now demand 

the right to participate in a media culture, was validated by the views of the group. 

Although the expectation that they were entitled to participate was very much in 

evidence, most participants, however, were disinclined to make contact with media 

outlets themselves. The reluctance of so many to actively engage with the media is 

central to the tenet of Finlayson's theory (2005) that "a collective actualization" is 

needed for a free press/media culture to thrive. As was clearly demonstrated in the 

interviews, although participants believe that they do have the access to the media 

which allows them participate, the majority choose not to do so. 

Although most participants in this study were active on social media, the majority was 

most likely to use social media sites (SNS) primarily for social purposes. The low level 

of engagement with Twitter meant that it was difficult to ascertain any meaningful 

insights into the motivations and rewards attached to engaging with this medium. Those 

who sought to influence others or to lend their support to social movement campaigns 

were more likely to do so on Facebook or, occasionally, by logging directly on to 
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campaigning websites. This trend supported the finding by Skoric & Poor (2013:200) 

that although SNS alone do not make people engage politically, they do provide a 

platform for those who are interested in seeking out like-minded people. 

One particularly interesting finding that emerged from the research was in relation to 

the tendency of some participants, albeit a smal1 number, to contribute to online forums 

outside of their offline networks. These contributors spoke about how they value the 

diversity of these interactions. One participant spoke about how he finds the discussions 

he engages with on his online networks far more stimulating than his online interactions 

within his own offiine network of friends and acquaintances. This finding reinforced 

Baek et al.. (2012) theory about how on line networks have the power to enhance 

democratic engagement because they cultivate diverse interactions and expose people 

to different views. 

The views expressed by one interviewee who was critical of the tendency to gravitate 

towards like-minded individuals online was more consistent with Patterson's (2013: 13) 

view of a new world order made up of "separate realities". Putnam's (2000: 178) 

concern that engagement online tends to be of a "single-stranded" nature is also 

relevant in the context of a number of interviewees who spoke about discussing specific 

issues such as world religions, the need for social change, weight loss, music and art on 

different online forums. While Putnam's (2000) thesis was that online interactions do 

not constitute communities in the traditional sense of how we understand communities 

to exist, it could be argued, in line with the view expressed by Baek (2012), that such 

forums provide valuable platforms for debate in a society in which an increasing 

amount of our interactions are moving online. 

Although the interviews for this study were conducted at the very early stage of the 

protests which were staged following the introduction of a household water charge in 

Ireland in January 2015, there was evidence to support Heame's (2015) theory 

regarding the power of the protests to politicize people who had never been engaged 

with any kind of civic campaigns before. Although none of the participants stated that 

they had been politicized by the campaign, the number who referenced the marches 

during their interviews suggested that, at the very least, levels of social consciousness 

amongst the cohort had been piqued by the campaign. In his theory on the power of 
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digital democracy, Dahlberg (2011 :861) wrote approvingly about the potential for this 

kind of "counter-publics" forum to empower the disenfranchised. His view contrasted 

with that of Albert Bandura (I 973: 145), however, who portrayed factional initiatives 

such as the water charges protest movement as being fragmented, rivalrous and 

ineffective. 

The most notable finding in relation to the views of participants about media 

communities was the number of pat1icipants who identified radio stations and radio 

presenters as the media platform most likely to cultivate a sense of community. This 

finding was reinforced by both Klein (2009) and Douglas (2004:23) who wrote about 

the power of radio to construct "imagined communities". The report conducted by the 

Independent Broadcasters of Ireland (JBI) in 2015 emphasised the enduring appeal of 

radio despite the amount of competition from online streaming alternatives and apps. 

The difference in the motivation to listen to radio and other forms of audio, outlined in 

the IBI report, identified the sense of informing oneself, attached to radio, whereas 

listening to other forms of audio focused more on escapism and relaxation. There are 

practical implications for those who work in and are invested in the future of radio in 

the findings related to the difference motivations for listening to radio compared to 

listening to alternative forms of audio. Those who listen to radio were shown to have 

a desire to "opt in" opposed to those who listens to podcasts, streamed radio and other 

forms of audio who are motivated by a desire to "opt out". The findings of this study, 

related to the sense of community attached to radio listening, also suggests that radio 

producers and programme makers need to be mindful of the reasons why people still 

listen to live radio. 

While most participants expressed a desire to be part of some kind of a community, this 

varied between those who identified with the community in their neighbourhood and 

those who sought a sense of community in their workplace or sports clubs. As was 

observed by Putnam (2000: 18), age is a determining factor when it comes to civic 

engagement so it is credible to assume that the level of community engagement 

amongst this group may increase as they get older. Many also spoke in positive terms 

about their online communities and those participants effectively illustrated the parallel 

drawn by Ostreicher-Stringer and Salmanson (2013: 596) and Dalton and Kittilson 

(2012:11) about interactions between both online and offline communities. 
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Analysis of the relationship between voting and civic engagement would seem to 

confirm Bandura's (1973) self-efficacy theory regarding the belief in one's ability to 

influence events in their own lives. Those who voted were twice as likely to "like" a 

political story or comment on social media and were also more likely to take part in an 

offline campaign or go on a protest march. 

The popularity of Facebook for general use and for news was in line with the Pew 

Research Centre Report (2015) finding that younger people are most likely to access 

their news on Facebook. The move towards mobile and away from laptops was also 

noteworthy amongst this cohort. Accessibility and immediacy were the two factors 

which featured most when discussing the appeal of mobile news. "Push notifications" 

sent by news organizations providing regular updates on breaking news stories were 

also widely regarded as a welcome feature. The find ing that this cohort also favour 

legacy media outlets and PSB for their news was consistent with the findings ofBardoel 

and d'Haenens (2008) and Raboy (2008) that PSB can continue to be relevant in the 

digital age. This finding is also ofrelevance to news producers in RTE and other legacy 

news organizations who are competing in the digital media landscape. 

One of the most notable trends that emerged from this study was that many who 

expressed a minimal interest in news stated they now find the news "hard to avoid". 

The impact which the migration online is having on the depth of engagement is another 

matter, however, and this elicited a far more nuanced response. While many admitted 

that they were more inclined to read long-form articles in print, others expressed a 

preference for online because it allows them to cross reference between stories and 

archival material. One interviewee who spoke in less positive terms about the sense of 

bombardment he feels online, however, echoed Ryfe's (2012:139) sentiment that, in 

the networked world, "information is abundant and attention is scarce". Overall, 

however, the findings of this study suggest that the levels of news consumption of the 

less engaged have been enhanced by the advent of on line news. 

Radio was referred to earlier in the context of its ability, as a medium, to create a sense 

of community. Although a music-based station emerged as the most popular amongst 

members of this cohort, a number of participants spoke about how their radio listening 

tastes are changing as they grow older and how they are beginning to gravitate towards 
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programmes that they are going to "learn something from". The discussion about talk 

radio is also worth highlighting because it elicited the most polarized responses from 

participants. Those who listen to this type of programme cited how they like hearing 

people present their own perspectives on a variety of subjects, whereas those who 

dislike it were passionate in their descriptions of what they dislike concerning the 

presentation style and content of talk radio. 

Another finding of interest was the preference expressed by the majority for listening 

to radio on a traditional AM/FM radio at home or in the car. This was consistent with 

the finding from the 2015 IBI (Independent Broadcasters of Ireland) survey that found 

that 78% listen to the radio through a "traditional FM radio at home or in the car". Most 

participants in this study also said that they were happy to listen to radio within the 

broadcaster's schedule. Although the international trend, particularly following the 

success of the Serial podcast in the US (McDermott, 2015 ; Roettgers, 2015; Titlow, 

2015), has been a move towards an asynchronous listening experience, this was not the 

case amongst those who took part in this study. The IBI survey also reinforced this 

finding and observed that, despite the growth and access to new media devices and 

music apps, there has not been a trend towards streaming, podcasting or rescheduled 

listening as might have been expected. The IBl's conclusion that the findings of their 

report confirm the complementary nature of radio and other forms of audio are further 

reinforced by this study. 

It was clear from this study that television continues to enjoy its dominance as a mass 

media platform. Although a small number of participants spoke about a preference for 

consuming news on some of the new digital stations, RTE One emerged as the most 

popular channel amongst the cohort when it came to consuming news. It was apparent 

that parental influence was also a factor amongst those living at home when viewing 

habits were discussed. Television debates and current affairs programmes were also 

cited as popular information sources in the run-up to elections, which was interesting 

to note in light of Sambrook's (2015) analysis of the challenges facing British 

broadcasters during the 2015 election campaign. Satirical news programmes proved 

popular amongst the study group although the motivation for watching this kind of 

programme varied from sheer entertainment to a complementary form ofnews viewing, 

a trend identified by Young (2013). 
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As was stated earlier, it is worth noting that the digital channels which Sambrook (2015) 

and Snoddy (2014) suggest are becoming a formidable force amongst youth audiences, 

have had limited success in attracting members of this cohort. This might perhaps be 

explained by the 25 to 35 year age profile of participants. A younger age demographic 

who fall more into the "youth" category might be more receptive to these new channels. 

The preference expressed by some interviewees who access news and video clips via 

Facebook, however, is representative of the new generation of news consumer who 

Castells (2010) observed is more likely to choose an "individualized" experience. 

The challenge facing the newspaper industry was clearly illustrated by the finding that 

just 3% of this group read a print edition of a paper "often". High News Engagers were 

significantly more likely to read newspapers than those from the general group. Those 

who read papers were also more likely to be living at home and, although many 

expressed a fondness for print, they also said they rarely buy newspapers themselves. 

Amongst those who still like to read print, many spoke about the appeal of reading 

weekend papers. Extensive sports coverage, quality photography, and in-depth analysis 

were features which participants cited as the reason they continue to read weekend 

papers. These observations were consistent with Usher's (20 I 4:238) assessment of how 

the New York Times' "second-day coverage " continues to attract readers. An interest 

in keeping in touch with local news and events was discussed by a few different 

participants in common with Kennedy (2013) and Anderson (2013) who wrote about 

how local news organizations are managing to keep themselves relevant in the digital 

age. Those who were less positive about print newspapers, however, expressed a 

preference for the online experience of being able to follow links to other stories and 

access archival material online. 

When asked to select the news categories which interested them most, participants 

identified domestic politics and international news as topics which they were most 

likely to follow. The level of interest in news of this nature displayed a promising level 

of engagement with the deliberative democratic process and the Habermas ( 1989) 

model which suggested that through engagement and discussion in the public sphere, 

"private voices could be converted into public virtues" . Although many admitted to 

having an interest in celebrity culture and gossip, a number of contributors spoke about 

a diminishing interest in this type of news. Some of those who identified this trend in 
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their own consumption habits attributed it to "growing up" and changing life 

circumstances such as starting a new business, career advancement or returning to 

education as an adult. Other participants cited external factors, such as concern for the 

well-being of the country, as a reason to keep in touch with the news. This resonated 

with Starr's (2011) thesis about why newspapers continue to have a role to play in 

combating corruption in governments and business. 

Williams (2012) view about how media practitioners need to remain attentive to their 

audience demands, was reinforced by the emphasis placed on trust by participants in 

this study. One of the results worth highlighting was the lower level of trust displayed 

by the older age group, the 311035 yearolds in this study. The finding that people become less 

trusting of the media as they grow older was also consistent with the findings of the 

Reuters Digital News Report (2015). Another group who were notable for their level 

of disengagement from both the mainstream media and social media were also those 

who selected "All the news media are much the same to me ". This group were 

consistent in their levels of disengagement with social media since all of them stated 

they would "never" post or share links to news stories on social media. 

Another notable trend which emerged from the interviews in this study was the ability 

of a number of interviewees to critique the media and question decisions made by news 

producers. Some of the most discerning participants identified trends and news items 

which caused them to question the values of media practitioners. Their scepticism about 

the way in which news is produced was reminiscent of the views put forward by the 

Glasgow Media Group (1985) that news is always a constructed "manufactured 

product ". 

Frustrating deficiencies in the user experience on media organisations ' websites were 

highlighted by a number of technically savvy participants when they were discussing 

their attitude towards news producers. It was interesting to note that such shortcomings 

also seemed to diminish the respect that interviewees had for the media organizations 

in question. One pa,ticipant who was very positive in his general assessment of 

Newstalk as a media organisation said that the station's online presence disappointed 

him and undermined his regard for the station. This experience was in direct contrast 
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with that of the audience who have been recruited by NPR in recent years as a result of 

its highly successful digital strategy (Pew Report , 2013). 

Although much has been written about the impact which "citizen journalism" has had 

on the media landscape, there was a surprising level of consensus amongst participants 

in this study regarding their perception of how individuals and agencies outside of the 

professional media sphere are contributing to the journalistic model. While many did 

engage, at some level, with stories and videos posted by individuals who were not 

members of mainstream organizations, the vast majority stated that they always tend to 

seek confirmation from a trusted media source. A number of contributors said that they 

are always conscious that "citizen journalists" may have an undeclared bias and can be 

selective with the footage they choose to post online. There was limited evidence 

amongst this group to support the theory put forward by Carr et al. (2014) and Allan 

(2010) about the power of"citizen journalism" to re-engage the disaffected and play a 

role in shaping an informed electorate. However, there was a sense that this new form 

of citizen-based reporting has established a presence in the Irish media landscape. 

The topic of media ownership evoked responses which varied from those who stated 

little knowledge of, or interest in, who owns the media to those who actively avoid 

newspapers owned by media conglomerates. The most impassioned response came 

from the interviewee who spoke about the destruction of journalistic integrity by 

business interests, a view also put forward by Kennedy (2013: 152) that many titles have 

become "hollowed out debt ridden shells". A contrasting view was that of the 

interviewee who professed a preference for commercial media organizations, on the 

basis that they are more efficiently run than State broadcasters. 

Many in the group were reluctant to credit the media with playing too significant a role 

in influencing their voting decisions, citing family and friends as more important. 

However, most participants acknowledged the media as a source of information in the 

run-up to an election. Those who did consider the media to be a strong influence 

referenced newspaper columnists and television debates as sources which impacted on 

their voting decisions. One participant complained about the evasive nature of political 

debate which was reminiscent of Fishkin's description of "the media saturated world 

of electoral politics" (Held, 2006: 234). Another reinforced the Reithian vision of the 
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role of Public Service Broadcasting when she stated that she relies heavily on media 

coverage to educate herself on the issues at stake during a complex referendum 

campaign. There was little evidence amongst this cohort, from an Irish perspective, to 

support Sambrook's (2015) contention that social media in the UK has challenged the 

broadcasters' place in driving the daily conversation during an election campaign. 

Another trend which emerged from this study contradicted the finding of the Reuters 

Digital News Report (2015) related to the willingness of the cohort to pay for content. 

Those who were most engaged with the news were more likely to be well disposed to 

being charged for content by media organizations whereas those who were vehemently 

opposed to the concept were in a notable minority. This was at variance with the Reuters 

(2015) finding that lreland had one of the lowest rates of paying for content. It was 

interesting to note that the impact which the availability of free content has had on 

media organizations was not a subject which had been reflected upon by even the most 

engaged participants. It is worth noting, however, that once the subject was discussed, 

a number did acknowledge that, on reflection, it was something which would concern 

them. This resonated with the approach taken by Cook and Attari (2012) who found 

that the response of New York Times readers, to the suggestion of paying for content, 

changed when they were presented with the scenario that the newspaper could go 

bankrupt without such a measure. 

The fact that a number of participants cited the New York Times and Wall Street 

Journal as some of the papers which they have paid for in the past would seem to 

substantiate Rieder's (20 I 3) assessment that quality, beyond accessibility, is still the 

factor which compels news consumption. The less engaged news consumers insisted 

that, because they are only interested in keeping up to date with the headlines, they 

would always be inclined to go elsewhere for free news content, if presented with a 

paywall. Other participants suggested that journa lists will have to become more 

resourceful and use models similar to the music and gaming industries to monetise their 

profession or that online advertising is the model for financing news organizations in 

the future. 
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7.4: Future Research 

As the adoption of new technologies becomes ubiquitous, a more broad based survey 

focused on emerging aspects of digital news engagement would be a worthwhile 

undertaking. The Reuters Digital News Report 2015 (Ireland) had some interesting 

observations related to the changing behaviour of news consumers. Of particular 

interest were the findings that shed new light on access gateways to news. One of these 

was that the starting point of a news journey is now less likely to be a brand homepage, 

and increasingly likely to be via a search engine, social network, email, or the 

lockscreen of a smart phone. This study was designed a year before the Reuters 

research was published so it is to be expected that the engagement levels of news 

consumers online would have evolved with the changing technology in that timeframe. 

Therefore, a survey into media behaviour and engagement should include more specific 

questions related to the consumer's journey to access and retrieve the news. 

As was mentioned earlier, this research was carried out at the early stages of the water 

protests. Although Hearne (2015) conducted a body ofresearch on the attitudes of water 

protesters, in light of the momentum the campaign subsequently gathered and the extent 

of coverage it received, the impact of the campaign would merit further research. As 

different to Hearne's (2015) focus on those who were themselves directly involved in 

the anti-water charges protests, a study which measures the perception of uninvolved 

citizens of the role played by the mainstream media and social media in the coverage 

of the protests would provide a more broad based study. 

A question related to podcasting might have been another worthwhile addition. There 

had been a podcasting question included in the pilot questionnaire but it extracted such 

a limited level of response from participants it was decided to remove the question from 

the main survey. In retrospect, there is a strong possibility that the older age group may 

have been more engaged with podcasts. One of the participants even introduced the 

subject of podcasting and wondered why a question related to it had not been included. 

The timing of the research, which was completed prior to the success of the ground

breaking American podcast, Serial, meant that podcasting had not yet begun to feature 

as a significant mass media platform. Since then, both as a result of the success of Serial 

and, from an Irish perspective, the Irish Times' investment in more audio output, 

podcasting has begun to feature more as a component in the media mix. Future studies 
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on the media habits of this age cohort should therefore include a question on podcasting, 

streaming and non-schedule listening, how much it has impacted on Irish audiences and 

how other news organizations are now competing directly with radio stations in the 

audio space. 

7.5: Conclusion 

The question posed at the beginning of this thesis: "The Impact of Digital and Social 

Media on the News Consumption and Democratic Engagement of 25 to 35 year olds" 

sought to investigate a demographic group which many media organizations are 

particularly keen to attract and retain as an audience. As has been discussed in this final 

chapter, the emergence of the digital media environment continues to impact 

significantly on the news consumption habits of the participants. 

All members of the group have embraced digital media and, for many, it has become 

an essential component in their daily consumption of news. It was interesting to note, 

however, that although there was little engagement with print newspapers, traditional 

platforms such as television and radio continue to feature in consumption patterns. 

Despite the emergence of digital streaming and podcasting for radio and the availability 

of a number of new digital channels on television, participants in this study continue to 

gravitate more towards live broadcasts on traditional radio and television devices. 

Furthermore, although it was apparent that "citizen journalism" has established a 

presence in what Bell (2015) described as "our ecosystem of news'', participants 

displayed a desire to receive their news from a trusted media source. Public Service 

Broadcasters (PSB) also featured strongly as a source which participants were most 

likely to engage with when they were seeking information prior to an election, a finding 

which concurred with Trappel (2008); Moe (201 0); Rabey (2008); and Enli (2008) who 

have written with conviction about the potential for PSB to thrive in the digital age. 

Another finding of interest was the willingness of most participants to consider paying 

for content in the future, in support of the theory put forward by both Rieder (2013) and 

Peck (2014) that readers are prepared to pay for quality content. 

One of the questions which is of ongoing concern to those with an interest in both media 

research and in the deliberative democracy model is whether our level of engagement 

with news is increasing or diminishing in the digital environment. The findings of this 
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study suggest that news consumption has increased with the ubiquitous availability of 

news in most Western societies. This was particularly evident amongst the least 

engaged news consumers who spoke about how news, for them, has become "hard to 

avoid". The findings related to the level of depth with which consumers now engage 

with news on digital and mobile platforms was more nuanced, however. ln terms of the 

news content which participants are most likely to consume, it is significant that there 

was a strong level of interest in international news and domestic politics. Many 

participants remarked on how their interest in news is increasing as they grow older and 

how their interest in entertainment and celebrity news has diminished. 

While much has been written about the participatory media culture, in which audiences 

have the opportunity to be active participants in the news making process, participants 

in this study displayed a low level of interest in engaging with the media or generating 

their own content. Although a belief in the entitlement to participate is assumed, and 

most were active on social network sites (SNS), the majority used social media as a 

communications tool or for passive media consumption. There was limited evidence to 

suggest that Web 2.0 has forged a new wave of activism but it was clear that participants 

who do use SNS to campaign or influence others were also most likely to be active in 

their offline community. This supported Gustafsson' s (2012) assertion that using social 

network sites (SNS) alone does not drive previously inactive respondents to political 

participation but that those who are already members of interest groups view SNS as a 

valuable tool for participation. 

The finding that those who voted in the last election were more likely to comment on 

political stories online and to take part in protest demonstrations was another significant 

finding. Participants showed an inclination towards political consumerism, as outlined 

by Boulianne (2009) but were less inclined to engage in more traditional political acts. 

Gil de Zuniga et al. (2014) contention that social media mediates the relationship 

between general Internet use and political consumerism was also supported by the 

participants in this study who showed a willingness to "like" comments of a political 

nature and to support campaigns on social media but are less inclined to engage in 

activism. The tendency towards more passive consumption online which was displayed 

by the majority of participants also further supported Finlayson's (2005) theory that a 
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successful deliberative democracy requires citizens to exercise their right to engage 

rather than just recognize it. 

The discussion related to community revealed that patticipants placed a high value on 

being a member of a community. For many, in line with Putnam' s (2000) theory about 

the power of face-to-face deliberations, many regarded their offline communities as 

preferable. For others, however, online deliberations provided them with a strong and 

valued sense of belonging to a community, which supported Dalton and Kittilson' s 

(2012) theory about how online interactions foster many of the same positive social 

capital traits that are produced by traditional in-person social networks. 

There was also some evidence to support Baek's (2012) theory about the diversity of 

online deliberations above those in offline settings. 

While the question of whether online engagement is replacing or complementing 

offline engagement is another concern, the role which social media played in garnering 

support for the water protest movement in Ireland in 2015, which was referenced by a 

number of participants, suggested that SNS have established themselves as a powerful 

tool for activists. Although the Paris attacks of 2015 happened after this study was 

conducted, the role which sites such as Twitter, Facebook and Instagram played in 

rallying support and disseminating information in the aftermath of those attacks also 

confirmed the importance of social media as a form of communication and as an 

information source in today's society. 

By way of conclusion, there would seem to be ample evidence in this study to support 

the assertion that digital and social media have enhanced the news consumption and 

democratic engagement of Irish 25 to 35 year olds. 
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Appendix A: Consent Form for News Consumers 

You are invited to join a research study to look at "How do 25 to 35 year o]ds 
engage with news in the digita] media environment?" 

This research study is being undertaken as part of a Masters by Research 
scholarship programme which is being supported by the Institute of Art, Design 
and Technology (IADT), Dun Laoghaire. 

If you decide to participate, you will be asked to answer a series of questions 
about your news consumption habits and your level of engagement in civic 
society. You will also be invited to express opinions about your attitude towards 
the news media. The questionnaire is expected to take about 30 minutes to 
complete. 

You can decide not to participate in the study at any time during the process. If 
you choose not to have your data included in the final study after the interview has 
been completed, you can do so by contacting the researcher at the email address 
below. 

For the purposes of data collection, a section of this survey will be recorded on an 
audio recorder. This recording will only be used for the stated purpose and will 
not be used for broadcast or any other purposes. All information will be treated as 
confidential and participants will not be named in the final written thesis. A copy 
of the recordings will be submitted with the thesis for verification purposes. 

If you wish to contact the research team for more information or to discuss the 
project at any time, you can contact the researcher, Fiona KeHy by phone at 086 
2479319 or by email at Fiona@cJockworkcommunications.ie. 

The lead tutor assigned by IADT to this research project can also be contacted by 
email at helen.doherty@iadt.ie 

Name of participant 

Signature of participant 

Date 
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Appendix B: Debriefing Form for News Consumers 

Many thanks for taking part in our research study: "How do 25 to 35 year olds 
engage with news in the digital media environment?" 

This research study is being undertaken as part of a Masters by Research 
scholarship programme which is being supported by the Institute of Art, Design and 
Technology (IADT), Dun Laoghaire. 

The information contained in your questionnaire and interview is being used as part 
of a data collection process. Approximately 30 interviewees will be participating in 
this first phase of the research. The information collected from this research will be 
used to inform the findings of the study and also to provide some quantitative 
statistics which will be tabulated and used as part of the study. This information 
will also be given to a further 10 interviewees who work in the news media prior to 
their interviews - which will fonn the second and final phase of the research for this 
project. 

For the purposes of data collection, a section of this survey was recorded on an 
audio recorder. This recording will only be used for the stated purpose and will not 
be used for broadcast or any other purposes. All information will be treated as 
confidential and participants will not be named in the final written thesis. A copy 
of the recordings will be submitted with the thesis for verification purposes. 

The submission date for the project is currently April 2015. If you would like a copy 
of the thesis, please do not hesitate to contact the researcher at the email address 
below. 

Should you decide that you do not want to have your data included in the final study 
after the interview has been completed, you can withdraw from the process by 
contacting the researcher at the email address below. 

If you wish to contact the research team for more information or to discuss the 
project at any time, you can contact the researcher, Fiona Kelly by phone at 086 
2479319 or by email at Fiona@clockworkcommunications.ie. 

The lead tutor assigned by IADT to this research project can also be contacted by 
email at helen.doherty@iadt.ie 
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Appendix C: Questionnaire for Pilot Research with 18 to 25 year Age Group 

Q I. What level of education have you attained to date? 
Junior Cert? 
Leaving Cert? 

Third Level qualification ... please specify? 

Q 2. Do you rent or own your own home or live with your family? 

Q 3. Are you currently working/studying/job seeking? 

Q 4. How many people in your household work either part-time or full-time? 

Q 5. Would you describe yourself as someone who is interested in the news? 

Q 6. What do you regard as news? 

Q 7. How do you consume news? 

Q 8. Do you own an i-phone? 

Q 9. What are your favourite programmes on television? 

QI 0. Do you come from a family who consumed much news 
and talked about topics in the news? 

QI I. Is social media a source of news for you? 

Q12. Are you interested in celebrity news or gossip? 

Q 13. Do you ever buy a newspaper? 

Q 14. Do you listen to news on the radio? 

Q 15. Do you download podcasts? 

Q16. Do you go on debate forums or read biogs? 

Ql 7. Do you discuss items in the news with your circle of friends? 

QI 8. Do you think your news consumption habits will change as you grow older? 
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Appendix D: Questionnaire Main Study 25 to 35 Age Group 

Section 1 

Ql. What age bracket are you in? 
Please Tick 

125-30 
30-35 

Q2. What is the highest level of education you have attained 
to date? 

Please Tick 

• Primary school education 

• Junior Cert 

• Leavina Cert 

• Post Leaving Certificate (PLC) course 

• Fetac certificate/qualification 

• Diploma 

• Bachelors degree 

• Masters degree 

• PhD 

Q3. What is your current employment status? 

Please Tick 

• Intern . Part-time employment 

• Full-time emplovment 

• Unemployed 

• Home-maker 

• Student 

• Currently attendinq iob traininq scheme 

• Unable to work 

Q4. What is your marital status? 

Please Tick 

• Sinqle never married 

• Married or civil partnership 

• Widowed 

• Divorced 

• Separated 
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QS. Do you have children? 
Please Tick 

Q6. In terms of your accommodation status, which situation 
best describes your current situation? 

• I am still living at home with my family 

• I am living in private/rented accommodation 

• I am livinci in State-owned accommodation 

• I own my own home 

• Other, please specify 

Please 
Tick 

Q7. Which description best describes your computer skills? 

• 
• 
• 
• 

Poor to averacie 

Averaqe to fair 

Fair to good 

Good to excellent 

Please 
Tick 

QS. What electronic devices do you own or have access to? 
Tick all the categories which apply to you: 

• None 

• A smart phone 

• A tablet device such as an i-pad . A laptop 

• A computer at work or college 

• A desktop computer at home 

• Games console 

• Other 

Please 
Tick 

that applies 
to you 
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Section 2 

Q.9 How often do you engage with the following types of news? 

OFTEN SOMETIMES OCCASIONALLY NEVER 
Sor more 2 to 4 times a Once or less a week 
times a week week 

a. International news 

b. National government and 
politics 

c. Local government & 
oolitics 

d. People and events in 
vour community 

e. Local weather and traffic 

f. Sports 

g. Business 

h. Science and technology 

i. Entertainment & celebrity 
news 

j . Crime 

k. Health and medicine 

I. Arts, Culture And Media 

Other 

Q.10 How often do you consume news? 

OFTEN SOMETIMES OCCASIONALLY NEVER 
Sor more 2 to 4 t imes a 
times a week week Once or less a week 

A On a desktoo or laotoo 
b. On a mobile device (such 
as a smartohone or tablet) 

c. From orint newsoaoers 

d. From rad io 

e. From television 

f . Other olease soecifv 
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Q.11 Here are some reasons people follow the news. Tick all the categories 
which apply to you: 

PLEASE TICK NO YES 
a. I enjoy talking with friends, family and colleagues about what 's 
haooenino in the world 

b. I need to for my iob or colleae 

c. I often find information in the news that helos imorove mv life 

d. I feel I have a social obligation to stav informed 

e. It provides entertainment 

f. I just like to stav informed 

Q.12 How often do you consume radio news? 

PLEASE TICK OFTEN SOMETIMES OCCASIONALLY NEVER 
S or more times 2 to 4times a 

a week week Once or less a week 

a. On a traditional AM or FM radio 

b. On a car radio 

c. On dioital radio 

d. On a computer 
e. On a mobile device, such as a 
cell phone or MP3 olayer 

Q.13 If you listen to news on the radio, please tick the station(s) you listen to news on? 

PLEASE TICK OFTEN SOMETIMES OCCASIONALLY NEVER 
S or more times a 2 to 4times a 

week week Once or less a week 

a. RTE Radio One 

b. 2FM 

c. Today FM 

d. Newstalk 

e. FM104 

f . 98FM 

o. TXFM 

h. Sain FM 

i. LYric FM 

i . Radio na Gaelteachta 

k. Anv local or community station 

i. Other ... Please soecifv 

Q.14 Is the personality of the presenter important to you on radio and television news 
programmes? 

Please Tick 
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Q.15 Do you have any favourite news presenters on radio and/or television? 
If so, please name them. 

Q.16 If you read a print newspaper, please tick the newspapers you read 

OFTEN SOMETIMES OCCASIONALLY 
PLEASE TICK 5 or more times a week 2 to 4 times a week Once or less a week 

a. Irish Times 

b. I rish Indeoendent 

c. Irish Examiner 

d. Irish Daily Star 

e. Irish DailY Mail 

f. Irish Sun 

a. Irish Mirror 

h. Herald 

i. Sunday Indeoendent 

i. Sunday Times 

k. Sunday Business Post 

I. Sunday World 

m. Irish Mail on Sunday 

n. Star on Sunday 

o. Sunday Mirror 

o. Sunday Peoole 

Other if so olease name 

Q.17 If you watch news on the television, please tick the stations you watch 

OFTEN SOMETIMES OCCASIONALLY 

PLEASE TICK 5 or more times a week 2 to 4 times a week Once or less a week 

a.RTE One 

b. RTE Two 

c. TV3 

d. Sky News 

e. BBC 

f. UTV 

a. Channel Four 

Other if so olease name 

NEVER 

NEVER 
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Q.18 If you go online for news and information, please tick the websites you use 

OFTEN SOMETIMES OCCASIONALLY NEVER 
S or more times a 2 to4 times a 
week week Once or fess a week 

a. www.irishtimes.com 

b. www.lndeoendent.ie 

c. www.rte.ie 

d. www.newstalk.ie 

d. www.theiournal.ie 

e. www.bbc.co.uk 

f . www.skvnews.com 

"· www.d;,ilvmail.cn.11k 

h. www.guardian.co.uk 

i. Other websites, if so please name 

Q.19 How often do you listen to audio content or view video clips on newspaper or other 
news websites? 

Please Tick 

a. Often - more than 5 times a week 

b. Sometimes - once or twice a week 
Occasionally - less than once a 

c. week 

d. Never 

Q.20 If you do ever listen to or view clips on newspaper websites, please name which sites. 

Q.21 How often do you read biogs about news or politics? 

Please Tick 

a. Often - more than 5 time a week 

b. Sometimes - once or twice a week 
Occasionally - less than once a 

c. week 

d. Never 

Q.22 If you do read news-related biogs, please name some of them? 
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Q.23 How often if ever, do you use the "player" function to listen back to a news 
item on radio? 

Please Tick 

a. Often - more than 5 times a week. 

Sometimes - once or twice a week. 

b. 
Occasionally - less than once a 

c. week. 

d. Never. 

Q. 24 How often, if ever, do you use the "player" function to view an item on 
television? 

Please Tick 

a. Often - more than 5 time a week 

b. Sometimes - once or twice a week 
Occasionally - less than once a 

c. week 

d. Never - about once a month 

Q.25 How often do you use the following social networking sites? 

PLEASE TICK OFTEN SOMETIMES OCCASIONALL V NEVER 
5 or more times a 2 to 4 times a 

week week Once or less a week 

a. Facebook 

b. Linkedln 

c. Twitter 

d. Instaaram 

e . YouTube 

f. Whatsann 
g. Other, if so please 
name 

Q. 26 How often do you use social networking sites to receive news on the 
following sites? 

PLEASE TICK OFTEN SOMETIMES OCCASIONALLY NEVER 
5 or more times a 2 to 4 times a 

week week Once or less a week 

a. Facebook 

b. Linkedln 

c. Twitter 

d. Instaaram 

e. YouTube 

f. Pinterest 

a. Other if so name 
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Q. 27 If you do get news on social media ... do you use it to? 

PLEASE TICK OFTEN SOMETIMES OCCASIONALLY NEVER 
5 or more times a 2 to 4 times a 

week week Once or less a week 
a. Read the headlines 
about stories in the news 
b. Click on links to news 
stories 
c. Post or share links to 
news stories 
d "Like" or comment on 
news stories 
e. Post my own news, 
ohotos or videos on a 

news organization's or 
reoorter's oaae 
f. Discuss issues in the 
news with other oeoole 

Q. 28 Do you ever use an application or "app" to access news or news headlines 
on a phone, tablet or other mobile device? 

Q. 29 If you answered yes to Question 27, please name the app(s) you use in 
order of preference and tick the box which best describes how often you use 
those apps ... 

PLEASE TICK OFTEN SOMETIMES OCCASIONALLY NEVER 
5 or more 2 to 4 times a Once or less a 

times a week week week 

Q.30 How often do you use Twitter to ... 

PLEASE TICK OFTEN SOMETIMES I OCCASIONALLY NEVER 
5 or more 
times a week 2 to 4 times a week Once or less a week 

a. Read news messaaes 
b. Tweet your own opinion on 
news stories 
c. Retweet news headlines and 
stories 
d. Follow individual news 
oraanizations or iournalists 
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Q.31 Which of these statements comes closest to reflecting your view on the 
media? 

a. All the news media are pretty much the same t o me 
b. I prefer to seek out my own alternative news sources 
c. I distrust the traditional news media 
d. I trust well established media outlets to bring me reliable news 

Q.32 Have you ever? 

YES NO IF"YES" explain the 
context 

a. "Liked" a political story or political comment on 
social media 

b. Taken part in an online camoaian 

d. Soear-headed a camoaian online 

Q.33 Have you ever? 

YES NO IF "YES" explain the 
context 

a. Taken oart in an offline camoalan/sianed a oetitlon 

b. Soear-headed a camoaian offline 

c. Gone on a orotest march or rallv 
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Section 3: 

Q. 33 Do you think the access which people have to the media now makes it easier to 
have your voice heard and/or make a difference in society? Please feel free to 
elaborate on your answer. 

Q. 34 Do you think that being knowledgeable about the news adds to your ability to 
contribute to society? If so, in what ways? 

Q. 35 Do you feel as if you are part of any kind of an on line community in which you 
share an outlook with other people who also follow or contribute to this community? 
Please feel free to elaborate on your answer. 

Q. 36 Do you think that media organizations such as newspapers and radio stations or 
radio shows can create their own communities around readers/listeners? Have you 
ever felt a part of such a community? 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, how 
important is this sense of community to you? 

Q. 38 Did you vote in the recent election? 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 

Q.40 Has the way you access the news media changed in the past five years? If so, in 
what ways? 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 

Q.42 Do you think your news interests will change much as you grow older? If so, in 
what ways? 

Q.43 Does it matter to you whether a news source is coming from a professional news 
organization or an amateur "citizen journalist" contributor and, if so, do you trust one 
source more above the other? 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? If 
so, what is it you like about them? 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the news? 
If so, which ones do you listen to and why? 

Q. 46. In your opinion, how do you think the news industry is likely to change over 
the coming years? 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
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Q.48 Do you think that news journalists and producers are in touch with your needs 
and desires - both from a content and usability point of view? Please feel free to 
elaborate on your answer. 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 

Q. 50 In the past newspaper purchase prices contributed to the wages of journalists 
and newspaper employees. Does it concern you at all that with so much free content 
online, that professional journalism as a professional may become untenable? 
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Appendix E: Interview Transcripts 

Interview No. 1 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yes, very much. In a matter of seconds of a question going out, you can get the answer 
in your hand .... and you can have an article there by someone to outline it all...and you can 
make your mind up without wasting any time. So you don't really have to think about it, 
do you know what I mean?" 
Extra question: "And if you wanted to contribute to it ... to be very active in terms 
of putting your own opinion out there •.. do you think you can do it easier now 
than you could have, say five, or certainly 10 years ago?" 
"Oh yeah, without doubt because you'd be able to get as much information about the 
topic...and instead of going 'I'm not really sure, I'll get back to you', it's an instant sort of 
thing." 
Extra question: "And do you really think you can make a difference doing that 
sort of thing?" 
Yeah. It's quicker, you can make the decision there and then, no delays, nothing. Just 
make your choice, decide and move on." 

He cites the example of his local football club which has an active Facebook page 
and which invites people to tweet in or post comments which he can then send 
on instantly to friends in Australia. He once took part in an offline petition some 
years back which was objecting to part of his club's pitch being taken over by 
another sports club. If that was now he says that that petition would be online 
and it would reach a far wider audience than the localized approach. 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, it does obviously. It broadens your horizons, It gives you different points of 
view ... like different reporters give you different angles instead of just one dimension. Say, 
if you were left with just one newspaper and you were reading that constantly, you'd be 
going for only one angle because that's the only information you'd be getting .... through 
social media now you can get as many different angles as you want, you can go search 
for. Like you can go from The Guardian to The Times to The Sun, you'd get 3 or 4 different 
angles for one story". 
Extra question: "And do you like that diversity ... like obviously what you get in 
The Guardian and The Sun is going to be very different ... but its interesting to get 
both angles?" 
"Yes, exactly ... because you'd look to see how The Guardian will get the facts rights 
exactly ... and whereas you go into the red-tops and Daily Mail .. .for a bit of laugh ... and see 
how they've got everything wrong ... but that still brings you back ... every day you go still on 
it ... looking on it." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Whats App is a big one for us basically. There's around 20 to 25 of us who are on a 

group of Whats App and we all went to school together but half of them are now living in 
Canada, Australia and America and that's how we keep in contact daily. And that's how it's 
linked to everything going on in around wherever they are is put up onto that...so that's 
how we keep in contact through that, so definitely, yeah." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
Question needed some additional explanation ... which included the additional 
question "When you're listening to Today FM or listening to the "Off the Ball" 
guys, do you ever have any sense that they're speaking my language?" 
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'Yeah, well that's exactly it there, speaking your language ... that's exactly how you feel 
because when you hear somebody like on Off the Ball talking about sport and then you go 
to RTE or somebody like Tubridy speeling on about the sport ... and he's mumbling and if 
you listened to him this morning say about the World Cup final, right...or you go and you 
listen to Off the Bal/ ... who would I tune into and who would I get the relationship against? 
Well obviously Off the Ball because they guide me through it, the same type of people are 
texting in who are asking the question that I probably was thinking or would like to know". 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
(Needed some elaboration to distinguish between online and local community). 
"To be honest with you, friends-wise, keeping that separate, our local community where 
we're living ... not really. I'm living where I am but I'm not really from that area ... so I 
haven't really got to know the whole local community. 
Extra question: "Where you grew up ... would that be more a sense of it ... ?" 
"Yeah, well, all my friends, where we grew up, we've all scattered, even just scattered in 
Dublin ... so the social media, Whats App, pretty much is how we stick together. 
You could go nearly 2 weeks without actually seeing a few of your friends and stuff ... but 
through Whats App, you're talking to them daily. As well, when they're abroad in Australia, 
you go a year or whatever without seeing them ... so that's where the Whats App brings in 
the lads who are away in Australia and stuff, it makes them feel part of the local 
community ... from that way because they're knowing what's going on daily in Ireland or in 
Dublin ... so that spills out for us even in Dublin with our friends, even through we're 
probably living 15 minutes away from each other, 20 minutes away, in other areas of 
Dublin, we still use the social media to keep in contact...because we wouldn't see each 
other that much ... if that makes sense." 

Extra question: And say what about the football club or that? Or have you moved 
away from that a bit? 
"It used to be big, the whole football club and the whole football community but since 
giving up football and everything, that's gone. I wouldn't still be in contact with the 
football team now ... because it's a whole new cycle of players and management and 
stuff .... so no, that's sort of gone." 
Extra question: And you've not replaced it with anything? You've not taken up 
any other sport like golf or anything? 
"Golf, eh, I'm trying but it's different. .. team is the big thing ... that's where you miss 
out...and you do miss that...that's the one thing." 
Extra question: "I suppose the whole Whats App things replaces it for you 
really ... " 
"Yeah, that sort of replaces the banter." 
Makes the same point again about the importance of the Whats App community 
to him 

Q. 38 Did you vote in the recent election? 
No 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
(Says that he has voted in the past) 
"To be honest with you, not really, no. Radio media, not really no. And it would go through 
the whole thing of trying to find your own story. And I'm really bad at it when it comes to 
that and it would only be like 2 or 3 days before you go 'Oh crap, I've to vote' .... and then 
I'd go digging around, having a little read ... but it wouldn't really sway me to be honest 
with you." 
Extra question: "What would then? Would it be canvassers?" 
"I can't stand them, no. Even if it was like 'Vote Yes' or 'Vote No' and a guy came up to 
promote 'Yes', I still wouldn't listen to him. I think they're a waste of time. I like to do it 
myself." 
Extra question: And would friends and family have a sway? 
"That would, yeah, I think that sort of does with everyone. I'm still registered up in Mount 
Anville, in my family home. I'm still in that area so if it's local elections or that, I'd ask 
them because they'd be getting the canvassers in and I'd be a bit outside that. I'm not up
to-date on it." 
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Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Big-time. Absolutely, it's a daily ritual now. You wake up in the morning and from the 
time you've say gone and left the house, you've already checked the news on Whats App, 
the sports news, the gossip columns, it gives you the top line back pages of all the sports 
so you get the bullet points before you read anything." 
Extra question: "So would you do that over breakfast, when you're having a cup 
of coffee or whatever, you'd kind of zap down though it? 
"Yeah, I zap down through it. You'd scroll down. The BBC, it does the gossip things so it 
gives you the back page of all the sports, like bullet points of what's going on, you 
probably get about 30 or 40 of them and then underneath each bullet point, there's the 
link to the relevant newspaper so it gives you, you know, Guardians, Sun, Mail, 
everything ... so that's how I go through it. 
Extra question: "And is that on your phone?" 
"Yeah, that's on my phone and then I go through RTE news, see what's in the news and I'd 
scan that in the morning time ... and then, sort of mid morning, when I'm having my break 
for about 15 minutes at about 11 o'clock, I'd go back into that and then by the time you 
come back at lunch-time, the story that you were reading at 11 o'clock has been updated 
and there's more info on it ... so, it's sort of, it's a continuous thing throughout the whole 
day. It starts out in the morning and goes right the way through." 
Extra question: "Do you think that you're getting more news now than you would 
have in the past?" 
"Yeah, I'm looking into more things now ... that if you were on a newspaper, you'd just skip 
over it. Like even through the business section ... say, years ago if you'd opened up the 
Irish Times business section, it would be in small writing and there'd be all these charts 
and everything and, it would be ''Nah, that's the end of that'~ .. but now if you're into the 
Guardian, say, you get links sent through and I don't know what they've done but they've 
sort of spun it and they're spinning it that it's relevant and easier to read ... and then it can 
send you off to a totally new link of something that's current and relevant to what you 
were reading ... and that knocks you on to another thing. Whereas a newspaper just gives 
you that one thing and then you're stuck so then you'd have to go off and start looking 
looking for more ... so the online stuff, it does help." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
(Since he had already touched on this .... additional question asked "do you think 
that the depth at which ... the degree to which you might read a long form 
article ... do you think that has lessened or increased?" 
"It's a bit of both. The way it is now, it gives you the taster of it and it gives you the option 
to go in and go more in depth. So say if you were to read like the Daily Mail or the RTE 
News, they would give you, if you were reading it on your phone or Online, it is sort of, 
what is it, 300 or 400 words of a story? But then you can go into The Guardian or The 
Times or something that would give you more in depth of it...so there is an option of it..." 
Extra question: "And would you take the time to do it, would you do that?" 
"During the day, it would only be around lunchtime that I'd get into stories but then it 
actually spills out then .. .in sort of evening time. Evening time would be the thing, I sort of 
spend an hour reading stuff on my phone on the i-pad. During the whole day, you sort of 
mentally mark things and say 'I'll come back to that~ ''I'll come back to that' and that 
could be a whole list of stories I'll come back to read. It could be sports, news, it could be 
celebrity stuff, business stuff, it could be anything. And then I do end up sitting down and 
spending an hour reading. And I could forget about something but I could then find 
something and you end up reading that as well. So that's actually become part of my 
ritual, it's a daily thing, after dinner, I sit on the couch for about an hour and that's it." 
Extra question: So it's like folding over the 3,000 word article in the features 
pages in the Irish Times in the print edition? 
"Yeah and instead of doing just one thing, I get around 10 or 12 stories in." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"It does change ... but there are certain topics that will never change. Sport obviously, my 
interest in that will never change. I've probably actually got more interested in sport due 
to the social media, like that, because I've got into Major League Baseball and American 
Football. That's the thing ... if you have any inkling or any curiosity about any sport or 
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anything, you find it, you'll find any information about it, you can now find out about it 
online and that's where you'll read about and say 'Oh Jesus, that's actually a/right' and 
once you read about it, there'll be a clip to click into to watch and then that starts, the 
interest starts from there ... and that's how I started building Major League baseball." 
Extra question: "So that was purely online? It wasn't so much that you went to 
the States and you went along and thought it was great and started researching 
it more online?" 
"I saw one or two games on the 1V and stuff and then I was talking to a few friends about 
it and then, yeah, it was me just getting curious about the whole thing and yeah that's 
pretty much it. I'm into it about 3 or 4 years now. Everyone looks at me as if I'm a bit 
crazy when I talk about it...but it's all good!" 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah well you would trust you know papers like The Guardian ... you would trust that more 
than sort of the citizen journalist or the blogger. I wouldn't be ... not sort of nervous ... and 
say Tm not believing what they're saying' ... but I would sort of sway to the bigger papers 
to get my information really ... and then I'd follow up with the little papers to get the little 
on the ground facts .... so I would sway to the bigger papers. (laughs) I'm probably wrong 
but..." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah. The Daily Show with Jon Snow and Never Mind the Buzzcocks and Mock the Week 
which is pretty funny and then The Republic of Telly and, then on radio, I'd listen to all the 
Gift Grubs and stuff like that." 
Extra question: "And would you consider that a good source of news or would 
you look on it as like a little twist on the news?" 
"Ah that's more like a little twist, it's just entertainment like. A lot of them just take a 
serious news story and take a different angle so that's why I like it." 

Q,45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"I can't stand them. The Adrian Kennedys and stuff. Even when Off the Ball on Newstalk 
do their call-in sometimes after big matches or they do it on Today FM after the 
Premiership games on Saturday, they do it with Michael McMullen, I can't stand it. I know 
its sports fans - who are people like myself ringing in - but there are certain things that 
you just go 'No' to. 
Extra question: "What, is it too repetitive?" 
"Too repetitive and they're normally diehard fans who will just not bend ... like any Liverpool 
fan will just not give Man United a compliment sort of thing and the Liverpool fan will just 
keep going and going and going and it just goes in one direction whereas if you have a 
news reporter doing it, I'd rather listen to a news reporter doing it because it's his job, 
he'll give the angles ... instead of talk shows which will go for just one angle from one 
person even though the radio presenter is trying to twist it to make it all round, it's not, I 
wouldn't even listen to it." 
Extra question: And what about 'Talk to Joe' .... don't you ever want to talk to Joe? 
(Reference to Liveline on Radio One} 
"Jesus, no." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I couldn't even tell you how it's going to be. If around 10 years ago, you'd said to me that 
you'd be lost without your phone ... and that you'd be able to click and if you had any news 
question about any news topic in the world, I'd have said 'Yeah right, fair enough ' but in 
10 years, I can't even tell you. I'm looking forward to it though ... interactive, virtual, sort of 
stuff, that's what I'm going for!" 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
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"Not really. It doesn't bother me. I just literally go for the content and if the content isn't 
up to scratch, then I couldn't be bothered." 
Repeats this point again that "It's all about content". 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"There's everything there and there's probably a hell of a lot more. You don't have the 
time to read everything so you can get sort of overloaded with the information. I suppose 
you sort of get into a routine as to how to get the information, you probably have your top 
five places to go to get your information and once you hit those top five, you probably 
wouldn't go any further ... unless it's really some big news article ... so you lay your own path 
out ... and I do think they have laid the path out to get you reading but, again, you do get 
some apps and websites that can overdo it and you do lose interest...but on the good ones, 
like my top four or five websites that I don't think I'd ever shake off really." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for in the future? 
"You have to buy the app for the online Irish Times and I've no problem paying for that if 
it's a once off and even if it was more like a six monthly, I'd have no problem, or yearly, 
no problem ... but if it came to it that it was like a daily payment, I'd have a problem with 
that." 

Extra question: And you know your long-form articles ... the ones that you flag up 
daily, if it were to cost you 50 cent to go off and read a 3,000 word article, would 
that slow you down do you think?" 
"Eh, yeah, It would, probably yeah because when you think of it, just say if it was 50 cent 
and I was sitting at home and my routine is 10/12 articles, that's 6 euro a day ... you'd be 
talking maybe 50 quid a week ... of reading that material, so that would really slow me 
down ... but if it comes down to a monthly subscription and I knew what I was going to get 
and it came down to a monthly payment and I could read all I want, then I 'd look into 
that, yeah. But that might cut me down, say if I have 10 or 12 apps, that might cut me 
down to 1 or 2 .... and then I'd have to pick and choose and then that would see all the 
small ones dying." 

Q. 50. In the past, newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a profession may become 
untenable? 
"That's the whole online advertising, that's where they make their money ... they get their 
act together. If you've got a really good website where people are constantly going, then 
that will help, the newspaper has to go and fill their slots, that's the way of funding it...it's 
up to the advertising department of that website to fill their slots. It's not probably a great 
way to rely on ... of doing it but to be honest I've never really thought about it. That's 
probably a bad thing . It's probably a bit greedy but I'd be 'Give me the information, I don't 
care' and not even thinking of where it's corning from. In The Guardian, I would follow, 
you know, there is some journalists that are smashing journalists like and everything ... but 
I couldn't tell you what they look like, who they are, I just see a tag-line and say 'I'd read 
him' but I wouldn't know what he's getting paid, it wouldn't even come in to my mind, 
'How is he getting funded?' 
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Interview No. 2 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah I do because things get around the world so quickly now with social media that 
more people get involved." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, well having the knowledge makes people have more of an opinion because they 
know from every angle what they want to know so they go for what they want." 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"I am not really. I guess I am on Facebook and stuff and I am members of groups to do 
with my college course- physical therapy- and that so I kind of share things to do with that 
but other than that I don't really like sharing things on social media. I like to stay private." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"No I guess I just listen to have it there in the background and it's nice to know what is 
going on but I don't feel like I am part of a community with it at all. " 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yes my local community". 

Q. 38 Did you vote in the recent election? 
"I didn't I missed the last one". 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"The media actually wouldn't help unless it was something bad that I was hearing about 
the person. With the last one, I was going to vote but I was working till late that 
evening .... so I would go by them calling around to my door and reading their leaflets 
myself." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Oh yeah, I would do a lot more on line now. A lot of the articles I would be reading would 
be through links that I would see on Facebook." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah as I have grown older. Like I would be reading things that interest me, instead of 
just reading the paper for no reason- I would go straight to the articles that I want to 
read. I wouldn't be reading everything now- I would stay away from the things that would 
depress me." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yeah it will ... it will evolve .. .I will become more interested in things that become more 
relevant to me or relevant to people around me." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
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"I probably would be biased towards professional news. Not sure why I guess just because 
I think they would be more reliable because they are such a big organization rather than 
just one person. Do I trust them? Yeah I guess I do trust them, take their word for it." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"I would watch them if they are on like .. .I don't watch anything religiously. I don't actually 
watch that much TV." 

Q.45 Do you listen to radio "phone-in" shows as a source of Information on the 
news? If so, which ones do you listen to and why? 
"I actually kind of hate phone in shows so I try not listen to them. If they are on, I have to 
listen to them. For light listening on the Dart to work I would listen to SPIN 1038 when 
they are talking about topics. Some of them are quite informative, others I find annoying 
and I would turn them off straight away." 
Adrian Kennedy? "Hate it, hate it, and turn it off straight away." 

Q. 46. In your opinion, how do you think the news Industry is likely to change 
over the coming years? 
"I don't know. More online obviously. I would say they will be getting rid of the 
broadsheets." 
Would you buy newspapers? "You see my family would have them at home. So if they 
are lying there I would read them every day. I love to go to the property section and read 
how property is doing and I get the free paper on the Dart on the way to work so I read 
that. 
Likelihood, it will be all online. If my parents were not buying it I wouldn't be buying it, I 
would be going straight to my online resources." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"No it doesn't matter to me, I wouldn't know the difference." 
RTE or BBC? "No it doesn't matter. " 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"They would yeah. The ones that I look up, the ones online and the apps - I get what I 
want from them. I go on and I click the articles that I want to read and yeah they cater to 
what I need. " 

Q 49. Have you ever paid for news content or a news related app on line and could 
ever see yourself paying for news content in the future? 
"No." 
Ever? "Well if the topic Interested me- you know what was in the paper." 
Paywall? Or a monthly fee? "I would probably go for a service that is free at the 
moment but eventually if they got rid of papers you buy in the shop I probably would 
subscribe- pay 8 euro a month." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"No I actually, never thought about it that before. You obviously think about it in the 

music industry and how they lose out because they are getting everything online 
nowadays but I actually never thought about it between journalists and the paper." 
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Interview No. 3 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah, I would say so, definitely, I mean I would say gone are the days where we are only 
television fed and we are only privy to information that corporate news channels want to 
let us hear. Now we have free reign, we have access to the myriad of websites out there 
that are actually really saying something, being honest." 
Extra question: And do you think you can actually make a difference ... being able 
to access the news? 
"I do yeah, OK so it's what you do with it afterwards and I think people may be .. . and 
myself, as I said, I've gone on a couple of marches or whatever ... and you know I would 
voice my opinion through Facebook or Twitter or if I see wrong doing in the world ... and, 
you know, try and have pub talk with my friends about wrong doings of the world but 
that's probably the extent of it. I mean I'd write songs, as I'd say, if I'm inspired by wrong 
doing, a human rights issue that might inspire me to write something ... but other than that 
I don't think enough is being done with the news. Now we have the truth, we are getting 
closer to the truth, the truth is more accessible for us but I don't think, people or society is 
working on it to make any changes." 
Extra question: So that's not so much a fault that you're making of the news 
organization, Its more people themselves? 
"Yeah, its humanity." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Definitely yeah. And I think that this is the generation of being privy to the right 
information, like I say, and if it's just a case of being like 'How is it going to come out in 
the wash?' then it's maybe going to be another generation before people are actually doing 
something." 
Extra question: When do you think that will happen? "The optimist in me says I 
would love to see it happen but, like I say, when I came home in June on a Sunday ... the 
first Palestinian march, I felt really proud, you know, proud Irish people are all marching 
the streets of Dublin in solidarity with a human rights issue and there were thousands of 
people and I thought 'OK this is the start of something' and I think that it was happening 
in cities all over the world but then it sort of petered out and I think that there are a lot of 
other human rights issues happening that do sort of get pushed under the carpet a little 
bit like all the stuff that's happening in Syria at the moment, Uganda and the Congo ... we 
don't really hear too much of what is actually happening ... you know there should be just as 
many protests for that." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah, well, like I said, a couple of those petitions that I signed, you know there is one the 
Advid one where now I think it's up to something like ... they have 5 million signatures 
around the world basically and its 5 million signatures petitioning against various ... it could 
be the likes of protesting against what is happening in Gaza or it could be you know to 
have our voice heard against something corporate. But they are all incidences, like the last 
one ... Monsanto the big pesticides company in the US, a big petition against them and their 
lobby Is obviously very strong and there was something like 5 to 6 million signatures 
against what they were doing and some law that was about to passed in the United States 
got blocked because of it...5 to 6 million people saying no." 
Extra question: So it's very much people power online? 
"Yeah, exactly. Another one I would be very much involved in would be the One Campaign 
-It's about eliminating third world debt and every week or so you get another update of 
what is actually happening and there are X number of million people that are now getting 
involved in It... so yeah I think there is starting to be a bit of a buzz." 
Extra question: So I suppose this isn't all Irish people, it isn't localized, it's a 
global community of like-minded people? 
"Exactly, and the Advid one, you can actually, when you sign, you can, if you want, put in 
a little comment. It has the flag of Ireland or whatever and every second/millisecond 
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there's another, like Canadian, German or whatever, all these different flags representing 
the countries and the person's name and their comment. Stuff like that- I think its brilliant 
and a bit of a buzz." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Yes, I think that there's a lot of it unfortunately ... and I'm sorry to sound so cynical about 
it, but I do think that a lot of mainstream media is corporate driven. I think that a lot of 
journalism can be unfortunately quite restrictive as well because it can't ever really be 
objective - it's not that often where it is very much objective ... if it is politically motivated or 
if there is a corporate interest...which there has to be because a lot of media outlets are 
corporate owned ... so there's a spin and I would be a little bit wary of what is coming from 
mainstream media and what sort of community they are trying to create. Like I said 
earlier, Miriam Lord or Roisin Ingle or that's maybe more on a jovial level, but the likes of 
Matt Cooper who is on a more serious level. The kind of stuff they're talking about, they 
are very much trying to engage in what's happening in communities and to try to better 
educate us as well. And yes, I would feel a sense of community by reading what they are 
saying because they are writing very articulately about what's actually happening in our 
community." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"OK, well living in Berlin I'm sort of on the fringe. I feel a little bit on the fringe because 
my German is limited as well, I mean I am having a lot of discussion with my English 
speaking friends as well. .. so I mean in Berlin they seem to be a little bit more proactive, 
the Gaza marches were a bit more extensive ... maybe they are not as passive as us Paddys 
but, like I said, humanity is too passive in general. I think there is more of a tendency to, 
we will give out about. . .just like when you're in a restaurant in Ireland and the service is 
bad and you give out about the service but when the waiter comes over and says 'Is 
everything okay?' and you say 'It is okay'. Or giving out about the injustices in the world 
with a pint in our hand saying 'Slainte' and its almost forgotten about a few minutes later 
so .... getting back to your question .. .Yes I would have felt involved here, I would have been 
just as much involved here as anyone else just in those sort of discussions, dinner table, 
pub discussions or whatever." 
Extra question: And how about removed from that kind of activism- your sense of 
community ... obviously you're living away from where you grew up, your 
neighborhood- so I suppose it's hard enough to establish a community that 
quickly where you are? 
"Yeah, well that's it, I mean I am involved, I am writing music for some other people as 
well and I was doing a lot of gigs when I got there first...but kind of like a travelling group. 
Same here, I am involved musically still, so each time I have come back to Ireland, I have 
been involved with people that I have been working with on music for years, so there 
would be that community I would be involved in ... but in terms of actually making a 
difference in the world and activism ... and how to be a better activist...I guess I would be 
disenfranchised from it a little bit. I do kind of feel I am in a bit of limbo state at the 
moment." 

Q. 38 Did you vote in the recent election? 
"No, I wasn't here so I didn't, but the general election of course I did." 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"No, not really actually. r would tend to ... if I'm totally honest with you .. .I would have 
listened to what my folks would have to say and my grandparents aren't around anymore, 
my grandma actually just passed away last year so she was the last one to go so they 
were actually always quite informed so I would have liked to have listened to what they 
would say. I never really, I would never have gone mainstream political parties ... would 
have rooted out independents as well to see what they would have to say and, actually, I 
pretty much voted independent all the way in the last election." 

Q,40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
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"Well yeah, like I say, I was buying the Irish Times a lot, and if not during the week then I 
was certainly buying it at the weekend so I'm no longer buying print media. I was taking 
the Luas to work quite a bit before but I never really tuned into the likes of the free Metro 
stuff or whatever they were - that's just an ad's freebie paper. So I don't really read any 
print media apart from books anymore. I was always logging onto the Irish Times site and 
I've been doing that for a long time and since I've been living in Berlin, I'm no longer 
getting the RTE News, and before I would have been watching the 9 o clock news a lot of 
the time." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"As I say, because I am in this limbo state, I find that it's only when I come back to 
Ireland that I get impassioned by what's going on a bit more because I come back to my 
roots again. Whereas, over there, I'm sort of busy doing other stuff and doing my work out 
there and other than the likes of reading my books and checking out the Irish times 
website every day, I guess I don't get as heated as I would here. I sit on the couch a lot of 
the time ... I'm sitting on that couch raging at the 9 o clock news and what's going on." 
Q,42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I hope I'm going to become better informed. You know, like I say, I don't have TV in 
Berlin, which is great because I've been reading more prolifically than I ever have ... so I'm 
maybe reading more and, as an artist, will hopefully be translating that more into song, 
seeing if maybe a couple of my songs could make a difference. I wrote a song about 
Dublin city for example and how much it has changed and how lost Dublin is ... and maybe 
how values might have been lost with the Celtic Tiger boom and how we need to get back 
to our roots a little bit. Yeah, stuff like that." 
(Talks a bit more here about his song-writing work). 

Q,43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah, I would say, if it's an amateur journalist, a lot of them have free rein so they can be 
a lot more objective or subjective depending on their persuasion but they are definitely not 
as restricted. It really depends on who it is that I'm reading but then again the likes of 
Matt Cooper and Fintan OToole, I would really listen to and read what they have to say. I 
guess I would be mixed." 
Extra question: But in terms of bloggers, let's say the London riots and Arab 
spring - very much watershed moments, people were able to post their own 
materials ... 
" ... Yeah when it came to that I would have been tuning in to what the amateurs had to say 
moreso than the mainstream, definitely." 
Extra question: And in terms of trust ... you figure out yourself who to trust? 
"Yeah, I do, and I do still check out a lot the likes of Robert Fisk, Noam Chomsky and Chris 
Hedges, those guys I think are the ambassadors of truth these days. They are mainstream 
as well, of course, but they're only mainstream because they've been so against the 
corporate spin for so long that they've become popular. They have something to say and I 
would trust them and, actually, they echo similar sentiments as well, they voice injustices 
that are happening at a particular time. You know I would tend to kind of bounce between 
the 3 of those guys. They all generally seem to be speaking a similar language so I would 
very much trust what they would have to say." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Not a lot, I mean when I was here obviously driving to work a lot every morning I would 
have listened to Gift Grub. I think Mario Rosenstock is a genius and, yeah, I mean very 
much a spokesman for the spirit of the times, you know, hilarious and his take on various 
political figures or mainstream figures was always really good. And the last one, I don't 
know if he is involved, well it's the lads from the Apres Match who did the Irish Pictorial 
Weekly, that's a genius show. Outside of those, no, not really." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
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"No, never really. Well, it's only because I don't listen to that much radio. I listen to 
general radio but it's only for music but no." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I would hope I would actually listen to what people are trying to say moreso than 
listening to what they are told to say from corporates. So, yeah, I would love to think that 
it is actually, it's getting back to the roots of real journalism, which is in my view, what it 
should be and this will probably sound really na'ive, it should convey the truth instead of 
having an agenda or telling people what they want to hear and I would love to think that it 
would be leaning closer towards the truth ... people's feet on the ground, the numbers on 
the Gaza marches or whatever. People really are trying to say something and I think that 
if more of an opinion is voiced from the community's, maybe that will alter how responsive 
mainstream media go about their delivery of news." 
Extra question: And obviously people are out there ... and their feet are on the 
streets •.. but what's the disconnect there? Is that not breaking through? Like you 
were out marching at the weekend ... do you feel RTE etc. just aren't reflecting 
that in their coverage? 
"Stuff like that...RTE are dreadful for it, I was at one of the marches before for the bank 
bailout and the reporter was saying there were hundreds of people but, there weren't, 
there were thousands of people on the first march - stuff like that, I think that's a bit 
cynical, that point in particular, I would find it questionable. But I do think that, in 
particular, you have an issue like Israel/Palestine because of the Jewish influence in 
mainstream media in general, a lot of people's opinions have been, I think, misinformed 
and very much misguided and I think for the first time, this is just one case in point, I 
think, for the first time, most of the mainstream media outlets were really pushing the 
Gaza piece, you know, that this was actually an enfringement of human rights and this 
was a giant attacking its much weaker neighbour ... which was the first time I really tuned 
into those words that were echoed throughout mainstream media ... whereas it's usually the 
whole thing of' Well its Hamas's fault...and this is Just a nation which has a right to protect 
itself' which is a sham. So stuff like that, yeah I think they listened and have been 
listening a little more when it comes to that." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"I would say that most of them would be in touch with humanity's needs, in general, but, 
like I say, they are restrictive. They have got a corporate message they have to 
communicate, they cannot just cart blanche give their opinion. So I think that whether 
they know where I'm coming from or not maybe that's not really that relevant ... it's how 
they can communicate and which messages they are allowed to put out." 
Extra question: And how about from a usability point of view- it's all changed so 
much, everything has become much more accessible, do you think that has 
become optimized? 
"I mean, there is so much information, as I said, now available more so than ever before. I 
guess the optimization of it is how it filters through and how people really want to make a 
difference and how they really want to change their lives and see the world. When you say 
usability do you mean the actual physical access to news? 
Extra question: Yeah, like some people might say to me that sites like the Irish 
Times are cluttered and hard to find your way around ... let's say compared to the 
New York Times or The Guardian - so would you have any thoughts on that? 
"I actually like the Irish Times website, but I do think it can be a bit cumbersome as well if 
you're trying to root out videos, whereas the likes of The Guardian site, it's all about video 
nowadays, they are definitely leaning towards video media moreso than the Irish Times, or 
the Independent, I think they might be a bit lagging there from an Irish media 
perspective, I think that, yeah, they would be jumping ... not jumping on the 
bandwagon ... but it'll be more video." 
Extra question: "So are we looking at news organisations rather than 
newspapers?" 
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"Yeah and I think, also, there will be other sites similar to YouTube where people are now 
posting their own videos so we live in a video era and, yeah, it will certainly be more video 
orientated and more amateur video will be posted and I think there will be sites you know 
the likes of YouTube but even YouTube are becoming a little bit more restrictive but I think 
there will be with more video sites, amateur video sites, conveying the news. They can 
judge for themselves as opposed to being shown a snippet from a news site." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"Other than actually buying newspapers, no. And I think very few people - I think we live 
in an era now where people expect the news for free, they do not expect to pay for the 
news. So I know very few people that even, obviously I do know some people that would 
buy - I just go onto the Irish Times website, I'm not actually a paying user of the Irish 
Times website ... most people I think expect to get it free. So the advertisers .. .! guess are 
the people who pay for it. 
Extra question: So if they were to introduce paywalls or pay a nominal fee a 
month ... ? 
"There will always be media outlets and if people start charging for those, there are 
enough people hungry enough to ... and creative enough nowadays ... to put up their own 
sites. It's just like I'm a musician and no one pays for music basically so it's hard as a 
musician to actually make money out of making music and convincing people to buy, but 
a) I guess that's the challenge and b) it means people are just going to have to be more 
creative about their delivery of either music or whatever medium they are trying to push 
out. How do they get an income? They have to work it out." 

Q. SO In the past newspaper purchase prices contributed to the wages of 
Journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"I really think they have to. And, dare I say this, it's just like me as a musician, the 
conventional method of someone pouring their heart and soul into a piece of music or a 
piece of literature or whatever it is and pushing it out there and hoping that people will pay 
for it is, I mean it's hard to actually, I mean hard to convince people to buy into or part 
with money these days, with any media form because everyone expects it for free. And 
like the myriad of other song writers out there, we have to be creative about how we can 
find our revenue sources and I think, unfortunately, like you say the mainstream form of 
journalism remuneration is untenable and needs to change and journalists have to be 
creative themselves about how they make their money ... the likes of Matt Cooper here 
piecing his books together, Robert Fisk does the same - he pushed out books of his articles 
that he has put in the Independent and they are really good and I would buy that and I 
know a lot of other people who would. So I think that it really depends on the journalist 
and how creative they can be." 
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Interview No. 4 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I think it probably is easier to make your voice heard ... but I would question heard by 
who? Because I think it makes it easier for other people to kind of see your opinion ... but 
does it really go anywhere or does it really have an effect on anything? I don't think it 
does. I think other people reading your comments who are also commenting ... it all just 
kind of stays there, it doesn't really ever go anywhere." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, I mean I suppose it does, absolutely. I mean I think if you're informed about what's 
going on, either in your own country or your own community or wider than that, it...you 
know it helps you make decisions about how you feel about things that are happening in 
the world or how you would feel even on a local level, if you think about voting for people 
in the local elections or general elections, you do need to be informed to make those 
decisions. You know, knowing what's going on and how people feel about it. Who you 
might be voting for, for example ... rather than just having a biased opinion in your head, 
about someone you don't know well, going like 'I'm not going to vote for him because I 
don't like him', you know rather than it actually being more informed. So I suppose yeah, I 
think it does." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"I suppose Facebook is the only one but that's not...that's very social rather than ... you 
know it's not really- I don't think ... I don't feel like I belong to any sort of community other 
than Facebook for a social side." 
Extra question: You don't feel like it defines you or is part of who you are or 
anything? ... "No." 
Extra question: So it's just a tool for keeping up to date? .... "Yeah, exactly" 
Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Well yeah they absolutely can and I suppose I have felt part of it maybe, sometimes you 
might .. . occasionally I have texted into radio stations. So I suppose if your text gets read 
out, for example, you kind of feel, 'Oh they got my text' and they read it out and now 
everyone knows what I think. You know, I suppose I have only ever done that very 
occasionally but, I suppose, it is possible to feel part of that and they are able to create 
this little kind of mini community ... whether it just be for an hour of a show or longer 
term ... obviously on an ongoing basis." 
Extra question: And is there any particular station/show that you would be 
inclined to text into? "Well TXFM or 2FM basically are the two I listen to the most". 
Extra question: Would you identify with any particular presenters? "Well I suppose 

Will Leahy, yeah." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"I suppose the only community in real life that I would feel part of is really work. Because 
I don't really have a sport or have anything like that so I suppose other than work its 
very ... I suppose it is important because I'm here more often than not. It is important 
because I am here right now, if I moved jobs it wouldn't be important. Do you know what 
I mean so it's just because you're in it." 

Q. 38 Did you vote in the recent election? 
"Which one? The local? Yes" 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
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(Required additional explanation here). 
"I would have more read the material, yeah and looked up, I suppose, I would have 
looked them up online but not debates ... moreso to see what they stand for or what they've 
done ... so I suppose more their websites or the parties websites to get information on this 
but not really you know .. .! wouldn't really pay too much attention to debates or going to 
meetings, you know to see what they had to say, it was more to see who they are and 
what they stood for and what they thought." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah I suppose it has because of smartphones .. .I don't even know if I had a smartphone 5 
years ago or, if I did, I think I only got it about 4 years ago so I suppose definitely having 
a smartphone, having access to the apps, more immediate news ... yeah, I get push 
notifications .. .! don't even know how it happens, I get these random messages on my 
phone from The Journal saying, you know, whatever .. .'Malaysian flight crashed'. You kind 
of go ... 'Oh God, I wouldn't have known that had happened for another hour before ... but I 
got it much quicker.' So I think it is easier to access the news now and I suppose it keeps 
me more informed because I have it on me all the time whereas previously I would have 
had to access my news on the computer or to go buy a paper. So it's easier and I suppose 
I feel more informed now about these issues than I did 5 years ago." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah, I suppose I've gotten more interested in ... in kind of world news and Irish news, just 
in general, in terms of it rather being more fluffy, I've gotten more interested in, you know 
more serious issues, I guess, and that's probably just an age thing, I'd say, more than 
anything else. 
Extra question: The business of mortgages and all that? ... "Yeah absolutely." 
Extra question: Just when we were talking about that, you know, your push 
notifications and how there is obviously lots more news coming at you. Do you 
feel, though, you're consuming it in any less depth ... would you be inclined to 
read long form articles? Would you have space in your day? 
"I think no, I wouldn't be inclined to read long articles. I think that I prefer shorter 
snippets of news unless something grabs my attention or I am particularly interested in 
that topic. So I suppose, I feel like I'm informed, yet probably not at a very deep level as 
an overall of what's going on and then I would delve in if something particularly interested 
me, you mentioned mortgages, you know, which is something I would absolutely be 
seeking information out about and reading articles on. But I suppose it's hard to judge 
because if you say 5 years ago I wasn't really informed .... it wasn't like I was going and 
reading a paper cover to cover, you know I wasn't really reading a paper at all, so I think 
now I may feel more informed even though it may not be at a very deep level. It's still an 
overall awareness I suppose which is better than no awareness at all." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yeah I suppose it has already changed for me. As you constantly move into different 
phases of life different things get more important to you. So I suppose it will change. Do 
you mean the interest or do you mean the way you act? .. 
I suppose both, the types of news and the level of engagement .. .''I mean, I 
suppose it's difficult to tell whether you'd have more time or less time ... like I don't have 
any kids at the moment for example ... but if I was a working mother with two or three kids, 
would you have less time possibly to consume media? You know, so I guess I would like to 
think that with the way I can access at the moment with it so easily on my phone that I 
would still be able to do that." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah, I think slightly I would think the BBC is a trusted kind of source. I would trust them 
a bit more, but it's not that I would dismiss the other ones as 'They don't know what they 
are talking about: I mean sometimes I have to even kind of catch myself and be 
like ... 'What? Who is this? Do they know what they're talking about? .. But I wouldn't 
completely dismiss it, I would still read it and accept it." 
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Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Never mind the Buzzcocks .. .I would like and watch but that is probably one of the only 
ones that I would watch but I wouldn't really seek it out I suppose if I came across it I 
would watch it but it's not something that I really think is important 
Extra question: Or Cal/ans Kicks on RTE radio? ... Yeah I wouldn't really watch any of 
that... 
Extra question: Or Today FM or any radio programmes like that? No I don't, I 
sometimes I find it really cringey and not really that funny. I suppose, as well, it depends 
if I'm informed on the subject or not because then if you're not really informed then you 
don't really get the jokes, you know that kind of way so I wouldn't really watch them." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No, not at all." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I suppose print may become less and less important which I think is bad but, in saying 
that, I only buy a paper once a week and not even every week but I try and buy the Times 
on Saturday. So I suppose it is funny saying it's sad but I don't really contribute to 
purchasing one every day. But I think that obviously is a huge thing that's going to 
change. I suppose it's only going to get more immediate, you know, easier. And I think it's 
possibly and this is already out there, and I'm probably just not really aware of it, but I 
think it will probably become easier to filter what you are interested in, you know with 
everything being so broad and you trying to find the bits that really interest you. I suppose 
it's funny, I have never researched into doing that but I would imagine it will become ... I 
think to do that now you need to go and figure out how to do it...I think it might become 
easier in the next few years to do that. .. you know what I mean?" 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"No, not really. I think it's more about the way its presented and the way ... as I say the 
personality of the journalist or the personality or the image of the company that is giving 
you the information rather than it being state owned. 
Extra: So the more trustworthy and established kind of names ... that would be the 
kind of things you're looking for ... moreso than public sector or the Dennis 
O'Brien empire? ... 
"Yeah, I wouldn't really have thought about that and I don't think that it wouldn't really 
effect my choice." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah, I mean I don't know if there are any gaps, as I say there is so much out there ... so I 
guess they are in tune with what I want to see because what I see is what other people 
want to see as well. So I suppose, I would never feel like .. 'Oh god the news is never for 
me'- I'd never think like that. I think that they do cover generally ... there's so much out 
there, so many different ways you can consume it and different opinions you can get on 
the same topic. You know I think that they have it pretty much covered. I don't know if I'll 
be saying that in 5 years time when there's something new and I'll be like 'Oh they didn't 
have that before' but I can't think of what that is ... if you know what I mean?" 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No. Could you see yourself? .. No, to be honest it is funny, I'd prefer to go and buy a 
paper than to pay 2 euro online to read the paper online. I think it's more tangible, you 
have a physical thing for your money whereas if you have to pay the 2 euro online and get 
it, I don't know, I just feel like I could have got it for free somewhere else." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
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much free content onllne, that journalism as a professional may become 
untenable? 
"Yeah, I mean I never really thought about that before you said it there. It's a really good 
point, I mean I never really made the connection between you paying your 2 euro for your 
paper and It funding the journalists and whatever else. That's a very good point and I 
think it's, yeah, it's bizarre. I suppose so much stuff is free now, I don't see it ever going 
back to 'You have to pay to see this content'." 
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Interview No.5 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I mean it's easier to have their own voice with social media ... and they can record and 
even on the Sky app you can do your own sort of bulletin to a degree and post it on there 
and different things. I don't know if it actually makes a difference ... if you're actually heard 
or anything, but I suppose it gives people a chance to voice their opinion and let other 
people have their own judgements." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"To a degree I suppose. But I wouldn't say that I am, that interested in it. I think there is 
a tot of news that is relevant to me and relevant to my local area or it affects me - I 'd be 
more interested in it. If there is things .. .! find there is too much world news ... and I'm not 
saying that's bad but sometimes you can watch certain news channels ... they-, he UK news 
channels. there is a lot more focused on international news and around the world ... whereas 
the Irish stations I find are ... there is more focus on the country that you're living in and 
what affects you here and now at that t ime. Or things that are happening in government 
here ... or things that will affect me as a citizen in this country, than necessarily what's 
going on in the rest of the world." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah but I wouldn't use Facebook for airing my own opinions on things. I only really use 
Facebook as a person viewing other things or a person keeping in contact wit h friends and 
family from back home. I wouldn't really use it as a forum where I would discuss much, 
my own personal views, or for discussing or posting comments about things that are going 
on in the world." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I wouldn't say I ever felt part of it...but I can see that people do get that ... otherwise they 
wouldn't be tuning in or listening or buying these things on a regular basis if they didn't 
feel that they were buying into something ... or that they like to listen to a certain radio 
station ... or read a paper. They tune in because of that personality or that person that's 
writing that article. They like their style or what they have to say or they have some 
affiliation with that person ... that their beliefs may be slmilar .... but I wouldn't say personally 
I would, I suppose I read a certain type of a newspaper or follow someone on the radio 
just because I like their actual personality not necessarily like their views. I would listen to 
more lighthearted things anyway than necessarily real sort of current, hard faced t hings. 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah, I suppose my work and my home life are two main things, I suppose, so I do feel 
I've built up a community since I've moved over here and same in work as well- there's 
two sort of communities I suppose- I don't know how that relates to news ... ? 
It's a slightly related thing, it's just how people engage and how their knowledge 
then contributes to that, and if you regard it as important to have that sense of 
community ... 
"I think it's good to have a community where you know other people , where they know 
you, your kids know them, they grow up knowing these people and are part of everyone's 
lives. It's nice to have that community spirit and do things together and separate ... and 
advise people on "Don't do this" or "Don't do that. " 

Q. 38 Did you vote in the recent election? 
No 
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Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"I did vote the previous time and 1. I didn't vote because, I personally, I suppose it's my 
own choice, I didn't go out of my way to get enough information to get an informed choice 
of who to vote for so therefore I thought 'I don't want to go there and be ticking boxes'. 
And, also, I don't think the way that the voting system is done is particularly fair. Yeah I 
just don't think it's a great.. .. I think it does just get to a point where you are just looking 
at a face and ticking a box and especially this first and second nomination, I just don't 
think the majority of people, hand on heart, don't know what those people stand for or 
what they want. Like we get this local magazine and each of them would have a bulletin 
that fits in there, or whatever, they come knocking at your door ... but they just want your 
vote .. .for not listening to what you're actually saying, I don't think. Or actually going to 
change something that effects the people who lives in this area." 
Extra question: And would you have gone out of your way to find out? 
"I did the first time when I voted. I did actually read the literature that came in. Some of 
them knocked on the door and I spoke to them and I did a bit...then maybe I could have 
gone further ... but I tried to get the jist of it and have an idea of who I was going to vote 
for before I went and then the next time I just didn't really make much of an effort to be 
honest." 
Extra question: How did you do it that the first time? 
"I read the pamphlets, things on the news on the broader scale of things and a few people 
who come knocking at the door ... but I find that they don't want to listen to what you want 
to say ... they just have their spiel and off they go. I think the majority of people, when 
voting, they don't really know what they're voting for." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah, I'd say I was probably more the person that would buy an actual newspaper and 
read it and now I can't remember the last time I bought a newspaper. The only time I 
actually physically read a printed newspaper because there would be one lying around at 
work or on the train to work that day someone handed me a Metro or something like 
that...but previously I thought I would go and buy a paper but probably actually maybe 
longer than 5 years ago now. But then, saying that, I suppose since I don't buy it I'm 
probably less informed than when I did actually read a newspaper. I think having the time 
to do it, before, I got the Tube to work so I had an hour to sit there so I had the time to 
read and read whereas now I don't think I have the physical time ... it's only when I come 
home I could sit here and read a paper but I don't so that's why I only follow it on my 
phone like headlines and brief snippets or the main bullet point of the story." 
Extra question: And when would you get those? 
"Throughout the day on my phone. During the day, if it vibrates or whatever, I might just 
look at it there and then and it flashes up on my screen what the headline is or something 
that's gone on, just the two sentences ... and maybe on my break or whatever if I have seen 
something interesting then I might go actually into the app and read the story or 
whatever." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
{This question covered in previous answer) 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Probably, I'd say that something that's changed before, if I was single or me and Fiona 
had more time to probably read things and look at things. I quite like watching the news 
but now I'm just never in at the time ... but at the times when they're on .. .I'd be doing 
something else so I wouldn't necessarily watch them but I suppose, as my circumstances 
change, as I get older I probably would start to watch it or follow things and read things 
moreso than I probably do at the moment." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"It doesn't bother me but I definitely think there's too many things especially on all these 
sites where they are sort of makey up things ... or someone's put them together or you can't 
trust who's edited this or what they're saying. But then equally I think sometimes even on 
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a genuine news channel, you don't know if you're always getting the full story or if it's a 
one-sided story or anything. I wouldn't necessarily distrust it, because it's on BBC or Sky 
or whatever that its 100% the true correct version of that story. But, I would probably 
more likely trust it from that than I would say some post on Facebook or some other 
media site I think." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Not recently. I used to watch Have I got news for you? I don't really watch any of those 
sort of things anymore." 

Q,45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No, I can't actually stand those to be honest. I know when I came over here, there was a 
lot of Adrian Kennedy on late at night that people used to go on about. I think those kind 
of things you get people coming on and ranting and raving." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"More of online than physical. I think more people read it on a tablet than actually buy a 
paper. But sometimes it's just convenient I suppose but I think a lot of people, hand on 
heart, would rather actually read a physical paper but it's just more convenient to have, 
most people are carrying around a tablet or a phone or something and it's just there where 
you can read it and also pick and choose what sort of filter, what you're interested in and 
what you want to read rather than have to scan a whole paper. And also the ability to flick 
between different sources instead of 'J buy this paper because my dad bought this paper', 
or you find this paper that you think is more your political beliefs and you stick with that. I 
think on media sites, you can flick between different organizations and groups." 
Extra question: And you were saying you use this Flipboard app? 
"Yeah, I just like the way you can tailor it to your own personal interests and whatever so 
you don't have to scan through all this other stuff. You know every time you go on, well it 
may not be everytime, something comes on and I may flick through ... at least it's within an 
area that I'm interested in. 
Extra question: Do you think there will always be print editions? ...... I think there 
will always be people who want to buy a printed paper but I do think it will just get less 
and less and less. 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Not really because I think even if it's via BBC they're still there to make some sort of 
profit at the end of the day or somewhere along the line so I think I'd treat it as the same. 
I wouldn't really pick and choose between them." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"I think the style of the apps ... like some I've used .. .I think some are more user friendly 
than other ones. Some I still think are basic compared to other ones but they're all sort of 
developing, I suppose. The only thing is if they keep going and going and going, you're 
going to get to the point where by my generation, there will be something else and it goes 
too far, if you know what I mean, to keep up to date with all these things. It seems to be 
like now there's always another sort of strand to this media on your tablet and on your 
phone that you've got to keep up with ... I mean some people are interested in that and 
would keep up with every single latest little bit of technology or type of media reporting .. .! 
don't know if I would .. .! think it has to come to a point where it has to level out for a bit." 

Are news journalists in touch with the needs of the consumers? I don't 
know ... sometimes the formats are a bit oldy-worldy. It needs to be aimed a bit more at a 
different age group sometimes, I think, or maybe that's just the different types of 
newspapers that you go towards. Maybe sometimes it's a bit too serious. I don't know, me 
personally I would just want to know what the headline is and then a brief synopsis of 
what the story is about...not a whole big spiel with this opinion and that opinion ... more sort 
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of like what is actually the story and what is going on ... that's what I'd rather like ... the 
apps ... sometimes I find with printed newspapers you read through an absolute rake of 
stuff just to get the bare bones of what the story is. 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
No. Could you see yourself? .... ! think if I was, I think you can sign up to receive the 
actual paper on your thing. That's something I would maybe, if I knew I hadn't got the 
time or if I was getting the train again then I would consider doing that but, at the 
moment, I wouldn't because I wouldn't have the time to read them. Like my parents, they 
get their Sunday paper deliver every Sunday to their house but they're still reading it on 
Friday the following week and it's out of date. That's what I was trying to say previously, 
like the Metro, it's short, precise and to the point...and you can quickly go through it, get 
all what's going on in the world, if you know what I mean. Instead of having to go through 
pages and pages and pages. Back to the question ... not for now but maybe in the future, I 
probably would sign up to something. 

Q. SO In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah, I see what you're saying. I don't even think like that. I think that most people that 
get things on the internet, I think are less likely to want to pay for it because you think 
you can google anything or look up anything ... you don't need to necessarily go towards 
one paper or sign up to that paper because you can goog/e that story anywhere. And I 
think as time goes on people probably will think that the paper should be on there for free. 
But I see where you're saying, somewhere down the line, someone has got to get paid 
some sort of money ... but I don't know how you would go about doing that to be honest, 
bar charging you to get it. But there's too many other avenues to go down to get hold of 
that story or what's going on. 
Extra question: It's not something you have particularly given thought too? 
"No and I don't think people necessarily have nowadays the time to actually physically 
read a lot of content. You're reading so much stuff at work or going through so much stuff 
I wouldn't necessarily want to do that at home. I want something more I can switch off 
sort of thing, I suppose, but that's where I suppose you've got the news on the TV and 
things like that." 
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Interview No. 6 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Definitely, I think it's becoming a lot more popular. I think people are showing a lot more 
interest by downloading apps and they have access to it 24/7 as it comes up in everyday 
life." 
Extra question: Any you know the way it's a two part process now ... do you think 
that people are actually making a difference by doing that sort of thing or what 
would your opinion on that be? 
"Well yeah, as it's a lot more accessible now. I think when it was only the 6 o'clock News, 
people had to be at home at 6 o'clock to watch it and that was it till the next day. Now 
they have access to it on biogs on the internet in two minutes ... and on Facebook, you can 
share it and post it to your other friends so I think it is a lot more accessible." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yes. How? I'm not sure, but I think you need to have a knowledge of the news to find out 
what's going on and to have an opinion on something. I think you should be up to date 
with, especially your own community and the area of the country you live in. You need to 
know the politics." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Oh definitely, 100%. Everyone will be there and you will always have access to it so if 
somebody liked something it will automatically be shown to your friends. So, I'm not sure 
how to phrase it, sorry what was the question ...... (explaining) .. In regards to news or in 
general? 
In general. Oh yeah, definitely because you can keep in contact with people, if friends 
move away, you still sort of feel connected to them ... like someone from your own 
community ... if they move away from you, you still sort of feel 'Oh they're from my 
community original/y ... so they're still part of me". It doesn't really feel like they've moved 
or anything." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? (Explaining 
the question) 
"Yeah, that's definitely evident with the amount of listeners and viewers they would get in 
and the callers ... they feel connected to it so they would call in. The amount of people that 
have opinions that will express them on radio shows, I think it's amazing. You wouldn't 
think it, but a lot of people, they might not have a conversation with you about it face to 
face ... but because they have that barrier of, they are on the phone, or if they are ringing 
in ... their identity is kind of concealed ... so they might express more about a certain subject 
without that barrier." 

Q. 37 Do you feel as if you belong to any community in your daily fife and, if so, 
how important is this sense of community to you? 
"Yeah definitely- it's my safety net. My community is my safety net, once I'm there I feel 
much happier. I don't really like leaving the nest- I'm more of a home bird." 
And are you very involved in sports? 
"Well yeah, I ran the youth group down in the local church. I volunteered there for nearly 
two years and I was the senior leader of it so we used to just organize games and fun 
nights for the young- I think it was like first to second years would come ... and there would 
be XBoxes and pizza nights and whatever they wanted to do so that's how I would have 
spent my Saturday nights." 
Would you see yourself moving away from that and into a different kind of area 
in the community? 
"Yeah, well I think because my family is all here so we are all within 10-15 minutes of 
each other so to move further than that...my sister actually only recently moved to about 
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an hour away, she is down in Kildare, but it was almost like a big shock to everyone. We 
were like 'Oh god what are we going to do, it's an hour away' because we are so used to 
always being here ... but now that she has moved it kind of broadened that expansion and 
like ... I can maybe go over there it's not too far away ... " 

Q. 38 Did you vote in the recent election? 
Yes 

Q, 39 If you did vote, did the news media help you to decide who you voted for? 
"Yeah, it did, the leaflets that come in the door, there's too many of them, they just go 
straight in the bin ... so it would definitely be the websites and on the TV they would have 
the conferences between the two .... the debates. It would be the debates that I would be 
watching. It would be through, radio, TV, that I would get my information rather than the 
handouts." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Definitely, well you have your apps now. So there at the click of a button, you can get the 
news 24/7. I have Sky News and it flashes every time there is breaking news or there is a 
big heading. For instance, all the Oscar Pistorius stuff, it is huge at the moment...it will 
flash up on my phone step by step what happens so you just can't really get away from it. 
So I think that's completely changed .... 
Is that a good or a bad thing? "I personally love it because I like all that sort of 
stuff. .. the Sky News app ... it was the first thing I downloaded when I updated my phone- I 
love it. Now other people I know who have it think it's a pain in the ass ... they're like 'I 
don't like this ... get it away from me ... I don't need to be told bad things every ten seconds. ' 
So I think it really depends on the person .... 
And I suppose you have the choice ... you can unsubscribe if you don't like it 
"And you can turn off the notifications ... so I don't know why these people aren't turning 
them off ... but, yeah, so I think that's completely changed but I think it's the way 
technology is going as well." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Probably, not so much. In the past...! would sit and watch the news in the evening ... but I 
wouldn't be rushing home for it kind of thing ... and definitely years ago, I wouldn't have 
been doing that, sure I was only 20, I was probably out gallivanting rather than sitting at 
some watching the news." 
Extra question: And you still buy quite a lot of newspapers? ... "Yes I buy them every 
week. So I buy them every Sunday just to go through them, find out everything that's 
going on even though I still would have been updated during the week .... " 
Extra question: And is that to read kind of more long form articles ... that sort of 
thing? "Well yeah, it would just be to get more of an insight into a topic or the topic of the 
week ... or to catch up on bits of news that you missed out on ... you haven't had time to read 
or that sort of thing." 
Extra question: Do you ever feel that you're not getting enough depth with the 
type of news that you are getting during the day? "It would kind of be a specific, 
they would word it in a way where you would want to read more but they only give you a 
bit and now you have to watch the actual news and there would be more on at 9 o clock or 
whatever. But I think they go into it in a lot more detail with a hard copy and, you know, l 
would believe it more. So you can watch the news all you like but when you read it...it kind 
of sits with you better, so you can read it and read it and analyze it rather than watching 
someone say it." 
Extra question: Is that why you like print newspapers again-... its kind of hard to 
read on a small screen? .. "It's kind of more you'd sit waiting for someone or if you're 
going to a meeting or if you're sitting trying to go asleep so when you read the news, it 
appears you're actively going to do that rather than if you're bored - so I think it sinks in if 
you're reading it better to reading it on a small screen which you're flicking all the 
time ... and I think newspapers have a lot more insight into stories than news flashes or 
websites or Spin where they make it sound more dramatic than it actually is. 
So, yeah, I am definitely engaged now, I don't know if that is a good or bad thing but I 
genuinely do like reading the news- I am one of the only 25 year olds who will admit that, 
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as, kind of, I would say, it wouldn't be as cool. .. but I like keeping up to date with all the 
topics." 
Extra question: And ease of access now .. do you think if it wasn't as easy would 
you? ... "Yeah, I think a lot more people are up to date now because of all these apps that 
are available and they are free so you can just click in a read whatever you want to read. 
The Daily Mail would be a lot different to RTE News Now or The Journal or the Sky News 
app ... so you can pick which kind of news you want to read and I think it gives you more 
variety ... so more people are going to use it." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yeah I would say it will. I would say I will be a lot more into it, into the political 
aspects ... like I would read them ... but I wouldn't be interested in that sort of area. it's just 
now I read it because I like it but when I have to like it when I'm older to make decisions 
about my own house and my own water tax and my own property tax and all that stuff 
that's coming in now .. .! will have to ... and I don't know if now I do it because I like it. .. when 
I'm older ... when I have to do it...will I like it as much then or will it be something that I 
don't like to read? I don't know if I put that in a really awkward way ... so it might become 
more of a chore . ..like at the moment, I do it because I want to do it, it's not something 
that I have to do ... to have to read up all these new things that the Government is bringing 
in or debates and all that sort of thing." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Personally, I would probably trust the main news more than I would trust one 
journalist...even though I know that the journalists are probably part of the news ... once I 
see they are part of Sky or RTE News, I would be like 'Oh they must have the facts' but 
then again I probably would listen to what the journalist would have to say ... but I would 
probably take it more on board if it was from a main news channel. 
Extra question: Or even people who are posting up their own biogs or videos to 
YouTube ... they're not journalists ... "! think you definitely have to take everything with 
a pinch of salt so I would listen ... but I kind of would be a bit hesitant...well, you know, 'I'll 
check the news' kind of thing, I'll check to see if this is backed up." 
Extra question: So it's important to you to know the background of a source? 
Yeah 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah, Mock the Week, I would watch Mock the Week .. .League of their own .. .I would watch 
them. 
Extra question: Tell me what it is you like about them and would you consider 
them a source of news? ... "! think it's just funny, it makes serious topics funny, so a bit 
light hearted entertainment...but still kind of topical so Mock the Week would take the main 
news items of the week and sort of mock them and it's just funny and a bit of 
entertainment and still news at the same time. 
Extra question: And how about radio stations- do you ever listen to Gift Grub or 
any of those "No, I probably wouldn't listen to any of them." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Oh yeah I would listen to the Gerry Ryan show .. .! would have listened to that ... and Ryan 
Tubridy .. .I like them. I think it's because I like what other people's opinions are on a 
certain topic would be ... and you know you're sitting at home saying 'I don't agree with that 
person' or 'Yeah I completely agree with that person or they should have put it this way' 
but, yeah, I find that really interesting." 
Extra question: And Liveline on RTE would you ever listen to it? "Yeah I would." 
Extra question: Or Adrian Kennedy and Chris Barry ... or any of those? ... . "Yeah, I 
definitely would" 
Extra question: And do you think you learn much from them? "Well they'd be on 
when I'm in the car, I would have them on as I'm driving somewhere ... so it's kind of 
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like ... I'm not 100% listening ... but it's there, like I am still listening but not 100% ... but I 
wouldn't be sitting at home with a cup of tea just listening to it." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Oh god, I could not tell you. It's just within the last 5 years exactly, it's gone from these 
apps that you can have. I mean I know I keep going back to the apps but that would be 
my main source of news would be through these apps ... so I mean you wouldn't even have 
had an app for that 5 years ago ... but if that's how much it has advanced I don't know what 
it's going to be like in 5 years." 
Extra question: And how about newspapers do you think they'll still be around in 
5 years "I don't think so, yeah well, you see, I keep them just to keep snippets and 
stuff ... so I cut bits out if it's like a sports section so I would have to do it for my sister or 
for my granddad whose an actor ... so I would have to cut that out and keep little files and 
folders so that's why I would be getting the print but if I could get them digitally I probably 
would because they are free on these devices, they are free on the tablets, they are free 
on the phones and I know you are probably getting more insight into them by having the 
paper printout...but they could probably advance by giving you the papers online. I 
suppose it would be nice to have your own copy of it...like you know when people read 
books on Kindles, I don't like doing that because I like holding the book and I like turning 
the pages so now that it's brought to me that these papers could be gone .. .it kind of is a 
bit daunting, but it wouldn't be the end of the world." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"I don't think I really have an opinion on that. At some time, you know, I'm sure it 
probably will ... but, at the moment, it doesn't really matter to me now." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Well yeah, that's what I was saying, you can target like Spin would probably write more 
at a target audience of 25 or younger ... 25's to 30 ... whereas you'd have your RTE 
News ... which would probably be targeted more at older people. So, I think, in that sense 
you can kind of pick which news app or news site you want to go to which would be better 
for you." 

Q. 49. Have you ever paid for news content or a news related app online and 
could ever see yourself paying for news content in the future? 
"Well the news apps that I have are free, so, I wouldn't mind paying 60 cent for the news 
or whatever it would be for an app ... " 
Extra question: If they started to put up paywalls .... ? "I would say you would 
probably be able to get it free somewhere or like journals here (in IADT college), there 
are a lot of on line places say you have to pay for ... but there's always a site where you can 
it free ... so I don't think I will be paying." 
Extra question: What about newspapers, you quite like being able to read long 
form articles you were saying at the weekends ... if they were to charge a nominal 
fee for those, do you think you'd pay? "I probably would, but I wouldn't want to and I 
would probably be a bit upset if they went up because, at the end of the day, it's the news 
and you're entitled to know it, so you shouldn't be paying a mad fee for it. .. whereas you 
can get it for free online." 
Extra question: What about when you buy your Irish Times for 2.20 and you get a 
big chunk of columns and photos and there is all sorts of content there. If that 
was to transfer onto your IPad, do you think if they asked you to pay 8 euro a 
month to access that ... would you consider that? "I don't know, I think it would open 
another can of worms, I don't know, I probably would." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
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"You know it didn't even cross my mind, there's so much behind the scenes that people 
just forget about it and I think now it's, well this study has definitely opened my eyes to it 
a lot more, I mean you've got me definitely thinking. " 
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Interview No.7 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I think it's given the amount of outlets that we have to give our opinion, it's certainly 
much easier but it's also a lot of clutter as well ... so I'm not sure if everyone's message gets 
heard. But yeah, it's much easier that if someone has an opinion on something to get it 
shared, to get it viral and to get people talking about your opinions on it. I think it's 
certainly easier than what it was a few years ago." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, I think no one is really going to listen to your opinion if you don't really have the 
information to back it up. So it's important that you know what's going on, what's 
happening to comment on it...you know for people to comment on it seriously." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah, I guess. I don't think my Facebook community is that, you know, specific, but I do 
see it happening with other people's pages that they have similar interests and 
conversations about certain things all the time but not specifically mine as much." 
Extra question: ... Or you wouldn't be part of any other online community? "No I 
don't think so." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I haven't felt part of it myself but I do think that they do have an opportunity to do it 
because certain media and certain newspapers have a following of people, there are 
specific consumers for certain newspapers so If you like The Daily Mail, you've got my 
attention, if you're into The Daily Mail and I could feel part of that community if they 
wanted me to. In a lot of the same ways, the Irish Times ... they have a big following and 
there is a way they can have their consumers involved in that because they share similar 
interests." 
Extra question: What is it you think is likely to tweak that interest? Is it a time 
thing ... is it just that you don't have the time to engage in it that you really don't 
get on board? "Yeah, probably or they are not asking for as much feedback. .. so I suppose 
with the way things are now if newspapers are asking more from their readers or asking 
them to get involved or comment on particular things which may open up a can of worms, 
that will probably increase loyalty or people's association with that particular media." 
Extra question: And do you think you are amenable to that or would that annoy 
you ... if they are asking too much of you? "Personally, I think it would annoy me but 
you do see, you know, I could be one of ten ... there seems to be a lot of people that do 
seem to be interested in giving their opinion. Personally, I'd rather just read them. I'll read 
some people's comments and watch them go into it...but I suppose I am not that involved 
in some of the conversations ... so if it is particularly relevant to someone they are going to 
be more involved, so I suppose it depends on the messages and how they are tailored to 
the readers ... that is going to cause a reaction or for them to be invested in it I suppose." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah, that's really important. So at the moment I am renting in Dublin but I'm moving 
home to save for house. But I am from a village ... so its small, it's a community, everyone 
helps everyone, everyone talks to everyone and actually talks about the news ... rather than 
on the internet...and that's what I'm missing from where I'm renting at the moment. So I 
do feel like there's less community at the moment so it would be quite important." 
Extra question: And you don't feel like any online community could ever replace 
that for you? "No, I think people are kidding themselves if they think that an online 
community does .... ! think temporarily they might feel like they are involved in 
something ... but then when your internet goes down you have nothing." 
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Extra question: And how about work is that a community for you, or is work just 
work? "No, I think it's a community, I get only really well In here. I think it's important 
that you just don't come in, do your job and go home. You should feel a part of what 
everyone is trying to achieve." 
Extra question: So the area where you have moved into and are renting ... that 
hasn't replaced your home life but work has ... to some extent? "Yeah, I think you 
get it from different clubs you go too and different teams and different groups and 
friends ... just home wise, it's not quite as community orientated than from where I am 
from ... so I noticed that." 

Q. 38 Did you vote in the recent election? 
No, it's terrible that I didn't. 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"No I actually don't and that's the reason I didn't vote this year, it's an awful excuse for 
not voting but I feel like if I went to vote I wasn't informed enough and I feel a lot of 
people just go and pick the names they are familiar with because they are seeing them on 
posters and I just didn't want to do that. I just felt like I wasn't Informed enough about the 
candidates to make a decision. That was obviously on my part, I hadn't researched and I 
hadn't read what was supplied out there, I suppose, but I do think they have an effect 
because subconsciously you will see names and faces you are familiar with and vote for 
them. People do do it. I wouldn't be doing the government any Favors by voting this year 
to be honest." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yes, I definitely don't read the paper as much. And sometimes, I actually wouldn't even 
buy the paper. I just don't feel the need when I can get it straight away off the internet. 1 
think some people still enjoy that experience and if there ls some in here (in work)! will 
enjoy a flick through. But I can't remember the last time I bought a newspaper and I used 
to before. I think that's changed quite a lot and the same with mobile .. .I'm just on the 
mobile all the time now ... so even two years ago, you wouldn't have looked at it on your 
phone, but now It's even easier." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"I am starting to read more, before I would have just been headlines- ... quick flick through 
but especially if something catches my attention now, I will read about it and if it 
particularly interesting, I will read about it from several sources .. .just in case one has more 
information than the other. So I suppose, its varying depending on the story." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yeah, I definitely think 1 will will be consuming more, because, before you wouldn't have 
seen the news unless you were listening to or watching a bulletin or looking at the paper 
but now it's hard to avoid so if you're in social media and you see news straight away you 
want to click it and read it and read more and I feel the more I read, the more I get into 
the news, so over the last few months I have been reading a lot more news than I had 
before." 
Extra question: Just In recent months? "Yeah, because it's clicking up or I do see 
people talking about it or someone shared that...and a lot of it is social media ... so even if I 
didn't really think about looking at the news, on a particular day, you can't really avoid it 
anymore. So I am like 'Oh that's interesting' and then you'll read it and click onto several 
other articles when you're on the site so I'm definitely consuming more." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah, definitely not the amateur anyway. I would rather go to a credible source especially 
if it's a news station, BBC, RTE...l'd rather go to them so for the big news. For example 
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that crash yesterday .. .I didn't want to read people who were blogging about it or people 
who were on amateur sites, I wanted to go to the really big sources that I felt were 
credible because the likes of RTE or BBC are never or rarely ever going to get it wrong. 
They aren't going to post sources that aren't confirmed or things like that." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah, I would watch Republic of Telly the odd time. I wouldn't watch that much TV but 
sometimes when that's on, it's funny so I would watch a couple of those." 
Extra question: And would you feel like that's a way of consuming news and 
giving you a different kind of spin on it? "No, not really I wouldn't, It's just for a laugh. 
Obviously, if it's relevant to what's happening in the real news you've already been 
exposed to the real news .... so it does make that funnier ... but I wouldn't get the information 
from there in the first place. I probably would have been aware of what they were talking 
about already." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No not at all." 
Extra question: Would you avoid them kind of actively? "Yeah, I just think that it's 
too heavy. You know I like to sit back, read the news, read the odd comment but when 
people get too Into it, when people are debating it you know I don't have any interest... I 
think there is too much complaints during the week in real life ... so I actively avoid those." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I think It's going to be a lot more online. I think newspapers will disappear and I don't 
even know if they will have online versions. I think there will just be the websites with the 
stories rather than a flick through PDF or anything like that." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Not so much. I do know the likes of the Daily Star and all them have a bit of bad publicity 
at times, you know they are , people say 'trashy tabloids' because I think they are a bit 
over the top sometimes with their headlines and, you know, sometimes it's a bit 
misleading or they might twist the story a little bit...but I try to see through that...but then 
the Irish Times and things like that...I'd feel I trust them more, I don't know which is 
private and which is public .. .! just feel the tabloidy ones, although I find them easier to 
read, you know there is a few entertaining articles in there, I would trust the other papers 
more." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah, I think they are all fairly adapting and moving with the times and with our age 
group. So yeah, I don't see any gaps." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
No .. 
Extra question: Would you ever? .. "Probably not because you can get it free. Yeah, it's 
not like if you are looking up articles or business papers ... you'd have to pay for them 
because you can't get them anywhere else ... so that's something I'd consider ... but when it 
comes to news, that's something you can get everywhere so I probably wouldn't, no. " 
Extra question: And If the shutters were to come down ... ? "Oh yeah, if there was no 
other choice, I probably would if it wasn't that expensive or I'm sure there is ways if one 
person paid for it, I'm sure they could biog it or scan it...or, you know, something ... so I 
don't think it would actually happen that way. Yeah, I'm not sure if I would unless I 
absolutely had no other choice." 

Q. SO In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
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much free content on line, that journalism as a professional may become 
untenable? 
I hadn't thought about it before but it's not a nice thought to think that if that does change 
and the papers go ... then journalists aren't going to paid as much .... the quality of the news 
might not be as good. Yeah, I hadn't thought about it before," 
Extra question: Since you work in advertising, do you think that it's the 
advertising that pays for the journalism? "Yes like popular on line sites ... there's ways 
that they can make money to pay the journalist as well, so I suppose if that transition is 
smooth for media news ... then it might be OK." 
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Interview No. 8 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I don't know about that, I think given the level of news media that people interact with 
and the level to which people interact with it, in terms of comment sections etc. on news 
sites, online. I think you absolutely can have a view ... but I think people's views possibly 
become a little diluted in all of the noise around it. 
Extra: Do you think it makes a difference? "Yeah, I think people tend to wade in an 
awful lot because you can ... but whether or not you're actually heard or actually depositing 
any kind of view on things, that is a lot of the time constructive, I don't know about that." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Absolutely, I do think so. I think it's better to be informed than not informed when you're 
engaging in any kind of conversation ... be it about local issues or international issues, I 
think you should have a basis of knowledge about it. Personally, I think if you are going to 
comment on something about the news that you should have some sort of basis and 
understanding about the issue, you know not just a gut reaction." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Any kind of community I might have been involved in would be away from the news side 
of things. I was heavily involved in music for a few years and I'd be involved in those kind 
of communities ... but in terms of news, not so much really ... or any political involvement. I 
suppose, yeah, I would be interacting with fellow musicians." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"From organisations, not so much, no, but I do see how they could be created, absolutely." 
Extra question: Even, you were saying about music ... like Dave Fanning ... his radio 
show community. Would you tune into a station like that ... ? "Yeah, I think I would 
and I think as widespread as someone like John Peel would have been in his audience, I 
still think the people listening to him would kind of feel like it's a niche and, for them, 
personally rather than it being a mainstream event that everyone was listening to ... so you 
kind of feel like 'He's aiming this at me and this is a guy who is similar in my taste ... and 
willing to step outside of those tastes'. " 
Extra question: And online ... you wouldn't feel like you're part of a group or 
anything? "I'd be part of one or two online, small kind of niche groups among friends who 
have kind of set up little Facebook groups where you discuss latest releases and stuff, so it 
is very niche ... there are only about 30 of us involved. 
Extra: Is it specific to music? "No, it's just anything to talk about." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"I wouldn't really. I mean obviously there is an element of full time work where it kind of 
feels like a community, I guess, amongst peers and that. In terms of friends and a 
community, I'm in my 30's now, I guess you get friends being kind of widespread so you 
don't have an immediate sort of community. And I've only just kind of moved in down 
around Rathmines and have yet to fully immerse myself in that, the environs down there. 
So I mean in terms of a day-to-day kind of community, I think work is it." 

Q. 38 Did you vote in the recent election? 
"I did, yes." 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"It did to a degree. It probably didn't 100% now but ... 
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Extra question: What other factors were there? "I'd be someone who feels it's 
important to vote anyway and, growing up, I would have had, while I wouldn't call them 
political allegiances, but parties that would come into your frame of thought for voting for." 
Extra question: Was it from family? "Yeah, I think up to a certain age it would have 
been the case, yes, and then you get to a certain age where you start to try to think about 
these things for yourself. And I think you start to look at their performance, like again, I 
hadn't moved my vote from my parents place ... where I grew up was Rathfarnham, so 
that's where I voted and I haven't moved my vote ... so there was an element of asking 
them about those who have been on local governments ... how has their performance been. 
So there would have been a bit of that and then obviously the party pamphlets and the 
rest." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 

"Yes, absolutely I would say so. I'd say 5 years ago, it would have been predominantly 
television and radio. It's now much more interacting with it online, between having a 
computer at your desk and on your phone- I think the majority of my media consumption 
would be through both of those." 

Q,41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"I feel sometimes again that feeling of bombardment. There's almost too much to try and 
take in. You kind of ask yourself sometimes- 'What's the important things I should be 
concentrating on?' ... in terms of news stories because obviously all the big news 
stories ... you'II instantly be drawn towards because a) they are top of the pile and b) 
because people are talking about them. And, sometimes, I think when you are flicking 
through news apps or you're looking at stuff on websites and all that, there is news all 
over ... but you kind of miss a lot of it sometimes because it's kind of all there ... all the time. 
Extra question:: Say, from 5 to 10 years ago, do you think you're getting less 
depth, are you less likely to sit down and read a long form article now? "I would 
say I probably am less likely to do that now. It's still nice to sit down on a Sunday with a 
newspaper and that kind of thing and try to catch up on things you might have missed 
during the week or actually give yourself the time to. I just think given the nature of 
working and life and all that...you don't take that time during the week, an awful lot of the 
time, to actually give some weight to your views on a story. I think a lot of it is just 
surface understanding of what's happening." 

Q,42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Kind of hard to tell. I mean I'd like to think that I'd always sort of have a decent 
understanding of what's happening around me, news wise, but in terms of how that 
consumption will change, I mean it looks as though it is going to be more and more on the 
digital side of things ... and more instant access to stories and more news all the time. So 
it's a hard one to answer, I don't know if it will change. From where it's currently at, I 
can't kind of see ahead where it's going." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"In terms of established ... No I don't think I 'd have a particular person who I would favor. I 
think so much of my consumption is done through traditional news media that I wouldn't 
have a particular favorite outside of that" .... 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 

"I used to watch Have I got news for you ... 
Extra question: Republic of Telly, The Daily show? Occasionally, I have friends who 
are really into all that and are constantly throwing up links and that but I don't actively sit 
down and watch it." 
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Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No, I certainly heard them in my day but again no I wouldn't seek them out." 
Extra: Would you actively avoid them? "Certainly with Joe Duffy like, but anyway, I 
would be in work and I wouldn't think to ... we don't have a radio or anything on like that." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
(Required extra question): Do you think print newspapers will be around in 10 
years' time? 

"I think they will. In ten years' time? I would think yes, there still will be daily editions in 
ten years' time. It's kind of hard to explain, I think people just like having them to pick 
up ... whether or not they particularly engage with them in the way that they should or 
whether it's just a flicking kind of thing. I think in the same way that books have kind of 
showed their popularity and already they're talking about a wane in the popularity of the 
Kindle and I think people have an innate kind of like of having a physical object in their 
hands. So I think in 10 years' time I don't see papers changing ... maybe the scale of the 
print editions will go down- maybe you will have more concise and less pages but r still see 
them being around." 

Q, 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 

"I guess, it does. I'm under no illusions that both sides have agendas that they need to 
push. I would be aware and I would tend to, like a lot of people, not to direct it through 
the Murdoch empire as much as possible. Like, I would read the Sunday Times 
occasionally. In terms of the tabloidy stuff, I wouldn't." 
Extra: And how about media ownership in Ireland ... say Denis O'Brien ... the fact he 
has bought up so much throught Communicorps .... would you have any sort of 
opinion on that .... would that maybe color your decision to consume any of his 
products? "I don't know that it would, maybe I haven't really given this as much thought 
as I might have." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 

"I don't think they are missing a trick at the moment...given my level of interaction with 
news sites and how I would consume it. It's another thing that maybe I think now that you 
kind of say it, if I was to take a step back and actually look at it, I might start to identify 
things. But nothing would jump out at me on a daily basis like 'Oh why aren't people 
talking about this?' I think, generally speaking, for my news needs, everything is covered." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 

"I haven't, no. I probably could see myself doing it, if I knew content was going to be 
substantial enough as you were getting your money's worth for whatever that money 
you'd be paying for it was. I mean, I think I would, say, I would put a limit on the amount 
I would pay for a subscription. Yet I probably could see myself, if the content and the offer 
was good enough and it was something I would like to particularly keep up, if I knew that 
everything I'd want to know about would be there ... then, yeah, I probably would." 

Q, 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content on line, that journalism as a professional may become 
untenable? 

"It's certainly a possibility. If I was to bring it back to my music interests and that, having 
spent... I was a musician for a good few years and obviously made no money out of it ... and 
as a result of that kind of gave it up because I couldn't sustain doing what I was doing .... so 
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kind of stepped away from it. I think there is an element of, and I know that's an issue, it's 
kind of all over the place in terms of music as well, people aren't making money from 
album sales ... I think in terms of journalism, the news media, as, you say, if the money 
isn't there, or people are just seeking out free content... I think it definitely could have a 
knock on effect in terms of professional journalism." 
Is it something you think about much? "It isn't and it's when people make you think 
about this stuff, I think just given the nature of how we consume things at the moment, 
we just expect everything to be kind of free ... and I wouldn't be paying too much for my 
news content on a day-to-day basis and yet, I guess, I haven't really stepped back to think 
well 'How is that stuff being paid for?' But yet, outside of that, I probably haven't thought 
about it too much ... but you would hope it wouldn't have an effect on professional 
journalism but that's not too say that it wouldn't have an impact." 
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Interview No. 9 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 

"Yes because I think for example the petitions people can put their name to something like 
through Facebook, through online petitions, through apps as well. Instead of it just being 
the radio and print media. And actually with radio as well all the talk shows you can get up 
and give them a ring kind of have your voice heard that way." 
Extra question: And do you think it does make a difference? "Yeah I do. I think 
yeah because if you're at home thinking of something and you might say 'yeah this is 
definitely how I think' and someone on the radio might send a text in and that can actually 
change your opinion so it might not just be your opinion it might be the listenershlp as well 
so yeah definitely." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah definitely I think being knowledgeable about the news allows you engage more with 
people. So in conversation you're not really afraid to put your tuppence worth in so you 
might say 'I heard this on the news'- its more starts a conversation so I definitely think the 
news is a great way to start a conversation and just to get involved and you might end up 
talking to people where you might have nothing in common with them but a news story to 
debate and discuss." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah WhatsApp and I really like lnstagram as well, well just lately actually I would have 
been way more about Facebook and WhatsApp but I'm really getting way more into 
WhatsApp and Instagram. Yeah I don't know why - all of a sudden it's got like weight loss 
groups which I'm interested in so I started following people and it's good to share ideas 
and I might not ever meet these people. But I think Instagram is a good way as well- it's 
kind of short and kind of sweet." 
Extra question: And they would people you would know offline? No never, let's say 
if you're part of one kind of slimming group that's the only way you're connected but it's 
good to see other people's experiences. It's kind of like Pinterest as well. You have the 
same kind of ideas about one certain thing in your life, not your whole life, so about weight 
loss or what type of art you like. I like a lot of art and fashion and bloggers on Instagram. 
Facebook is good but I think Facebook at the moment for me is getting a bit old. There is a 
lot of ads coming up as well that's deterring me from going on but with Instagram I just 
like looking at the pictures so you're not getting any ads at all you are just getting straight 
to what you want to see. 
Extra question: Would your community on Facebook largely consist of family and 
friends, people you know anyway? 
Yeah well everybody that I'm friends with on fb I know bar some biogs. There are a few 
old people from school that I did just accept because I didn't want to be rude. Yeah 
anyone on fb is either friends or family. And WhatsApp is great for keeping in touch and 
having groups and you can have your own group. Let's say we had a Love/Hate group 
where all my friends were meeting up and watching it. And then you have your family one. 
So it is good because within WhatsApp you have all of these different groups which is 
good. 
Extra question: Watching Love Hate on a Sunday nlght ... and is there messages 
being followed? The Love/Hate group is actually to meet up and watch it but during the 
week people are posting up links to it 'series 6 is cancelled' so a bit of banter going on and 
'oh I heard this is going to happen in love/Hate this week' or whatever so it's great like 
that...and Viber is kind of the same but I prefer WhatsApp." 

Q, 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community ... Extra 
question: like maybe on Newstalk? 
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"I don't know if it's a community. I don't know if I'd say that but I do enjoy listening to it, I 
do know realistically ... out of all my friends no one would really listen to it and if I actually 
do meet someone who listens to it is kind of funny because we make a joke about it 
because we are younger and nobody listens to it really so it is kind of rare I would meet 
someone my age that would listen to Newstalk like I would say that is my number one 
station in the car or in work especially with the news - let's say I've got 5 prefixes into my 
radio at whatever 4/5 o clock I will always put the Newstalk one on because it goes into 
way more depth. Well when I turn on Spin, they are my age and they be talking about 
what I am doing whereas Newstalk is just a bit older. I think maybe in a few years I'll feel 
more part of their community. Well actually there is a young presenter on news talk in the 
morning .. Chris .... on an age level I kind of would probably relate to him - he catches me in 
I think." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"I feel like I belong to .... well I wouldn't say community but to this road and that was 
actually a big part of buying a house. I wanted a community and to me is people looking 
out for another all different ages no matter what you background we all have one thing in 
common. So I do because there have been a lot of robberies lately in the area people from 
Tallaght coming in. Only today I was speaking to my neighbors and they were, like the 
community want to be careful, make sure you're locking your doors and stuff .... so it is 
definitely important for me to feel part of a community if I'm going to live somewhere and 
work in as well I definitely want to feel like I am a part of something and people are 
looking out for each other. 
Extra question: Are you a part of any sporting / voluntary organizations? Well I 
was involved with GAA but not now I don't have time now. I would like if I had kids, if I 
had the time I wouldn't mind finding out more about the area and you know they had a 
fun day during the summer I didn't go to it because I was doing something but I do think 
it's important to feel part and know what is going on in the area as well because it is going 
to affect you in some way ... If I had time I would be." 
Extra question: What about work? The school I feel is like a community in itself so I 
have to say it's like one big family which is really great which is why I love it. They are all 
supportive of each other. The teaching staff, the school, the kids - they try and get the 
kids and the parents involved in what is going on in the school which is nice to make a 
community around the school. I don't really know much about the area that well but there 
is all these projects going on after school like I'm involved in the after school art club in 
the school .. .I'm with but nothing really outside of school." 

Q. 38 Did you vote in the recent election? 
I did 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"Yes sometimes I think though, I don't really like listening to politicians on the radio .... to 
be quite honest whenever you hear an interview with them unless the interviewer is quite 
tough and gets an answer, I don't really like listening to them because they never answer 
the question that has been asked of them and that just kind of annoys me. Unless they get 
someone really good, Pat Kenny is quite good with them I find. But yeah I don't like the 
softy interviews with them and I always find there is a hidden agenda with them. They 
want the listener to hear what they want to hear. Whether it's true or not.. .. 
Extra question: Television debates? I did a few years ago I think it was with Enda 
Kenny and it got pretty dirty if I remember. I like Vincent Browne actually I think he is a 
really good interviewer. But I think sometimes with politicians you never really know what 
you're going to get form them to be honest but yeah I do like to listen to them on the 
news but not necessarily ever believe it so I don't think most times I really am just voting 
on a whim and a promise because they usually lie anyway to get what they want." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah I used to listen FM104 and SPIN1038 and their morning shows. I definitely would 
have listened to a lot more music which I don't really anymore and now I would listen to 
Newstalk for the news, TXFM for the music and SPIN for the music as well. I listen to SPIN 
as well for the chat shows from 1-3 o'clock. I think that is quite good. Yeah it definitely has 
changed, I'm definitely more interested in what is happening and instead of just listening 
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to basically crap in the morning times and really not funny jokes I'd rather listen to stuff 
that I am going to learn something from and be a bit more informed about what is going 
on." 
Extra question: What about your Smartphone? I've only really started The Journal 
and the Daily Mail. I would on the Daily Mail everyday but I would look at the news first 
and then I would go onto the showbiz. I would probably go onto The Journal once a day or 
maybe more if something was happening ... So yeah I definitely would go on it a lot more 
than I would have - I would have just listened to it before then and I think 5 years ago I 
probably would have bought more newspapers which I don't really buy as much so it has 
definitely changed." 

Extra question: Is it all on your phone or laptop? "I don't really use a laptop 
anymore because the !Pad is easier especially when you have apps as well- it so much 
quicker. I'd say it's about 50/50. When I am in work during the day I would be on my 
phone and when I come home in the evening I'd be on my iPad. We usually use the iPad 
for the Daily Mail and The Journal because it's easier to read off that as well." 
Extra question: How about longform articles? "No. Sometimes the Daily Mail ... their 
stuff can be really long. If something really important is happening in the world I would 
take my time to read some them. And the showbiz ones I literally just look at the pictures 
and have a quick read of the heading and a few bullet points underneath it. I never go into 
details on those ones." 
Extra question: Before would you have sat down and read a long feature or would 
you be more inclined to read tabloids ... that would have been shorter anyway? 
"Yeah I would say I probably would have read more because I think with the iPad if you 
are reading an article and you kind of get bored of it, you could just flick to the next one 
really quickly so it's really kind of short bursts of information that you are getting. Now if I 
was really interested in a subject I would read the full thing and if it was a long one I 
would take the time to go and read it all, like the shooting in America and 10 people died 
and it was really interesting and if it was the height of what is happening I probably would 
go and read the whole thing ... but generally it would kind of be whatever kind of catches 
my eye." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
Already answered. 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yeah I would say I will be more - well I don't know if I will be more interested in politics -
but yeah I would say I will be less interested in the showbiz news and just basically what 
people are wearing, what their hairstyles are like or who they are going out with. I would 
say I will be less interested in that and more interested in the proper news- the real 
news." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I would always have an open mind - definitely I would have an open mind because I think 
you don't really know who is really behind each news organization and what their motives 
are. I would always be a bit kind of wary and I think, especially more about American 
news I think- I would say that would be a bit more corrupt, I don't know why I think that. 
And sometimes I think a lot of news like today's spreads, especially on Facebook and The 
Journal and the people that are in the situation. So let's say something happened in 
town ... somebody could post that up and it could spread really quickly before even The 
Journal or the Irish independent get hold of it. So I don't know- I would take them both 
with a pinch of salt. I would never fully trust." 
Extra question: Would you go off and find stuff? "Yeah like if something came up on 
Facebook I would. Yeah like if something came up on Face book maybe a riot or something 
and then I would maybe wait a few hours and go on The Journal and read what they are 
saying and make up my own mind." 
You wouldn't necessarily go off to independent sources ... you would maybe stay 
with The Journal or Daily Mail? "Or as well if I did see something in The Journal let's 
say it was the water charges and there were people rioting or whatever, if I read 
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something on The Journal and then I went on Facebook you could probably then see 
videos and stuff like that so I would probably like look at them to see if what they said in 
The Journal was true basically. It's good to use both sometimes, especially if something 
happened in Dublin or in Ireland because it is quick to get on Facebook and people sharing 
it and liking it and all." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"No. I kind of watch the news to get the news. I don't really see the funny side of it I just 
watch it to get the information. I would probably watch The Kardashians if I wanted 
entertainment." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Yeah I listen to them a lot. I really like them. I listen to one's on Q102, obviously 
Newstalk, there is a few. And FM104 the odd time I would listen to Chris Barry but he 
actually is annoying me lately .... for example Chris Barry I think last week, there was a 
subject on Roma people ... basically riots going on outside their house for two nights. And 
they had someone on the ground interviewing people basically I don't know where it was 
in Dublin but they were rioting trying to get these Roma people out. So you wouldn't have 
really necessarily heard about that on the news ... it's kind of local news which I find it 
actually quite interesting. They did one- I think there was a paedophile or something living 
in a house and they were doing a story on him so it's definitely more local news but its 
good and its relevant I feel." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I think it's going to be a lot more online but I do hope that newspapers don't run their 
course because I do actually physically like reading the front and opening the pages. 
Obviously for example now, the showbiz news but I used to buy loads and loads of 
magazines but now because I'm on the Daily Mail now everyday ... everything that I read 
in the magazines a week later I have seen ... so obviously papers are different because they 
are printed every day. But I think definitely there will be a lot less newspapers but 
hopefully radio will stay the same." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"It does actually matter especially with stuff like the water charges. Let's say if that 
company has an ulterior motive, like for example when I was at one of those water 
marches I think I listened to Newstalk the next day and they were saying there was a 
few ... ten thousand people out marching but there was way more. So I definitely felt that. 
So yeah when I found out Denis O Brien owns them- I do feel that there can be an ulterior 
motive, definitely. And there has been a few other issues as well I think there was one 
with SPIN and Denis O Brien. But yeah I don't really like to think that there can be 
somebody behind literally alternating what they are talking about and kind of steering it in 
a different direction instead of giving out the facts." 
Extra question: Do you have an opinion about RTE and BBC ... state owned? "I don't 
know do they kind of go right wing or le~ wing when they report the news. It would be 
kind of hard to say. I think I have just gotten into a habit of listening to Newstalk and I 
like what I hear, I like the conversations, I like the different presenters so I haven't really 
had a reason to move. Like it might be in the back of my head when they are discussing 
something. When they are discussing something it might be in the back of my head 'Are 
they kind of ... biased?' It would be a fleeting thought I probably wouldn't totally turn off the 
radio station." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah and I think SPIN for example ... someone my age would listen to it. It is very directed 
at people my age, and the topics of conversations in the morning times and music so yeah 
definitely I do think they cater for what kind of age group you are in." 
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Extra question: And the style of the aps and the websites? "Yeah I think The Journal 
is very good actually. Especially when you are reading articles and you go down and get a 
few bullet points of other articles so something might catch your eye and you can click on 
- it can keep you on it for a long time so definitely I think and the Daily Mail as well." 
Extra question: Do you get the notifications? "Yeah and notifications. I think it's good 
because it directs you in the right way." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No never. I don't think I have paid for anything I have online." 
Something in future? "Yeah, I think let's say if the Daily Mail said it is going to be 2.99 
per year to download the app - I probably would pay it. I wouldn't be spending loads of 
money." 
Extra question: How about if they said a fiver a month? "I don't know. I think the 
Daily Mail is one of a kind. I know, for example that if I go to bed at 8 o clock and I get up 
at 2 o clock in the morning, I know that the Daily Mail is the one website that when I 
refresh it something new is going to come up because it is so constant. So maybe I 
wouldv- a fiver a month- I don't know, I think I am just a bit scabby though. But I don't 
think the Daily Mail has a competitor because it has all the showbiz and the crappy junky 
stuff but it's got the real news as well and it is international so you are getting all the stuff 
from England and then America - everywhere in the world so yeah I don't think the Daily 
Mail has a competitor, in my opinion, I don't know maybe there is one but I don't know." 
How about if they had a paywall? "I say I would probably pay for one. And I think if it 
was probably to come down to it I would, well ... The Journal is really good for Irish news 
like for example the Daily Mail doesn't really have much about Ireland ... so if I was going to 
pay for two it would be The Journal and the Daily Mail if I knew I couldn't get any news 
anywhere else I would pay for those two. But I would pay more for the Daily Mail because 
you get more from, well I find you get more from it." 

Q, 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah I do kind of feel sorry for journalists definitely and maybe that would be a reason I 
would buy a newspaper the odd time I think. But I think with The Journal as well, I don't 
know if this is related but if you scroll down to the very end of the article it says who wrote 
it and a little picture of the journalist and I think that is kind of a good thing because it 
makes you see who wrote it and they have a job from this. It's good to put a face to the 
journalist like I would say the front of the Evening Herald ... you will never really know who 
wrote that, is there a picture of them? But I do think it's nice to see a picture because it 
kind of makes you feel like 'at least they are getting a job from this' .... and I don't know if 
journalists get paid much money for writing online? 
But I wouldn't like to see newspapers go then either. I think it's nice. And as well like with 
the Sunday newspapers, it's nice to read, let's say if something was happening in the news 
during the week and you have read like a few short articles on it and you kind of roughly 
know about it but then you read a full two or three page story on it and there is loads of 
content. I love doing that because then you find out all the little, the kind of little bits of 
information that makes a full story. So I don't think you can beat that really but I would 
definitely be more likely to sit down a read that than read a whole thing online. Online it's 
just really flicking its trying to get as much in, in a short space of time where if you are at 
home on a Sunday or Saturday you can have a sit down with a cup of tea and a flick 
through a story that really does interest you. I think it's great as well when you do read an 
article like that when you are out and your like' oh guess what I read' and you have got 
that little bit extra. I hate just reading a story and getting just the bullet points. If it's 
interesting I really like finding out the ins and outs of it- like if it was murder case or 
something and the background of people. Yeah I like to find out as much information as 
possible and that's why I think I listen to Newstalk. For example on SPIN, their news could 
be let's say 2 minutes long but I find on Newstalk its 5 minutes long and you get that bit of 
extra. And then after the news you probably go into that discussion about the newspapers 
and they will talk about the individual stories on the news. But I don't really like just 
finding out the, fair enough the showbiz is finding out the headlines and a few pictures is 
great but with the proper news I do like actually finding out like let's say for example 
today they are kind of leaking information about the water for Wednesday I don't really 
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want to know like 3 bullet points and not much information about it. I would rather know 
as much as I can because I think as well if you are involved in a conversation it's great to 
know the first 3 bullet points but when it actually gets in to talking about it it's better to 
have as much information as possible." 
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Interview No. 10 

Q, 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yes, definitely makes a difference if people's voices can be heard because people now can 
read, view news articles and opinions and share the links or share their own opinions on 
such matters ... so I do think they make a difference." 
Extra question: And do you think you can actually make an impact by doing that? 
"I think maybe if there was a controversial story that people were giving their own 
opinion ... say for both sides of the argument, should we say, I think, maybe yeah, the 
different groups or different companies or whatever, could see their feelings towards 
certain things or whatever and it might make a difference depending on the story itself." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Oh, absolutely yeah. Well, for work, for example if you're sitting around or at lunchtime 
and someone brings up a story that they saw last night in the news or this morning in the 
paper, you feel left out if you're not contributing to the conversation because you might 
only have a 15 or 20 minute lunch break and if you don't know what they're talking about, 
you could be sitting there talking to nobody. So, absolutely it's worthwhile in being 
informed of current events." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"I suppose, yeah. My Facebook community, yeah. I keep in touch with family members 
now that we are all kind of moved out of home. I have two brothers now, who live, well, 
one's in Germany, the other is in Canada, so yeah absolutely." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
(Required some additional explanation) "Oh yeah, because they have certain shows 
each day or each week and they have certain slots that they have, I know games shows or 
they have people ring in for or whatever ... and there is always a bit of banter with the 
people that kind of ring in or whatever and it gives you a feelgood factor, I think it does, 
when you're listening because presenters are good and quite comical." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"I do, probably a bit too much as Emma will say so ... because now, I'm actually involved 
with the local football team. It is good because I have now met a lot more people around 
the community and around the neighborhood that I would probably have never had known 
if I dint get involved with the football club. It just so happens Emma's sister lives opposite 
a guy who was helping out the club ... l came down and probably the best thing I have done 
since I have come up here. (Interviewee has moved from south Dublin to north 
county Dublin in recent years) So, absolutely yeah, I definitely feel part of the 
community up here and I'm glad I kind of got out and got involved." 
Extra question: And in terms of the area you grew up around ... and in terms of 
your school friends ... would you still retain any sense of community with them or 
do you feel like you have moved on? "From school, yeah, I definitely feel like I have 
moved on. Yeah, like it's a new chapter in your life up this way but, no, I still keep in 
contact with a few people especially from the old football team because it is probably only 
2 to 3 years since I have left. But I still keep in contact with them even through Facebook 
or they might have a quiz night on where I go back for or they might have an annual kind 
of club day where it's a game of football, a few drinks afterwards and where everyone 
meets up again." 

Q. 38 Did you vote in the recent election? 
I did. 
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Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"They would have played a small part but I would have already made up my mind anyway 
about who I was going to vote for." 
Extra question: And how would you have done that? What would have influenced 
you? "Due to things that have happened in the past...their kind of current history of their 
politics, their views, their past campaigns, but yeah, it would have played a part...but not a 
massive part, well, I wouldn't put it as strongly as they helped." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yes, immensely. I know I'm getting back to the football again but I used to check my 
football scores on the teletext but now I have an app, I can use my phone for that, I can 
use my tablet, even the 1V there ... all so instant now, it's completely changed. But even the 
likes of looking up cinema listings, you used to use the teletext for that- now you can just 
go to an app and you have it in a matter of minutes. Oh yeah, it definitely has changed." 
Extra question: Would you have bought newspapers 5 years ago? "Yeah, I would 
have. I would buy it very, very occasionally now. I just go onto some of the websites that 
would have stories like all stories ... it would have sports, news, so whatever you want, you 
just click on." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"I probably read the news now more than I have previously yeah. Probably because you're 
older and supposed to be more serious. I'm not just looking at cartoon pages anymore." 
(laughs) 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I think it will change a little bit now that we have a young family. There will be times 
where something happening in the news will be more relevant and affect us more, so 
absolutely that will probably change." 

Q,43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I would probably trust the established news providers more. Just because they have a 
history, they are popular, they are trusted sources because they have been there for so 
long, they do a good job ... so you would be more inclined to trust them more." 
Extra question: More so than a random blogger ... ? "Well yeah, if somebody put up a 
biog, I probably would read it and I wouldn't say 'Ah they don't know what they're talking 
about' but, if I had the choice, I would probably go with a more trusted source." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"No, not really no." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No. I used to years ago, ah I do sometimes, I would listen to the sports show on Newstalk 
- that's more sport orientated." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I'm not sure if it will change again. I sometimes do think about it, like how can they 
change it again? I know even if you said it to someone 10 years ago; you'll have an 
electronic device where you can go on the internet, I'm sure they would have laughed at 
you. My only kind of thoughts on that would be, where they could go next. The only other 
thing they have now is you see Google has the glasses, where you can view through some 
microscopic lens there, you can still have the news straight in front of you without having 
to pull your phone out of your pocket. I'm not too sure where they are going to go. The 
mind does boggle when you do think about things like that." 
Extra question: Do you think papers will still be around in 10 years time? "They 
probably will be because I know I'm on the train and you'll have people on their phones, 
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people on their tablets and people reading books ... but people still do read the paper. And 
then you have the Herald Metro that everyone seems to have a copy of when they're on 
the trains or the buses. And because it's been around for so long I think if they were to get 
rid of it they'd need a revolution ." 

Q, 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"No, it doesn't bother me too much. In a sense, I say that, as long as articles and things 
you're reading in their papers were facts ... it wasn't just their opinion or putting out news 
stories to benefit themselves in the long run ... by trying to slant it to one side. For example, 
say Murdoch owns a newspaper and he owns a rival company, he's not going to go 
through his newspaper to ridicule his opposition or people who are in competition with 
him. just for his own benefit. 
Extra question: Do you'd have a degree of scepticism about Denis O'Brien then? 
"A little bit, but the question being would I mind too much? No I wouldn't." 

Q,48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"They are, I would choose the radio station for what they were talking about so if I wasn't 
in the mood for politics, I would change it to something else, so yeah, I think there is 
enough out there to kind of keep my needs. There is so much choice." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"I haven't in the past. I don't know if I will in the future because there is so many free 
ones there at the moment. If something was so big and such a breaking story you would 
have access to it without having to pay for it. So I wouldn't see myself ... but if it got to the 
stage where you would have to pay for news related items I suppose I would. If I had no 
choice, yeah, but I would be picky with which one I went for." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
'I suppose I haven't really thought about it. All the free stuff you're getting .. .! suppose like 
anything else ... you have your ways of getting free sport or free movies or even free 
music...and you have all these labels complaining about people. And, eventually, I 
suppose, if everything is free then why is someone working their livelihood to do it? Yeah, 
I suppose it is something I really should think about. I suppose you always feel that there 
will always be that sort of media around. Honest to God, the likes of magazines, 
newspapers, I still think people still physically want them and to read through them. I 
think if everything was just on electronic devices either on the lV or on the phone, people 
would miss it. I do think maybe it would be scaled down to what it is at the moment, but I 
don't see journalists losing their jobs or not having a living ... still think there is something 
there." 

284 



Interview No. 11 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yes, access is great through the internet. In terms of having your voice heard, I'm not so 
sure- unless maybe you're on biogs and things like that." 
Extra question: And do you think that people then .... in terms of blogging and the 
two way process .... do you think that can actually help you to make a difference? 
(Question needed further explanation) 
Yes sure, definitely say for example on Newstalk, you can get your message put across the 
airwaves. They will read out texts more of that kind of thing, more often ... but to be honest, 
I would always think that the powers that be .... have the say at the end of the day ... the 
editors and the producers would probably have an agenda a lot of the time. Maybe it does 
make people feel better that they are getting their message across but I'm not sure how 
important that is." 
Extra question: ... but I suppose with biogs ... people can biog and it's 
unedited ... so you do now have platforms to put your opinions out in the way you 
wouldn't have in the past 
"Yeah, I'm not sure how powerful it can be but, definitely, there is more access to 
information and people are a bit more educated because of it I think now." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Sure, yeah. I mean from an Irish point of view, a lot of people go to the pub and they talk 
about everything and anything so the more news information they are getting from 
different sources makes the debate a bit more interesting. I mean definitely, education is 
education at the end of the day. I think if you can get it from as many sources as possible, 
you have a better informed view of the world. But I think information passes, in different 
countries information passes around different ways. I think in this country, we tend to 
speak fairly openly toward each other in most situations." 
Extra question: And do you think it has changed ... the nature of the way people 
are getting information from years ago? 
"Well yeah, I mean you have international access to information now where you wouldn't 
have found that in the past, you would only have had your x, y and z." 
Extra question: So do you think that's enlightened the debate "Yeah, definitely. And 
I mean even the access to wars and things that are going on at the moment, you seem to 
have a better insight or knowledge with local people or journalists who are on the 
ground ... as opposed to just being fed from one large corporation who possibly ~ave an 
agenda." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"No, probably just because I don't use social media as much as most. I think most people 
use Facebook a lot or Unkedin. I don't, I never really engaged in it them so I would have 
to say no to that one." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Sure they can. I've never become a part of one particular newspaper or radio station 
though. I have always jumped in and out of as many as possible to get my information so 
I've never become part of a community as such, no." 
Extra question: So you don't listen to George Hook or anyone every day? "No, it 
would moreso depend on what the topic is, if there is something going to be on the 
programme that I think I'm going to be interested in, I'm going to dip in and out of 
different programmes, I tend to flick around a bit." 
Extra question: But you don't kind of buy into that idea that, 'This is something I 
listen to everyday- it kind of defines who I am'? "No definitely not." 
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Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Sure, yeah, absolutely I think that's important, your neighborhood, family nelghborhood, 
working community, social community, places you go often, you know it's 
lmportant...human nature and contact is very important I think." 
Extra question: And you haven't replaced that, so many have replaced that to a 
certain extent with online community? "No, I'm one of the few people on the Luas 
these days who looks out the window and not at a tablet." 

Q. 38 Did you vote in the recent election? 
Yes 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"Somewhat. Sorry, yes, of course they did, I mean a lot of the local information is going to 
be through local radio stations and things like that but I would have probably made up a 
fairly strong decision prior to that also. Moreso, which way I wasn't going to vote. But yes, 
they did contribute yeah." 
Extra question: And what are sources such as say pamphlets, websites? "Zero 
canvassers, zero pamphlets, really just online newspapers, newspapers and radio stations 

Extra question: And would you maybe go to websites, to the politicians websites 
"Yes, well if I was interested in it at the time in policy or whatever it may be I can search it 
out. Moreso on newspapers and newspaper websites as opposed to political party 
websites, just to get a broader view." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"The only difference being I would, in the last five years, I would access news on my 
smartphone whereas prior to that it would have just been on computer screen. In the last 
5 years. I've probably listened to the same amount of news from the radio. So it hasn't 
changed that much apart from the access on my phone. That's pretty much it." 
Extra question: Would you have been buying more newspapers 5 years ago? "No, 
I never really bought newspapers, whatever the age I was at I went straight into the 
online with the exception of maybe Sunday newspapers would tend to be the only one I 
would buy." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Pretty much the same. Again, I would go through phases of interest in media. Sometimes 
it can be over saturation and you get a bit sick and tired of it, so I tend to pull away from 
it for a little while and then go back In. So, I tend to have a bit of a pattern like that." 
Extra question: And so tell me a little bit about your interests, you're obviously 
very interested in international events if you watch Al Jazeera ... where does that 
come from? "I guess just an interest in what's going on in the world, it was always quite 
difficult to get information about certain parts of the world, whereas nowadays you 
actually have access to it, or even just independent journalists on the ground, wherever it 
may be, like there are certain journalists that I would follow as opposed to the newspapers 
as such." 
Extra question: Could you name check someone? "Eh, Robert Fisk, for example, I 
would keep an eye on his articles. Whether it's the Belfast Telegraph or the Independent 
UK, where he's employed, he's independent but he's employed by those guys so now and 
then his articles pop up in those newspapers, but I would be more inclined to search for 
his name and then whatever articles come up for his name ... as opposed to go straight to 
say the Belfast Telegraph or the Independent, and read through all of their stories. If I find 
a good journalist that I like I tend to follow them." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"No, probably stay the same. If there is certain topics I'm interested in, I would go and 
find books on the topic so I think I'm probably going to stay balanced on reading books, 
reading information from the internet and smartphone and the same amount of 
newspapers and radio. I can't imagine changing a whole lot over the next few years." 
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Extra question: And do you have a routine to your day in terms of would you 
check in on your smartphone in the morning? 
"I will always have a little look online when I turn on my computer every morning. I'll 
have a little look on the Irish Times just to see if there is anything going on that I haven't 
heard of let's say the day before." 
Extra question: You probably listened in the car on your way in? "Sure radio in the 
morning. Yeah, in the car and then, if there is something going on in the world, I would 
probably look at the likes of the TV stations I spoke about, in the evening, but I mean the 
example I gave you there about Vice News, that's only something I've come across in the 
past year so maybe different platforms might come about in the next few years but I think 
I can't imagine myself changing a whole lot". 
Extra question: Would you still watch the Six One News? "Yes, when I can. I mean I 
wouldn't tend to get to see the Six One but the 9 o'clock news which is the exact same. 
When I can watch it I'll try and get the RTE 9 o clock news in for various reasons ... for 
news, for sport, for weather, it's a bit of a summary." 
Extra question: And would you read much in terms of long form articles ... would 
you set a time in your day or week? "I mean if there's something going on that I'm 
interested in, say if it's for example something in the Middle East, then I would go and 
search for the likes of Robert Fisk or other journalists and I would read longer articles, on 
my laptop." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
(Question needed further explanation) 
"Maybe a freelance type of role rather as opposed to being affiliated with one specific news 
channel. I mean, if their articles come up and they're worth listening to or if I'm watching 
video clips from people who are on the ground at certain areas, of course, I'll watch them. 
If I happen to like what they're doing I might follow them from there on." 
Extra question: And how would you come across them, on news websites ... ? 
"Yeah, I mean there's a lot of people watching Vice News which seems to be quite a lot 
more unedited versions ... especially compared to the footage you would see, let's say on 
the RTE News or BBC in this part of the world, it is very edited so that people don't see a 
whole lot of the reality of what is going on. So online, there are ways of getting access to 
more realistic views of what is going on in certain places." 
Extra question: And would that appeal to you watching something like Vice News 
versus the Six One News .... "Sure, well just personally I prefer to be told things straight 
as opposed to being sheltered possibly from the reality of the situation." 
Extra question: And how would you decide if the source who is putting up that 
information online ... if they are to be trusted ... would you have any kind of issues 
there? "I mean, of course, you have to see all sides, but what I'm talking about is the 
actual kind of film footage of warzones and its unedited, it's there for everyone to see. 
Yeah, of course, you're going to have people on both sides ... there is two sides to every 
story. So that's important I think, just access. I mean a lot of people don't want to see 
that I think in this part of the world. So western media, I think there are a lot of people 
who prefer not to be shown those images. And maybe that's for the best. Robert Fisk 
mentioned one thing recently, that in western media, they blur out the faces of the 
children being killed and he was saying that 'No, this man wants you to see the face of his 
child'. I think they are good points but then there a lot of people who don't want to look at 
the newspaper every day and see dead children which I can understand also but at least 
the choice is there online, you can choose to go in and look at that." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Not really no." 
Extra question: Or on radio ... Gift Grub anything like that?. "I don't tune into it 
specifically no." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
No definitely not. 
Extra question: You avoid them do you? "Absolutely." 
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Q, 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
Yeah, I mean I can't imagine the traditional broadcasters changing a whole lot like the 
BBC's or RTE's. But online, sure, I mean hopefully with the likes of Vice News ... people will 
keep springing up and keeping the channels open." 
Extra question: Do you think print newspapers will be around in 5 years' time? "I 
hope so." 
Extra question: But you don't really buy them? "Well I do, only at the weekends. 
Maybe it's a romantic thing, as well, I always like to sit down with printed media. There's 
also something else, another reason I buy for example, the Sunday Times is they often 
have some good photography in the magazine or they might have a good sport section, 
there's a lot more to it than just the international news or local news." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"It does matter to me yeah. Back to agenda, I mean Murdoch is a perfect example there of 
a privately owned corporation 
Extra question: Would you buy the Sunday time? "I would yes." 
Extra question: And would you be reading it with a certain kind of an eye?"Not at 
all, no, I would buy the Sunday Times for a variety of reasons so like for instance, sports, 
you know it's not as serious a topic as it is to some people like international news so your 
agenda's wouldn't be as deep, if that makes sense." 
Extra question re irish context? "Yeah absolutely, but I listen to so many and dip in 
and out of so many I wouldn't take anything as the truth from any organization so it's 
more 'What are they saying, what are they saying and what are they saying?' and I make 
up my own mind." 
Extra question: And what about public sector broadcasters then ... RTE and BBC do 
you have an opinion on them? "I mean, traditionally, they would have been the most 
trustworthy organizations but at the same time there was only something about BBC 
yesterday and the Scottish referendum, something came out so I suppose you can't really 
trust any of them. Even if it's not at the top, it's going to be somewhere along the 
line ....... you just have to read and make up your own mind." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Sure yeah, most of the apps and websites are good. I mean some of them could be 
better, could be improved. I mean certain ones are very simplistic maybe but I mean in 
terms of getting a story you might get a paragraph ... whereas the stories deserve 20 
pages." 
Extra question: Do you sign up to any of these push notifications that you can 
get? "No, I get so much news in the Times that I do go and seek out...that I find if I was 
getting these constantly- it would be an over saturation and I would want to just switch 
off." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No I don't think so. I mean all the apps are downloadable for free- all the internet stuff is 
just the websites. I mean, only the odd printed piece that I buy Extra question: What 
would you buy in printed? "Well just the Irish Times. But, online, I've not subscribed to 
any particular newspaper or magazines." 
Extra question: And if the shutters were to come down on the Sunday Times and 
if they were to start introducing paywalls that you can read the first couple of 
paragraphs and then you have to pay for the story ...... could you see yourself 
doing that or do you think you'd seek it out elsewhere"! don't know, I guess I would 
seek it out elsewhere but if it became a problem then sure then I would have no problem 
in subscribing to news if it was reasonable." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
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" I mean there's always going to be a need for journalists like doctors. I mean it's one of 
those professions that's so important for people. I think it'll stay - maybe it'll change into 
another form but I think it's too important to vanish, I don't think it's going anywhere." 
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Interview No. 12 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"It definitely gives people a better chance to have their voice heard. Whether they can 
make a difference in society, I am not so sure because there is too many voices being 
heard now. It's very hard to be singled out unless you're being really controversial." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, I think the more you know about what's going on in the world, the better idea you 
have, like the more opinion you can have on it because you actually understand what's 
going on in the rest of the world rather than taking a back seat and listening to people. I 
think you're more informed on the issues." 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"No, I'm not personally a person who follows campaigns or goes on and retweets about 
certain issues - I look at things and I take note and if I feel strongly enough about it, I will 
have a conversation about it, but I won't go spreading it online myself." 

Additional question: "So you would naturally have a sense of hesitancy ... ?" 
"I would be very hesitant. Yeah ok, I retweet stuff about news events but I would be very 
hesitant to follow any campaigns online ... for example the water charges or anything like 
that. I don't think online is the place for it if you have something to say ... you are kind of 
hiding your face, you're hiding behind something online, it's easy to click the button but do 
you really believe in it? Is it a true reflection of what you think? I think if you really feel 
strongly about it you'll have a discussion about it with someone rather than just ticking a 
"like" button online and going on to the next subject...and clicking the next "like" button." 

Q, 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I don't know if they create communities but certain news agencies like The Journal 
definitely are more light-hearted, they get the main news but they also have lighthearted 
stuff on it so they definitely have their own followers who want to read the news like to get 
the serious stuff but also a laugh along the way." 

Additional question: "You mentioned you listen to 2FM and 'Off the Ball', Do you 
get much of a sense of community listening to those? 
"Yeah I suppose I had never thought of that, I was just thinking online. Yeah, there is 
definitely, you feel, that they are talking about something they talked about in last night's 
show or an interview they talked about last week. You definitely feel part of it, I don't 
know if it is a community but I don't know how to explain it but you definitely feel part of 
the programme because they are bringing up stuff you talked about before and people are 
tweeting into it and giving their opinions too." 
Additional question: "Like they are speaking your language?" "Yeah exactly." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah, in my daily life I'm definitely part of a few communities, you know, work, 
community, sports ... the sports team I play for is another community, I find it hugely 
important in my life to be part of a community. I don't think I'm a lone person in life that 
would go through it without being part of a community and kind of try and make a 
difference." 
Additional question "And you mentioned that you're in the army so that would 
have a kind of a community sense to it as well? 
"Yeah, it's a huge community organization, like overseas you have a family of 300 people 
for 6 months ... where it's just you and your little community in a different country so its 
very community based, the army." 
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Additional question: "And how about where you grew up, the area you're from in 
Sligo, would you have a sense of having your roots there or have you moved on 
from that a bit? 
"No, I definitely still have my roots there. You go home and you still know all the people 
that live there, you still know all the families around the area and you still have your 
friends from school. I feel like Sligo is still my main community in life .. .like that's where my 
main friendships are and the main roots I've put down even though I don't live there now 
but definitely I still feel like that, yeah." 

Additional question: "And what about your community around you in Dublin, 
would you have much of a sense of that?" 
"In Dublin not as much. I feel it's more like they're friends but they are more friends you 
have met through work. I don't know if they are life friends you meet, I guess some of 
them turn into life friends but I think when you move away from your hometown I think 
it's more colleagues than true friendship." 

Q. 38 Did you vote in the recent election? 
Yes 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
No 

Additional question: "What would have been the main influences then?" 
"What the party's beliefs are, what's the driving force behind it, what they're saying to me 
on the doorsteps rather than what they are saying on the news. I think the news is very 
slanted towards certain parties at certain times." 

Additional question: "And would you have gone off and done independent 
research, would you have done that research online or was it more like quizzing 
on the doorstep?" 
"No I have done It online on the parties and I do think some news agencies are more 
directed to some parties than the others but moreso in what I'm getting on the doorstep, 
what they are actually saying to me, what their campaigns are saying." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Totally, 5 years ago I don't think I had a smart phone. I definitely wasn't reading as much 
news. Definitely wasn't reading as much world news, maybe I was getting the local news, 
more newspapers that kind of thing." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah, I don't know if it's as I grow a bit older or the access to news is so much easier 
now. Before I needed time to sit down and. okay, go buy the newspaper sit down and read 
it or I needed to watch the news at a certain time on the TV because it wasn't on all the 
time but now I get a spare 5 minutes drinking a cup of tea, I'm on Twitter, I'm on my Sky 
News app and I'm just getting the main news headlines, and even when something 
happens, now you get your notification on the phone, so I think accessibility has made it 
so much easier for me to follow news now ... and just, well, I'm getting older now I suppose 
as well." 
Additional question: "Do you have a pattern to your day?" 
"Yeah I get the radio first thing in the morning with breakfast and driving Into work. I 

don't usually consume that much news unti l maybe tea break time at 11 o clock when I'm 
having a cup of tea and I'll flick through the news unless something has happened. Bar 
that, It's mainly In the evenings when I get the time after work but I do certainly flick 
through it in work on tea break time or whatever if I get a spare minute." 

Additional question : "Do you think you're reading in depth ... would you get time 
to read long form articles or does it tend to be a lot on the smartphone, say 300 
to 400 word articles?" Yeah certainly more the 3 to 400 word articles but definitely if I 
come across something I'm interested in, I ' ll just save the link and I'll go back to it later in 
the evening if I've more time ... if it's a longer article, a couple of pages on Twitter, yeah I'll 
save the link and go back there when I have more time." 
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Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"No, I don't think my interests are going to change a whole lot. I'm probably going to read 
more news and maybe get more interested in international news. I don't know why I think 
that. I don't think my interests will change a whole lot though." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I trust the main news outlets a lot more than I trust the, I wouldn't say the local person, 
but more the gossip, the headlines grabbers, The Star, The Sun, I don't know if I trust 
them as news outlets really." 
Additional question: "How about the citizen journalist ... although we call them 
journalists they're not really journalists ... the Arab Spring, water protests ... they 
would be examples of people who are posting and videoing, putting their posts 
up online so they are kind of playing that role of independent commentator ... " 
"I think they are not really independent because most of them who put it up ... they have a 
side they are trying to promote by putting up, they are putting up one of the riots ... they 
put up ones of the cop beating the fella whereas, if they are pro police, they are putting up 
ones of the rioters. I think everyone has an objective, it's very rare that you get an overall 
broadcast of what is actually going on, on the ground, when it's coming from local news. 
Even with the Arab Spring, everything that went on there was dependent on which side 
you went on to. You could see one side whereas on the other side you'd see a totally 
opposite side to the story but they are both true reflections on what is happening on the 
ground." 

Additional question: "So you would prefer to click on someone like Sky News and 
have them curate it all instead?" 
"I trust the opinion, I'm definitely interested in seeing what the man on the ground has to 
say but to corroborate it all and see what the actual political view is over there ... or what is 
the actual situation over there-... ! think I would trust the bigger news agencies on that." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Not really no. If they were on, rarely. If there was nothing else on, I certainly wouldn't be 
turning on the TV or radio to listen to one of them ... 
although I actually enjoy a bit of Gift Grub just for a laugh in the morning." 
Additional question: "Do you regard it as just a laugh rather than a source of 
information?" "Just as a laugh, just purely for the humor." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Yeah, yeah I often listen to The Last Word on Today FM or again on Newstalk, there is a 
lot of phone ins, getting peoples opinion. Yeah, I'm interested to know what other people 
think and how they put their point across." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Yeah there have been huge changes. What's going to happen in the next while? I don't 
know. I'm sure it will evolve, I'm not sure how it's going to evolve, I'm not sure where 
they go from here, they already have 24 hour news, they already have drones out there 
taking all their pictures and recording all their stuff but is it going to go to 24 hour CCTV 
everywhere? I don't know. I certainly think it will evolve, I'm just not sure if I can see how 
it is going to evolve or where it is going to go." 

Additional question: "Do you think you'll be able to buy a newspaper in 5 years' 
time? n 

"I think you'll still buy them, I think they'll still be available but I think it'll be maybe one 
or two news agencies left. I think most of them are going to be gone. I think it's going to 
be a thing of the past, maybe not 5 years, maybe 10 to 15 years, because there is still 
15% of the nation who don't have a smartphone or tablet. But yeah, newspapers are 
certainly on the decline." 
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Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"I don't know if it matters to me. It certainly gives me a different opinion like when I'm 
reading It - if it is state owned or ... I think sometimes you can get a truer reflection on 
certain issues, political issues and that on a private owned one. Whereas, state owned 
ones can be very one sided and very filtered into what they want people to hear or what 
people want to believe." 

Additional question: Do you have a view on any of the media moguls in this 
country ... Denis o Brien-... and Rupert Murdoch internationally?" "I think it's just a 
business and they're doing that so they can make money. They know certain thrashy news 
sells newspapers or makes headlines and that's what they do for a business ... so as long as 
you can kind of read between the lines and understand that at the end of the day, it is a 
business to them, they need the big headlines, the big flash on the front of the screen 
saying certain things happened." 
Additional question: "But would it colour your consumption?" "No I don't think so. " 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah, definitely, again that's what sells news, how user friendly it so, how easy it is. You 
get the updates on your phone automatically if something big happens from Sky News ... so 
it's definitely a consideration for them wanting you to know things as it happens, as quick 
as it can." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No I've never paid for an app. If there wasn't free ones out...there would I pay for one? 
Then yes. I'd like to be informed enough that I would pay for an app. But at the moment I 
don't think there is a need to . " 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah, it's something I never thought about. What are they doing now? Yeah, so where do 
they make their money now? Advertisements I suppose. Yeah it's a really interesting 
point...! suppose when all the paper stuff is gone, they are going to have to start charging 
for apps because there is only so much advertising you can do and, okay, the state ones 
will always be run by the state but the likes of Rupert Murdoch and Denis O Brien, yeah, 
they are going to have to start charging - but then you'll have - ok not on Sky News as 
much but certainly on The Journal or any of them, they have lots of advertisements so 
that's where their apps are making their money and it's going to the journalists." 
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Interview No. 13 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah I do think that particularly with the Arab spring I mean twitter and social media was 
involved in that so helped to bring about change in those countries at least but with maybe 
countries like Ireland and stuff you just get a lot of drama and trolls .... so I mean I just 
tend to stay away from it because you kind of have to sift through it a lot and figure out 
what is being said." 
Extra question: You mentioned the trolls? "Yeah I read about that on the Daily Mail 
actually so that would be more traditional media so yeah I wouldn't have heard about that 
otherwise because I'm not on Twitter and I just think that people can hide behind their 
Twitter user names. A lot of people have suggested there shouldn't be any privacy about 
who you are when you go on these social media websites and maybe they have a point 
there." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Well I think it's important to keep up with the news because I want to be able to discuss 
things with my family and just be able to have a conversation with them at the dinner 
table or whatever." 
Extra question: What about that general idea of being an active citizen- do you 
think that matters? 
"Well yeah I do vote so I do keep up with what is going on in the Daily Mail and stuff you 
know." 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"No not really, no." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Well I have never felt really part of the community of the traditional media. I mean I 
suppose I should have gone online more because sometimes the stories that are presented 
to you by traditional TV and radio don't reflect what's going on in other parts of the world 
which the media hasn't thought to focus on." 
Extra question: So you think you might be missing out on something there do 
you? 
"Yeah, I mean maybe I should go on these websites like my brothers do like Reddit and 
stuff you know but I just feel there is a lot of angry people out there who want their voices 
to be heard. I just, I feel safer with traditional media sometimes because you can say what 
you like on the internet and there is no call back from it really." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Well I mean not in a news way but just going to the shops or going around walking 
around and being in the town, you meet people that you went to school with, that taught 
you, or that you worked with beforehand so I suppose I do feel a part of a community that 
way you know." 
Extra question: And so it is important to you? 
"Yeah, it is important to me. It kind of takes you away from the news a bit like to be able 
to talk to people, one on one because if maybe you're just watching 24 hour news 
channels all the times it's easy to think that the world is falling apart sometimes with 
what's going on in Syria and Ukraine and with Ebola - so yeah it's good to get out once in 
a while and see what's really going on in your own community and just smell the flowers a 
bit." 

Q. 38 Did you vote in the recent election? 
Yes 
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Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"I suppose they did because, well I would have watched Vincent Browne and he would be 
on there berating the Fianna Failers and stuff like and now he is berating the Fianna 
Gaelers and the Labours so yeah I really don't know who I'm going to vote for next time
they all seem to be as bad as each other." 
Extra question: And would the news media have been a primary source ahead of 
canvassers or literature that might have come in the door "Well I don't kind of 
entertain canvassers. I just sort of nod and sort of kind of try and close the door as 
quickly as possible. But yeah I mean I was annoyed that library got built in Dun Laoghaire 
and it was just such a waste of money and we didn't need a new library, we have one in 
Dun Laoghaire and Dalkey so yeah sort of got at my goat and yeah that would be 
somethi_ng that would count as a black mark against the councillors at the moment." 

. Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Well it hasn't changed much. I suppose I'm going online a bit more but that's just really 
on the RTE news website and the Irish Independent so I suppose they are the 3 websites I 
visit most but other than that I am still buying the Daily Mail every day in its newspaper 
format and I've had the news channels, the 24 hour news channels for about 10 years now 
so it hasn't changed that much." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
Have you become more interested as you get older? 
"I think I have yeah because I remember when I was a kid and my mum wanted to watch 
the news I would just think well this is boring, I want to watch cartoons but I think it is a 
thing with getting older you definitely want to find out more what is going on." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I think it will probably stay at the same level really." 
And would you have any predictions about print- do you think you'll still be 
buying the daily mail in 5 years' time? 
"I probably won't be no, it's just that it's cheap at the moment. Well yeah it's just a lot 
easier to go online on the Daily Mail website because well for one thing, you don't get 
newsprint on your fingers." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Well I would say I would trust a big media organization like RTE or TV3 more because 
they have got checks and balances in place to verify the story and whereas someone just 
blogging or tweeting about it may not have it verified like when Pat Kenny got caught out 
with Sean Gallagher in the run up to the presidential election." 
Extra question: You mentioned Arab Spring earlier and the way you can access 
different angles ... is that something you feel, that is something that's worth 
looking into, people on the ground who aren't necessarily journalists 
themselves? 
"Yeah well I suppose social media can organize people together and it's just sometimes the 
protests go a bit haywire and might turn violent- but yeah it can really motivate people to 
get up and do something about the governments they have or whatever." 
But in terms of reportage you would still give greater credit to traditional news 
outlets? 
"I would yeah. " 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yahe I do like that stuff. I watched Cal/ans Kicks and over the summer and I always 
watch Have I got News For You, I always look forward to that returning and I watch Mock 
the Week as well I watch Republic of Telly less ... because it's not really that satirical...it's a 
bit bawdy and it's not very funny. 
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And what appeals to you about Mock the Week, do you consider it a source of 
information? 
"Yeah well sometimes I hear stories on Have I got news for you for the first time that 
weren't really on my radar before and it's a great way to catch up with the news at the 
end of the week and sort of digest it and sort of laugh about it really and you know maybe 
things like Ebola can be put in context and maybe be made not too feel so threatening." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Well I try to avoid Liveline with Joe Duffy, I don't really see that as a source of news." 

Q, 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Well yeah I definitely reckon there will be less print media around. There will probably be 
more citizen journalists. I think there will still be 24 hour news channels because I think a 
lot of people like to watch things happening live. Yeah so that's pretty much it." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Well I think it's good to have a mixture of both because if it's a semi state like RTE they 
might be kind of told by the government not to run a particular story and if its Newstalk 
they might run with the story and have more independence." 
Extra question'; And how about the whole idea of Rupert Murdoch 
internationally ... and in Ireland Denis o Brien he owns so much ... do you have any 
opinions on that, media dominance ... ? 
"Well yeah I suppose it's not a good thing that so many different titles are owned by one 
media mogul. So maybe, the internet will be the great leveller and people will be printing 
their own stories." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah I mean I suppose they make it easy to go on line and check things out." 
And content wise? You listen to Newstalk and RTE ... do you think it is kind of on 
the money in terms of what you're listening to? 
"Yeah 
Extra question: You don't feel there is gaps, not appealing to your age group? 
"No I don't think so." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No I have never paid for any news related app. I don't know. Well the newspapers, if they 
go completely online will have to make their money some way I suppose so yeah I 
suppose I would pay for news if that came up". 
Extra question: So if there was a subscription, some sort of a paywall put in place 
and no alternative you feel you would? 
"Yeah well, I mean we already have Netflix for TV so I suppose it would be no different 
paying for news". 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah, well I suppose they will have to figure out some way of getting journalist paid for 
the work that they do." 
Extra question: Is it something you ever think about? 
"Ye I mean it's often in the satirical programs I watch they often allude to that so it's 
something I have thought about before." 
Extra question: Would you have in mind what would be an acceptable figure or a 
model where you might pay per article or monthly subscriptions ... would you 
prefer to go that route? 
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"I'd prefer to go for a monthly subscription and I suppose I would be prepared to pay 
something like 5 euro a month or something, 7.99. I suppose they could also put 
advertising on screen because I mean a lot of the time when I'm just flicking through the 
newspaper now I see the ads and they don't register with me and I just turn the page so if 
they're right there beside the article on screen maybe that would be a better way to 
actually view the ad, get them seen. I mean YouTube are going to have a pay version and 
a free version soon ... 
Extra question: and do you think that's fair enough, would you be prepared to 
pay for that or would you think I can probably just go off and look at the content 
that is free? 
"Well I think at the moment you can skip the ads after seconds so yeah I suppose I would 
watch the ad rather than actually subscribe to it. it would be different if I wanted to read 
the news off some website like the Independent or the Times, I would rather subscribe to 
that, and I wouldn't mind advertising with it as well to supplement the income to the 
journalists." 
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Interview No. 14 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yes, it makes a major difference. I think the access to the social media and things like 
that..." 
Extra question: But you don't really use social media much? "I don't but the option 
is there for people to access it." 
And you made the comment there earlier that Facebook is nothing but trouble, do 
you think that you can actually make a difference or do you think it's more about 
stirring it up? "Well I think if you use it right, you can make a difference, but in my 
opinion I just think people don't use it right so that's why I stay away from it." 
And could you see yourself in the future getting involved in it at all or is 
something you think you will steer clear of? "No I think I'll steer clear of Facebook 
particularly as much as I can to be honest." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah I think it makes a major difference because you make an informed decision on 
things like the water charges for instance so there's debates and things on TV, so if you 
don't watch it, you can't even have an informed opinion." 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"No is the answer to that I'm not on social media or anything like that so." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I don't feel part of that community but I think radio stations or news broadcasters can. If 
people just follow one particular station, they kind of can get their opinion on one 
broadcaster or there personality comes across and their point of view rather than their 
own." 
Extra question: Like you mentioned earlier Vincent Browne ... he would be a good 
example wouldn't he? Yeah he can force a point so people might take his opinion rather 
than make their own- that's my opinion and Vincent Browne, even though I do like Vincent 
Browne to watch, but I wouldn't let him lead my opinion - I hope anyway." 

Extra question: And you mentioned that you buy the Tallaght Echo every week or 
every fortnight when it comes out? Again is there a sense that that is something 
that is very much rooted in your community ... would you have a sense of that? 
"Yeah, I would like to support the more local newspaper than the national newspaper to be 
honest. It's a lot more suited to my personal area and surrounding areas so I think you 
can inform a Tallaght person on what's going on in Tallaght rather than what's going on in 
Donegal, say, which nationally, it's obviously important but to someone living in Tallaght 
what's happening in Tallaght is obviously more relevant to their own personal lives rather 
than the whole community of Ireland as such, so that's why I would buy the Tallaght Echo. 
Extra question: You did mention it's pricey as well ... Cl.85 is it? "Yeah, it's €1.85, 
yeah, it is kind of expensive I think but I suppose it being a small population, as such, and 
with costs and all, you probably have to charge that bit extra to cover all your overheads 
and things so I think it is worth the €1.85, it does cover a lot of the news and it's very 
interesting to read." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah, I would be very involved in my own local community. I would be involved in the 
local youth centre which is Citywise Education, so I would feel very part of that particular 
community and then, in turn, all the children that leave the centre go into the wider 
community and hopefully make a difference." 
Extra question: So what1 s your role? Are you a youth leader or do you help out? 
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"Yeah, well, as I said I'm on a Community Employment scheme at the moment but I would 
be a leader in one particular group and hopefully it makes a difference to the wider 
community." 
Extra question: How long are you doing that? This is my third year now so I have 
been there since 2011 
Extra question: And apart from that are you involved in any kind of local sporting 
organizations or anything like that? 
"At the moment, no, but I was a manger of a local football team for 5 seasons from under 
10 to under 15's. Then the team dissolved so my participation stopped in that then after. 
But it is something I'd like to get back into ... the football side of things with the young 
children .. .! think it gives them a proper activity to do as such." 
Extra question: And you mentioned you're a dad in the community ... so does that 
sort of inform your sense of involvement as well? "Yeah well I like to give the young 
children something to do rather than, in their opinion, having nothing to do which leads to 
anti-social behavior and things so at least if there is a football team, they have something 
to focus on twice a week and then on weekends as well so it keeps them busy and forms 
their own little community I suppose ... in a football club ... so they all look out for one 
another then in the wider community so I think the football is a great thing to have people 
involved in, whether it is boys or girls." 

Q. 38 Did you vote in the recent election? 
"I did vote, I always try to vote in any election that I am entitled to use my vote - I try 
and use it." 

Q, 39 If you did vote, did the news media help you to decide who you voted for? 
"Yeah, I would say yeah to that. I did watch some of the debates on TV and things. I 
probably had my mind made up anyway but I think it did help to make an informed 
decision on who we are actually going to vote for." 
Extra question: And what other factors would have helped you to decide - would 
it have been the canvassers, the leaflets coming in the door? 
"No, to be honest, probably more what they've done in the past to be honest, or if they 
have done anything in the past- that would be how I would make my decision. It wouldn't 
be on a leaflet coming through the door, leaflets can say a lot but whether they actually do 
it or not is another thing." 
Extra question: So you would be keeping an eye on what they are up to ... would 
you be fairly well informed on what's going on on the ground? 
"Yeah I would like to think so yeah." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Not a lot, to be honest, like I said earlier, I don't do Facebook or Twitter or anything like 
that. It's always been traditional news and printed media, I suppose, so it hasn't really 
changed to be honest." 
Extra question: So you'd read your paper and you watch the television news and 
you listen to a bit of radio? 
"Yeah I wouldn't be on social media whatsoever so it hasn't really changed the last 5 years 
to be honest." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah, I think as my son is getting older, you need to be kind of more informed on the big 
bad world as such, so yeah, I probably would take more of an interest now as he is getting 
older and try and get him to watch it with me, to try and get him involved from an early 
age. He's 16." 
And does he have any interest? In the news? No, but probably like myself he would 
rather watch like Prime Time or Vincent Browne, things like that, but yeah it wouldn't be 
the traditional 6 o'clock news. It would be Prime Time and things before he goes to bed in 
the evening, so he would watch it yeah." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I think it would probably remain to be honest, again just traditional news broadcasts and 
printed media. I've no interest in social media to be honest." 
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Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"To me it doesn't really matter as long as it's printing the facts. It doesn't matter if it's an 
amateur or a professional as such. I suppose you would trust the professionals that bit 
more which maybe isn't always a good thing but I think it's just engrained probably from 
just seeing them more regularly on TV and things, so you kind of feel like you can trust 
them, you feel like you know them more than someone that you have never seen or never 
met like printed media journalists. But I don't necessarily think it's a good thing, you trust 
these people because you don't know them at the end of the day, and they are only 
printing what is put in front of them. But it doesn't really matter, to be honest, whether it 
is an amateur or a professional." 
Extra question: "I suppose if you were on line more, say the Arab Spring or 
London riots and even the water meter protests and that ... people are posting a 
lot of their own stuff up online and a lot of people would be consuming that as a 
form of news ... but I suppose you're not in that arena so that's not something 
that you would watching on a daily basis ... so I suppose that's probably part of 
your decision that you're not necessarily interested in that?" 
"As you just said there yourself, people print up their own things so it could be 30 seconds 
of a clip which doesn't give you the full scene of what actually happened, you can just get 
what actually happened and it's not always how it started or how it finished, you always 
get the piece in the middle which doesn't always lead to the full conclusion of what actually 
happened so I try and stay away from the likes of that." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah, I would watch the odd one, panel shows and things, QI would be one that springs 
to mind straight away so I would watch them yeah." 
And would you consider them a source of information? "Yeah I think they have their 
own spin on events - again they put their point across, again most of these people are 
comedians that's what they are there for, to make a laugh out of serious issues, some of 
them are more serious than others but at the end of the day they're comedians and that's 
what their job is as such." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Yeah some on 2FM, they have some in the morning shows and Newstalk would be 

another one I'd listen to occasionally." 
Extra question: And would you consider them a source of information? "Well I 
wouldn't consider it a source, you do learn things but again they are opinion shows really 
so it a personal point of view. They're not always as neutral as they should be, I think, in 
my opinion. But sometimes a lot of callers who are for something rather than 50/50 split 
on callers, maybe you do get a 50/50 split on callers ... but sometimes they can push their 
own agenda, as such." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Probably strange coming from me but I think it's all going to go internet based, social 
media I think, that's the way everything is going so maybe I will have to change, but I 
think it will become a lot more instant news, as such, so it will be kind of as its happening 
which probably is a good thing ... at least you can see the actual event from start to 
finish ... but yeah, I think it will become a lot more social media focused." 
Extra question: How about the Tallaght Echo that you do buy every week ... do 
you think that will still be available to buy in a print edition or do you think that it 
too might go online? "I think it will go online but I think it will stay as a printed form 
because I think it has a loyal customer base at the moment and probably some readers 
would be at the elderly stage of their life, so maybe they wouldn't access internet either, 
so if it does go totally internet based they'll think they'll lose a lot of their custom so I 
think they will stay as a printed form." 
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Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business Interests? 
Please feel free to expand on this opinion. 
"Yeah, I think there should be a lot more state owned - and even the state owned ones 
aren't always as neutral as they should be, I think, in my opinion ... but, yeah, I think the 
likes of Rupert Murdoch and Denis O'Brien and those can have too much of an Influence 
when they own so much of a widespread so you can get their point of view. It's work for 
them at the end of the day so they can push their companies for advertising and things so 
I think there should be more state owned ... but they're not always the greatest either - as 
the water march reports can show, I don't think It was detailed enough, I don't think the 
march itself was shown enough. Coming up to the march, there was a lot of publicity and 
all about it, but I don't think the actual march itself was covered as well as it should have 
been by the state broadcaster so that could be another thing where the privately owned 
ones might push - if it's anti state, the privately owned might push that more where the 
state ones will try and gloss over it, as such, so there can be a medium but I think there 
should be more .. .! think if it's going to be more privately owned - it should be split 
between more people rather than one person like Rupert Murdoch who owns so much of a 
lot of media in all different countries. I don't think that's a good idea." 
Extra question: And do you feel that anyone gave the water meter protests a fair 
representation? "No I'd say no to that - from what I've seen, I'd say no. Even the 
reports of the numbers that turned out is varied in what you read or the station you listen 
to ... it's gone from 30,000 to 100,000 which is too big a spread by anyone's opinion I 
think ... so that's my opinion on that one." 
Extra question: And I suppose obviously you're somebody who doesn't post stuff 
on social media yourself, or consume it much, but do you think it's a good thing 
that a lot of the protesters in the country were taking it into their own hands and 
posting a lot of stuff up on Facebook that did manage to get it out to a wider 
audience? 
"Yeah, I do think it was a good thing - like I know I have knocked social media in this 
interview so far but I think it can be used as a good thing . I just don't think it is being 
used as a good thing by enough people ... it's snapshots again ... it's 30 seconds of certain 
things. They can turn their phone off or whatever it may be, if they are going to lose the 
argument they can stop recording and print what they have already seen so far. But I 
think there can be a happy medium between the two of them if it's used right. I think it 
can be a good thing if it is used right." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Well, I think a lot of it is more national coverage because they are trying to appeal to the 
whole country of Ireland rather than just the local issues like the people of Tallaght, as 
such, so they don't focus a lot on what is happening in Individual communities which is fair 
enough like they are state broadcasters so they have to cover the whole of the country, 
but I would say no because they don't cover local news enough in my opinion. People in 
Galway won't be interested in what's happening in Tallaght or vice versa so I 'd say 
probably no." 
Extra question: And you mentioned there was a local radio station ... I hadn't 
realised that it is gone now ... but there would seem to be a market there since 
there is such a huge population in Tallaght and the surrounding area? 
"As far as I know there was a Tallaght community radio station but it's gone. I think it 
closed purely because, as far as I'm aware, most of the staff are volunteers and I think 
they only broadcast in The Square Shopping Centre on a very rare occasion at the moment 
but I think it is due purely down to the lack of volunteers. It was a local station and it ran 
for a good number of years. " 
And did you listen to it? "I would have listened to it. But as far as I 'm aware It has 
stopped operating ." 

Q 49. Have you ever paid for news content o.- a news related app online and could 
ever see yourself paying for news content in the future? 
"To be honest, I think maybe not in the near future but definitely I think at some stage, 
you're going to have to so I would say yeah. With no other source of media, I would pay 
for it to find out what is going on ... but I think the way it is going I think we will have to 
pay for it so I would say yeah I would pay for it." 
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Extra question: But would you still rather go in and pay your Cl.SS for a print 
edition in your hand? 
"Yeah, I just like to be able to, it's a tactile side of it and just to be able to read it at your 
leisure. I would prefer the newspaper but I wouldn't not pay for it - I'd rather have the 
information and pay for it rather than not have the information, so you're paying for the 
newspaper anyway, so I would in the future if I had to." 

Q, 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah, I think it is a worrying thing. I think, if nothing else, there is enough unemployment 
as there is without reporters being made redundant if you wanted a better word so, yeah, 
I think there is a major consequence if printed media ceased which I don't think it will 
cease .... but I think because of the numbers with access to their phones and things .... ! think 
the sales are dropping and it would be a concern I suppose. Even though I'm not working 
in that field, no one likes to see anyone losing their job so, yeah, it would be a concern." 
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Interview No. 15 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I think it makes it easier for people to have their voice heard. Whether or not many 
people having their voice heard makes a difference in society or not I'm not sure about. 
I'm not terribly fond of the comment section on a lot of news websites. For example, I find 
them ill-informed and very emotional and often very prejudiced and biased and buying into 
stereotypes - so I'm not actually sure that improves society at all. I think debate and 
proper conversation can but I'm not sure the media is actually a terribly good forum for 
that." 

Extra question: And you mentioned you would even go as far as to avoid websites 
such as thejournal.ie because you don't like the comment section. "Exactly yeah, 
well not everyone's obviously but people who post there a lot tend to be very inflammatory 
and, for example, there was the story of the gypsy child who was taken away from their 
family and the comments on the journal were really sickening and I stopped reading it 
completely at that point. I did read it a little bit before that but they are just so ill
informed and so prejudicial and I really don't like it. There is a lot of vitriol and hatred and 
lack of any reason or reasonableness in there at all." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yes I think it's really important. Politically, it is probably the most important arena for 
that. I think we all have a duty to vote but part of that duty is to inform ourselves of what 
and who we are voting for and I think a lot of people don't necessarily do that. I think 
having access to the media to do that is a really good thing." 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Well the academic online community I engage with is more about sharing papers and 
seeing what researchers are publishing new papers - so it's less of a conversation in the 
way that I use it anyway. Twitter, sometimes, around political events. Sometimes it can 
feel more like being part of a community. In other areas ... I tend to use my Facebook for 
very family and friend orientated things and not so much for social awareness or political 
awareness. Twitter though around political events - definitely though I would get in the 
conversation around that." 
Extra question: And would you feel that the people that you would be following 
on Twitter would generally be very likeminded? 
"Yeah, I suppose that's the bias on social media isn't it - you follow what you like and not 
necessarily what you don't like so you reinforce your own views. It's part of the problem 
with it." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I think they probably can. I suppose I probably do feel a little bit part of The Guardian 
community. The Guardian is the main newspaper I read. I read the Irish Times, I don't like 
the comment section on it very much. The Guardian one, depending on what news stories 
you're reading, sometimes it can be very intelligent with really nice conversation and 
debate, sometimes not so much, and I would comment on that fairly regularly ... maybe 
once or twice a week and I do sort of feel part of that community because I read it so 
much and I identify it as part of who I am ... almost because I identify with their philosophy 
and their way of thinking as well." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah, well I feel very much part of the academic and research community here in IADT so 
that's my work community but that extends into other colleges you know I'm on a group 
called Sigmach the special interest group for media art and cyber psychology so the 
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committee on that are from a lot of different places but we all have an interest in those 
things and we come together around them so other people I meet through that, there is 
quite a big community, so I feel quite part of that." 
Extra question: What about your home life then? "Yeah well I have a group of friends 
who are a strong community, I don't have a huge number of acquaintances but I have a 
very strong group of friends, a small but very strong social circle. So I have a strong 
community and family in that regard ." 
Extra question: And are you involved in any kind of clubs and societies? Other 
than Sigmach, no, none that I can think of right now, I'm a bit busy. 

Q. 38 Did you vote in the recent election? 
Yes I always vote 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"Yes. They would have done. I would have certainly read opinion pieces and factual pieces 
on what the different policies they said they were going to implement, whether or not they 
were going to was a different matter. I would have read Fintan o Toole and other people 
like that to help form an opinion." 

Q,40 Has the way you access the news media changed In the past five years? If 
so, in what ways? 
"I've been reading a lot of my news online for quite some time so probably not that much. 
As soon as I discovered online news I would have read it online all the time." 
Extra question: And do you think the fact you were living abroad at that time 
would have made a difference? 
"Yes I think so because I used to read the Irish Times to keep up with what was going on 
here as well as the New York times because I didn't like the LA Times even thought I was 
in LA. But the New York Times for my American news. I don't always necessarily read the 
newspaper that is closest to home, I read the one that I prefer." 
And you said you don't engage with TV news or radio. Has that always been the 
case with you? 
"I suppose when I was younger before the internet came along, I probably would have 
watched TV news. I haven't had a lV since 2007 so I don't watch any television. The 
radio, I have never really liked particularly. I do like radio documentaries and stuff but I 
tend not to listen to them because there is so many ads and things and I really don't like 
that kind of noise coming at me so same that's why I don't watch television as well. I am 
more likely to stream something that has not got ads in it." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah and I think I have always been interested in it. Especially since I can read it online 
because that means you have a lot more control over what you can get and you can check 
out sources and you can get deeper into things and I think that's what I like about it." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I don't imagine so. I'm a very 'interested in the news' kind of person I can't imagine 
myself ever becoming less interested so I don't think so. 
Extra question: More interested? " 
That would be difficult. Maybe when I retire and I have more time I could read even more 
but I do read a lot anyway at the moment." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah, I have different levels of trust for everything that I read. There is some that I would 
trust more, I would generally trust The Guardian to a certain degree. I have a healthy 
degree of scepticism about all news sources. I would trust many average citizen journalists 
over somewhere like the Daily Mail so it really depends on the source and how I perceive it 
and how professional I perceive it to be." 
Extra question: Would you seek out that kind of material at all .... like during the 
Arab Spring etc.? 
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"I probably wouldn't seek out those individuals. I might on Twitter have followed some of 
them after seeing a tot of people that I trusted following them or posting stuff from them 
but I probably wouldn't be on the cutting edge of who those people are. I would be more 
likely to see it a little bit later through somebody or a news organization that I trusted a 
bit more so that there is some filter I suppose." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"I used to actually when I was in the States. I used to watch the Comedy Channel and The 
Daily Show and Stephen Colbert and they're brilliant and I would stilt occasionally go 
online to watch them but I just don't have too much time to watch them at the moment 
but I think they are brilliant, but yeah, if they were freely available to me, I would 
probably watch them a bit more." 
Extra question: And would you consider those to be a source of news or just a 
kind of take on the news? 
"No, because I would have probably got all those stories already but it would be another 
take on it. But I think for a lot of people they are a source and occasionally, if I didn't have 
time to read the news in that day, they might have been a source ... but generally not." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Oh I hate them, my God I hate them. They are the worst. They're like the comment 
section of a newspaper out loud. " 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I think it's moved and is still moving massively online. I also think that there is maybe 
less long read stories and longer pieces and documentary pieces. Everything is very 
soundbitey and short and I don't like that aspect of it. I think people need to get more 
depth but they maybe don't take the time to read it and attention span is quite short and 
they are flicking through stuff." 
Extra question: And do you think the case is that there is less of that material out 
there ... or people are just taking less time to read it? 
"I don't know if there is less. I 'm not sure but I think people definitely spend less time 
doing it. Some people still do but I think there is some people who will skim - I mean you 
even still see it in comment section where people obviously haven't read the story - they 
just comment on the headline and the subhead and they haven't read the story at all 
because if they had they would never have posted that comment. They'll say something 
like ' You should have done this', well he did .. .if you had read past the second 
paragraph ... so I think people do tend to skim a lot and not go into depth like before." 
Extra question: And then people are following who or what they like ... that kind 
of self-curating trend ... 
"Yeah, reinforcing your own bias. I think that has to happen quite a lot even the way 
Google gives you back search results based on who you are and what you like and what 
you've done before so, without you even realizing, they're cutting out a certain section of 
the results because they think you'll be more interested in this stuff. If you're in the States 
and you're a Democrat, you're going to start getting a lot more stuff about Democrats and 
nothing about Republicans so you actually won't know enough about them to know that 
you can't identify with some of them so you'll think being a democrat is this and being a 
Republican can only be that because it can only be the worst. So you'll seek out the worst 
because they are the 'other group' and I think that's a real problem. I think that's a huge 
problem online. I think it'll only happen more and more as the algorithms for giving you 
the stuff you have previously looked at get better and better." 
Extra question: Do you think there will be print editions of papers in 10 years' 
time? 
"I don't really know, there's some people who really love them like my husband only reads 
the print edition. He can read it online occasionally but he really doesn't like It and there's 
got to be more than one of them. There 's still got to be some people. And there is 
something nice about a printed newspaper but I miss being able to travel through a story 
and look at back stories for it and go research other sources and go find out more about 
something if I'm interested in it. I would miss that in the printed edition so I prefer the 
online. I'd say purely from a financial perspective a lot of newspapers wilt purely go online 
only ... or weekend maybe." 
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Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Yes I won't read any Murdoch newspapers. I think it really matters and I think people like 
Murdoch with an absolute monopoly in a number of countries is a huge problem. State 
owned is also a problem but you need to have some sort of competitive, or competition 
laws where somebody can't monopolize the media. I think that's really important. 
Extra question: Any opinions on Irish media say someone like Denis O' Brien and 
his Communicorps? 
"Yeah I don't read a lot of the Irish media partly because he owns a lot of it . I think it's 
just a huge problem because you have got, even if a company is trying not to be biased, 
there tends to be a bias and when someone owns so much of the media you have got a 
huge bias in one direction and that is always a problem, I think. I think there should be 
people coming from different perspectives." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"It very broad. I don't think the Daily Mail is but I think The Guardian is .... like the ones 
that I read like The Guardian, I find suits me very well now it's probably plenty of 
reinforcement of my own biases as it tends to be quite a left wing paper and middle 
class .... but I do read some other stuff as well to try and balance it ... out but yeah I think it 
fits me pretty well." 
Extra question: And what about the usability factor now with apps online? 
"I think that's brilliant and much better. The Guardian one just keeps getting better and 
better. The Irish Times, well I don't use their app because there is a pay wall on it, but I 
use it as a mobile site with a button on the homepage so it feels like an app but it's not 
and it's much better than it used to be but The Guardian one's a lot better, it's really good 
so, yeah, I do like that I can use it when I'm sitting on the train for a while. I know I can 
read the news for ages it's pretty handy." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"Yes, I pay for The Guardian because it is my favourite newspaper and because I use it so 
much, I feel like its really good value for money. I don't pay for anything else because I 
don't use the Irish Times as often and I don't like it as much so I won't use it." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah, it does and that's why I pay for The Guardian because I feel I'm getting so much 
from it that I have to give something back. Whereas the Irish Times, sometimes I'm 
reading it and its just stuff from The Guardian or just stuff from other places, it's not their 
own writing all of the time necessarily, so yeah, maybe I should pay for it but I don't." 
Extra question: How do you pay for it? 
"It's a monthly subscription - I can't remember how much it is - it's quite small. It's much 
cheaper than buying the newspaper, well my husband buys the newspaper everyday so I 
feel between us we pay quite a bit for it so yeah I don't feel too bad about that." 
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Interview No. 16 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I think it's easy to have your voice heard - I don't know about making a difference, 
necessarily. Yeah I definitely would look at the comments online, on news stories if they 
are there and that will influence my opinion of the news story itself. " 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"I think it adds to my ability, I suppose yeah, make knowledgeable decisions in sort of 
voting and sort of interacting with people as well. " 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"I mean yeah I 've got a big Facebook group, there 's a couple of different Facebook groups 
but there is also like a group chat where we would share news stories and generally just 
chat about stuff" 
Extra question: And would that be a big part of your online interaction? 
" Yeah I go on that quite often because there is always people chatting and talking and 
stuff so ." 
Extra question: And would members of that community would they be people 
who you might know anyway in the offline world? 
"Oh yeah this is all my offline friends, we just happen to have a Facebook group where we 
chat. Or it's actually like a group chat where we trade stories and stuff and just talk about 
things." 

Q, 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I think when I was 12 or something I used to listen to the Strawberry Alarm Clock a lot 
and I sort of text in - because if you wake up at 6/7, they do this question and then you 
answer the question you can text in and that was something I felt I was part of. I 
remember I won one of them before and got like a little pack so I'm not sure if there is a 
community between people but you can feel like a part of something I guess on the radio." 
Extra question: So you were 12- you haven't since? 
"Well no, nothing radio or TV based". 
Extra question: And do you think it would be something you would be inclined to 
avoid or has it just not gripped you ... the idea of getting on board a community in 
that manner? 
"Well for those particular medium things, yeah. But yeah there are other mediums like 
video games and stuff that have gone and join forums and taken part in discussion about 
things again with the very specifically directed idea or message as to what the purpose of 
the forum is for like a specific time of game design perhaps." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah I mean we have a big group of friends but at the same time but it's also quite close 
because - but yes I do feel like I'm part of a community and yeah it is quite important to 
me." 
Extra question: And would they be all school college friends - that kind of group 
is it? 
" Yes school, co llege but we have met people in all sorts of different places. People who say 
went to like secondary school with other people ... or went to college- it's really from all over 
the place. So people from London as well t hey have come over and they would be friends 
of friends. " 
Extra question: And would you feel there is a very much overspill between the 
online and offline engagement in this kind of community? "Well yeah definitely, we 
use Facebook to organize a lot of stuff so if you are going to do something that involves 
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more than 10/15 people then you have to make it known via Facebook. Otherwise it's up 
to people to make the effort themselves, to find out what is going on a particular night." 
Extra question: And you mentioned that you're not particularly interested in 
sports or not a member of any sporting organizations but are you a member of 
any other organizations or have you ever been involved in any sort of voluntary 
work? 
"I did some voluntary work for PAWS when I was like 16/17- I went down to Kilkenny and 

I walked the dogs and cleaned up the dog poo and stuff in the kennels. I mean I did do 
basketball for about 4/5 years like half way through secondary school and then a couple of 
years in college as well but yea ... I haven't really done much voluntary work apart from 
that I guess." 

Q. 38 Did you vote in the recent election? 
Yes I did 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"No, I think well it helped me decide in that it was clear that none of the other parties 
were really doing anything that was of interest so in the absence of news that helped me 
make my decision. Or the absence of any strong indication of who to vote for." 
Extra question: And what would have been your main source for gathering 
information about the candidates, would it have been canvassers or would you 
have gone online and read pamphlets? 
"The individual candidates .. .it's probably a bad thing to admit but I actually didn't know 
anything about individual candidates when I did vote - it was more just based on 'are they 
independent or are they Green pParty or which party are they part of?' - that sort of thing. 
Yeah, just what I saw on the ballot sheet really." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah again I don't use TV anymore - I've completely moved away from that and I don't 
really read the paper very much anymore or at least apart from a section of the Sunday 
times. So yeah, very much focused on specific websites that I would go to ... like BBC news 
whenever I'm bored I'll just go to that. And then also I guess the frequency with which 
people share articles and the ease of which that happens that sort of increased a lot 
between Newsfeed in Facebook and people actually sharing in a chat as well. That's really 
changed my consumption of news media." 
Extra question: And do you have a kind of a pattern like when you get up in the 

morning do you kind of check in on BBC- websites or anything? 
"I wouldn't have a pattern or that sort of thing - that would be more sort of adhoc I guess 
- based on mood. I would check my Facebook and probably when I wake up 1 might check 
an email and stuff but that would be pretty much the same thing because if anything was 
to happen I would almost inevitably find out about it through that channel before anything 
else or on the news feed." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"I don't know if it's changed hugely. I'd say I'm not that interested in it really, but like I 
said it's important to keep abreast of these things. You have a social responsibility to know 
what's going on in the world so it's hard say how much my attitude has changed in the 
past 5 years ... even if my consuming habits have." 
Etxra question: Just talk me about how you consume podcasts ... you say you're 
not really a radio listener but you do listen to some podcasts? 
"So yeah I guess I would have a couple of podcasts I would listen to in a period in time 
and then I would change my interests and I'd pick a new podcast and listen to it maybe 
once a week or every few weeks." 
Extra question: And what kind of content would that be? 
"Oh it changes quite a lot so originally it was just really weird stuff like people narrating 
weird things people say on the internet and then it was like a game design podcasts ... and 
now I listen to a podcast by Andresen Harbzerts which is an adventure travel firm and they 
do really good podcasts infrequently and they're quite short form and they would take on 
kind of really big topics like the future of television or the future of radio or news media 
that sort of thing - a niche podcast." 
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Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"No I don't think so, I think I've kind of minimized it so I do sort of have a minimal 
amount of awareness. I know other people who read a lot of stuff and that is where some 
of that content comes from but yeah it's got a place in my life and it doesn't take up a 
huge amount of time and I'm pretty happy with where it is so I think unless I could 
optimize it further like in some sort of a way where it was all say in Facebook or in one 
location that would be optimal but I'm happy with the way it is right now." 

Q,43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah I mean I probably would trust the news source more so - the established news 
source - but it depends on the type of information that you are dealing with. I mean I'd 
say a lot of different news things would base their information on, like amateurs posting 
stuff on Twitter and that sort of thing anyway but I guess - I suppose there is more of an 
impetus on the established news sources to establish the truth of different things whereas 
you don't really know whether it is true or not when you get something from 
anunestablished source like an amateur ... or the accuracy I guess." 
Extra question: So you kind of prefer to have those kind of sources nearly 
curated, like someone like the BBC rather than going off and looking for yourself? 
"Yeah, unless it was something I'd say read about first and then I would go out for more 
specific information. I would do that sometimes like a news story where I can google more 
specific questions about it and then try and find maybe more specific articles on it from 
other news sources." 

Q,44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"I mean I used to watch - the one on the BBC with the pictures of people in the 
background .. .! think it's Have I got news for you. Yeah I used to watch that but no I 
wouldn't particularly watch satirical stuff I mean when I was younger I would read Private 
Eye magazines and stuff but not anymore". 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
No 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Yeah I mean it's all going go online pretty much but it's - I'm trying to think about people 
who are doing it well. ... but how is it going to change? People are just going to get better at 
doing things online, just right now the length of articles might still be based on the length 
of - when you're writing stuff for a paper you do it based on how much space you have on 
the paper so the fact you can have different forms, different lengths, that's sort of getting 
more taken advantage of bit by bit, like all the different articles you might have - there is 
some cool ones on say Wired or BBC sometimes does it...where you have really big long 
scrolling articles but then there are bits that appear in between so you keep scrolling and 
something weird happens like a picture or video appears and you can keep scrolling, you 
know, being able to combine different sort of media just to make a more complete 
experience. So yeah I don't have anything specific on how it will change." 
Extra question: And do you think you'll be able to still go out and buy the Sunday 
Times and Financial Times? 
"I doubt it, I don't know, I think maybe in 5 years' time but in 20 years' time I couldn't say 
for sure, it would be a pretty niche market." 
Extra question: And you mentioned earlier you ready the Sunday Times. Would 
that be the only sort of long form articles you read? When go online ... you get 
very much the 400 words synopsis. Do you get to read any long form material? 
"Yeah I do think people sometimes post interesting long form stuff in the chat and then 
there is different websites ... like Rock paper shotgun ... they've got a thing specifically on 
Sunday which lists out a bunch of long form articles for people to read - It's called the 
Sunday news and that is kind of fun although a lot of them are shite, a lot of them aren't 
very good so I wouldn't read them ... but I would read the headlines and decide whether or 
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not to do it and then there is a forum I go on where there is a specific thread to posting 
articles about design and usually they would be pretty long." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"You know state owned there is not - maybe there is the classic thing where maybe they're 
not as efficient as they could be if they were privately owned but then when they are 
privately owned their incentives are such that they're trying to maximize the amount of 
money they make and not the quality of the thing that they make ... but perhaps going 
forward that will become more important so yeah, I would probably prefer the privately 
owned business because you would hope that it would converge on something that was 
more to do with maximizing the experience of the customer and that would in turn 
maximize the revenue more so than if it was state governed." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"I think there Is a gap in the market. I mean there is that app that Yahoo bought from this 
16 year old you know .. .it just lists all the headlines on your phone but, like I said, I'm 
someone who doesn't access that stuff that often. Like BBC News I really like how they 
have the top 10 most read articles and top 10 most shared and that's basically how I 
would choose what to read when I go onto BBC news websites moreso than even like what 
they set out in their big columns saying that this is what the main news stories are .. but 
now I'll just look at read most. So yeah I think there is a gap for that sort of curated, 
smaller number of articles maybe." 
Extra question: And content ... is as much out there ... it's just a matter if you kind 
of finding the time and whittling it down? 
" I think there is a lot of content out there, I mean obviously content can always be better 
but yeah its more about finding the discovery aspect of It, I think there is probably enough 
content out there if you knew what you were looking for." 
Extra question: You don't think the age that you are at and the interest that you 
might have its being pitched incorrectly? 
"I never really thought about it that way. To me the age and the interest thing it isn't an 
issue it's just sort of - what's happening in the world it doesn't need to be changed in sort 
of how it's worded and stuff." 
Extra question: You don't need a youth orientated angle or anything? 
"No, so long as it doesn't have any really old views, things that are obviously you know 
directed towards people who are like 60 or older or who just don't understand how things 
work or the internet works or whatever, that would annoy me." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"Haven't paid for anything and I guess if I was older and I had more money and ... oh well 
actually I have it was more ... it wasn't specifically news ... it was like a magazine - a gay 
magazine thing ... like 4 times a year ... that sort of thing ... so I subscribed to that and I liked 
it because there's a smaller number of long form articles and each one would be 
specifically something I would be interested in ... so if there was something that satisfied 
that need then ... and it's simplified the process that I already go through ... then yeah I 
would pay for that but it would have to pretty niche to what I'm looking for." 

Q. SO In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Right, well you could say that about games as well like all the games are free as well. I 
guess it's just about finding - I suppose where all the value in all the Facebook and 
Googles is ... and there is a lot of value in having customers ... but people haven't quite 
figured out how to use that or take advantage of that yet apart from advertising I 
guess ... there is hopefully going to be new revenue models in future apart from advertising. 
So the future of journalism ... I 'm not too worried, I think it'll change, it won't be the way it 
was before, but it might be more like freelance article per article basis, but there is enough 
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demand out there for new content that I don't think that it's going to be too much of an 
issue ... it's just going to change, it's just not going to be what it was before". 
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Interview No. 17 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I mean absolutely. I mean there is so many different media outlets now. Traditionally we 
would have just have TV or radio whereas now we have all those sites that people basically 
have free reign, there is no censorship really. People can put on pretty much, now I know 
it can be taken down but it can just be put back up as quick." 
Extra question: And do you think you can actually make a difference by having 
your voice heard through those kind of avenues? 
"Well personally for me, because I'm not on those sites I don't actually know so far how it 
does work because I haven't heard of one individual so far who that has really made a 
name like a household name for themselves by putting their opinions. But if I was 
following biogs maybe or if I was really into it my opinion could be different." 
Extra question: Generally do you think it's a good thing the way it's all opened 
up? 
"Well yeah I do but then obviously again without going to much off the subject you have 
the other side of it then in terms of bullying and things like that where people can pretty 
much put on whatever they want and say whatever they want about people and it doesn't 
give the other side really a chance to voice their opinion. And so I suppose there is that 
danger to it but I suppose any outlet, while informed opinion, is always good." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Well I suppose any well informed opinion always makes a contribution. I mean if you're 
having a conversation with somebody maybe who has an opinion that maybe comes from 
a bit ignorant or maybe a bit, the whole maybe, paddy Irish person that does nothing but 
drink and laze around all day. Those kind of opinions that are out there about different 
cultures or different sets of people - you know maybe if you're in a conversation with 
somebody and you have a very calm, well informed opinion about certain things - it can 
have an impact on that individual and maybe they might stand back and think about what 
the person is actually saying if they can back it up. Well then that a good thing even if you 
change only one person's maybe narrow minded view on something - it's a good thing." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
Doesn't do Facebook so no. 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Well I feel part of the radio community, definitely I do. And I think they do, I mean even 
like a radio station again even going back to Joe Duffy - I think he does have, you can 
very much get that relationship between him and his callers - that it is very much a 
community. And they kind of - I can tell by some people who ring in - they kind of know 
how to handle Joe. I do think and you would probably say the same about Tubridy. I think 
they do have their own." 
Extra question: And have you ever felt part on one? 
"No I don't feel part. I suppose going back to Mary Wilson - it's not that I don't feel part of 
a community. I don't know if it's actually Mary but she always made me feel like I knew 
her, and she's a very warm lady and so I wouldn't say feel part of a community but I 
would say felt a sense of security. You know, driving home and Mary always had that 
calming, kind of reassuring vibe that you would feel that I would really look forward to 
listening to her but whether that means I felt part of a community? I suppose it was part 
of my day that I would look forward to having a chance to sit back and relax for the 45-50 
minutes and it was a great summary of the day's events and you had an idea of what was 
going on in the country. You know, if you missed the 9 o clock that night it wasn't the end 
of the world." 
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Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Sadly, it is important to me and I don't, and it is a big issue for me at the moment. I 
suppose because I've always worked and pretty much always worked full time, I never 
really- it's probably an excuse, and I've often said to Cormac (husband) I need to join 
them locally like even a basketball team or go down to the tennis club - just something to 
make me feel part of the community because I definitely don't and I've been saying it now 
for 3 or 4 years and when I did take the time off at home to spend with Lucy, it was going 
to local playgroups to get to know. But for me at the moment, that hasn't worked out 
particularly well either. Actually it was only in the last year and a half when I have seen 
how Cormac has totally become so much more personal in the community from coaching 
the football team and knowing so many more people - that it is a big thing for me 
particularly staying at home. I don't want to fall into that lonely, isolation bracket and feel 
like I'm always running back down to Dublin to see family and friends." 
Extra question: And is that school friends etc.? 
"Yeah it probably is. I would travel a bit, because everybody now is so scattered - some in 
Dublin, some outside Dublin. But I don't have, I wouldn't have one person now up here 
that I would call in for tea or coffee. Bar now my next door neighbor yeah, but outside 
that, no. I don't feel like I have that sense of community and I know it's something I 
definitely have to work on." 
Extra question: Because you were saying it definitely is important to you? 
"Oh it is definitely getting more important and I definitely find it more of a need now that 
I'm at home." 

Q. 38 Did you vote in the recent election? 
"I didn't." 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"They do, because sometimes definitely when we are voting if it's a general election or 
local election ... you're voting for a person, But sometimes if it's a constitutional issue like a 
referendum - I certainly wouldn't have the facts myself to hand and that's why I definitely 
find Prime Time debates, radio or that's probably actually when I would log online ... and I 
know you get the leaflet through the door with the 'no' side ... But I would always like to be 
informed before I make a vote. Was it the children's referendum the last one? - and I 
wasn't knowledgeable enough about it and that's why I definitely found the media a big 
help and informing me more of if you vote yes - this is what's going to happen, if you vote 
no - this is what's going to happen. Or just a lot of the content is so legal and it can get so 
complicated sometimes that you just want somebody to tell you pretty much straight." 

Q,40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Probably more the radio, Yeah probably, That's my main change. It probably would have 
been the TV but now the radio has eclipsed that now." 
Extra question: And not so much online? "No." 
Extra question: And less print? "Yes less print, yeah definitely less print is probably the 
big change for me," 
"I just find it (radio) just so much more convenient just the way my lifestyle has changed 
now - it's a switch of a button." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah it's not what it used to be - definitely it's declined. I would have been a lot more 

informed and a lot more opinionated but no I wouldn't be as much now." 
Extra question: Why do you think that is? "Time and I would have definitely had 
access to a lot more newspapers and every Sunday without fail would have got a paper. 
Now it could be once every two weeks or once a month. So now I feel I would have an 
idea but a few things could escape me. I try and get it every day or I might go a week 
where I could only get it maybe every 3 or 4 days. I've been caught out a few times where 
people say 'Have you heard about this, have you heard about that?' where I would have 
always said yeah - probably not as much as what I would have." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
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"I'd like to claw back a bit of time. It actually would have been a priority for me to kind of 
make sure that I did see or hear something every day on the news and I would have 
actually said to other people I always would have viewed that as quite important whereas 
it's just slipped down the priority list. But definitely as time goes on I would like to think it 
would become a priority again because i enjoy listening to it ." 
Extra question: And do you think you're likely to start engaging with the online? 
"You see I think it's obvious ... it's quite ignorance on my part. I didn't even know you could 
access some of these things. For me Facebook and Twitter people putting comments, 
people putting things about their personal life and I didn't know what a lot of these media 
sites, or online social media sites could do. I didn't even know you could even access 
media links ... to me it was just people putting personal things and I feel very uncomfortable 
with that...it just doesn't sit right with me. But it's ignorance on my part - even with Apps 
and things like that I'd can be very 'oh I don't need it because I 've done without it for so 
long' but then for example I did without the smartphone up until pretty much last year and 
when I did get the smartphone I was like 'oh my god where has it been all my life!'. So 
I've no doubt it's definitely a shift in my mind change. It's not that I had a very negative 
experience with Facebook or any of them but it's just I don't really see the big 
advantages ... but again it's obviously because I don't know enough about it. If I become a 
bit more informed and play around with things and .... " 

Q,43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"You definitely would. There is definitely t hings, whereas before, maybe I 'm being naive 
again but even in my 20's pretty much whatever I heard in t he radio or TV particular ly RTE 
or BBC- I believed. And I really didn't doubt it for a second that it wasn't the t ruth. But 
definitely now In the last few years I would have lost a bit of confidence in, you know 'is 
this really independent- we are really not seeing the other side of the story'. 
(Talks for a while off the point about American and UK policies in Iraq). 
" ... sometimes the only way you get information out of these countries .... particularly all 
what happened in Syria ... we probably wou ldn't have had a clue what was going on over 
there except for those journalists that were so brave. So absolutely I definitely think we 
wouldn't know probably what's going on half the time only for them." 
Extra question: Would you prefer the brand name like the BBC's or RTE's above 
the guys on the ground that aren't necessarily affiliated? "Probably pull a bit from 
both but I suppose my main source would be from the established like RTE or BBC and I 
would only probably know or hear about those journalists that are not even undercover 
but they are obviously putting their life on the line through those media sources." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"No" 

Q,45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No, never". 

Q. 46. In your opinion, how do you think the news Industry is likely to change 
over the coming years? 
"Well I would have said obviously the newspaper indust ry. And I suppose it's not that they 
are going but obviously you can access more now online so the Irish Times are probably 
gett ing more hits online than physical copies. I don't know what the stats would be. But I 
think that a ll t he major newspapers have probably adapted at t his stage to know that a lot 
of people for convenience are on their smartphone and on tablets and stuff and that's how 
they access things. But in terms of the news indust ry .. how the whole news indust ry would 
change? I don't know- unless a major story was to come out that maybe the likes of that 
priest on Prime Time w here it turned out to be incorrect maybe if they do themselves 
some harm that way - whether they would lose confidence in people following them. But to 
me, the news is, it's a constant. You are always going to have news, wars, conflict, so how 
it would change? More online I would probably say. " 
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Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Well yeah I mean obviously. And this is what I was saying where definitely in the last 
couple of years my whole confidence and trust - it's kind of like 'really how much do the 
Murdochs really have an influence on what's publicized and what's broadcast?' Definitely in 
the last few years makes me think. And even newspaper wise ... well I would have always 
read the Sunday Indo and then I found again probably in my 2D's there was a 
certain ..... even then I just felt, not unconformable with the journalist writing but even 
some of the opinions and again I was just doubting as where this was coming from and I 
moved to- which I could be wrong but I always though the times was very factual and 
there was no opinion really- this is what is happening and this is it so yeah that would 
definitely be something I would be aware of." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"I suppose for me I'm more the traditional user of the TV and the radio so they certainly 
meet my needs. I mean I suppose I have never known it any other way- the news was 
always on at a set time and the same on the radio. Sometimes I find with RTE there are 
certain stories that I want to know a little bit more and I find they don't go into it in much 
detail and then I'm kind of thinking -'they can't?' -because there is a police investigation 
going on or they don't want to say too much in case they, there is a hindrance. I suppose I 
probably don't find RTE as juicy sometimes as the BBC and then the odd time I suppose 
sky goes the other side. So I suppose do they meet my needs content wise? Sometimes." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"I wouldn't say I wouldn't. I suppose maybe when I have some experience with apps?" 
Extra question: Or a paywall? "No not at the moment. But I mean who's to say in two 
years' time if I'm on a commuter train into Dublin every day and I was on the train for an 
hour and it's 8 euro a month- it's nothing. So who is not too say I wouldn't? So I suppose 
my lifestyle at the moment I wouldn't pay - I don't need it." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"No I never thought about it and it was actually a case study for my final paper with CIMA, 
(Chartered Institute of Management Accountants) was about the whole issue of media 
organization, that the publication was suffering and they were now launching online and 
were looking for monthly fees. Basically it more came from security and people putting 
their visa details online. But I have never actually thought about the impact that it would 
have on the calibre really ... on journalism in the future and that the revenue stream will 
have obviously taken a huge hit. Never thought about it. It's quite scary actually. I never 
would have thought about the journalist being hit on the whole move away from physically 
buying a paper to moving more online and how that impacts on the calibre of journalism -
it's a bit worrying actually yeah." 
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Interview No. 18 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I think it would be much easier in terms of online because when you're on line it's a much 
easier way of expressing your opinion without being confronted by other people ... so in your 
own home wherever you are I think it's an easier way of communicating. And a lot of 
people who are, a few who are maybe introverted and don't like to speak out I think it's a 
much easier way to do so." 
Extra question: Do you think you can make a difference contributing in that way? 
"I think maybe a general consensus if they have enough people speaking about it - it can 
be the only downfall is that there is so many people, so in one respect, I think the more 
you're heard, maybe the more the difference made but maybe because there is so many 
things they are being told, they mightn't get that actually, you mightn't get the point 
across ... " 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, I think the more you read up about it and you have other opinions about it and 
have other people's opinions - I think the more interested you become, I think you have to 
have an interest generally in order to have that and there are certain types of people that 
do. So I suppose the more accessible it is for people, again it depends on the person." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yes I do, I think that yet again the more you use the more you end up I think liking each 
others posts. It makes you become closer to the person even though you've never really 
had a conversation with them but you feel you know them already and I think it does bring 
certain people closer together. And I think that the more you kind of zone in on those 
particular people they end up validating each other's comments and you're more inclined 
to read up on what they have to say ... I think it brings that sort of sense of community 
and validation." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I kind of think a lot of it is to do with association, if you like to be inclined to be 
associated with that type of thing ... same thing goes with social media, same thing goes on 
radio. So I think that if you respect the person who is talking then you're more inclined to 
zone in on that... 
Extra question: How about you listening to Ian Dempsey .... do you kind of feel like 
you have a sense of being part of a community? 
"Some of the things is the topics ... like that's where my interest is - the topics. With Ray 
D'arcy and Ian Dempsey I love the topics they talk about. I don't necessarily have to agree 
with them but that's just my way. As I said it is more to do with the topics then basically. 
When they talk about the subjects obviously I have a general interest in it, the more I 
listen to them the more I listen to people talking about them ... it would make me think 
more about what they are talking about and the more I listen to them the more I think 
about it and the more I can draw my own opinion on it." 
Extra question: Would you be inclined to text in? 
"No, I look at other people's opinions and gather my own opinions but not exactly express 
it. I wouldn't ring in to express that, I come to my own conclusion and maybe I'll speak 
about it to a person that I am with but I would never text in or write online about it mainly 
because I'm more private in the way I think and I don't like the thought of it. Any type of 
online media I just wouldn't kind of get involved I suppose. I'm a lurker. 

Q. 37 Do you feel as if you belong to any community in your daily fife and, if so, 
how important is this sense of community to you? 
"No I don't think I have any community as such maybe if I did sports yeah but not 
anything else." 
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Extra question: Is that because you're away from the area you grew up in and 
you're living in Dublin now. 
"I have no connection apart from my family ... so I haven't really got a base. My last place I 
lived in it was friends and family but community wise ... there wasn't any kind of connection. 
It doesn't really bother me, I don't feel necessarily, just a bit like lurking I don't really feel 
like I need to be a part of it." 

Q. 38 Did you vote in the recent election? 
"I did not, and that is only because I was working and I couldn't get out of it otherwise I 
would have." 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"No, it's more people's opinions. I suppose in a way it gives me more information, it was 
informative but when it comes to the actual opinions, it would be more family and friends 
opinions that I would make my vote on, being able to discuss that with peers that I believe 
have a better view on the way things are than what the news says it is." 

Q,40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Not so much for me, I kind of think I'm quite traditional. I'd rather read it than look 
online. Although I know it's a lot more accessible to go online and I know that they do put 
up links online usually through social media on something and then they will comment on 
it. The traditional way of newspapers ... I would be more traditional than social media or 
online media but I know that it's a lot of more, I think depending on the person, I think 
that a lot of people would prefer, the older generation I think they would prefer the print 
whereas younger people probably would use the online more." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah, but that's only because of me, I've gotten a little bit older and I've gotten a little bit 
more aware of what is going on so I do have more interest in the world and the politics 
around it but I think that that is dependent on how I view things as opposed to what the 
news is saying." 

Extra question: But you would have upped your engagement with news content? 
"A lot more". 
Extra question: And do you think that is just a natural kind of thing as you get 
older "Absolutely." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yes I do, I would like to and I can see it kind of going towards that where I've kind of 
become a lot more aware of the world around me as opposed to my life and my friends 
lives. It comes up in a lot more of my general conversations now and I think in a way and 
for me in my work I speak to a lot of people of all ages and it's nice to be able to 
communicate something with somebody of an older generation and know what you're 
talking about and have an opinion ... " 

Q,43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I would trust one source more above the other. Moreso if it was on TV - what channel? I 
don't know much about journalists although some of the journalists on TV I have kind of 
formed opinions and automatically .. .! would tend to maybe believe or judge what they say 
with a pinch of salt compared to somebody else I would have more faith or more belief in 
what they are saying is fair." 
Extra question: And how about people who aren't necessarily journalists who 
would be posting videos or biogs or whatever, let's say the Arab Spring, the 
London riots ... would you engage much with that material? 
"I kind of would give - because I don't go deep into it - if I read something it would be an 
automatic shock and then I kind of look at who was it that said it or where is the source 
coming from and I take it with a pinch of salt. With peoples opinions, it's just people's 
opinions. I think when it comes to certain people - I don't know it just depends really on 
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the source. I wouldn't really kind of think too much about it I suppose. I think I would 
form my opinion more on somebody that is more kind of fair ... I suppose anyone that I 
would have already had an opinion about anyway I would believe them more than 
somebody just flippantly saying it. 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"No, no there is no time. Well maybe a couple of years ago but I just don't watch enough 
TV. The only thing I ever really watch is the Channel 4 news at 7 and apart from that, if I 
can click onto anything else if I have time then I will. And the reason I watch the Channel 
4 at 7 is I like to sit down at 7 o'clock, have my dinner and watch something that's 
interesting - that's it really." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"If it's on the radio when I'm driving I will but otherwise only ever by passing, not that I've 
actually ever tuned into something and gone' this show is on I want to listen to this"' 
Extra question: Any particular presenters? 
"I enjoy Joe sometimes but that was like a couple of years ago and he used to be on the 
radio in the house. Joe Duffy is great to kind of listen to but he would be the only person I 
suppose because he is quite argumentative and he doesn't let you away with anything. So 
he is the only one that comes to mind now. Vincent Browne maybe in the morning when I 
get up but sometimes again he's quite controversial, he really doesn't let anybody away 
with anything, but apart from that no." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I think the traditional will remain traditional. And I think that people will probably go 
online more to seek information but that's just the way social media is going, everything is 
online ... for all our information. If you have something or a question the first thing you say 
is 'oh just google it'. So this is the way the internet is going, I think that's probably the 
way a lot of our information is going to go online as well you know in terms of news and 
about the world I think a lot of it is going that way but at the same time it would be lovely 
to see the traditional papers being kept, but that's just my opinion about it." 
Extra question: You imagine the 24 hour news like Channel 4 at 7 will still be 
there, there will still be an audience? 
"Yeah I do, I think that's just like filtering. I think it's more accessible, I think there is a lot 
more information, and it's more accessible but a lot of it I think you just take with a pinch 
of salt. I think people are going to tune in to what they want to. So I think the news on TV 
just depending on which way the TV is going but I would like to see that it would remain 
on TV at a certain time and we would have our traditional ways - maybe its just me- a 
comfort thing I suppose." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"I was chatting there last week to somebody about how the Sunday Times is Murdoch ... It 
would kind of put me off reading their paper. I don't know too much about it but what was 
gathered but what newspaper was closed down because of them? .. News of the 
World? .. Yeah, I suppose that would have an impact... 
Extra question: And in terms of state owned like RTE would you have an opinion 
on them? 
"I don't have an opinion on them. I don't know enough about them." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah I do, I think that people who want to read The Guardian will read it. I think they are 
all categorized in some way and if we want to be associated to that we kind of read up on 
it and that confirms our beliefs so in terms of being in touch it is all down to the person. I 
know that there is many people that would buy a few different papers and get their 
different opinions on the journalist and that's like a broader view of what they think. Some 
people zone in on what they want to think but I think that depends on the audience." 
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Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No I haven't, because I'm not that way inclined, I don't find my sources through media. 
I'll never say never - but it's kind of like the whole thing of buying music online ... I can't 
see why people would pay for it although on WhatsApp ... they were charging people to use 
their app when others were free and I did give the 1.49 to continue to use it so I suppose 
it's how much I really need it ... and value its opinions and want to stay connected, 
depending on the price I suppose I would." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content on line, that journalism as a professional may become 
untenable? 
"A bit like musicians really. Well that's the thing, I would feel for it definitely - I see 
journalism as a very important profession - depending on the paper .... some are sleazier 
than others and I suppose its their style ... but at the end of the day, I do believe 
journalists, I wouldn't like to think that. . .they're their discredited because people are going 
online to find their sources. I had never thought about it until you spoke there. So it kind 
of puts things into perspective with online and print papers". 
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Interview No. 19 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah I think people have to get their voice heard ... because even if it's in a sense of a 
comment, even being able to add their own view on a page, it can make people feel like 
they've done something or said something on a particular issue. I don't know whether it 
makes a huge difference, maybe campaigns and stuff and setting off that side of 
things ... maybe it does but I don't know, I've seen a lot of arguments nearly happening on 
comments pages and I don't know whether it can be a place for bullies, to be honest with 
you, so I'm not 100% sure. I think it is a good way of people having a bit of ownership 
over their views and kind of putting them out there but I don't know, I'm a bit unsure 
about that one really." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Definitely, I think the more you know about what's going on it the world, the more 
conversations you can have with people, the more you can clarify with people who 
mightn't be as aware as you are .... and, also, I think, especially now that we get more sides 
of the story because it's more international, the world's got a bit smaller now with 
technology like ... so you don't only get what the news actually portrays but also, maybe, 
individual's experience of something that's happening in the world ... so you get it from all 
different angles and it just gives you a more educated kind of voice, I suppose, and it also 
makes you feel a lot more confident, I think, in terms of, if there's a particular issue that's 
bothering you, that you have the knowledge behind you so yeah, definitely". 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah I would ... there's loads of different things ... remember I was saying about the whole 
water meters thing, I feel a lot of solidarity around that because it's people in my 
community who I probably haven't even have spoken to before ... but we're actually all 
facing the same issue and it's bothering all of us and it's like a sense of collectiveness ... us 
all coming together ... so it's actually even nice in that sense and also, people are having 
their same views and they're angry and it's a way of having your views heard. I even feel 
online in terms of who my friends are, because a lot of times we're sharing stuff that 
usually kind of effects us or irritates us ... definitely. 
Extra question: And are they people who you would be friendly with anyway 
offline? 
No, not really they could be past students or people I went to school with and probably 
don't necessarily know now ... but you do feel like a sense of a community sometimes 
because you're not going to follow someone who upsets you with what they post...do you 
get me, as well? So I think there is a sense of community online and people come 
together, like if someone airs an issue or something, you'd be surprised how much support 
people will give them even in that arena." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
(Question needed further explanation) 
"Do you know what...Vincent Browne does that, he'd be the one that I'd feel gives power to 
the normal people, the everyday people and I think he has created a community of people, 
definitely, who actually engage in what he wants to talk about...so there is a sense of 
community there with Vincent Browne." 
"FM104 does that too, I can't listen to FM104 in the night, it's all the same people all the 
time and you can see, even in terms of their Facebook page, people are like 'Get off, 
you're always on'. You can see even by reading their comments ... ! think definitely they 
have their own community of listeners that listen every night...and definitely The Late Late 
Show as well. .. the amount of followers that programme has ... " 
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Extra question: But you don't have a particular radio station or publication 
yourself ... ? 
Not that much, no, I mix it around a lot and I think that because I have so many ways of 
getting information, it's more the information I go for rather than the person or who's 
actually providing it." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Of course. I've a few communities actually. I think that community is so important 
because it's a sense of belonging, it's a place where you feel safe, where you feel you can 
share, where you feel you can support each other so obviously An Cosan is a huge 
community in itself, people that are here. Also, I'm in a boxing club that it has like a sense 
of community as well and also I have a strong network where I'm from as well and my 
family ... so yeah. And I think it's so important that people feel as if they're wanted and they 
belong somewhere." 

Q. 38 Did you vote in the recent election? 
Yes 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 

No. A mixture of things. And that you're saying news media, it would have been media but 
it would have been reading papers, meeting certain politicians, meeting with particular 
groups myself like so there would have been a lot of that going on as well, like, as 
obviously media attention would have done it but I think it was more around, as well, 
manifestos and what people had done and what they were promising and what their 
strategies were. I don't know if that's media like ... 
Extra question asked about the impact of canvassers and election literature) 
"No, I went looking, I always go looking .. " 
Extra question: "Online?" 
"Yeah, online, of course ... try and get their manifestos and see if it's realistic, see if they've 
delivered before, kind of weighing up my options, then I make a decision, like, so it's a 
mixture. 
Extra question ... "So you wouldn't role out news media totally?") 
"No, of course not because I suppose when you think about it, I'm watching them and 
listening to them ... the debates, that's media as well, isn't it?" 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Of course, yeah. Yeah and no, if you know what I mean. I always watched the RTE Six 
One. I don't know what it is, I've always done it since I was a kid and I still, if I'm home on 
time, I'll still do that or if I miss it, I might put it back on at 9 o'clock. It just seems to be 
something that's in me ... but it's interesting because. I don't know if I believe everything 
that's said on it either. But definitely it's changed in that most of my media comes from 
online, I could be in bed, still going through my phone, reading news articles and afl. .. so 
definitely." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah definitely, of course, but that's a mixture of things, that's growing up as well. But I 
find it really interesting, first of all because the country's in such a state ... in terms of 
recession and what's going on. I like to keep up to date with that, I like to keep up to date 
with what politicians are saying and what they're actually doing and what's going on in 
government, I do like all that, I just find that interesting because it effects you but I'm 
also really a bit interested and afraid about how unsettled the world is on a global scale, 
there's a lot of unrest in places like Syria and that interests me as well but it frightens me 
too but I do like to know. Yeah, it's changing a lot. I look at the media for a lot of different 
things, even because I'm working in technology a lot more now .... in my role, I'm trying to 
keep up to date with that as well so there's a mixture that would be completely dlfferent 
than five years ago." 
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Q,42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I'd say it might increase a little bit more because I've already noticed because I'm going 
further in my career, the more interests and what I'm kind of dealing with in my work, I 
tend to follow a lot and because I work in an organization that relies on funding, it's 
usually focused on charity and new up-and-coming trends and what's happening in Ireland 
with technology at the moment, what's happening with the Government so I've noticed 
you need to keep on top all the time ... so that's just going to keep accelerating as I keep 
going on. And I think I seem to be getting more interested as I get older anyway for some 
reason". (Laughs) 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I don't know. I always find that one tough like because I'd go to a more reputable one 
first, I think because I do like the Irish Times and I find that quite reputable ... but then I 
just feel sometimes that we're not always getting the full story in everything ... so 
sometimes someone else could be writing it and it brings a question into my mind that 
maybe that is the right way or it challenges me. I do be a bit concerned that maybe I'm 
not listening to the right one because they're not the main one. I do worry about that 
because I think there's a balance and I think the media distributors with the most money 
and the most power will get whatever they want out, anyway, so I do worry sometimes 
that it's not always the full story, like". 
Extra question: And would you go off and seek out your own information ... or do 
you just not really have the time to be doing that?" 
"I don't really have loads of time to do that but sometimes you do come across stuff that, 
you know, someone else may share so ... from an individual. For example, there were 
people over in Palestine who were publishing their own posts ... who were individuals and 
some of the people were retweeting them ... which was a very different story from what was 
going on in the media ... so, like, if you come across them, you kind of go 'Jesus, what's 
going on there?' .. .it delves you in a little bit deeper ... so sometimes it's kind of just by 
chance becuase, to be honest with you, I don't have a lot of time to go delving 
everything ... but I find it interesting especially when it's not matching, it makes you wonder 
like, is it just two people fighting, that you don't know the full story." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Ah yeah ... that's Don't Mind the Buzzcocks ... and all that?" {Also mentions 9 out of 10 
cats). 
"Not as often and I think that's time as well but I do like them and I do find them very 
funny and I do find actually, that they actually keep you updated, kind of, if you've missed 
stuff, it's kind of 'Well what happened in the news this week?' and even though it's through 
a comedy way, you're still getting told what happened." 

Q,45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Not so much anymore. Moreso during the day, I just don't like Adrian Kennedy anymore, 
I think the FM104 show is so biased, it makes me sick and, even, like they delete 
comments off their page. But during the day, I don't mind them, especially if I'm driving 
you know, especially if it's something that relates to you or something that you know 
about or something that you're interested in. Once it's balanced I think and once the 
presenter isn't one-sided, I think that's what gets me, sometimes I can tell like that 'You're 
clearly not giving that person time and you're clearly interested in the other person' ... and 
that annoys me. 
Extra question: And who during the days would you ever listen to? Would it be 
like Liveline with Joe Duffy? 
"I don't really know, I don't know their names. I'd just be flicking around so I wouldn't 
actually know. Joe Duffy's alright actually isn't he .. .l'm trying to think of who he is .. .I think 
he's okay ... but I'm just flicking really." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
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"I think now people have more power in terms of what they want to get out there, I think 
more people's voices are out there and I think people are still being silenced but I think it's 
going to shift because there's so much freedom of speech and there's so much methods of 
getting your news across ... that I think there's going to be a huge shift. . .that the more 
people who actually become engaged ... say, even in the technology, can actually have 
forums, have their opinions heard, build strength, momentum, people may start listening 
to them so I think traditional news might be challenged a bit...in terms of what gets out 
there and how people view it. It's just too rapid, everything is changing too rapidly, 
something will have to give, I think ... in terms of that." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Yeah it does, as I said I have big trust isssues with the media." 
She gives an example of a debate going on about Irish Water and how she has 
heard that one of "the guys from Irish Water" has shares in TV3. 
"if you have people from private owned business who are looking after their own money, I 
suppose, and their own careers and everything, you mightn't get the full view of the news, 
there might be a bit of a slant there to promote their own business. I think if it's run by 
the State, I think they can use it to actually make their policies look better. It needs to be 
someone completely neutral, I think. I don't know if you can find that person but I just 
think everybody has their own agenda and the news is something that's fed into the 
people every single day ... and it really impacts how they behave in life, how they trust, how 
they see what they do, because if you're fed something constantly, you believe it. I worry 
about it little bit, who owns it." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
(Question required some additional explanation). 
"Yeah, I think they are, in terms of the apps and stuff. I think I used to find it difficult 
when I first started at it but I think I've got better at it. I remember, didn't you nearly 
used to have to pay for stuff years ago but everything is sort of free now. For me, it's okay 
in terms of usability. 
(Extra question reminding interviewee how the question also relates to content) 
"Sometimes I feel they don't really get how the majority of people are feeling with certain 
issues, I think they come at it from a different angle, whereas, they're talking more about 
changes to the legislation, blah, blah ... but it's more about how it effects people and I think 
sometimes that's not really highlighted as much as 'We need to do this to recover, blah, 
blah, blah. 111 

Something which annoyed me there recently was when I was watching the RTE News on 
the television and they had an item on the growing problem of homelessness which was 
directly followed by an item on Ladies Day at the Galway Races where a woman was given 
a prize of €2,500 for the hat and outfit she was wearing. Things like that bother me ... how 
in the same few minutes, you can go from one class of people being so seriously 

marginalized ... stuff like that really bothers me .. .I don't think they think that bit 
through .... the effect that that has on people." 

Q 49. Have you ever paid for news content or a news related app online and could 
you ever see yourself paying for news content in the future? 
"No I haven't, not that I can think of. I hope I don't have to pay for them ... but if that 
became the only way that was accessible, I probably would. 
(The concept of paywalls is explained more here.) 
"I need to get the news. I might just watch it on the TV. It might actually hinder a lot of 
what I do but I don't think it would phase me unless I needed it for work. 
Extra question: Do you think there'll still always be some source that you'll get 
free? 
"There will. I usually hear about issues from people online and then I go looking for it. 
Obviously, if you really wanted information on a particular thing, you'd pay for it, if it was 
really valuable to you". 

Q. SO In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
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much free content online, that journalism as a profession may become 
untenable? 
"That's a very good question. I never even thought about that. I 'm just being honest, I 
suppose once you're getting your stuff for free you don't usually think about the backdrop. 
I do think information should be free though, I do believe that. I can see what you're 
talking about about paying journalists wages ... but I can guarantee that's not where it's 
going to go, it will probably go to whoever runs the company but, no, I think news should 
be free, people should be informed of what's going on, they should have some sort of 
information going on around the issues that effect them Jike ... in some way. 
Extra question: But up until 10 years ago, from newspapers, you wouldn't have 
been able to get all that information free online so you used to buy a 
newspaper ... but do you think that there's just no going back on that now?" 
"What I'm saying is, I wouldn't like to see a barrier to people accessing information, that's 
more what I'm saying. I actually have been thinking about that ... How are we getting this 
for free? ... ! did think about that a while ago and I was thinking that it won't be long before 
they put money on that again ... because it's just a greedy world we live in. I do think they'll 
put money back on it but, I don't know, it may effect some, it may effect a lot of people, 
people who probably never accessed the news beforehand are probably accessing it online 
because it's free and, if it becomes something you pay for, it may actually eliminate them 
from engaging in it." 
Extra question: Which you would obviously think is a terrible pity ... if that were to 
happen? 
"That's what I mean because people are probably getting their news updates because 
they're probably registered to particular things because they liked one story on it and now 
they get it every day, you know what I mean? So they probably became more engaged 
than they ever planned to be or thought they would be but if it goes to paying for it, 
people mightn't be able to afford it...so it eliminates people then." 
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Interview No. 20 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah I think they do. I think more people are coming forward and opening their mouths 
more. Back in the day, you were sending a letter into a newspaper now you can 'like' stuff. 
You wouldn't have known if your letter actually got received or if it got thrown in the bin. 
Whereas now you can share stuff and write up stuff and the world is watching so they can 
share your story." 
Extra question: Do you think it makes a difference in people power to lend your 
voice? 
"Yeah, definitely. There is a lot of people, see the girl that had cancer there, Casey Kelly, 
that had cancer there and look at the amount of support that she is after getting from 
social media support and fundraising and money to help her get better so stuff like that." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah as long as you know what you're talking about and know all the facts well then it 

can. If you know all the facts yeah." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah I do but then there is a lot on Facebook where people just show off to other people. 
I think people to a certain end, to make their lives better over computers, instead of going 
out and doing their own thing, a Jot of people are just sitting at home on their computers, 
nowadays instead of going out. Look at the kids they don't even go out and play anymore 
- they are sitting in on computers trying to make their life look better." 
Extra sport: Do you not buy into that then? It's just a way of communicating 
rather than a community? 
"No people do join together as a community and people pushing on the social media and 
stuff like that. You can get people to get together as well." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Yeah they are getting their views right up there - the radios and all by posting on 
Facebook/Twitter or any other social networks to get their views and a lot of people going 
mad so they end up ringing in ... so they are getting more people ringing in whereas they 
probably wouldn't before." 
Extra question: So you think social media has really kind of enhanced the way 
media organizations can build? 
"Yeah and business as well, there is a lot of businesses on it as well so they are getting 
more people or more customers that normally wouldn't exist." 
Extra question: Do you yourself feel part of a community like that? 
"If I had an opinion about the topic or what they are talking about - I would yeah. It 
depends how I feel about the subject that they talk about." 
Extra question: So do you feel like you identify more with that radio 
station/newspaper when you do that? 
"Yeah. You do you understand a lot more of the topics they are talking about whereas 
before you probably wouldn't have known 100% about what they are on about. But 
nowadays you would know a lot more than what you used to." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah, well I'm from Jobstown so I know a lot of people around here and I like helping 
people and I am doing this course (at An Cosan), doing a level 5 and then I'm going to do 
another level 5 in community care I am doing business and administration so I'm getting 
to know a lot more people from different areas so it's a nice warm feeling." 
Extra question: You're a mother, in terms of that wider sense of community ... in 
the creche or at the school stage is that important? 
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"Yeah my daughter is in junior infants now, she's settling in OK, I'm on my own as well, 
it's trying to get her to school and I don't want to be sitting out there doing nothing. Want 
to get out there and get work and make a better life for us." 
Extra question: Do you feel a community network around you is important? 
"Yeah you have to have people there that can support you and when you need different 
things - you can't always do everything on your own. So whether it's the teachers or it's 
friends or family or anything- you still need support." 

Q. 38 Did you vote in the recent election? 
"No" 
Extra question: Have you ever voted in the past? 
"No I have never been registered." 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
Not applicable 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah I think a lot more people aren't buying newspapers anymore. It's more media now 
and online and people won't walk to the shop and buy a newspaper if they are getting 
everything at the touch of their hands on their phones or on their computers or whatever 
else they have." 
Extra question: Would you still feel the need to watch the television news? 
"Depends what is actually on the news whether it is a personal story, then I would actually 
watch it or some local story then I would watch. Other than that I find out off Facebook 
and you probably get more information because there is a lot of newspapers that have 
different stories like they may have the same story, whereas the news won't cover every 
single bit. You will only be watching 5 minutes of that and then it's over and then you go 
onto the internet and it will have a lot more about that story." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah I'm a lot more interested." 
Extra question: Do you think it's an age thing? 
"I think so yeah. Whereas when I was a kid, I wouldn't even look at the news unless Santa 
was coming. No I wouldn't look at the news when I was younger but I'm a lot older now so 
you want to see what is going on in the world." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Probably a lot more interested. The older generations still go to the newspaper and buy 
newspapers because they are not up to date with the social media so there is still 
newspapers being sold but there is not much for the younger generation so when I get 
older I'm not sure what way that is going to be. Or they might have something else out 
other than what they have now for us to read news." 
Extra question: Do you think you'll still likely be able to buy newspapers? 
"I don't know what way that is going to go but I'd say newspapers will probably go and 
social media will probably start charging online and then they'll probably just get rid of it. 
Saving trees at the end of the day." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citi.zen journalist" contributor and, if so, do 
you trust one source more above the other? 
"News is news. I don't know whether it's going to be accurate from either the amateur or 
professional. I am not going to know the full story unless I'm actually sitting there while 
they are actually taping these interviews so I don't think nobody knows 100% who is 
actually 100% telling the truth or who is not or whether they are after getting one or two 
details wrong. You never know so I think I would be more interested in the professional 
than the amateur. But everyone has to start somewhere." 
Extra question: In the case of the Arab Spring/London riots ... people who are not 
journalists putting their footage up on YouTube ... ould you 
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Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Sometimes. I love Republic of Telly. Never mind the Buzzcocks - I have only watched that 
once or twice but Republic of Telly is great" 
Extra question: Would you consider it a source of ne,ws or just a twist on the 
news? 
"No it's not a source of news it's just a piss take, just gives "you a laugh." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Yeah I do." 
And would you find them informative? I find them twisted sometimes. They twist it 
sometimes to get more people to ring in, to heighten it and to get a debate. I find that the 
talk show actually twists something just so people will ring in on a mad one. To get a row 
going so it would be interesting so people can talk about it tomorrow 'Did you hear that 
one last night?' so they can go back and replay it as well. I listen to FM104 and 98FM". I 
think they are just getting people interested ... and then having different opinions that just 
clash, that's all. Turn it into entertainment and they get talked about so it's more 
publishing their business or sharing their business because people are talking about it. 
Gets people talking and that's what they want. " 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I'm not sure whether they are going to go on the internet. I'd say in a few years they 
probably even get rid of money and have everything on cards. So I think everything is 
going to go computerised. Not too sure though, we will just have to wait and see what 
happens." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"I never even thought of that. Yeah - news is news. I don't ever know if they are business 
or government. I have no interest to look into that." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"No I think it's all there. I think if you want to look up a specific storyline it would be there. 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"I haven't paid for them because most of them that I click into are free. The Sun isn't free 
though. When you click into that. ... it's not free ... you have to subscribe .... so I reckon that 
they are going to make people subscribe to all these newspapers and maybe they will just 
push themselves to go out to the shopping centre and buy a newspaper." 
Extra question: And would you ever pay? 
"I'm not too sure but for now I'm getting it for free. I have a choice now. If they leave me 
no option I'll have to go and buy it." 

Q. SO In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"No never thought of that. It's like the machines in Tesco as well - the self-serving tills, a 
lot of jobs have been lost now because they are putting in these new machines that you 
can actually do it yourself. So I don't know what way that's going to work in the future ... it 
will probably be all mechanical and computerized." 
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Interview No. 21 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah, I guess so. It does make it all a bit more accessible. Also I wouldn't be jumping at 
the opportunity to call up a radio station and be live on air whereas, social media, where 
you can actually think about what you're going to say, put it down in writing ... it'll be 
instant so like before ... putting it down in writing, you know, it would have to be a letter 
and it all takes a bit of time. Whereas I guess online it's all more instant." 
Extra question: Have you ever phoned a radio station? 
" No, I couldn't. I don't know why I just...I just wouldn't like the idea of being on radio .... 
Everybody listening to me." 
And when you say you would do it on social media, do you think you could make 
a difference by doing that? 
"Yeah, for sure. Some campaigns .. .I've seen a lot about water charges - I remember 
seeing on Facebook and Twitter recently enough, people going out and like stopping the 
builders from actually putting in the water meters and on some things there is kind of too 
many comments and it all kind of gets lost.... so after maybe 30 comments on 
something ... after that the comments are just kind of wasted, I find it's unlikely they will be 
replied to and if I see something that has over 25/30 comments, I'm not going to look at 
them or read them and I will be unlikely then to comment myself. But I do think for some 
things yeah for sure ... yeah, it does make a difference and it allows me and others to make 
a difference I suppose. 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, for sure. Yeah, well I guess an obvious example is like if you are going to vote on 
something to be more informed about what you're voting on I guess is always useful. I 
guess the more people that know about what's going on the more they kind of talk with 
their friends and ideas develop that way. And it's not just what you're being told, directly 
from the news. If more people are aware of it then they get to discuss It and come up with 
their own opinions on it. That would be my main thoughts on it." 

Q, 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"No not really ... certainiy not with Facebook just because it's so widely used. I feel like, I'm 
not really sure why, but I feel like there's a greater sense of community around things that 
there are less people involved in." 
So would you think of Twitter? 
"Yeah, I feel Twitter it has more of a kind of a news kind of feel to it compared to 
Facebook which is more about socializing and entertainment. It might just be me and 
down to the things I've clicked on Facebook but that's the kind of feeling I have to it and 
because of that I feel like discussions that happen on Twitter - they are kind of more, more 
kind of educated, without sounding bad". 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I believe that they can- but not from personal experience. I haven't felt part of a 
community ... 
What about Newstalk - would you have a sense of it Is a little bit more than a 
radio station? 
"Yeah news stations and radio shows, yes sorry, I would to a certain extent feel that ... " 
I suppose when you mentioned Adrian Kennedy there would be a certain kind of 
community who would tune into that every night .... 
"I guess a lot of that comes from the presenter and how he kind of identifies or how you 
might identify with him or her. And hearing people calling in and hearing people 
interact ... yeah I would. I haven't had it with newspapers but.." 
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Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
'Yeah, I guess it's something I've never really thought about too much but I guess to a 
certain extent, I would feel a kind of sense of community around Dublin but beyond , 
within my specific area, I wouldn't have a massive network. I 'd have my good friends from 
school and from college but not so much like a community, I wouldn't regard it as a 
community. I have volunteered in things but not within the local community - it's more 
been outside of it. I have never really thought about it that much but then I kind of feel 
like I wouldn't be the best with belonging to a community or getting really involved in any 
particular community." 

Q. 38 Did you vote in the recent election? 
Yes, I did. 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"Yeah, for sure. Yeah people coming to the door would have been a big one as well. I'd say 
people coming to the door would have been the main when they are actually talking to 
you. But next would have been news." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"I guess it would have changed quite a bit. 5 years ago I wouldn't have been very 
interested in keeping up to date and I wouldn't have gone seeking news. I wouldn't have 
gone out seeking news, actively looking to access the news. It would have been, if it's on 
in the background or if the paper is sitting there and I see something that catches my eye. 
But more recently within the last 5 years I would kind of make more of an effort to 
actually go online and, you know if I heard something, read up more about it or yeah you 
know watching the news every night is something I try to make more of an effort to do as 
well". 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah I think so. And that fee ling ... kind of like an obligation to keep more up to date. You 
know when I was first able to vote I was kind of like 'It's only one vote it doesn't really 
matter' but I guess my thought around that has changed quite a bit. l think there are too 
many people that are kind of perfectly happy to sit back and not pay any proper attention 
to what's going on . I still don't think that I'm really sharp on my current affairs and things 
but it is something .... " 
Extra question: In terms of your media habits would you read long form articles 
or would you tend to get the shorter 300-400 words on you smartphone and 
that? 
"On my phone, I probably do the majority of reading on my phone - news reading. And I 
am far more likely to read shorter articles on my phone. Like if I go on to something and I 
scroll a little bit and I see the scroll bar there, it is absolutely tiny and it means that there 
are pages and pages and pages of content to read through - I would be a lot more likely to 
have a quick little scan and then go back and go to the next thing but with an actually 
paper, I'm far more likely to read something that takes up half a page or whatever." 
Extra question: And would you give yourself time to do that would you set aside 
time in your day or week to pour over articles? 
"No I wouldn't set aside a half an hour a day or anything like that or a specific time of day 
or anything. It's more I would have a flick through the paper if there is something 
Interesting I will read it there and then - or If I didn't have time right then I would set it 
aside to read it later on that day or the next day". 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yes, ... I don't know how they'll change ... I guess just with ...... you know, right now trying to 
set up a business - I am a lot more aware of startup news and business news and 
technology news. They do kind of align with my interests but at the same time as I get 
older and start to have kids and pay more attention to the child benefit in the budget 
rather than other things. You know in the same way that my news interest have changed 
over the last 3-4 years. 
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Extra question: And do you think the way you access news media is likely to 
continue along the lines of ..... on your phone, is that how you will engage mostly? 
''I'd say so. Like I really like newspapers and there is something, I can't put my finger on it 
but there is something nicer about reading the newspaper rather than a screen but, that 
said, if my dad stopped buying the newspaper tomorrow I don't think I would go out and 
buy it every day. So yeah, I do picture myself continuing through the channels that I do 
now." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I guess like I was saying earlier on, I do like to try and follow individuals as much as 
possible but then at the same time if I hear something from an individual journalist online 
or whatever and while I find it interesting and I'd read about, I guess it's nice to try and 
hear about things first but I wouldn't take it as a hundred percent truth or fact or all the 
details as truth of fact - until I hear about it from a more established organization". 

Q,44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Very rarely. Well sorry actually, I suppose ye I guess I would, I suppose things like, Have 
I got news for you? I used to watch that a bit. Now like, Mock the week and things I would 
be a big fan of that, I wouldn't watch it regularly but if I come across it then yeah". 
And would you consider that a good source of information or would you just 
consider it a twist on the main stories? 
"More as a twist, I guess, there are things that I might find out that I wouldn't have 
already heard about but they generally wouldn't go into a huge amount of detail I don't 
think". 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Not a huge amount. Well the Strawberry Alarm Clock, I don't know if you would think of 
that as a call in show? Then no, not really. I would have used to listen to Adrian Kennedy 
but I can't really stand the new guy". 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I guess, everything does seem to be going digital, like I was saying, I can't put my finger 
on it but there is something really nice about newspapers and it's hard to see it not going 
digital. I do feel like social media is becoming a bit overcrowded and I would be surprised 
if it lasts, especially on Facebook as a sort of a channel to get news from. Yeah, I guess 
more online and digital - just because I guess they can get it to people cheaper rather 
than printing papers and sending them out. TV, I guess is always going to stick around, in 
my opinion". 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Yes it does matter to me. While I wouldn't be terrible knowledgeable about it all - I get 
the impression that news in the States can be quite distorted and biased. And I'm sure 
things like that can still go on in Ireland like RTE, everybody kind of knows everybody in 
Ireland, and especially politicians - I'm sure they can call in Favors here and there but no 
RTE and BBC, I guess the BBC it seems bigger than RTE and If I saw two articles on the 
same thing/topic .... one by BBC and one by Fox or something I would be going for the 
state owned one". 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Content wise, I guess so. Like I feel almost like I haven't been absorbing news long 
enough to even develop an opinion on that almost. Like content is content to me and I 
haven't really developed any kind of relationship with any particular types of it to a certain 
extent. In terms of usability, I would definitely - I'm into tech and apps and things and I'd 
tell very quickly if I open an app if it's been updated recently just by like the style and the 
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way things are working - and if it hasn't- I would always - it wouldn't make me exit the 
app but I'd always be like, you know, I think 'you're a big enough organization, I wish you 
would kind of give a bit more time to staying with the times, staying current'. And I guess 
for me it would reflect badly on the organization. I think for the most part Irish media is 
good with that, is good with staying up to date-usability wise .... the Newstalk app would 
drive me insane quite a bit, it's one of the few news apps I have though, but you know I 
do find myself on their website and things and I do find it makes a difference to the way I 
kind of perceive them". 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"I don't think that I have ever paid for news, and it's something that while the Metro, the 
free newspaper that comes to mind, while I think it's great and while I was getting the 
Dart in and out of college I picked it up most days and think it's great, it doesn't have the 
same kind of quality and topics wise, it doesn't stick to the topics I would be interested in". 
Extra question: In terms of on line? 
"I guess if I had to I would be more likely to for sure. I think it is something I would 
probably do when I am a bit older and have a bit more disposable income. I guess I just 
wouldn't be able to prioritize it at the moment". 

Q. SO In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content on line, that journalism as a professional may become 
untenable? 
"Yeah, it does. I guess there is that price quality association there and it would be 
something that...when I can afford to or when I feel like I can afford to spend the money 
on accessing news ... then I definitely would go for that quality. I think that I am kind of 
reaching that point where I am almost ready to start spending money on news but I'm just 
not quite there but I definitely do see it as something that effects my decision making 
process". 
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Interview No. 22 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah definitely, the likes of Facebook and in Egypt and Syria and different places, people 
are able to get their voice heard, get the word out there about what is going on. Even if 
they are trying to cover up the government or the power try to cover it up - they are able 
to get their voices heard and get it out into the world. And you are able to organize a 
petition or organize a group activity or whatever it is, more so now than ever before on 
Facebook, Twitter. Definitely." 
Extra question: Can you make a difference by doing that? 
"Yeah I think people power ... is how you have any chance at all of getting anything done." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah definitely. I think that if you don't know anything and I wouldn't think I know 
everything or anything about the news but I would certainly be more interested now 
through having had some more education over the last 6/7 years. I definitely realize now 
that voting and stuff is very important. So my community and knowing what's going on in 
the media is more important for the community and the more people that know, the more 
knowledge you have, the more we can know direction its going in. You know like what's 
better for our area, what's better for our community whether it be for particular 
interests ... the more we know about what's going on, the more we can get involved and 
have our voice heard and do something about it." 

Q. 35 Do you feel as if you are part of any kind of an Online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah a different kind of sense of community. It is not the same as the sense of 
community you get from being part of a face to face group. But definitely still being in 
touch and getting information and being able to get your opinion in. I don't know if it is 
trust or a more personal issue because you can't see people face to face." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I think they definitely can. Like I've heard a lot of people talk about different radio 
stations and getting involved like the talk shows that are on now, they wouldn't really be 
my kind of thing. That guy Adrian Kennedy - I know I've heard a lot of people up in arms 
and getting their voices heard and I've heard a lot of people telling me to ring Joe Duffy if 
there is something serious going on in the community that you want dealt with. But then 
for me, I don't really think I am part of an on line news (community). It's just something 
that I have never been involved with in the past, it's not to say I would never get involved 
in the future or I would never turn to that kind of thing. It just hasn't happened as of yet." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah I think I always do. I think you have your family first and then you have your local 
neighbors and community and then you have the network between your schools and 
community centers - and it's all part of the one community really. And then I would have 
had a lot of church communications in the past where that was my community as well. I'm 
not so much involved in that anymore but for about 10 years that was like family kind of 
community and now I feel like education has taken over that - community education, adult 
education and that's kind of the community that I am more involved in at the minute. 
Definitely much prefer more face to face, personal, group work - to see the reactions and 
things like that but definitely see the value of Facebook and emailing and Twitter and stuff 
even though Twitter isn't really my thing, as I said to you before, I see the value in it even 
thought I haven't had to use it." 

Q. 38 Did you vote in the recent election? 
"Yes" 
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Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"Yeah there was a lot of leaflets that came in the door and a lot of unclear information. I 
would have watched some media, I would have watched the news, different programmers 
coming on - Prime Time and Miriam O Callaghan was talking with people about what was 
going on. So I suppose that's how I would have made a final decision. You know, you see 
people on Facebook discussing the issues as well so kind of put it all together then through 
all the different methods." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah, I would think moreso I am not really a TV person so as I was telling you before, I 
have 3 children so if I see the television usually its children's programmes. I would moreso 
get on the phone in the mornings and I would have the feed coming in on my smartphone 
so I would be able to flick through and see the weather and the news and what's going on 
and go on YouTube and watch clips and go onto Facebook and keep up to date so that's 
what I do now more than TV and then I listen to the radio in the car as well. " 
Extra question: Is print media not really your thing? Or was it 5 years ago? 
"I was never a huge newspaper person but I would have grabbed the odd one and had a 
look but, no, I have never really been huge into the newspapers. I don't really know why." 

Q.41 Has your interest in the news media changed in the past five years? If so, In 
what ways? 
"Yeah definitely, huge change even as you were saying there - feeling you can have your 
voice heard and see if it can make any difference. All these things - and bits of 
information. You know when you're educated on all of these things, it really changes your 
respect of your outlook and where you can see you can get by having the knowledge and 
that knowledge is power as well, and the more people that become educated in your area 
the more power you have. So definitely would have changed a lot ... where I watch the likes 
of Prime Time and Vincent Browne. I would actually stop and if I did happen to see the TV 
or YouTube - I would actually look now and find out what is going on and if I heard 
someone mentioning something I would google it to find what is going on now whereas a 
few years ago, no I wouldn't care, I would kind of just keep myself to myself ... " 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I would reckon I won't stop, I think I will develop a passion for learning, lifelong learning. 
I will keep doing courses whether or not now I will go back and do a masters, I don't know 
yet but I wouldn't say no. It does make a huge difference to your life because I have a half 
brother and sister who grew up in England and were put through college but it's not who 
you are, it's where you live and what your access Is. What your outcome for your life is 
going to be because we are all pretty similar people and my brother who is here as well 
who has the same mam and dad and we are both after battling our way through to get 
somewhere because we didn't want to be doing nothing and we didn't want to be sitting 
around. It has taken me longer because I have had 3 children and then I got married and 
then have the marriage breakdown because I was doing a degree really - well not 
completely but ... education can be intimidating for a partner at times." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah definitely .. .! think the world seems like it's getting smaller as well due to Facebook 
and Twitter and social media and the way the media is everywhere and kind of travelling 
all the time to different countries, you are getting updates all the time so it seems close to 
home all the time. Things seem to get closer and closer and people are travelling more and 
we are all more connected, if that makes sense, so there is definitely news - there is no 
point ignoring it anymore you know?" 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"I would listen to them, yeah definitely. Now I haven't had a lot of time as of lately but 
Republic of Telly, I have actually been to the audience of that..." 
Extra question: Do you regard it as a source of news? 
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"Well you know that they are slagging off what's going on but it's actually something that 
is really in the news. So I probably wouldn't think of it as a source but it is making me 
aware of what I haven't heard or what I haven't seen on the news and they are discussing 
it even if it's in a light-hearted way, you are still getting to the hear the news. I actually 
would like them a lot yeah." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"I used to like Adrian Kennedy but I don't know what happened. I have gone completely 
off - it's just very aggressive now, I think, and they want the hype to be aggressive and 
they want people to lose their minds. And I just think we can discuss things in a much 
more civil sort of way so I don't ... it reminds me of the Jeremy Kyle show now. In my life I 
can find out the news without putting myself into that kind of environment so I don't listen 
to it." 
Extra question: Joe Duffy? "Yeah well when I'm coming home now in the mornings after 
dropping the kids and if there was anything like Pat Kenny or Joe Duffy and there was 
something interesting, an interesting topic I would listen. I don't know whether I would 
phone but I would listen." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I wouldn't be thinking about it too much but I suppose they will have to adapt a lot. Adapt 
to just being more accessible online, having their apps available -you know they will have 
to adapt a lot to suit people. I'm sure the print has gone down a lot and the amount of 
people who buy newspapers they would have to find other ways to make money and be 
aware of how powerful like Facebook and stuff is as well." 

Q, 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"I think there is obviously a huge difference and I worry about the motivation of who 
controls the big media. Whether that's RTE or that's Sky News but sometimes you find 
yourself questioning, saying 'well who controls the news, who controls what's going on -
propaganda?' so what outcome are they looking for ,so if you see someone putting up on 
Facebook, something that is actually happening on the ground in Egypt where they are not 
letting people interview, they're not letting people film but people are getting their phones 
out and if enough people are putting it up - it has to be true. So even though they are 
amateurs or real people, you can't help but think well, this must be really what is 
happening. Sometimes the news can portray, like in Ireland a few years ago they 
portrayed that all of Ireland was getting bombed because of the north of Ireland where 
now all of Israel, you wouldn't go near Israel because of what's going on. Like my brother 
works in Israel and he is saying that it's not like that - that the whole place is not like that. 
Where you get deception from the news the way it is being portrayed at the moment. ... " 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"I would say they weren't for the in between part .... where the apps were all only coming 

out and they realized all the sales were going down. I would say they have adapted now, I 
would say now it's better. That they have more ways available of getting the news." 
Extra question: How about content? 
"Sometimes you think 'Well they have to report the news' and other times you're thinking 
you're just always sick of hearing such bad things ... why don't they put some good things 
sometimes to lift peoples spirits. Worrying all the time about bad things, all the time that 
maybe they should report more positive things. I think people have a need to be happy as 
well and discuss the news and you meet people on the street 'Oh did you hear about this, 
did you hear about that?' It would be nice to have something positive to say as well. I 
don't know, they say bad news sells, but it's nice to be able to say something nice every 
so often. Not did you hear about those kids that died or did you hear about this?" 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
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"I have done in the past but only because it was for my degree and I had to study a 
particular piece and get hold of pieces for presentations. I think I am at that period in my 
life where I am just trying to get through the routine and busy with life and kids and stuff I 
don't think I would pay, but I think in the future I would, when things settle down a little 
bit. I am going from football to .... my son has Asperger's as well. .. so he is in a club for that 
so that another night and footballs is 3 days and my daughter has a book club .. so I am 
running from one thing to the other. But I also don't think if I hadn't the education that 
they would be in what they are in, learning what they are learning, and they would have 
totally different attitudes to news and what's going on around them in their 
communities ... and I have had that because of my education." 
Extra question: Do you chat about it as a family? 
"I would be very protective over them in the sense of age appropriate stuff. My daughter's 
15 now so gradually I'm introducing her - don't want her to think the world is a horrible 
place so they don't want to travel. .. but at the same you want them to be aware of what is 
going on and what's going on in Israel and stuff. So this is happening here and you have 
to be careful of ... what do you think about this? Do you think this is right? So she has her 
own views and stuff." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"I thinks it's the same for news and movies and stuff and with all the online, I definitely 
would think it's not fair and we have the journalists to get the news, they need wages as 
well and that's why I think the newspapers have had to get creative with apps to keep 
making the money. I think they've had to be creative and find ways to make money 
because obviously the print is not going to be the same as what it was. Yeah maybe in 
disadvantaged areas that's where maybe they still buy the newspapers - I don't know 
what the statistics are on that but yeah I definitely think if you're looking online for news 
or whatever, you definitely should pay for it. Somebody had to be paid to type it up and 
source the information so definitely movies should be paid for and not illegally downloaded 
which everyone seems to think is fine at the minute." 
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Interview No. 23 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah I'd say somewhat. You're definitely able to get your voice out there also easier if 
you've got Facebook or anything like that - you can make a page, get people to like the 
page, you could share it with friends. So yeah it does give more access - like you can 
share the page with your friends and they can share with their friends and then yeah there 
is just a lot of access." 
Extra question: And do you actually think you can make a difference by doing 
that sort of thing? 
"Yeah definitely ... somewhat. Like once people start, if it creates like a little buzz so if 
you've liked a page that someone else has like or if it's somewhat interesting or different, I 
might say it to my friend like 'Oh you like page as well' and you can chat about it and that 
would spread word of mouth because of the shared page and all that sort of thing." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah I mean it helps. I think you have to know what's going on in the world. Does it help 

to contribute to society? Yes somewhat in your own way. I suppose the more news you 
know about, you can form a better opinion on what's going on. You can maybe make a 
better opinion like when it comes to voting or on that sort of thing so yeah id say in a 
roundabout way it would help contribute to society." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah, so I suppose every one of my friends is on Facebook so we are all in that 
community and we all relate to it, we all know what's going on. Sharing pages, you can 
see what other people are liking so you can see 'oh they're interested in that- that's funny
that's a bit different'. It's such a broad scope the stuff that's on Facebook the stuff you can 
come across." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"They definitely do create some sort of community around - like certain radio presenters 
like there is certain people that would listen to Joe Duffy during the day and they're their 
own little community because I'd say it's the same people ringing in, the same people 
arguing or contributing to the radio show and it's the same with Adrian Kennedy, you get 
the same group of listeners, so it's kind of the same mindsets almost so in a way that 
forms a little community around this radio show so yeah definitely with radio shows." 
Extra question: And have you ever felt part of such a community? 
"Not particularly, maybe listening to FM104 in the morning but no I wouldn't feel like I'd 
be part of that community." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah, I mean I suppose in my work pace that is a little community, playing with my 
hockey team that's almost a little community in the club and in college as well but both 
would be very important to me. Hockey especially would be especially important because 
yeah, you form a little community because you're looking out for your team, what's 
happening outside hockey and just chatting away at hockey and I don't know if you can 
call hockey team and workplace a community but in a way it kind of is because its 
dynamic, it's got loads of different people and they're all coming together and you hear 
different opinions and I'd say both of those are very important in my life." 

Q. 38 Did you vote in the recent election? 
"I didn't. I kind of half forgot and I wasn't well informed. So I just kind of half didn't go 
and half didn't read up on it and I actually did feel bad about that." 
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Q, 39 If you did vote, did the news media help you to decide who you voted for? 
"The news not so much, it would be more kind of when the candidates come around with 
heir leaflets and describe what they are doing and by word of mouth, like if my parents 
were saying this guy is very good, I usually just go by it ln the general area and what's the 
talk and who's a good one to go for and from that I just kind of make my decision for my 
vote." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah like a good few years ago I probably would have read more newspapers every day 
and I almost feel that I have got out of the habit of that because I feel that sometimes the 
articles online aren't as informative as maybe the paper articles because I think because of 
that, everything has gotten much faster and much snappier so people only want to see 
headlines and maybe a sentence about it and that's it, so it doesn't really give you the 
bulk knowledge that you want to actually learn front the article. So sometimes I feel that 
the articles online or on Facebook, they're only like a snippet of what it actually is about 
and you want to read more and there is not enough information so definitely I feel bad 
that I'm not reading the newspapers as much because I feel like they are a little bit more 
Informative than the online articles but because of the ease of access of my phone and the 
laptop and I'm always on both then that's what I read now and that's what I concentrate 
on and it's literally the ease of it ... like it's in my hand. I'm sitting on the Dart so I just 
start reading the news , but maybe it's not as informative as maybe a newspaper or 
maybe sorting like that." 
Extra question: And can you see any way back to newspapers or just kind of 
rooting more around your tablet or laptop at night - digging out long form 
articles that you might read? 
"Yeah definitely that's what I tend to do - root on the laptop for better Informed articles, 
definitely can't see myself going back to paper even though I kind of feel bad about it 
because I love, I don't know why, there is something really appealing about holding 
newspapers and reading it, it's like holding a book and reading it, it's just different than 
the iPod but then because of the ease of it, it's just there so it's just sort of easier to open 
up the laptop and do it off there. So definitely online just keep moving forward in that 
direction." 

Q,41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah definitely a little bit more interested, still not that interested in politics at all but in 
terms of anything to do with science or technology and sort of leading onto the business 
side of things, I like to read up a lot more especially, I've started buying The Economist. 
Very informative, great little magazine. 
I'm buying it in print, I prefer holding a book than my iPad - it's just there. It's really well 
written, very much in business language so that's why I'm trying to read it." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I'd say it will, more or less steady out now, stay the same as it is. Like I like to keep, I 
think like most people a general knowledge about what's going on in the world, day to day 
in Dublin and international like, just general snippets of everything. I don't see myself 
being overly, like spending hours looking up on the news. So I think the level that I'm at 
will basically stay the same like my interests in the news generally." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Well yeah, I would trust the New York Times or anything to do with BBC or RTE as well, I 
would trust them over other newspapers like the Daily Mail or The Star or anything like 
that. I just don't think any of those articles - they just could be fake, you just don't know 
what they're really writing about, where they got their sources. I don't really have a lot of 
reasoning to back up the BBC or New York Times, I think It's just because they are very 
well established and word of mouth again - these guys, they know what they're talking 
about and they are legit kind of thing." 
Extra question:And how about by citizen journalists - say during the Arab Spring 
or the London riots they were sort of watershed moments in terms of people 
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contributing themselves, posting up on social media - videos and biogs and stuff 
like that, would you give much credence to those? 
"I think I still wouldn't really trust it. I don't know if it's a cynical thing or not, I've just 
kind of learnt that the internet, it's just so broad and things that people post you just 
cannot be sure if its real or fake or any of that sort of thing so yeah I'd probably look at 
the video or read this article or whoever wrote it, I'd still be interested in looking at the 
video but I'd kind of look at it and kind of analyze it myself and be like not sure, I just 
could try and judge it and really tell if its fake or not and then I'd probably refer back and 
see if New York Times and BBC are also writing about it or Sky News. 
To validate it? So I think if I was reading something like that I'd validate it by one of the 
big guys and then appreciate it maybe It a little bit more." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah I suppose. To be honest I don't really watch 1V all that much but yeah I would 
watch it if it was on kind of thing ." 
Extra question: But you wouldn't go out of your way? No 

Q,45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
Yeah, definitely not a source of information - more for entertainment purposes. Yeah, I 
more listen to Adrian Kennedy for some of the stuff that people come out with is 
ridiculous. Definitely more entertainment - I would not take any information from that 
show whatsoever." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Yeah definitely, I'd say the news will have to keep progressing to more online just 
because ease of access and just the whole thing where our generation is moving more and 
more towards technology like the Apple watch - you can now start wearing technology like 
the Google glasses. All of that stuff like everything is going to be so much more available, 
like the news is probably going to have to move with that as well not even if they want to 
or not, they are going to have to because that is what the people will want I think. Like if 
they can access Facebook straight away ... why can't they access the news straight away. 
So yeah I just see news continuously moving more towards technology." 
Extra question: Do you think you'll be able to buy newspaper In 10 years' timt. or 
do you think they will be obsolete? 
Yeah I'd say you probably won't be able to buy, I'd say only in certain places ... like they 
won't be In every newsagent. .. I'd say you'd only maybe get them in, maybe just the big 
newsagents in town or something like that. Yeah, I'd say paper will be probably gone very 
soon, but that's so sad. I really do like the newspaper but I don't buy It so I'm not even 
supporting it. " 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Well, I suppose I don't know, I actually don't know, because I don't think I would want it 
to be state owned just because I would be wary if they would want to put in certain 
regulations of what you are allowed to view or maybe restrictions on different sites or any 
of that kind of thing. But then I also don't want it run by big profitable people or 
organizations either because they just blast you with advertisements and you just don't 
really want that as well. You want just what you signed up for." 
RTE and BBC are state owned and public service broadcasters versus the Rupert 
Murdochs etc. 
"I suppose I'm leaning more towards the state owned." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah I mean I think they are getting better. I mean there still are a few flaws but then 
obviously it's very hard for them to develop an app that has the news because the news is 
so broad and there is so much to fill - how do you put it in this tiny little screen - how do 
you get all the info you need and how do you make it like user friendly that they can 
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navigate around it easily because sometimes the articles - on some pages t hey' be all in a 
line and you have to click into each individual one and sometimes there is too much going 
on and you actually miss a few bits in that sense. But I think they're as user friendly as 
they can possibly be at the moment but I think there is definitely room for improvement I 
think." 
Extra question: And content - is it only a matter of you making time to read it or 
do you think they are in touch with what you'd want? 
"Yeah, no they are definitely in touch with what I'd want to know about every day ... what's 
going on in the country and international news ... and yeah they cover all the sections." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"Yeah I had a subscription to New York Times there for a while just because I found all 
their articles really interesting to read and yes I could definitely see myself doing it again 
when I have more money. At the moment, as a student, it's not feasible but I would 
definitely sign up to the Irish Times probably and the New York Times again maybe, well 
the BBC app is free but if it was ever a small charge on it, I probably would consider 
getting it because I like the content." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah I never even thought of that. I suppose yes, like everything it's the same with like 
manufacturing companies or anything, all this stuff, everything is becoming more 
automated and its taking away from skilled workers because they can just be replaced by 
machines, it's the same as this I suppose. It's taking away from, maybe it's getting rid of a 
few skilled employees because maybe they only need one now for the articles. I mean it is 
concerning but that is the way the future is moving. It does concern me but I wouldn't 
know how to stop it because it is going in that direction anyway." 

339 



Interview No. 24 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yes definitely even things like on Facebook or on The Journal website, everything that you 
read about the news gives you somewhere to comment and voice your opinion. So it's 
definitely a lot easier yeah." 
Do you think that makes a difference? "Yeah because if you just read a story online, 
you're really only getting the authors view or the author's side of whatever is on there and 
other people can kind of give you other views and opinions of what's going on. So you can 
kind of see more, broader areas on a subject even by not reading- even just by looking at 
other people's comments you can probably get more people's opinions and more views." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Definitely yeah, just even being able to speak to people- you need to know what's going 
on in the world I think. " 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah I mean like I said before even if I don't go seeking out news if I see one of my 
friends on FB has liked a news topic and I think it looks interesting- I will go on and read 
that article or go onto a website if they have just liked it. ... You think you know people and 
they may comment on a news story and you go 'Oh I didn't know they had that kind of 
opinion'. Or even some people who you may think might not be interested in the news or 
certain news items and then you see they have liked or commented on something - you do 
get a better insight into their interests then as well." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I don't know now. They are getting a community because they have followers. Like radio 
shows - obviously the same people listening to the radio shows are probably the same 
people ringing in to radio shows. And newspapers all have the same readers and, yeah, 
they definitely would have their own community." 
Extra question: Would you ever feel part of that community? 
"Because I go on let's say The Journal or read news on Facebook or go onto the 
Independent or listen to radio shows - I don't feel part of a specific community. But it's 
only just because I just kind of read what pops up in my newsfeed, I don't go seeking out 
things. I don't have a specific interest in one type of news. So I suppose if I did have a 
specific interest in one and because I don't comment I don't feel necessarily part of one 
kind of community, probably various. But I can see where phone shows or certain websites 
would have their own community because they kind of have probably similar followers. If I 
do go on and read certain comments where people are following on let's say The Journal or 
RTE, you see a repetition of the same kind of people commenting . So yeah, it would be a 
community and you do hear, I remember when I used to listen to phone in shows, I don't 
listen to them anymore, you kind of get the same people ringing up all the time. I don't 
have the time." 

Q. 37 Do you feel as If you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Oh yeah definitely feel part of the community. Especially in the last couple of years since I 
had children and I'm at home and I am out meeting people and I have more time to meet 
people over the last few years. My children go to school here and meet people down the 
playground. I know the local shop keepers and I know what's going on a lot more in the 
community. I have a greater interest in it. So yeah, I do feel like I belong to the 
community and I think it's very important. For me it's very important." 
Extra question: And has that replaced the area you would have grown up in? Is 
this your new community? 
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"Yeah definitely, where I'm living now is kind of my focal point of my life - I did kind of 
keep in touch with people but now it would be less often. Definitely less often. But I've got 
a lot of friends around here now even going to gyms and even changing hairdressers 
everything's more local now here." 

Q. 38 Did you vote in the recent election? 
"No" 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"More so it would be the pamphlet that you get through the door - I would mainly read 
them. If I wanted to find out more I would probably read up on it myself. Just even go in 
and look up on their websites and stuff. It wouldn't really be the news because I don't 
really watch the news. Obviously I'd read stories, if there was anything in the newspaper 
that was important about a certain party or a certain person, I would read it. But it would 
mainly be them calling around or things coming in the door." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, In what ways? 
"Yeah definitely. Now I would go online. It's all online really now. I used to watch the news 
moreso and I used to read, when I was commuting into work on the train I would read the 
Metro, even if I was just sitting there and I would find newspapers on seats .. .I would 
probably have bought more newspapers but now I don't really feel the need to because 
everything is online. Even if I was going somewhere and I knew I could actually sit down 
and read the newspaper I'd say 'No I'll just look it up online' so I would be going online 
moreso. And I actually listen to the radio a lot more for the news than I would have In the 
past. I think that's because I'm doing a lot more driving around in the car. " 
Extra question: Would you listen to RTE or ... ? " No it's the bulletins. Because I want 
to know what's going on, it's a snapshot of 5 minutes in the car, gives me the headlines. 
And if I heard a headline and I think 'Oh that's sound interesting' or I need to know more 
about that, I will actually go and google it, that's when I will go onto Sky News or RTE 
News and read to get more information about the story." 

Q.41 Has your Interest in the news media changed In the past five years? If so, in 
what ways? 
" It has changed, I would have always been interested but things like what's going on in 
my community, things that are going to effect the kids, things that are affecting me - that 
I would never have really thought about before I would take more of an interest in ... even I 
remember when I was younger I would have no real interest because it doesn't affect me. 
And even things like wars going on in the world, I never really would have paid an interest 
in that because I never thought it would have really affected me that much unless it 
directly affected me. But now I would have more of an interest in what's going on outside 
of Ireland. I would definitely have more of an interest in international news and I think 
that is just because I have grown up." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Well I would say as I get older I probably have more time to watch the news. Yeah I just 
think even from looking at my parents, grandparents, as they got older, they got more 
interested In the news so I can see that I will once I have more time to kind of just sit 
down and take in more of what's going on in the world. It would be nice to sit down and 
watch it. And also I think as I get older ... a lot of my interest in the news at the moment 
would be celebrities or anything high profile ... but I presume as I get older, I won't really 
care about that kind of stuff and the real important stuff will be more interesting to me." 
Extra question: Could you see yourself getting more in-depth? It's hard on 
tablets .... 
"Yeah and that's what I suppose I miss about the newspapers. It is actually easier to 
physically read a newspaper and I don't even have a tablet so to sit down with a phone 
and kind of scroll down - you do miss being able to kind of read a newspaper. The stories 
are longer and more in depth in a newspaper than the ones that I read online. And, like I 
said, when I'm in the car and I hear a bulletin, if I find it interesting, I go home and look it 
up on my phone. So yeah I do know if I had more time I would even go further into 
reading about others things that are going on." 
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Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Not particularly because I would trust that people have to get their facts right, that's just 
me maybe I'm too trusting but I just think that if anyone is to publish anything in the 
media they would have to get there facts right about what's going on or they could be 
sued or straight away you will see that people will comment on it and say this is wrong. So 
I would have always just believed that if it's in the news its true, that's just me, I'm very 
naive like that. Even the Ebola virus thing. This is the first time I thought 'They wouldn't 
put it out there if it wasn't 100% true' a couple of week ago they said a man in Donegal, 
he was being tested for it but this was on The Journal and they had previously said that 
the Mater Hospital was expecting a patient with Ebola virus and I was in panic mode 
ringing Piers (her husband) saying ' Oh my god, you're in a shopping centre you need to 
keep away' and he was like 'Well that can't be true and I was like "Well it has to be' and 
people were already commenting as I was reading it saying 'No you need to stop 
scaremongering' and then I was like 'Well maybe they do just print stories to get a 
reaction so you'd read other things that's going on'. So that's probably one of the first time 
I would have mistrusted after that but no, I just believe whatever people put up but that's 
probably just me, I'm a bit nai've. If I do want to check that anything is 100%, sure I 
would go to one of the tried and tested sources. And if it's not a headline and hasn't been 
reported in the last 33 minutes let's say, then I am like 'Oh it can't be true'- Well not that 
it can't be true but they are still waiting on other facts before publishing it because if it's 
really important ,even you know like the Malaysia Airlines plane that went missing - I 
would constantly go onto Sky News for that kind of stuff because I would trust them more. 
So, yeah, I probably would trust them more - trust the bigger media. " 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah not really anymore I used to. I do find them entertaining. They are on quite late 
from what I can remember. So either I wouldn't be up or I would be busy doing something 
else. But I used to watch Have I got News for You and maybe I might start watching them 
again." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Yeah not anymore, I used to listen to them when I was 17/18 and I used to listen to them 
if I was working late driving home. But no I don't listen to them anymore. I don't really 
listen to the radio in the house, it would mainly be just if I'm popping out in the car." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I don't see how much more it can change really. I would say I mean I know the media 
know that a lot of people get their news now on their phones or their tablets. I think 
probably newspapers - maybe they might become obsolete because, but that's just me, 
I'm sure there are people still buying newspapers and I see them. I think as people of my 
age get a bit older and I wouldn't say very many my age buy newspapers or younger than 
me so I'd say, as we get older, they will become obsolete yeah. And even on the news, 
maybe actually as well just because a lot more people are watching television 
programmes. They are watching soaps or certain series of programmes even with certain 
things like Sky+ they are just recording things and so unless they want to sit down and 
watch the news ... ut just from talking to people I wouldn't say a lot of people my age 
would sit down and watch the news. It's hard to imagine it happening but then again it 
would have been hard to imagine a few years ago that I would be sitting here getting all 
my news on my phone." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"I mean it makes me kind of view what's on the news a bit differently because I believe if 
it's state owned I believe they are going to push anything in their favor and I do believe 
the news is censored and we see what they want us to see and things like that. So when I 
am reading certain news or seeing it - I do sometimes have in the back of my head 'Is this 
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what they want us to hear?' or 'They want to sway us in a different way' ....... but its run by 
these people so I can't really see .. .I don't boycott any of them but I would be aware." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah because everything I read or I watch I have an interest in. So they know what 
people are interested in - even the apps they make it easy for everybody - it's not for an 
elite group of people - it's for everybody. All of the content - it will never be ambiguous or 
something that people can't understand so they definitely kind of cover everybody. Even 
think with the headlines they get it spot on, keep it short so we know what we are in for. 
So no, I never really watch the news and say 'Oh I can't understand this or this isn't really 
for me'." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No I have never, didn't even know that you could pay for an app. I haven't paid for it but 
I probably would. If newspapers really did kind of go or I HAD to but mainly from what I 
read and from what I'm interested in at the moment, I don't have to pay for it but I would 
if especially, If you're saying, for any of the apps they are normally quite cheap." 
Extra question: If it gets into paywall situation? "Yeah I would probably do 
something like that. I probably would sign up and pay 8 euros a month to read, to have 
full access to things. I don't feel like I read newspapers and really long articles enough but 
if I had more time I probably would. But I don't know if I would pay 8 euros a month. But 
if I found an interesting article for 20/30/40 cent I probably would. And as long as they 
make it easy which I say they would." 

Q. SO In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content on line, that journalism as a professional may become 
untenable? 
"No to be honest because I actually thought the articles , even though they are free, I 
thought what covered the journalist wages would be like advertising, that they would be 
paid by whatever website is publishing their story. And you see advertisements 
everywhere now probably so much you probably switch off a little bit, but I thought 
whatever advertisements were on that website would probably cover the journalists. I 
never really thought about it, to be honest, and I never really even thought about the fact 
that you used to have to pay for newspapers but now you do get access to more news 
free ... you can just look up anything online and it generally is free. The only thing I think 
about them charging online is that I still think people are very still kind of a bit iffy for 
paying for things. Like if you know you are only paying 5 cent for an article, to read an 
article then you would be afraid to click on anything in case you're going to be charged for 
everything, you're afraid to do anything but yeah I can't believe I never thought about it 
we get it for free but then it would put me off paying for a newspaper when I can get most 
of the information free online. 
And I did wonder, you know the way you can download newspapers online, I have never 
actually downloaded one but I presume you have to pay, 
if I was going to buy a newspaper, I would rather buy the actual newspaper because even 
the same with books I can't read books online, on kindles or anything. If I'm going to read 
a book, I need to hold an actual physical book. It is actually funny how things have 
changed in the last 5 years. If people didn't have the smartphones, I think if I had to log 
onto my laptop or go get a paper or watch the news I don't think I would, the phones just 
make everything so accessible so quickly. I have heard from people that Facebook and 
social media apps and all that are going to fall to the wayside a bit because people are not 
communicat ing as much and I know I said this to Piers yesterday, when I am down at the 
school gates and Hannah only started in a new class, so I don't know of any of the 
mothers in her year but I don't think I'll actually get to know them because they are a ll 
standing there ... on their phones and I actually made a conscious effort, and I have noticed 
it has to be a conscious effort, to actually not take my phone down to the school with me 
and to leave it down. But I'm like 'No one is even looking at anyone or talking, it's awful'." 
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Interview No. 25 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah I suppose it does make it easier to have your voice heard - anybody can really get 
access to platforms so yeah I would. I mean whether or not it makes a difference because 
everybody has the same access so a lot of people kind of utilize it so maybe sometimes 
you might get drowned in the crowd a little bit." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Oh absolutely, I think it could be very difficult to contribute to society if you are ignorant 
of what happens in society. I think in order to kind of like push society on, its kind of 
important for people's ideas to kind of bring them together so you can kind of push society 
forward but you can get different ideas to kind of bounce off each other." 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer, 
"Yeah I suppose I feel most part of the community on Twitter and I follow for example 
people who write a lot about religion and religious issues. I would feel a kind of part of that 
community even though I don't put up many posts myself and I do read the comments 
and people would have similar opinions and viewpoints as myself so I would feel part of 
that community yeah." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Yeah no I absolutely do think they can, an example would be like Newstalk, I think they 
understand very much so their kind of target audience and I think they kind of sell their 
news and their media to their target audience very well and I think they certainly create a 
certain amount of momentum with the type of media they produce." 
Extra question: And do you feel like you are part of the Newstalk community 
then? 
"I do, I do indeed. I suppose again similarly I feel quite engaged in the kind of topics that 
would be discussed on Newstalk but also I would share a lot of the opinions that Newstalk 
give out but also then I use the analysis that Newstalk has to form my own opinions on 
things." 
Extra question: And then would you engage much then? Would you tend to text 
or phone or email the station? 
"No, no I don't although Newstalk is the closest I've ever come to engaging - but I stopped 
short of engaging with it. 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah it's something I've given a lot of thought to. I actually think that part of the problem 
with media these days is that like maybe the world is getting more connected but I feel 
local communities, I think local communities aren't as connected as they used to be and 
it's something I pay a lot of time to ... thining about...for example I live in Shan kill - don't 
feel very part of the community in Shankill so when I was reflecting on that I was thought 
well 'Where is my community?' and I went to school in Blackrock which is in the area of 
Blackrock and I played rugby there so I feel like that is sort of my community so I've tried 
to invest some time in that community in the rugby club because there is a sense of 
community there. I suppose with the understanding that you can only get out of 
something what you put into it. So my community for me is like the Blackrock rugby club 
and that area." 
Extra question: And that's important to you is it? 
"It is important, I spent a few years living away and the longer I was living away the less 
sense of attachment I had to home and Ireland and when I came back I was no longer in 
school, I was no longer in college and I wasn't really sure what was my community and 
that's important to me at least. I suppose intellectually you understand, it makes you 
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happy but also just in my day to day, I understand it makes me happy as well so I 
purposely like went and sought out the club again and invested time in it and I want to be 
a part of my life." 

Q. 38 Did you vote in the recent election? 
I did not vote in the May local election because embarrassingly I wasn't registered at the 
time to vote. 

Extra question: So does that mean you've never voted then? 
"It does mean I have never voted but I really want to vote ... but the last time I couldn't 
vote because I was in Canada on a trip with university but I feel it is very important that 
people vote because our ancestors spent so many years fighting for democracy and I think 
it would be an awful squander if you threw away the right to vote. And also there is so 
many people around the world who don't have that right, I feel like it's very important that 
we appreciate the fact that we can vote." 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
Not applicable. 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah, I mean I suppose my only kind of access to news and media growing up was when 
we were still kind of living in the analogue area - it was really like if the news was flicked 
on in the evenings when you're knocking around. I suppose when I got into my late teens 
and stuff, loads of the guys did start to buy the newspaper regularly, I wouldn't have been 
a regular reader of the newspaper, but I read the newspaper if it's lying around at home at 
the weekend. Then as I moved away and you know news and media went digital, I got my 
first smartphone and all of sudden I had access to a huge amount of information and 
really, for me, I have my largee stablished news and media organizations like the BBC and 
the majority of my world news comes from me going into the BBC and picking the 
information I want to look at so it has quite a shift." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah hugely, like 5 years ago I had very little interest in international politics or 
international affairs or local politics or economics - whereas now I would be very interested 
in all those subjects." 
Extra question: And do you have like a daily routine ... would you start in the 
morning and go on your smartphone? 
"Yeah, so my intake of media starts In the morning when I cycle into work, it's a 50 
minute cycle, I listen to Newstalk for an hour and then generally on my tea break, if I'm 
alone in work, I spend that 10/15 minutes reading the BBC News App - so Newstalk is my 
local and world news whereas BBC is more my world news. And then, throughout the day, 
if anything major pops up, I get an alert from BBC - I tend to kind of check maybe three to 
four times during the day, again then on the train on the way home, I usually listen to 
music or read RTE news or BBC News and I would still kind of find myself either watching 
the end of the news on the 1V at home or maybe looking at the news on the laptop again 
before I go to bed." 

Extra question: You mentioned earlier your interest in people posting about 
religion and that - where does that come from? 
"Like personally, I suppose, I grew up at the tail end of Catholic Ireland, went to a school 
run by priests ... and sort of was told God existed from a young age ... so why would you 
question it? And then maybe I got curious when I was kind of 17, thought the whole thing 
was a bit of a joke really, decided to look into it a little bit, found out about a guy called 
Richard Dawkins, bought his book, read the book and found a paradigm shift in my 
thinking and found it helped my ability to critically think about things in general, not just in 
a religious sense but also I suppose that kind of opened my eyes to a lot of the problems 
of the world and the kind of foundation in religion and then I started to understand like 
society today, not just in Ireland, but around the world is very much shaped by historical 
religious legacy issues and then I suppose, when we read things in the news, if you don't 
understand the context of the religious background in different parts of the world, I don't 
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know if you'd fully understand it, so I suppose it kept fuelling itself and I was getting more 
and more into interested in it and that's kind of how it continues today." 

Extra question: And you mentioned earlier when were starting the interview that 
you wouldn't have the typical kind of news interests as lot of your peers would. 
What would you mean by that? 
"Yeah initially what I meant by that is that I have no interest, like I look at Facebook once 
a week but I only look at Facebook to see the messages that my actual friends send me. I 
don't scan through Facebook and I never look at the newsfeed. Twitter again, I only use it 
to follow subject matter like experts in the area of religion that I might be interested in 
and generally I have no engagement with entertainment, pop stars or any of that 
nonsense. I just don't find it interesting, I don't feel like it adds any value to me whereas I 
know that a lot of my friends are engaged in that stuff and for example various WhatsApp 
groups, one particular WhatsApp group there is 50 of us in it from school and there is a lot 
of nonsense in there so I turn off the alerts on that so I never get bothered by it because it 
is just such garbage, whereas the other WhatsApp group with my slightly more mildly 
cultured friends might discuss something a little bit more interesting and I can bear to 
listen to it. And then generally, I am aware that people my age wouldn't go onto the BBC 
to access their news, they would be more into The Journal or kind of maybe more bite 
sized kind of higher level stuff, not that I am massively intelligent or anything but I just, I 
like the more granular analysis that say, that like the BBC will give you on world news." 

Extra question: And would you read much in terms of long form articles, kind of 
getting maybe a little bit more depth, would you find time in your day or week to 
read long form articles? 
"Absolutely, I read long form articles partly because I'm aware our attention is getting 
smaller and, for example, one of the things I really like about the BBC news app in 
particular is they have a feature and analysis section and they're much more long form 
articles. And I feel like if you want to read something like that, in the articles they explain 
the historical context of what they are talking about and I'm big into this idea of connected 
thoughts and connecting the dots so I do like that and if I ever read traditional print 
media, it's because I heard there is a good long form article in it and I want to go read it." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yeah I think so. I mean I spend a lot of time thinking about the fact that I have a lot of 
time invested in current affairs, news and media and as time is kind of precious, I question 
the value I get from it in terms of my ability to demonstrate my knowledge in work, 
whether it adds any value to me in work and I'd be leaning towards the fact that it doesn't 
really, I just kind of like to be well informed but I don't know if it's really kind of 
developing my thinking because a lot of it is quite passive, I'm listening to it or reading 
something I'm enjoying anyway so probably trying to move maybe a little bit further away 
from the kind of level of media I consume. Something that annoys me is sometimes when 
I'm reading the news, towards the end of the day, I find I'm reading practically the same 
articles like a little bit has moved on but I'm kind of just reading the same information and 
at that point I'm definitely just wasting my time so, I think, just trying to be a little bit 
more strategic in the media I choose to consume. So going forward, I have noticed now I 
tend to try and look up the journalists and try get a feel for if it's nonsense or peddling, or 
is it somebody I would be worth spending my time listening to or reading." 

Q,43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 

'Yeah, it does matter to me hugely. Its part of the reason why I am big into the BBC. I just 
feel like it is a reputable news provider. You know I wouldn't have that much time for 
anything written by CNN and, for example, I would never watch or listen to something on 
Fox News. It definitely does matter to me, I have no problem reading something written 
by, for example an independent journalist, if I can find out that they are verified for 
example somebody in the BBC but yeah, generally I try to stick to more established 
journalists." 
Extra question: And how about say the citizen journalist type contributors - say 
like the Arab Spring and the London riots, they would have been big watershed 
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moments in terms of people themselves posting videos and biogs and even the 
water charges protests - would you engage with those sort of people who would 
be posting stuff in the media at all? 

" No I don't for a few reasons. First is, I just naturally am not that up to speed on it. 
Secondly, I find that, not that it's a waste of my time, but that if I wait for it to 
disseminate down through a more established media such as RTE, I will get kind of a more 
holistic picture and, you know, not so far behind the actual event that it has then become 
pointless." 

Q.44 Do you watch/listen to satirical and comedy ' news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah love satire, big into the one on RTE with the rubber bandits. Republic of Telly - big 
into that. And what's the ones with Dara O'Briain presenting it - Mock the week? Probably 
my favourite show on TV. 
Extra question: And radio? "No, like Off the ball" a little bit but it would be the closest 
thing to satire but not really. 
Extra question: And would you learn much or is it just a twist on stories? 
"Look, I watch it because it's kind of easy watching but again I've maybe just convinced 
myself I can add a little bit of value to myself from watching it because it is always 
generally relevant and again sometimes I feel like with bits of satire you can kind of 
connect the dots because they mention something that you half heard in the news and 
then you can string together what actually happened while at the same time being 
entertained." 

Q.45 Do you listen to radio "phone-in" shows as a source of Information on the 
news? If so, which ones do you listen to and why? 
"No, no t ime for them. " 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Yeah, I mean I worked in media for 3 months doing an internship, 6 months ago before 
my current job so it gave me good insight into it and as far as I can tell, I do think it is 
going to fragment to a point that I feel like at the moment with traditional print going - it's 
going to decline and go out of business as we know it, that's not a massive insight but I 
think you'll be left with the dinosaurs of the media industry after that so for example the 
BBC's the New York Times, the Wall Street Journals, a bit like after the dot.corn crashed in 
2001 - you're left with the Amazons and the Googles, you'll be left with these dinosaurs of 
media and then after that I think the rest of the media industry is going to fragment even 
more because it's so easy to have a biog or be an independent journalist and I think it will 
become difficult to generate an income if you're not The Economist, if you're not the 
Financial Times or one of these already well-established media outlets and I think it's 
going to become almost impossible to create a new media outlet that'll be established 
within the current climate." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"It does, I have a small problem with the Wall Street Journal because it's owned by 
Rupert Murdoch and his News Inc. Corporation. It's one of the reasons why I tend to stay 
away from Sky News. I find it incredibly commercial in the way they put the news across, 
they'll sensationalize things. They'll add sensations to a lot of storms in tea cups and they 
just seem far more interested in packaging the news in a sellable fashion than they do in 
actually reporting the facts whereas the BBC are a little bit more 'Get the facts out there' 
than selling it to you." 
Extra question: What about in an Irish context - state media like RTE compared 
to say Denis O'Brien, the fact he owns Communicorps and so much like News talk 
and the Independent? 
"I actually find the fact that RTE are state owned, at times they can be a little bit lazy 
because they are not up against it as much whereas the likes of Newstalk, although they 
are owned by Dennis O' Brien I feel like Newstalk as a case study in particular are quite 
good and they are very competitive whereas on the other hand in the same company, the 
Independent .. .I find them a little bit Sky newsy in packaging the news in a sellable 
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fashion. So yeah I am aware of who owns the news media and I suppose when I'm 
listening to it, I kind of take it with a pinch of salt." 

Q,48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"No, because I feel like a lot of it is produced and written by people who aren't my age and 
I feel like they have no idea of the kind of struggles 25 year olds go through in between 
college and getting jobs and I feel like personally they struggle to connect with my age 
group." 
Extra question: From a usability point of view ... from the apps and styles of 
websites ... do you feel like they are on the money? 
"No, like the BBC app Is very clunky Its very behind the times, just in terms of actually 
getting on and navigating it the way you want to. Other apps I use- Newstalk app, same, 
very clunky. RTE news app, same. So I don't find the way they put it together very good. 
Even the websites of those 3 particular ones I think the websites are awful 
Extra question: Are there any you think are good, say internationally? 
"Yeah like funny enough Sky's websites, their iPad app and their phone app are far better 
than the state owned ones because again they are trying to sell you the media ... they just 
put a lot more thought tactically into how you interact with the device whereas the likes of 
BBC, RTE and strangely Newstalk, it's just a bit more slap it up there and find your way 
around." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"Yeah, I have, I have paid for the Financial Times, The Economist and the Wall Street 
Journal . The reason why I paid for them is because when I was looking for jobs I was 
finding articles of a certain standard about companies difficult to get my hands on whereas 
Financial Times, Economist and the Wall Street Journal would write very in-depth analysis 
and informative pieces on the companies I was applying to and they would also write very 
useful industry analysis pieces. So essentially in order for me to get the context of the 
industry or the company I was applying to work for, I felt I needed to get it from these 
sources. However, after I had finished applying, I got my job, I then stopped my 
subscription but that's because I'm a bit tight at the moment, my income isn't huge but 
once I have more disposable income, I would be happy to subscribe to those more well 
established media providers. Because I'm working in the media industry, I see the money 
that is there to be made from advertising so I feel like, I don't feel like we have a right to 
some things free but overall I don't have a problem no". 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah, it does bother me - it bothers me because I feel like, for example, the strength of 
Irish society is that we have quite a large, well educated, critical thinking, middle class and 
I think that does differentiate us from a lot of countries in the world and I think thats part 
of the reason why I think our middle class is like that is because kind of the quality of 
journalism and the media we have in the country. So I would be a little bit worried that if 
traditional journalism becomes uneconomical a little bit of that will fall away and also the 
trend I see is, unfortunately, what works in media is what sells and it's easy to sell the 
junk, it's easy, you can sell the entertainment news and so I feel like you can actually kind 
of grow that type of media online and I don't know if that's going to wind up leading to 
better journalism." 
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Interview No. 26 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Well just that it is a lot easier for people to access. Most people now have a smartphone 
and access to a laptop." 
Extra question: And do you think that can have an impact? 
"I don't know really it has a huge impact on the outcome." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah of course it enables you to know what's going on in the world and keep up to date. 
It just keeps you updated on what's going on and increases your knowledge." 

Q. 35 Do you feel as if you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"I just use that for personal stuff really - keeping in contact with friends. And WhatsApp 
would literally just be sending messages instead of text so I wouldn't really." 
Extra question: Is that your extended community? 
"So we have WhatsApp groups. It helps you keep in contact with them (people that are 
away). My school friends, like obviously you have some in London, some in America so it 
helps you keep in contact with all your friends. You can all chat at the same time in one 
group with all your friends on it. Well if you're getting messages, you're getting them daily 
but it could drive you mad sometimes because you could look at your phone and see 15 
new messages but its all just people's comments on it.. .. And my girl group, I think there is 
about 8 girls in it and a few of them have just had babies so its constant updates." 
Extra question: So do you see it as community? 
"I don't know if it's a community I wouldn't say." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"No I would never text in. I just listen to hear the news, what's going on in the world but 
would never feel like I would want to contribute to it - I just absorb it." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"Yeah well I'm in an exercise thing two times a week so that would be one. Obviously the 
school community that I am in that would be (participant is a primary school teacher), my 
local community that would be really important to me, I would love to move back 
there ... where I am living at the moment now I wouldn't be involved in that community. It 
would be where I grew up." 
Extra question: Do you regard that as important? 
"Yeah so I would have a affinity with the local GAA club and my family are involved in that 
and I think it 's important to be involved in things in your community but I suppose 
because we are living in rented accommodation at the moment, I'm not involved in the 
local community but I suppose if I bought a house, we would get involved and in years to 
come hopefully we will have kids and get all involved in it. I do think it will become a big 
part of my life in th~ next 5 to 10 years." 

Q, 38 Did you vote in the recent election? 
Yes 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"No, family and friends. I actually worked. I was a presiding officer so our school closed." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
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"Yes because obviously I would not have had a smartphone before and that's the main 
access now for me and online as well, I wouldn't have had my own lapto. It's one of the 
first things I do when I turn on my laptop before I start work I would have a quick look at 
the headlines. I wouldn't really watch news on TV anymore which is probably what I would 
have done previously. Like if it's on, I will watch it but I don't sit down because I can 
access it any time." 
Extra question: Have you ever bought newspapers in the past? 
"Not really, if they were in the house I would look at them but I'm not really one for 
buying." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Well I would be more interested now obviously in things that relate to education than I 
was because I used to work in a bank so I would be more interested in that. So I would be 
more interested in sport and just general headlines and that. So I suppose one that has 
changed and become more popular for me would have been the education one." 
Extra question: Do you read more/less than few years ago? 
"More I would say because it's probably the first thing I click onto in the morning and the 
last thing I would probably just have a quick look, I might not stay on it long but I would 
just open the App and see if there is anything major." 
Extra question: Long form articles? Ever take time to go back and read on your 
iPad? 
"No I feel I have enough, unless it's something really big that I have an interest in but I 
normally just stick with that." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
Forgot to ask this question 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Well I don't know why but I would trust a professional news organization more .... I would 
be more wary if it wasn't coming from a national or professional news organization." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Does Countdown count? No I'm terrible I don't watch anything." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No I hate them. I don't like them. I hear a talk show and change the channel 
immediately. I have no interest, I find it's more relaxing to listen to music and that and it's 
just kind of an escape." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I have no idea. I say it is likely to change over the coming years, will newspapers still 
even be around even? I don't know. I suppose though you have people who must still buy 
but them but even magazines I know it's not newspapers, but with my experience of 
magazines I would have always bought magazines whereas I can't remember the last time 
I bought a magazine because I've read it all before on my smartphone by the time the 
magazine comes out. So I suppose it will change. If you have read the news bulletins 
throughout the day or heard them on radio you don't necessarily need to." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"No, it wouldn't really." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
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"Yeah I think they are and I think The Journal is a good app because RTE News is literally 
pure news ... whereas The Journal you will get all your headlines but then there is also a few 
interesting articles thrown in there as well that are a bit different .... just by clicking into it 
you can find a tiny headline but then you see the headline you will go to RTE News to 
maybe read more about it...but it's just a quick way of seeing what happened that day." 

Q 49. Have you ever paid for news content or a news related app online could 
ever see yourself paying for news content in the future? 
"If I had do. The one's I think I have you don't have too but iff the Irish Times would have 
been one euro I would have bought it." 
Extra question: But what about if they asked to subscribe weekly or monthly for 
like 8 euro a month? 
"I wouldn't I would go off somewhere where it is going to be free. For me I'm just clicking 
on to see what going on." 

Q, 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content on line, that journalism as a professional may become 
untenable? 
"No that's a very good question but yeah I would never have thought about it. It's not that 
it doesn't concern me but I suppose I hadn't really thought of it." 
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Interview No. 27 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah I think it is yeah. There is a lot less for companies to hide behind because of media." 
Extra question: And do you think it can make a difference? "I think so yeah, 
especially at the moment with water charges because all of that was going on Facebook, 
all of those marches were on Facebook and stuff and there is 'Say no to water' for every 
area on Facebook as well." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"I do sometimes. I think it depends on what you are searching now. I think the news can 
be quite negative as well and It just kind of is dragging people down. Better off avoiding it 
sometimes, like it is grand if you don't overload yourself with the news, but if you are 
always informed it can just become an overload and it just doesn't work that way. Well it 
just doesn't work for me that way." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"I would say a little bit. I am not on Facebook that much. Well I would check in every once 
in a while but I wouldn't be trawling through Facebook and I wouldn't really get too into it, 
you know that way, I just wouldn't have the time. But yeah, I would say a little bit 
because you can talk to people that you don't normally talk to ... everything doesn't have to 
be on your public page." 
Extra question: Are these people you know in the offline/real world or made 
friends with on Facebook? "No I would know them offline." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I think they can. Like you always listen to people and you go Yeah I completely agree 
with this person that is on the radio'. Now I don't think that I am part of that community 
because I just don't have the time like I listen to 10 minutes of Ryan Tubridy in the car on 
the way up and that's about it. I just don't have the time to be following any news stations 
or any radio stations or things like that." 

Q, 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"It's very important. In daily life it's very important. And it's very important to engrain that 
in your kids as well because I have them in things like football or horse riding where they 
are interacting with other people all the time and animals and things like that. It's very 
important ... being able to let them outside to play and knowing that all the kids are looking 
after each other. They kind of have backup you know that way? So in that respect it is 
very important on a day to day basis." 
Extra question: Is that something you would have grown up with as well 
yourself? 
"Yeah I would have done a lot of voluntary work a few years ago. I would have ran the 
local football team and I would have done a lot of fund raising as well. So yeah, I would 
have grown up with that and I have hopefully passed that onto my kids." 

Q. 38 Did you vote in the recent election? 
"Yes" 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"It did a little bit but the only thing that struck me - the only person I voted for I think it 
was Maria Keane and she was the only person putting out for the second preschool year so 
that is what made my decision. I met a lot of the politicians just from working up here and 
them knocking on the door and stuff like that." 

352 



Q,40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah because I would have always read the paper- 5 years ago I would have gotten the 
paper every day and I don't anymore. Now I think it's more to do with timeframe than 
anything else - I just can't sit down now. If I'm looking something up I will flick onto Sky 
News or google to see what comes up so that, catching a little bit on the radio but I think 
basically that's about it." 
Extra question: Would you have a routine, smartphone/laptop- daily routine or 
only when something grabs your interest? 
"It would kind of be when something grabs my interest, now I would if I was stuck in the 
middle of an essay or something, I would flick onto it just to give myself some space you 
know that way ... I click onto something like that for a few minutes and have a little look 
through, reading the headlines." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"I think I have become less interested. I think a lot of it has to be because of the recession 
because every time you turned on the news it was recession this recession that and there 
is only so many times you can hear it. So I just stopped listening to the news." 
Extra question: So you felt you were being dragged down listening to it? "Yeah, a 
little bit yeah." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I don't know. Probably not. Like people say to me 'Oh did you hear about this and that 
happened in such a place?' and I go 'Actually no' but if it was something I would want to 
read and find out I would look it up so I would say probably not because all it was wars 
and people being killed and whatever and then the recession on top of that so I think it 
would be easier not listening to the news.'' 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I think the amateur - they are the ones who you see first because they go up on 
Facebook and things like that but, mind you, I wouldn't trust them. I would wait for the 
proper journalists to come out then." 

Q.44 Do you watch/listen to satirical and comedy 'news' programs or quizzes? If 
so, what is it you like about them? 
Yeah, watch one can't remember the name of it. 
Extra question: Is it a source of information or a different kind of a twist on the 
stuff you already know about? 
"No I think it's just a quip. I think it's just a laugh more than anything else." 

Q,45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"Not really. They are just there for debate aren't they? So, no, not really. If I'm off, I love 
listening to Ryan Tubridy because I am meant to be in work and you know that kind of 
way 'Oh yeah I am meant to be in work now' so I turn on the radio then but funny enough 
I would turn it off now once in a while because it was annoying me. So it's a little bit of 
both." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"Yeah I was going to say I think newspapers are nearly gone now aren't they. I think the 
news is always going to be on the Telly because there is still a lot of people that rely on 
that. It might not be on twice- I don't know. But it's still quite an important role in a lot of 
people's lives so yeah I don't see it changing too much." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"No.'' 
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Extra question: Whoever owns Sky News or anything it doesn't particularly 
matter to you? "No." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah I think they do, but mind you, you can go past the ones you want but they have 
loads of things on the Sky News app and you can flick through the different headings as 
well so you don't even have to look at the stories - its entertainment, its property - so 
yeah you can flick past the bits that you don't want and just catch up on the bits that you 
do want." 
Extra question: You are happy with the way they are presented in general? "Yeah" 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"No I haven't and I don't think I will either." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"I don't think so, I think they will find a different way. Like people will always buy 
newspapers- I don't think they will go completely out, although It is dwindling a bit, but 
every profession changes so maybe some of them will go by the wayside but that's the 
nature of it isn't it?" 
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Interview No. 28 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Yeah, absolutely. I mean you have got easier access to news, it's at a fingertip, and then 
you have easier access to make a comment on it or spread it around or give your opinion 
just through your tablet, on the bus or sitting in a coffee shop or wherever you may be. So 
gone are the days where you would have to get a newspaper and the later on when you 
were with your friends and have a conversation about it. It can now reach the masses in 
an instant." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"I think it gives you the ability to contribute to the society around you. As in your own 
social circle in one aspect. In another aspects yes it does but you also have to have the 
impetus to go on and make that contribution to society if you know what I mean. So it is 
all well and good having the news at, I mean I have the news at my fingertips but I don't 
feel that allows me to add to society or contribute more to society in the larger masses but 
that is more because I choose not to, in a sense. You know, I am not an activist, I am not 
a campaigner but I do have access to news but I use it to contribute to my own social 
circle so if someone brings up a conversation - I can talk, I am not Joey out of 'Friends' 
who doesn't understand what everyone is saying." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"No to be honest, I don't. I would be (part of groups) but I don't feel like ... I have certain 
pages that I am involved with in terms that I like them so I get daily updates from them 
but that's about it. Like I am on Instagram, and one of the pages I follow is called 
'wonderful places' and everyday they just post photographs of some of the most beautiful 
places in the world and I look at that and feel like that's somewhere where I would love to 
go but I don't necessarily feel like I am part of a 'wonderful places' community as in I don't 
dialogue or interact with any of the other members of it. I just look at the photos o. But 
no, there is not that community sense I guess. It's a community between myself and the 
places - if that makes sense." 
Extra question: Is the online world more of an information source for you? 
"Yeah but moreso I don't think you can beat human interaction and I think as I said 

earlier as well with the online thing a lot of people can hide behind a keyboard. Like I saw 
something yesterday where some girl had posted a photograph of herself with her dog and 
lots of people had commented on it and made remarks about her and then some absolute 
ignorant pig writes 'I would much prefer to look at this stuff all day than listen to what is 
happening in Palestinec- who gives a shit!' and someone like that makes my blood boil 
because that person would never turn around to another human being and say that face to 
face where they can sit there and type it because they think they are great and sit behind 
a keyboard and I just don't get involved in that. I'll see it, it'll annoy me and I'll move on 
because I don't want to get involved in that side of things, I much prefer to sit in a bar or 
a coffee shop or wherever and if someone turned around to me and said 'F*** Palestine' I 
would be like 'Well hang on a second, what are you talking about?' I use it as an 
information source as opposed to a community like biogs- I don't see where someone 
would sit there and write for hours about how their day was like, with all due respect, 'You 
are a stranger, I don't particularly care." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"Yeah, I do. One of the previous questions was radio presenters you like, for example Ray 
D'arcy ... and I would listen to him. They would feel as part of a community in that sense. I 
don't feel that I would be part of those communities but that's just me but I certainly do 
think that they can create their own followership. It's like Pat Kenny, he headed on and I 
am sure he brought a huge number of listeners with him. I would imagine he did and even 
the likes of Gerry Ryan, I liked listening to him in the morning, when he passed away for 
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some people they would be like 'Well what am I going to listen to now?' And so I would 
have listened to 2FM a lot because of Gerry Ryan but beyond that then I wouldn't like to 
listen to Tubridy or Hector so I would now source other radio stations that I could listen to. 
So I do think that they can create communities." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"I feel like I'm in a community in a sense of my circle of friends so I am part of that 
community if that makes sense? And common interests as well, I play football every 
Wednesday with a group of friends and that's kind of a community thing. We are in a 
league and we go up there and we kill each other, we argue with each other but at the end 
of it we are shaking hands and hugging and maybe going out for a pint at the weekend 
and talking about the game - so there is that sense of community there." 
Extra question: Is that very important to you? 
"Very much so - human beings are the greatest asset you have and you can't beat having 
a good relationship with a group of people. Like some of my friends I have had since I was 
2 .. .ike 29 years is a long time to have close friends and some have moved away to 
different parts of the world, different parts of Ireland but still you meet tomorrow ... and 
you just pick up ... its exactly where you left off." 

Q. 38 Did you vote in the recent election? 
"No because I didn't get my polling card." 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"Yes, but never in a positive way. In a sense that if things come up in the news about 
politicians or whoever they might be about - if it is in a negative sense that will impact 
who I vote for so like remember when there was the presidential election where there was 
a conversation with the entrepreneur guy, Sean Gallagher, when he was asked the 
question about receiving money and he stumbled on that, like he would have been in the 
running and he was doing well I felt and then he was asked that question and he stumbled 
and it sank him. So it would have affected my opinion on him in a negative manner but it 
wouldn't have given a positive outlook on any of the others, if you get me. So yes it does 
affect me but only when you hear bad stories about them, then it would change my 
opinion." 
Extra question: How then would you source information about candidates? 
"To be honest I talk to the older generation so people's fathers and things like that, so 
they would have lived through certain time and experienced things. I used to always just 
vote, like my dad would never tell directly who he was voting for but I would get it out of 
him in another way and I would go a similar way of thinking or talk to my mum. Used to 
speak to my grandparents a lot about it as well. Family and friends, yeah. Because I think 
family and friends are going to have common interests, similar attitudes, similar ways of 
thinking and they would want similar things to what you would want. So why not? I would 
never turn around to a friend and say 'Who are you voting for?' and for him to say 'Sinn 
Fein' and for me to say 'Oh great I am going to do the same'. I would engage in a dialogue 
and try and understand why because I am not that into politics, to be honest with you, so 
I would rather talk to somebody that I trust rather than listen to the news." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah big time, well it's all at your fingertips. So I could be on a social media site -
Facebook and it will bring up a story that someone else has liked and I am then able to 
click on a link and it will bring me to the journal app which is a new news app and I go 
through the news and read that story and then I can also access all the other news stories 
that are on it and it is done within 10 minutes and I have gotten decent enough catch-up 
of what is going on in the world I guess." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"Yeah, big time. The Irish Times was always in the house so I would always pick it up and 
read it. And I would take the headlines but if the headline grabbed me, I would read it and 
then I would probably read other stories in the newspaper as well, whereas now I might 
read the headline, a few bits of it and then I will flick on to something else because I know 
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that later on that day I will have another half an hour where I can flick onto it. That 
evening could just be sitting at home and then there is something on the 1V and when the 
ads are on I will flick onto my phone and go back to the news story that I had seen earlier. 
So definitely it has changed. I think it's changed in depth level- previously it would have 
been more depth. I would have been reading more depth so it has changed the level to 
which I read a story." 
Extra question: Any way back into that? 
"Yeah but I think that's just time, getting older, I will get back into picking up a newspaper 
like I will get The Irish Times on a Saturday and then I will usually buy it another once or 
twice during the week and I enjoy having it there and I will go back to it then and read a 
few more stories. Now granted I might read it on a Sunday or Monday after having bought 
it on a Saturday, at least I'm still reading up some stories and some news stories that I 
trust as well but yeah I think it will just be a case of getting a bit more mature and getting 
a little bit older that I will go back to newspapers I think." 

Q,42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"Yeah very much so, because I think it's natural if a 22year old or a 23 year old started a 
conversation with one of his friends about politics - his friend would tell him to get out. 
Whereas if one of us did it at 30/31, we would actually be engaged in that conversation 
because when you are that age you don't think it effects you whereas when you get that 
little bit older you realize that it does affect me so I need to have some sort of an idea of 
what's going on." 
Extra question: Do you think your interest will grow? 
"I haven't reached that level to my full point. I think you'll be more interested in 
international news as well because I have always been interested in travelling and have 
been fortunate enough to travel around the world and lived in Brazil for a while and those 
places will always interest me so if I can find out what is going on in Brazil, what's 
happening in Argentina or what's happening in Thailand or Cambodia - that will interest 
me always because I have had that experience there and I think that will only grow as I 
get older as well I think." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"Yeah, the professional news organization for me because if it is citizen journalists ,it's 
only their opinion and that is not to say that professional news is always factual but the 
chances are it is going to be more factual than some guy sitting at home writing news in 
his house or some lady sitting in her house typing away. I know that news stories are 
always based on people's opinions but I think the likes of RTE can sometimes be a bit 
more objective. The Irish Times cans be more objective as well, I think whereas you go 
into tabloids and things like that and even the Irish independent is a rag and it's purely 
just someone's opinion just thrown into a newspaper article and you get it even moreso 
with citizen journalists because it's just someone who has more time on their hands or 
who doesn't have any friends to talk to, so they say 'Oh this is great, I can send this to 
the masses by going online and doing it'." 
Extra question: Do you ever seek out alternative sources? 
"For that I would use, and I don't know if this is citizen journalism ... but I would contact 
friends like one of the lads in Brazil last year, regularly keeping in contact anyway but 
asking questions about 'How is the atmosphere in Brazil?' because you can't beat it from 
someone who you have met, who you have become friends with, you trust them, you trust 
their opinion and that is where I would go. That's because they are the people that I trust. 
I would look at some Brazilian websites as well but my Portuguese is alright but I can't 
understand all of it so but If I was able to fully understand it then I would be very happy to 
go on to Brazilian websites and read them but the problem is if you get into translating it, 
then someone can easily change it whereas you can't beat the real feel from someone on 
the ground." 
Extra question: You mentioned Al Jazeera? How do you access it? 
"There is an app and I flick into it. It's more a guy that I live with, he is very much into his 
news. Like the Euronews that is constantly on the 1V and it's good to have because in a 
quick few minutes you can catch up with what's going on around the world. And then Al 
Jazeera, it's more I go onto that so that when I get in in the evenings I can actually talk to 
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him because otherwise he goes on. So I would use it not as often as RTE or Sky but I 
would still use it moreso that I can communicate with him and things like that." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
"Yeah I watch Republic of Telly and there is also Have I got news for you? Maybe Apres 
Match, I don't know either if that's necessarily satirical news ... " 
Extra question: Do you learn or just talked about issues around the news? 
"I think Republic of Telly confirms what you already know. Because they kind of take the 
piss out of everyday situations that we are already aware of and they just do it in a funny 
way. I think Have I got news for you? can be slightly more informative because they do 
talk about topical news stories but they do it in a very funny way so I don't think you 
necessarily learn from them but you get some information but in a humorous way." 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I don't know how much more it can change. I can't see how it can change anymore in a 
sense - that it is at your fingertips, it's on radio every hour if not more often than that, 
there are newspapers you can still get access to so I really can't see ... but as I said earlier I 
think most news can be biased in some way or another and I think that if you have got the 
likes of Denis O Brien owning all of these things then it is the same news just being 
regurgitated within them so your access to trusted news sources is in their control. They 
could be putting the same crap into each one whereas you would have had 3 or 4 different 
news sources where you could go to different information whereas they would have been 
different but now they are the same. You notice radio where you literally have the same 
voice on different radio stations because it's just a news recording pretty much being 
bought and used by the stations so even in that sense, you're limited to the access, the 
different access that you have ... " 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Of course the government, they are going to have to try because it is going out to the 
masses and if they are controlling it, of course they are going to control what they are 
sending out. It's like if I'm choosing to forward on an email to somebody to say 'Please see 
below' I can edit that in whatever way is more beneficial to me or to us. And so, of course, 
naturally a news broadcaster is going to do the same, it's a natural thing to do .... " 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"Yeah but I don't think it's a fault of news stations or journalists but more a fault just by 
nature of my age. I think a lot of the news it can be very topical, it can be very political 
and it mightn't interest a person in their early 20's. As maybe we become older we become 
more interested in the world around us as opposed to just our world that we live in on a 
daily basis I guess." 
Extra questions: Are there any gaps do you think? 
"Yeah, you can get what you want. If I want to access sports news, I have the Sky sports 
app. If I want to access entertainment news, I can go onto entertainrnent.ie. So I can get 
it because I know the sources that exist. I do think that sometimes that priorities can be a 
little screwed up and particularly like the whole Garth Brooks thing, that was featuring so 
much in the news ... it got to a point where 'Jesus Christ there are more important things 
going on than this'. Even the Oscar Pistorious trial .... we don't need to know it every single 
day." 

Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
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"No I haven't, the only thing I might have paid for might have been an app. A news app or 
sports app but I wouldn't necessarily pay for a subscription. I wouldn't because you will 
get it somewhere for nothing." 
Extra question: How about in the future? 
"Yeah I think I would. well maybe not because like I said, you can get it anywhere and 
when you think of it...they were taking about at one point charging for Facebook and when 
that comes around ... will I either just want to get rid of it or will I be that addicted to it that 
I will pay to keep it? So I don't know, I will cross that bridge." 
Extra question: How about a paywall? 
"Yeah I would pay a nominal amount, 8 a month what's that 90 quid a year so I don't 
necessarily think I would pay 100 a year to get access. I would rather go out and buy the 
newspaper, granted it's more expensive but at least you feel you are getting value for 
money rather than just paying to use an app." 

Q, 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
Forgot to ask this question 
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Interview No. 29 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"I think it's definitely easier for people to have their voice heard - I 'm not so sure does it 
have such a massive impact on society I suppose. I get tired very quickly of the comment 
sections and sometimes they are very good but I don't think it sways me one way or the 
other and I don't think it really sways public opinion one way or another so yeah I think it 
has definitely increased the debate and the avenues down which people can go to have 
debates but I don't think it has impacted on the economic future of the country or 
anything like that - real politics." 

Q, 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Yeah, I do." 

Q. 35 Do you feel as if you are part of any kind of an online community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
"Yeah I suppose I feel part of urban liberal society. I agree with a lot of what people say in 
comments on certain threads online. Broadsheet (www.broadsheet.ie) I would read a lot of 
what people are either debating about and there would usually be a strong element of 
opinion from the main issues that tend to attract comment and I would usually agree with 
that." 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
" Not so much. I think that there is a difference between the editorial blend of a lot of the 
t raditional media organizations and the urban liberal youthful society that I have become a 
part of." 
Extra question: There would be no particular Irish media organization that you 
feel presents you with a mix you like? 
"Yeah I'm sure that some of them do sometimes and they don't do it other times. And you 
can't be very complete about it - saying something like that- there is going to be times 
when I have been proven wrong saying that but yeah I feel generally that the traditional 
organizations don't reflect .... lt's not even that they don't reflect the points of view 
necessarily ... ! think it's sometimes the approach ... it's the ability to debate. I think we are 
let down significantly by RTE when they paid off John Waters in that comment. And I think 
it's not just that they should avoid litigation as a public institution, they should really have 
taken a stand on that and I think I stand for free speech anyway, I don't even know the 
role behind it but I don't even think that was too clear-cut. I think they would have a 
responsibility to have taken a stand and I think that something like that - they are not 
going to come back from that for a very long time in my opinion ... in the way that I think of 
them ... as public defender of free speech." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
" I think generally it's important to take a position on a lot of political issues today. I take 
my own private opinion of many of them. I don't necessarily agree with a lot of the people 
in society ... but I think that the approach that they take is similar in the way that they 
debate it with other people. So I might not end up with the same result on a particular 
issue but I do feel certainly part of a society in that respect." 
Extra question: What would your community be defined by? 
" It's pretty much online or friends I suppose. In terms of daily life? Yeah my friends, I feel 
part of a community obviously I have lots of friends but I don't necessarily feel part of a 
political community." 

Q, 38 Did you vote in the recent election? 
Yes 
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Q. 39 If you did vote, did the news media help you to decide who you voted for? 
"No. What helped me to decide was a protest towards the mainstream parties. I voted for 
right mind independents ... so certainly not traditional party figures anyway. I mean there 
definitely was that element...it was a protest to that government. I would never myself 
vote for other parties and am not politically aligned with them. " 
How would you have informed yourself on political stances? 
"I would have read the newspapers. I mean I wouldn't have really known them very well 
but I read the newspaper. I read a couple of profiles and also because I don't actually live 
in the area that I vote i... I grew up in a different area .... so I talk to my parents." 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Yeah, it's almost totally online. Almost all through my phone." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
"I think it might have softened. I might have taken more of an excited interest in things 
that I was passionate about before. So I might have softened in my approach but I don't 
think I have significantly changed any of those core views that I have." 
Extra question: There is loads coming at you all the time so do you feel your 
engagement with it has changed ... are you more likely or less likely to read long 
form articles or are you scanning through a lot more stuff? 
"I mean it's always been an element. I don't read a physical paper everyday anyrnore but 
when I did, or in periods of my life when I did, scanning was always part of it so I was 
always scanning and now I still scan and I still just pick out the ones that I want to read so 
it's pretty much the same." 
Extra question: Do you set aside time in your day? 
"I am bad at organizing my time but I do generally get around to it because I do get the 
news. So I don't set a diary time to look at the paper but I do end up doing it. I suppose 
the one benefit is that I can go to a lot more media organizations than I previously would 
have done so maybe if just the Irish Times and maybe one other paper was lying around 
and maybe the RTE News and BBC...but now I can read dozens of different newspapers 
online for free ... and if I want to I can go to all the television channels and view them 
because sifting through them takes time ... but that is something I will do sometimes 
particularly like The Guardian, not the Times, that's not free online. What else would I sift 
through? I sift through the BBC for international news and I pluck stuff out if I think it's 
interesting or more important." 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"No I don't think so." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"It depends on context. If you come across something on broadsheet (www.broadsheet.ie) 
that is being ignored by traditional media organizations and then you see a considered 
piece posted up or a link to somebody's biog where they have written a considered piece, 
you know in that context, you might even give them more credence and it may even make 
you angry about the traditional media outlets not covering these things. Or, you know, I 
don't always get suckered into that ... ! mean online there is a big thing about this kind of 
evil Denis O' Brien. You can believe that only so much or you start to become absolute 
paranoid about Irish media. But then some of the questions raised just aren't answered 
and they may be answered by individual commentators on their biogs. But I do trust the 
traditional media organizations more if I see a piece by a good journalist, you're going to 
give them more gravitas, it depends on the context." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
Forgot to ask this question 
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Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"No". 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I think that there may be a future in which print media becomes something which will be 
less and less reliable. And I think there will be a situation where you will have very well 
considered people and commentators. I just think there will be an increase in polemicists 
and people that have a position and that people will feel attracted to take that or buy 
it....maybe through a different system, through more book forms or through online. I don't 
know how it is going to manifest itself. With a real polemicist...you have a real kind of 
political experience in reading their opinion. And I think maybe that's how it's going to go 
and you have got to trust that there is going to be a certain percentage of those 
polemicists who are right-minded individuals who are going to point forward. I think 
essentially that the threat to traditional media may in fact be largely already concluded. 
You have this destruction of the profession and they are either at the behest of an editor 
who is at the behest of a big business man or they are certainly open to being criticized for 
being totally ineffectual. And I think that covers the Independent and the Irish Times 
nicely." 

Q. 47 Does it matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? 
Please feel free to expand on this opinion. 
"Yeah it totally does. Like that whole Murdoch issue. That is definitely engendered by the 
way that business is run and it's important." 
Extra question: Do you have an opinion on the way Denis o Brien operates? 
"I continually would try to ignore facts about that because I just think that...1 just hope 
that something like that would be a local thing and it wouldn't matter to the world and 
then you find out that he has these massive interests abroad and I am not sure if O' Brien 
owns all the Jamaican media? And that makes him a really important figure internationally. 
So it's something I fell that I would have ignored because I would have been happy that it 
was a small local Irish issue that is not really going to affect too many people's lives. Why 
I trust the BBC so much is because they open themselves to public accountability at least 
once every 7 days on BBC One, there is a show and they debate about their accountability 
and their responsibility to the public. When you are listening to the radio, they come in for 
heavy criticism but it satisfies me that the criticism is aired to the public on radio once a 
week. And open to criticism obviously which is lacking in a lot of public media 
organizations like I believe RTE." 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"No I don't think it does and I think that is born out of the size of the community - I just 
think it is kind of too small and what you get from the commentators is just kind of a local, 
community level of catering. If they are old enough and big enough they are certainly 
quite condescending. The idea that you learn something new off a lot of these 
commentators is just nonexistent now for me. I think that internationally the big news 
organizations or commentators I listen to, it's not that they are attuned to your needs, it's 
like they are honestly analyzing things for you ... I would be worried if people were just to 
seek out my needs and feed them because obviously I don't know what is in the news until 
it gets there." 
Extra question: How about in terms of usability factors? 
"Yeah I just won't use them, The Journal etc., I mean I know when I gave up reading the 
Irish Times ... they shimmied around with their website a few times. I just got pissed off 
with the Irish Times, there has been a couple of issues just made me really disillusioned 
with it. I think it's history as a unique and independent voice, particularly from arty 
communities and my general impression of the Irish Times is that it is the de facto 
newspaper for the middle class of this country and that is just how I view it. If it is not 
exactly through their print points of view it is because they were part of the property 
bubble .... because one of the biggest pull outs was the property section, things like that, so 
it's not just their points of view, it's just as an organization they destroyed their 
independence." 
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Q 49. Have you ever paid for news content or a news related app online and could 
ever see yourself paying for news content in the future? 
"I wouldn't pay for a newspaper online unless I had massive amounts of money. I would 
buy the Sunday Times because I like Liam Fay and I like his television criticism and I 
would pay money for that. I see a value in that. I just don't see tha, maybe I am just not 
reading enough of it ... but I am just satisfied with what I get off the televisions stations 
online or free papers online. I mean, yeah, obviously it would be a good thing to pay and 
support these careers of journalists, newspapers journalists but nobody grabs me so I 
don't feel a compulsion other than the television criticism in the culture section in the 
Sunday Times." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"Yeah totally I would buy a lot of music and I would buy a lot of records actually and it has 
always been debated in a similar way. I think it is maybe a bit glib to say, it's definitely 
one way of looking at it that they just haven't changed, so there is some people that is 
making massive amounts of money out of the Internet and the way you do it is you make 
the content free and make a branch for advertising ... and there is an evil with that as 
well ... that you depend on the people who are advertising ... so yeah that feeds into that too." 
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Interview No. 30 

Q. 33 Do you think the access which people have to the media now makes it 
easier to have your voice heard and/or make a difference in society? Please feel 
free to elaborate on your answer. 
"Well I don't know about making a difference because of the vastness of modern media 
and just how it's just one big conversation in that there is loads of people talking all at the 
same time. It would be kind of hard to get your voice across. But, in saying that, if enough 
people get together and say the same thing, it is very possible to have that voice heard, 
but it's about proactivity and how devoted you are to your cause and whether or not there 
is enough people at your back as well." 

Q. 34 Do you think that being knowledgeable about the news adds to your ability 
to contribute to society? If so, in what ways? 
"Well, yeah, if you can think critically about media in general about what's being 
published ... if you can take a step back and go 'Hold on a minute, what's the motive behind 
this piece here ... are they trying to convince me to think what they are saying is this ... or are 
there hidden motives behind it? Think broadly about whatever it is ... " 

Q. 35 Do you feel as If you are part of any kind of an on line community in which 
you share an outlook with other people who also follow or contribute to this 
community? Please feel free to elaborate on your answer. 
" I suppose one community I have the most active role in would be the kind of image kind 
of sharing on Tumblr. Tumblr is just all about exhibition and exhibiting your work and 
other peoples work. It's just about constantly blogging and re-blogging your stuff. I 
suppose it's just an image version of Twitter but that would be the most active thing I'm 
involved in. I wouldn't be involved in any kind of political or civic community shall we say." 
Extra question: So within that community would you be familiar with the people 
offline or is it very much on line? 
"It's very much online." 
And would you have gotten to know their material like would there be a sense of 
community like an online community? 
"I don't know If there would be a sense of community. The thing about Tumblr is that 
there is not much of a two-way conversation going on ... if that makes sense ... it's just a 
kind of mass one way conversation if that makes sense .... while there is an option to 
respond and ask people questions it's not like a forum type thing where you would have a 
thread and loads of people would talk on whatever the topic is. " 

Q. 36 Do you think that media organizations such as newspapers and radio 
stations or radio shows can create their own communities around 
readers/listeners? Have you ever felt a part of such a community? 
"I do absolutely think that. All you have to do is look at the comment wars that do go on 
online, especially on news media, that would be one of the more entertaining things for 
me ... watching people go at another through comments on these different news sites. The 
comment section on whatever articles is published but it's the same on YouTube as well or 
anything where there is space to comment. It's just people at war with each other but I 
suppose the producers behind these sites want that because that means there is more 
engagement with that site and then the more engagement with that site means the bigger 
audience they have and the bigger audience they have means the more money they 
make." 
Extra question: Have you ever felt part of such a community? 
"Not really, I kind of stay on the outskirts of that sort of stuff, I don't like to get too 
involved with that sort of stuff." 

Q. 37 Do you feel as if you belong to any community in your daily life and, if so, 
how important is this sense of community to you? 
"To be honest, I don't think there really is a sense of community in Dublin and that is 
something I've kind of noticed moreso over the last year in that I have been to a lot of 
funerals in the last year and like all across the country and the way people in another part 
of Ireland deal with that situation has been completely different to the way I notice in 
Dublin ... 
Extra question: Have you moved out of the area you grew up in? 
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"I have actually moved around loads, originally from the Northside ... then I moved from the 
Northside at the age of 6 and spent most of my life until I was 18 in the same place in the 
south inner city. Never really bonded with a lot of people in that area- myself or my family 
really like my family has its roots ..... but I suppose I grew my own community of people all 
around the country, Ireland is a very communal place 
Extra question: And how have you grown that community? 
"I suppose through the internet - not in that way that I got to know people online - but I 
would go around the country for a music event or a festival and get to know people there 
and then of course you're like 'Oh lets add each other on Facebook' and then, yeah, 
Facebook helps maintain a bigger community, it makes the world smaller, I suppose with 
social media it's not like people from certain parts of your life as you grow up and get lost 
to the years ... they're still very much part of your life in some way . Social media provides 
a platform for you to reengage randomly if not intentionally." 

Q. 38 Did you vote in the recent election? 
I did vote 

Q. 39 If you did vote, did the news media help you to decide who you voted for? 
No, not really. I found the news media kind of distracting when it came to who I wanted to 
vote for. I kind of made my decision on the last day, I kind of did a quick recap of who was 
in my constituency and then I just based my decision on what they had done throughout 
the years of their life and based my decision on what I assumed to be their experiences." 
Extra question: And when you say you did a recap did you go online? "Yeah" 

Q.40 Has the way you access the news media changed in the past five years? If 
so, in what ways? 
"Not really, it's always been kind of the same but it has kind of grown. I have never been 
one to kind of follow news media. In fact my undergraduate degree is a media based 
degree and when I first went in for the interview, I did two interviews for two different 
courses, both media based, one of them was predominately media and the first thing I 
said in the interview was 'I hate the news' and that was 5 years ago now at this stage and 
I was told that I was studying the wrong thing. I now hold a 2nd class honors degree in 
media and I still very much hold those opinions with a deeper understanding and I can 
back up even better now why I hate standard news media. Like, originally I found it 
depressing, constantly depressing, didn't find it informative and it very much wasn't 
anything I wanted to know about. Even when it came to entertainment magazines and 
stuff, I knew a lot of people growing ... who were mad about them and that sort of stuff I 
never gave two hoots about. But over the years then my consumption has evolved 
because, over the years ,I've gained more interest in my local community and national 
community and the international community as well so I am motivated to go and find out 
more and that's where my motivation for Twitter would come in because it's great for a 
live feed." 

Q.41 Has your interest in the news media changed in the past five years? If so, in 
what ways? 
Already answered in previous question. 

Q.42 Do you think your news interests will change much as you grow older? If so, 
in what ways? 
"I suppose they probably will evolve or devolve or my motivation might start to fall behind 
or it might grow even more then as well but I'm not sure to be honest. In terms of 
consumption, it probably will always be online but in saying that I have a pet peeve for 
technology, it gets on my nerves sometimes, especially mobile technology, I don't think 
it's as amazing as it seems, It doesn't really live up to what it proposes to be I don't 
think." 

Q.43 Does it matter to you whether a news source is coming from a professional 
news organization or an amateur "citizen journalist" contributor and, if so, do 
you trust one source more above the other? 
"I try not to really take one source too literally. Like the great thing about the internet, 
you can go get a lot of information on one thing and then make a decision well that's how 
I go about it anyway. And it would be a mixture of news organizations and then like 
random people out on the ground like freelance or pseudo journalists shall we say." 
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Extra question: How about in terms of the Arab Springs and the London 
riots .... would you have viewed different sources for those? 
"That would be the good thing about mobile technology, it gives people the opportunity to 
do all of those things. It kind of scares governments I think. Apple released a patent there, 
sometime in the last year but it's a patent that allows governments to disable specific 
functions of every mobile technology. It's a patent that allows them to access every mobile 
device over a wireless telephone network like the network that lets you make phone calls 
and lets you access every mobile device through that and specifically disable things like 
the camera or their internet access. Another theory behind it was at dangerous events, the 
way it was promoted to me was at events like Slane when we had the Slane girl incident to 
stop things like that going on. It is to prevent incidents like that but straight away they 
want to stop things like the Arab spring happening in the western world." 
Extra question: Would you go out and seek out these posts or how would you 
access them by word of mouth or people tweeting and re tweeting? 
"Oh word of mouth completely. Like mostly when I consume news media it's because I've 
gotten a text off a friend, one friend in particular who always finds the most ridiculous 
news stories ever and I will then go ahead and look for my own sources online or there are 
people just posting random things and I'll be like 'Oh what's going on there?' and I'll just 
go look for myself. With the Slane girl thing I saw someone posting about it but there was 
no actual posting of the images because a lot of my friends were like Tm not posting that' 
but were like 'It's there if anyone wants to go and look for it' .... As well with the Sochi 
games, just seeing random posts about the lack of money invested in the city prior to the 
games and how not ready the city was to host such an event. .. and once again I just went 
onto Twitter and just hashtagged Sochi and just seen all the pictures then. So once again, 
I like to find out for myself but it is all based on word of mouth really." 

Q.44 Do you watch/listen to satirical and comedy 'news' programmes or quizzes? 
If so, what is it you like about them? 
I'm not mad into sport but I like that sort of sport panel show 8 out of 1 O cats and then I 
like the odd bit of QI but not much. 

Q.45 Do you listen to radio "phone-in" shows as a source of information on the 
news? If so, which ones do you listen to and why? 
"When I was younger, yeah, like Chris Barry and Adrian Kennedy are a big thing in my 
family so growing up like that was a big thing. I suppose they would have been the original 
kind of community grower ... because there would be so many things and so many times 
when something would be going on or Adrian would be going on about something and all 
of a sudden there would be a massive crowd at that. And you'd be like 'Oh I'm going down 
there' and then all of a sudden people from all over Dublin are here - just because Adrian 
Kennedy had been going on about this thing or whatever. I've gone beyond it now and 
I've really gotten into my podcasts. I've gone back to listening to stuff, for a while there, I 
got into the habit of just listening to music and then I kind of went through a habit of just 
watching stuff and now I don't really have time to do any of that. The last podcast 
producers that I've been listening to are this American group of ladies they go by the 
name of, well the name of their show is What mom never told you and the show is off this 
website called housestuffworks.com - and this podcast is just one of the things they do 
and they're actually a fantastic group of ladies, they very much talk about something from 
a feminists point of view but whatever their topic is, they lay everything out from both 
sides, they talk about what a load of people have had to say, they talk about all the 
controversies ... and then throw in a bit of what they think ... so they are an interesting group 
to listen to." 

Q. 46. In your opinion, how do you think the news industry is likely to change 
over the coming years? 
"I do think it kind of has to change but, in saying that, institutions take longer to change 
so I don't know, I can't really predict how it might change. Maybe kind of encourage more 
collaborative interaction instead of having people just having comment wars on different 
articles, maybe they'll include kind of citizen based reporting - if they haven't already, 
some places include a Letter to the Editor section but maybe that kind of thing will grow 
but I suppose with websites, it definitely has, like news organizations. I'm sure there is a 
lot of people out there who wouldn't be as proactive as I would be in that I like to go 
looking for news instead of having it brought to me but I suppose there are people who 
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just produce their own stuff like they have their own biogs .... and I suppose they do lfnk 
into other news corporations but there are people doing their very own reporting on stuff." 
Extra question: Do you think you'll be able to buy a newspaper 5/10 years? 
"No. Well I'd say maybe S or 10 yea rs, well, maybe in about SO years, it'll all be on digital 
you'll be paying for yearly subscriptions to your iPad or whatever which they are doing 
today but I reckon in about SO years, print might be completely gone. " 

Q. 47 Does It matter to you who owns the media - whether it is state-owned or 
controlled by profit-making business interests? Please feel free to expand on this 
opinion. 
"Yeah it does, but I see all form of media as a form of money making. Some of them are 
taking on newer models of production. They will produce good well informed news articles 
that need to be published, that bring relevant information to the attention of the people. I 
think it's all based on profit making- video games, social media, print - it's all about 
getting an audience and, if you have an audience, then you can sell to that audience and 
that's just how I see all of it. 

Q.48 Do you think that news journalists and producers are in touch with your 
needs and desires - both from a content and usability point of view? Please feel 
free to elaborate on your answer. 
"I'd say no but then in saying that the internet knows more about me than I do. I wouldn't 
be surprised If there are organizations purposely designing media to get my attention. 
They have me sussed better than I do." 

Q 49. Have you ever paid for news content or a news related app online and is it 
something you could ever see yourself paying for news content in the future? 
"I came close to it for my undergrad because for one of the modules, we had to get a 
newspaper and break it down and analyze it and discuss it. And this one newspaper in 
particular, they did have an option where you could subscribe online and they would just 
send it to you weekly online but I didn't bother in the end." 
Extra question: In future? 
"I might do. Maybe not though. I'm very selective about what I buy online especially with 
mobile technology ... like with the tablet I had I bought one thing online through it and then 
the second thing I went to buy, my card number automatically came up and that freaked 
me out...so I immediately went in to try remove it ... but there was absolutely no option for 
me to remove it so I am very wary about where my money goes online." 

Q. 50 In the past newspaper purchase prices contributed to the wages of 
journalists and newspaper employees. Does it concern you at all that with so 
much free content online, that journalism as a professional may become 
untenable? 
"I think nowadays journalists are 10 a penny and people go and study journalism and 
think they can go be this brilliant journalist or whatever but I think it's kind of been over 
popularized because so many people want to do it. I know so many people that went to 
university that have journalism undergraduate degrees and none of them are journalists. 
I'd say if anyone wants to be a journalist, which I do think very much, there is room for a 
well-i nformed person to Impart their view on something, I think there always will be space 
for people like that but I suppose the future of journalism wi ll be down to political studies." 
And how do you think journalist are likely to earn a living then in future? 
"Get other jobs. That's one thing about the internet, it's going to give room for a lot more 
civic reporting that people have the option to go and report themselves on stuff. In 
Ireland, there is a culture where everyone knows exactly what is going on and sees what 
their neighbor is doing but no one wlll say a thing about it, but they'll whisper to each 
other about it but no one will get up and be definitive about something whether its good or 
bad or whatever. I have a real idealistic kind of view of the internet in that it gives people 
the space to say all these things especially from an anonymous point of view but I suppose 
civic reporting should be a responsibility of everyone rather than a profession." 
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